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Not  content  to  rest  on  its  laurels  as  Orange  County's  leading 
newspaper,  The  Orange  County  Register  has  embarked  on  an 
internal  program  to  promote  journalistic  excellence. 

The  Excellence  in  journalism  awards  recognize  superior 
achievement,  creativity  and  appropriateness  of  work  among 
Register  reporters,  photographers  and  editors. 

The  result  is  the  highest  quality  newspaper  possible,  day 
in,  day  out.  If  you  want  to  see  and  believe  for  yourself, 
write  to  us.  We'll  send  you  a  copy. 
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A  Division  of  Freedom  Newspapers,  Inc.  Orange  County,  California 
Represented  nationally  by  CWO&O,  Inc. 


“THE 

SAN  DIEGO 
TRIBUNE 
IS  THE  BEST 
AFTERNOON 
NEWSPAPER 
I  HAVE  SEEN 
IN  THE 
NATION.” 

Dr.  Richard  T. 
Atkinson,  , 

Chancellor, 

University  of 
Califomia  at  San 
Diego.  Director, 

National  Science 
Foundation, 

1977-80. 


San  Diego’s  Pulitzer  Prize-winning 
afternoon  newspaper  is  alive  and  thriving ... 


As  educator,  author,  academic 
administrator  and  director  emeritus 
of  the  National  Science  Foundation, 
Dr.  Atkinson  expresses 
knowledge  and  opinion  as 
eagerly  sought  by  the  local 
and  national  press  as  it  is  by  his 
students  and  colleagues. 
He  makes  the  news. 


And  when  he  reads  the  news,  he 
reads  and  trusts  The  Tribune. 

So  do  a  growing  number  of  upscale 
readers  in  San  Diego  County,  our 
sprawled-out  haven  for  2  million  lively 
people  with  sexy  demographics.  The 
Tribune  pursues  its  goal  to  become 
the  most  sophisticated  country 
daily  in  America. 
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Plus. 


With  every  shipment  of  Flint  ink,  you  receive  benefits  of  a  quality  product  and 
the  expertise  that  stands  behind  it. 

Quality  plus  is  consistency  batch  after  batch  as  a  result  of  extensive  production 
quality  control. 

Quality  plus  is  on-site  assistance  by  experienced  field  service  technicians. 

Quality  plus  is  the  latest  in  R  &  D  technology. 

Quality  plus  is  prompt,  on  time  delivery.  All  of  this  is  in  addition  to  vivid  colors 
and  strong,  solid  blacks. 

Ink  that  lays  better,  sets  better  and  looks  better.  At  Flint,  we  give  you  more  than 
quality  ink.  We  give  you  quality  plus. 

flint  ink  makes  you  look  good. 


251 1 1  GLENDALE  AVENUE. 
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The  4th  Estate 


By  Doug  Borgstedt 


If  s  Your 

People-To-People 
Meeting  Place 

Find  your  editor,  advertising  manager,  art¬ 
ist,  sales  representative,  circulation  man¬ 
ager,  public  relations  or  production  person 
with  an  ad  in  Editor  &  Publisher.  We 
reach  the  working  journalists  you  want  to 
reach,  every  week...113,000  strong. 

Rates  and  order  form  in  Classified  section. 
All  mail  and  calls  go  to:  Editor  &  Pub¬ 
lisher,  11  West  19"’  St.,  New  York,  NY 
10011,  (212)  675-4380. 


When  you  need  Classified, 
we*re  here — every  week! 


FPA  Mencken  winners.  The  Free  Press  Association 
recently  announced  the  winners  of  its  fifth  annual 
Mencken  Awards  given  for  outstanding  journalism  in 
defense  of  human  rights  and  civil  liberties. 

The  winners  were:  Jane  Fritsch  and  Jennifer  Preston, 
Newsday,  for  best  investigative  reporting  with  their  story 
“Deadly  Force:  Guns  and  Off  Duty  Cops”;  Clay  Bennett, 
St.  Petersburg  (Fla.)  Times,  best  cartoon;  Nat  Hentoff, 
Village  Voice,  for  his  columns  on  the  Samuel  Morrison 
spy  case;  Linda  Faustian,  free-lance  op-ed  writer,  for  an 
article  in  the  Philadelphia  Inquirer,  and  Leonard  Levy, 
best  book  winner  for  his  The  Emergence  of  a  Free  Press. 

Stanford  fellow.  David  Perlman,  San  Francisco  Chroni¬ 
cle  science  editor  for  25  years,  has  been  awarded  a  fellow¬ 
ship  at  Stanford  University’s  Center  for  International 
Security  and  Arms  Control.  He  intends  to  develop  ways  to 
improve  communications  between  international  security 
specialists  and  the  media. 

To  our  customers 

Editor  &  Publisher’s  headquarters  office  in  New 
York  City  is  having  difficulties  receiving  incoming  phone 
calls. 

The  New  York  Telephone  Company  is  having  a  problem 
locating  the  reason  why  some  calls  are  not  registered  on 
the  E&P  switchboard  and,  therefore,  not  answered 
although  the  caller  hears  the  phone  ringing. 

If  this  happens,  please  try  again.  E&P  is  still  in  business 
at  the  same  place  9  a.m.  to  5  p.m.  Monday  through  Fri¬ 
day,. 

Correction 

Due  to  a  breakdown  of  typesetting  equipment  on  dead¬ 
line  forE&P’s  Nov.  29  issue,  several  typographical  errors 
appeared  in  a  story  about  the  New  York  Daily  News. 

The  headline  should  have  read:  “New  York  Daily  News 
to  drop  UPI”  and  the  correct  spelling  of  the  name  of  the 
publisher  of  the  Daily  News  is  James  Hoge. 
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Nonstop'”  Publishing 
from  Sll  and  Tandem 

“At  Washington  State  Univer¬ 
sity,  we  have  a  twenty-terminal 
System/25.  It’s  a  small  system 
by  comparison,  but  you  wouldn’t 
know  it  by  the  way  System 
Integrators  treats  us. 

“When  we  call,  they’re  in 
Pullman  as  fast  as  physically 


possible.  And  the  service  tech¬ 
nicians  won’t  leave  until  we’re 
completely  satisfied. 

“When  SII  bid  on  the  system, 
we  gave  them  our  custom  specifi¬ 
cations.  They  turned  around  and 
delivered  the  best  system  and  ser¬ 
vice  contract  over  a  five  year 


were  very  high.  And  since  we’ve 
been  on-line,  the  performance 
has  been  fantastic.’’ 

To  find  out  for  yourself,  give 
System  Integrators  a  call  at 
916-929-9481.  They’ll  show  you 
how  great  service  can  make  a 
great  system  even  better. 


period.  They 

of  omtun"  System  Integrators,  Inc. 

dards,  which  and  .^TANDEMCOMPUTERS 


US  like  we’re 
the  L.A.  Times.” 


Don  Ferrell 
GM,  student  Publications 
Washington  State  University 
Pullman,  Washington 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


Editorial  workshop 


MNUAIT  FEUUAtY  MAKH 

SMTWTFS  SMTWTFS  SMTWTFS 

123  1234567  1234567 

4  5  6  7  S  910  8  91011  121314  8  91011  121314 

11  121314151617  1516  1718192021  151617181920  21 

18192021  22  2324  22  2324  25262728  22  23  24  25  2627  28 

25262728293031  293031 


JANUARY 

B>10— Wisconsin  Newspaper  Association,  Mid-Winter  Meeting,  Embassy 
Suites  and  Conference  Center,  Green  Bay. 

12*13— Annuai  ANPA  Labor  and  Personnei  Relations  Conference,  Boca 
Raton  Hotel  and  Club,  Boca  Raton,  Ra. 

21— Third  Annual  Connecticut  Newspaper  in  Education  Conference, 
Treadway  Inn,  Cromwell,  Conn. 

22*24— New  England  Press  Association,  Annual  Winter  Convention,  Shera- 
ton-Boston  Hotel. 

25*28— International  Newspaper  Advertising  and  Marketing  Executives, 
Mid-Winter  Meeting,  Fontainebleau  Hilton,  Miami  Beach. 

26*30— National  Association  of  Advertising  Publishers,  Mid-Winter  Confer¬ 
ence,  Marco  Beach  Hilton,  Marco  Island,  Fla. 

30*31 — North  Carolina  Press  Institute,  Chapel  Hill,  N.C. 

FEBRUARY 

1*3— SNPA  Editorial  Clinic,  Ritz-Carlton/Buckhead  Hotel,  Atlanta. 

8*12— National  Association  of  Printers  &  Lithographers,  Top  Management 
Conference,  Registry  Resort,  Naples,  Fla. 

12*15 — California  Newspaper  Publishers  Association,  Hyatt  Regency  Hotel, 
Monterey,  Calif. 

12*15— Oklahoma  Press  Association,  Mid-Winter  Convention  &  Southwest 
Graphics  Expo  '87,  Lincoln  Plaza  Hotel,  Oklahoma  City. 

13*15— Minnesota  Newspaper  Association,  Hyatt  Regency,  Downtown  Min¬ 
neapolis. 

19*21 — Annual  Communications  Conference,  Developing  Leadership  and 
Power  Through  Communications,  Howard  University  School  of  Com¬ 
munications.  On  the  main  campus  of  the  University  of  Washington, 
Washington,  D.C. 

21  *23 — Great  Lakes/Midstates  Newspaper  Conference,  Inc.,  Hyatt  Regency 
O'Hare,  Rosemont,  III. 

28*3/4 — Inland  Daily  Press  Association,  Royal  Plaza  Hotel,  Orlando,  Fla. 

MARCH 

4*7— National  Newspaper  Association,  Governmental  Affairs  Conference, 
Washington,  D.C. 

18*20— Newspaper  in  Education  Conference,  Westin  Hotel,  Chicago. 

21*24 — Central  States  Circulation  Managers  Association,  The  Radisson, 
Indianapolis. 

25*27— America  East  Conference,  Hershey  Lodge  and  Convention  Center, 
Hershey,  Pa. 

26*29— Midwest  Circulation  Managers  Association,  Red  Lion  Inn,  Omaha. 


SeminarsiWorkshopsIClinics 

JANUARY 

11*14 — SNPA  Foundation  Seminar,  The  Liability  Insurance  Crisis,  Raleigh 
News  &  Observer,  Raleigh,  N.C. 

12*17— American  Press  Institute,  Seminar,  Developing  Management  Skills, 
Reston,  Va. 

13*16 — The  Poynter  Institute  for  Media  Studies,  Writing,  Thinking,  and 
Teaching  Conference,  St.  Petersburg. 

21*23— International  Newspaper  Promotion  Association  Seminar,  How  To 
Make  Great  Advertising. ..That  Meets  Strategic  Objectives.  Trade- 
Winds  Hotel,  St.  Petersburg. 

30*2/1 — Mid-America  Press  Institute,  The  Editorial  Page,  Clarion  Hotel, 
Downtown  St.  Louis. 

FEBRUARY 

8*11 — SNPA  Foundation  Seminar,  Layout,  Design  and  Graphics,  Univer¬ 
sity  of  Florida,  Gainesville,  Fla. 

14*20— NACON  Winter  Sales  Seminar  and  Management  Workshop, 
Bonaventure  Hotel,  Los  Angeles. 


1*4— SNPA  Foundation  Seminar,  Economic  Development  in  the  Rural 
South,  Natchez  Eola  Hotel,  Natchez,  Miss. 
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By  Roy  H.  Copperud 


Outside  Reading  No.  634 

When  I  was  young  and  charming,  every  cub  reporter 
was  swiftly  referred  to  certain  books  by  his  colleagues. 
First,  Stanley  Walker’s  City  Editor,  which  grew  out  of  his 
experience  as  city  editor  of  the  New  York  Herald  Tribune 
in,  I  believe,  the  1920’s.  Those  were  the  days  when  report¬ 
ers,  even  in  big  cities,  were  shamefully  underpaid  but 
proud  of  their  membership  in  a  dashing,  hell-for-leather 
profession. 

It  was  Walker,  I  believe,  who  told  the  story  about  the 
legendary,  savage  city  editor  Charles  Chapin,  who  sent  a 
reporter  out  to  interview  a  newly  wed  heavyweight 
champion.  The  reporter  returned  bruised  and  bandaged, 
and  when  Chapin  demanded,  “Did  you  get  the  inter¬ 
view?”  replied,  “No,  he  threw  me  down  the  stairs.” 

“Well,”  returned  Chapin.  “You  go  right  back  there  and 
tell  that  son  of  a  bitch  he  can’t  intimidate  me.” 

Another  bible  of  the  cubs  was  Negley  Parson’s  Way  of  a 
Transgressor.  I  remember  Parson’s  telling  how  one 
morning  he  regained  consciousness  after  a  massive  binge 
to  find  himself  behind  the  wheel  of  a  Daimler  or  Duesen- 
berg  or  some  other  limousine  of  those  days,  traveling  at 
high  speed  on  a  road  leading  out  of  Moscow.  This  gives  the 
flavor  of  reminiscences. 

On  one  of  the  front  pages.  Parson  briefly  set  down  his 
philosophy  of  life,  or  something:  “It’s  like  a  book,  this 
bloomin’  world,  that  one  can  read  and  care  for  just  so 
long.” 

Then  there  were  Pierre  van  Paasen’s  Days  of  Our  Years 
and  the  books,  in  a  more  sedate  vein  than  Parson’s,  by 
Vincent  Sheean  on  his  work  as  a  foreign  correspondent. 

Also  Emile  Gavreau’s  My  First  (or  was  it  last?)  Million 
Readers,  telling  about  his  experiences  as  an  editor  in  New 
York.  There  are  some  wonderful  stories  about  journalism 
in  Chicago  and  London  in  Frank  Harris’  My  Life  and 
Loves,  though  that  book  has  been  debunked  by  many  a 
critic,  especially  in  point  of  Harris’  loves.  Still  it’s  great 
reading,  fabricated  or  not. 

And  how  about  Mencken’s  Newspaper  Days  (not  to 
overlook  his  other  mavelous  autobiograpical  books 
Happy  Days  and  Heathen  days)l  Then,  too,  William 
Allen  White’s  Autobiography,  though  I  remember  one 
thing  about  it  that  put  me  off  was  White’s  repeatedly 
saying  that  something  made  him  giggle.  I  always  thought 
(and  still  do)  that  giggling  was  for  schoolgirls,  not  grown 
men. 

Before  I  forget,  there  was  Burton  Rascoe’s  Before  I 
Forget.  Rascoe  was  (unless  I  have  forgotten)  book  editor 
of  the  Chicago  Daily  News,  one  of  the  great  newspapers  of 
yesteryear.  Well,  every  title  I  set  down  seems  to  call  up 
others,  but  I  wouldn’t  be  able  to  fit  any  more  in  here 
anyway. 

Still,  another  one  that  belongs  on  this  heterogeneous  list 
(being  composed  entirely  from  memory  and  perhaps  con¬ 
taining  factual  errors)  is  Gaily,  Gaily,  in  which  Ben  Hecht 
relates  his  experiences  as  a  cub  in  Chicago.  Funny  as  hell. 
Remember,  Hecht  was  coauthor,  with  Charles  MacAr- 
thur,  of  that  classic  play.  The  Front  Page,  also  required 
reading  or  —  if  possible  —  seeing.  Which  reminds  me 
that  at  a  party  Mac  Arthur’s  eye  was  caught  by  Helen 
Hayes,  who  later  became  his  wife.  Striking  up  an  acquain¬ 
tance,  he  is  said  to  have  dropped  some  peanuts  from  the 
hors  d’oevres  into  her  hand,  saying,  “I  wish  they  were 
emeralds.” 
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TUbuneWLoa 


The  Major 

Newspaper  Network 
For  Bold  Face  Ads* 


Now,  Washington  and  Portland  join  our  growing  ad  network! 


The  Washington  Post  and  The  Oregonian  join 
a  growing  network  of  newspapers  that  have 
turned  their  TV  listings  section  into  a  profit 
center  using  the  advertising  services  of  Tribune 
TV  Log. 

As  part  of  our  bold  face  advertising  network, 
you  Increase  your  revenues  and  give  advertisers 
the  advantage  of  placing  their  message  at  the 
very  point  the  viewer  is  making  a  decision. 


Plus,  Tribune  TV  Log  is  also  a  producer  of 
quality  TV  listings.  When  you  buy  both  our 
advertising  and  television  listing  services,  you 
can  increase  your  revenues  and  lower  your 
production  costs. 

Isn't  it  time  you  turned  your  TV  listings  into  a 
profit  center?  For  more  information,  call  Tom 
Beatty  at  1-800-322-3068  today. 


Tribune  TV  Log  is  a  division  of  Tribune  Media  Services,  Inc. 
64  East  Concord  Street  •  Orlando,  Fla.  32801 


PAGING  AND  COLOR.  IT’S 


Now  you  can  have  both  with 
the  new  Goss®  Colorliner™ 
press.  Paging  and  color  flexi¬ 
bility — unmatched  by  any 
other  double-width  offset 
press — combined  with  opti¬ 
mum  R.O.P.  print  quality.  With¬ 
out  leaving  to  make  a  choice. 
Even'in  the  future,  when  the 
Colorliner's  modular  design 
accommodates  your  changing  ‘ 
production  requirements. 

In  its  unique  four-high  verti¬ 
cal  arrangement  with  its  short 
couple-to-couple  web  lead, 
the  Colorliner  can  print  process 
color  on  every  page  of  a  sec¬ 
tion,  including  the  front  page. 
Without  the  setoff  associated 


with  unit-to-unit  compensa¬ 
tors  and  common  impression 
cylinders.  Without  reversing 
couples.  And  with  reduced 
need  for  angle  bar  and  bay 
window  leads.  This  makes 
the  four-high  arrangement — 
particularly  with  optional  third- 
form  rollers  in  the  printing 
couples — well-suited  to  pro¬ 
duce  Sunday  preruns  and  four- 
color  advertising  inserts. 

The  Colorliner  can  be 
installed  with  4/4, 4/2, 4/1 , 

3/1, 2/1  or  whatever  cylinder 
arrangement  you  need  today. 
And  its  flexibility  extends  into 
tomorrow  to  meet  new  pagi¬ 
nation  and  color  requirements. 


Four  vertical  units.  Each  with  two  print¬ 
ing  couples.  To  combine  optimum  off¬ 
set  quality  with  the  capability  to  print 
process  color  on  every  page  of  a  section. 


COLORUNER 


NOT  Emra/OR.  ANYMORE 


The  75,000  cph  Colorliner 
has  a  number  of  other  out¬ 
standing  features  to  maximize 
print  quality  and  productivity. 
Slow-speed  Goss  Injector®  or 
open  fountain  inkers.  Water- 
down-first,  direct-to-plate 
dampening  systems.  Narrow- 
gap  lockup.  Presetting  and 
sequential  startup.  A  new  run¬ 
ning-belt  RTP  for  45"  rolls. 
Options  include  a  50"  running- 
belt  RTP,  automatic  webbing  in 
vertical  arrangements  and 
heavy-duty  3:2  160-page 
Sovereign™  and  80-page 
2:3:3  jaw  folders. 

The  Colorliner  is  available 
with  new,  user-friendly  press 


control  and  information 
systems.  The  menu-driven 
Advanced  Press  Control 
System  provides  all  the  advan¬ 
tages  of  automation:  touch¬ 
screen  input;  feedback  on  ink 
zone,  registration,  compensa¬ 
tor  and  web  tension  controls; 
preset  individual  ink  and  water 
curves;  and  automatic  sequen¬ 
tial  startup. 

The  Production  Information 
Control  System  counts  papers 
and  shuts  presses  down  at  pre¬ 
selected  counts,  generates 
customer-formatted  reports 
and  can  collect  historical  data 
for  up  to  a  year. 

Paging  and  color  flexibility. 


It's  not  either/or  anymore  with 
the  unique  Goss  Colorliner 
press. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International, 

3100  South  Central  Avenue, 
Chicago,  Illinois  60650. 

Or  phone  312-656-8600. 
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Rockwell  International 

...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 
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ABP 

AN  PA 


Cuomo’s  stance  on  the  free  press 

New  York’s  Governor  Mario  Cuomo,  angered  by  some  reporting  of 
his  last  election  campaign,  had  been  feuding  with  the  Albany  press 
corps,  even  berating  some  of  the  reporters  personally.  Since  he  has 
become  a  national  political  figure,  he  received  national  publicity  for 
his  beefs,  which  probably  is  not  what  he  wanted.  He  had  been 
re-elected  governor  by  a  landslide  vote  and  his  complaints  made  him 
appear  to  be  testy  and  contentious  —  the  reverse  of  the  charming, 
intelligent  and  unflappable  image  he  usually  tries  to  create. 

His  solution  to  his  dilemma  was  the  olive  branch  he  brought  to  the 
New  York  Press  Club  last  week  —  a  speech  titled  “A  Brief  on  the 
Freedom  of  the  Press,”  the  time  and  place  of  which  was  arranged  at 
his  request. 

His  talk  was  conciliatory  and  reasonable  while  extolling  the  virtues 
of  a  free  press  and  its  contributions  to  our  society.  He  didn’t  back  off 
completely  from  his  criticism  warning  that  the  press  must  correct 
perceived  abuses  or  face  the  possibility  of  court-imposed  restric¬ 
tions  —  he  meant  removal  of  some  libel  protections  such  as  provided 
under  Times  v.  Sullivan. 

Gov.  Cuomo’s  position  on  freedom  of  the  press  is  important  be¬ 
cause  of  political  speculation  making  him  a  potential  contender  for  the 
presidency,  at  least  for  the  Democratic  nomination  for  the  post, 
even  though  he  declines  to  acknowledge  it  at  the  present  time. 
Cuomo-watchers,  therefore,  should  have  before  them  his  present 
“platform”  on  press  fi'eedom: 

“The  press  is  about  finding  the  truth  and  telling  it  to  the  people. 

“In  pursuit  of  that,  I  am  making  a  case  for  the  broadest  possible 
fi’eedom  of  the  press. 

“Of  course,  that  great  gift  comes  with  great  responsibility. 

“The  press  —  print  and  electronic  —  has  the  power  to  inform,  but 
that  implies  the  power  to  distort. 

“You  have  the  power  to  instruct  but  that  implies  the  power  to 
mislead. 

“You  have  the  power  to  uplift  but  that  implies  the  power  to  de¬ 
mean. 

“You  can  lead  our  society  toward  a  more  mature  and  discriminat¬ 
ing  understanding  of  the  process  by  which  we  choose  our  leaders, 
make  our  rules  and  construct  our  values. 

“Or  you  can  encourage  people  to  despise  our  systems  and  avoid 
participating  in  them. 

“You  can  teach  our  children  a  taste  for  violence,  encourage  a 
fascination  with  perversity  and  inflicted  pain. 

“Or  you  can  show  them  a  beauty  they  have  not  known. 

“You  can  work  wonders  —  on  a  page,  on  a  screen. 

“You  can  make  us  all  wiser,  fuller,  surer,  sweeter  than  we  are. 

“Or  you  can  do  less.  And  worse. 

“And  one  of  the  miracle  of  this  democracy  is  that  you  are  free  to 
make  all  the  choices. 

“The  heart  of  my  message  tonight  is  that  we  must  work  ...  to 
keep  it  that  way,  to  keep  the  miracle  alive.” 

We  trust  that  his  pledge  for  upholding  “broadest  possible 
fi:«edom  of  the  press”  will  be  observed  throughout  the  remainder  of 
his  political  career. 
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Letters  to  the  Editor 

In  praise  of  and  disagreement  with  Copperud 


It  is  always  a  pleasure  to  read  Roy 
Copperud’s  columns  and  they  appear 
much  too  infrequently.  There  is  usu¬ 
ally  good  information  in  them,  and, 
occasionally,  some  misinformation. 

In  discussing  the  word  “doth,”  for 
example,  in  column  No.  633  (E&P, 
Nov.  15)  he  refers  to  “does”  as  being 
the  plural  version  to  use  with  third- 
person  plural,  in  olden  times  as  well 
as  at  present.  I  can’t  vouch  for  the 
olden  times,  but  at  present  such  rank 
and  office  does  display.”  Somehow, 
that  doesn’t  sound  correct.  Don’t  we 
usually  use  “do”  for  the  third-person 
plural? 

At  a  later  point,  he  uses  the  phrase 
“from  whence  cometh  my  help.” 
Surely  he  knows  that  “whence” 
means  “from  where.”  A  little  redun¬ 
dancy,  perhaps,  never  hurts  anyone. 

Finally,  Mr.  Copperud  expresses 
distaste  for  some  common  expres¬ 
sions,  among  them  was  “not  to 
worry.”  He  wonders  where  this 
might  have  come  from.  I  do  know  that 
it  has  been  common  in  England  for  at 
least  40  years,  perhaps  longer.  It  may 
have  originated  in  Yiddish,  as  he  sug¬ 
gests,  but  a  closer  source  would  be 
the  English  music  halls  where  comics 
established  catch-phrases.  After  con- 


‘Not  to  worry’ 

Re:  your  Nov.  15  Editorial  Work- 
ship  column  and  the  comments  about 
“not  to  worry.” 

When  I  first  heard  —  or,  to  be 
more  exact,  read  —  this  phrase,  I 
thought  it  rather  cumbersome.  Where 
did  I  read  it?  About  20  years  ago  I 
entered  into  a  pen-friend  arrangement 
with  an  Englishman.  It  was  an  expres¬ 
sion  he  frequently  used.  Since  that 
time,  I  noticed  it  fairly  often  in  clip¬ 
pings  he  sent  and  have  been  aware  of 
it  in  dialogue  in  contemporary  British 
film  and  TV  presentations. 

Yiddish?  I  think  not.  At  least  not  in 
the  Yiddish  environment  in  which  I 
grew  up.  Briddish  Yiddish?  Maybe. 
But,  not  to  worry.  Like  the  common 
use  of  “hopefully,”  all  is  lost. 

However,  this  doesn’t  mean  that 
those  who  do  know,  and  who  may  be 
in  a  position  to  correct  and  teach 
those  who  don’t  know,  should  not 
take  every  opportunity  to  foster  good 
usage. 

How  about  “awesome”  next  time? 

Keep  up  the  good  work. 

Bill  Gershon 


tinued  repetition,  such  phrases  move 
into  general  usage  —  some  stick, 
most  fade.  American  comedians  have 
also  used  this  ploy — Joe  Fenner’s 
“Wanna  buy  a  duck?”  and  Jack 
Pearl’s  “Vas  you  dere,  Sharlie?” 
come  immediately  to  mind. 

Regardless,  I  still  look  forward  to 
Mr.  Copperud’s  columns  and  hope 


On  a  recent  trip  to  South  Bend, 
Ind.,  to  cover  a  football  game,  we 
approached  a  place  where  three  dif¬ 
ferent  newspapers  were  being  sold  in 
coin  boxes.  The  local  South  Bend  Tri¬ 
bune  was  being  sold  for  350  a  copy  on 
a  Saturday  morning.  The  Chicago  Tri¬ 
bune  was  being  sold  at  only  150  a  copy 
despite  the  fact  that  the  paper  had  to 
be  shipped  some  240  miles  from 
Detroit  to  South  Bend. 

These  facts  give  you  some  idea  of 
why  the  Detroit  Free  Press  is  losing 


The  1986  Editor  &  Publisher  Year 
Book  incorrectly  lists  The  Dispatch  of 
Cookville,  Tennessee,  as  a  daily  and 
Sunday  newspaper  with  an  ABC 
audited  circulation. 

The  Dispatch  ceased  daily  publica¬ 
tion  in  1985  and  is  now  published  on 


they  don’t  end  while  1  am  still  churn¬ 
ing  out  copy.  Thank  you  for  running 
them. 

John  R.  Drexler 

(Drexler  is  public  relations  manager 
for  the  Standard  Register,  Dayton, 
Ohio.) 


so  much  money  and  has  applied  for  a 
joint  operating  agreement  with 
Detroit  News.  If  they  would  realisti¬ 
cally  raise  their  prices  to  meet  the 
levels  of  other  newspapers  around  the 
country  they  would  not  need  the  JOA. 

Roger  Stanton 


(Stanton  is  publisher  of  Football 
News  and  Basketball  Weekly  based  in 
Detroit.) 


Tuesday,  Thursday  and  and  Sunday 
with  a  sworn  circulation  of  8,2(X). 

The  information  in  the  Year  Book 
about  the  circulation  of  the  daily  Her¬ 
ald-Citizen  with  an  ABC  audited  cir¬ 
culation  of  8,415  (e)  and  9,463  (S)  for 
the  period  ending  September  1985  is 
correct. 


FROM  LOS  ANGELES  .  .  . 

“Chase  Revel,  founder  of ..  .  Entrepre¬ 
neur  magazine  and  author  of  a  number 
of  h<x)ks  on  how  to  start  small  businesses, 
took  an  unusually  direct  approach  to 
raising  capital  early  in  his  career. 

“He  robbed  banks  ” 

— ^Ted  Rohrlich  of  the  Los  Angeles  Times 


Outstanding  in  the 

LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 

1150  15th  St.  NW,  Washington,  DC  20071 
(202)  334-6173 


Says  cover  price  should  be  hiked 


Correction  —  E&P  1986  Year  Book 
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Online  via  Nexis,®  direct  to  your  own  news¬ 
room  terminal:  every  word  published  in  The 
Times  from  June,  1980  through  yesterday  Find 
it  fast,  too.  Just  use  index  terms,  bylines,  date¬ 
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Journalists  reunite 

250  print  and  broadcast  journalists  who  covered  the  Vietnam  War  meet 
in  New  York  to  exchange  embraces,  remember  their  triumphs  and  failures 


The  five  members  of  the  Associated  Press  who  won  Pulitzer  Prizes  for  their 
coverage  of  the  Vietnam  War  met  during  the  rounion  of  Vietnam  War  correspon¬ 
dents  in  New  York  recently.  They  are  pictured  here  with  retired  AP  president  and 
general  manager  Wes  Gallagher  (third  from  left)  who  directed  AP's  war  cover¬ 
age. 

Left  to  right  are:  Peter  Arnott,  now  Cable  News  Network  bureau  chief  in 
Moscow;  Horst  Faas,  AP's  European  photo  editor  based  in  London;  Eddie  Adams, 
now  a  free-lance  photographer;  Gallagher;  Nick  Ut,  an  AP  photographer  based 
in  Los  Angeles;  and  AAalcolm  Browne,  former  AP  bureau  chief  in  Saigon,  now  with 
the  New  York  Times. 


By  George  Garneau 

Eleven  years  after  Vietnam  fell  to 
Communist  troops  and  14  years  after 
the  GIs  withdrew  from  battle,  some 
250  journalists  who  covered  the  most 
divisive  war  in  U.S.  history 
reunited  —  remembering  colleagues 
who  died  and  rekindling  decades-old 
disputes. 

Over  cocktails  and  roast  beef, 
reporters,  photographers  and  others 
who  covered  the  20-year  story  of  U .  S . 
involvement  in  Vietnam  also 
exchanged  embraces,  retold  war  sto¬ 
ries,  reopened  wounds  and  remem¬ 
bered  their  triumphs  and  failures. 

But  mostly  at  the  reunion,  spon¬ 
sored  by  the  Overseas  Press  Club  at 
the  7th  Regiment  Armory  in  New 
York  City,  the  journalists  gathered 
for  the  rememberance  of  a  shared 
experience. 

“For  most  of  us,  Vietnam  was  the 
central  experience  of  our  lifetimes,” 
said  George  Esper,  who  covered 
Vietnam  and  Indochina  for  10  years 
for  the  Associated  Press,  two  as  Sai¬ 
gon  bureau  chief,  before  being 
expelled  five  weeks  after  Saigon  fell 
to  the  Communists  on  April  30,  1975. 

“This  means  a  lot  to  us,  seeing  each 
other  again,  especially  for  the  first 
time  in  10  years.  The  closeness  in 
Vietnam  was  something  that  was  dif¬ 
ferent,  unmatched  anywhere  else 
because  of  friends  who  were  killed 
and  because  of  the  suffering. ” 

The  reunion  brought  together  —  in 
may  cases  after  long  separations  — 
people  who  had  huddled  together 
against  rockets  and  machine  guns  and 
against  criticism  from  their  bosses, 
government  and  the  public;  people 
who  were  wounded,  whose  col¬ 
leagues  and  family  members  were 
killed;  people  whose  work  burned 
indelible  images  —  and  fostered 
doubt  and  introspection  —  in  the 
minds  of  Americans;  people  who  won 
prizes  and,  tho^  who  didn’t;  people 
who  spent  years  in  Vietnam  and  those 


who  left  after  weeks;  people  who 
held  —  and  still  hold  —  vastly  dif¬ 
fering  views  of  the  war. 

The  gathering  evoked  sorrow, 
laughter,  comradery  and,  at 
moments,  bitterness. 

In  an  interview  with  several  AP 
Vietnam  correspondents  before  the 
reunion,  Esper  said  the  Vietnam  War 
was  unique  in  that  it  lacked  broad 
public  support  and  a  clear  objective. 

It  was  a  war  without  government  cen¬ 
sorship,  one  in  which  reporters, 
enjoying  virtually  unlimited  access, 
covered  both  war  and  politics  in  the 
same  day.  It  marked  a  turning  point  in 
war  reporting  in  that  the  press  was  no 
longer  perceived  as  cheerleader  but 
as  a  critic, of  U.S.  military  policy.  The  | 
press  was  either  blamed  or  credited  j 


with  turning  public  opinion  against 
U.S.  involvement. 

“We  didn’t  go  against  what  the 
government  said.  We  told  the  truth. 
They  didn’t,”  Esper  said. 

“1  wish  we  told  more  of  the  truth,” 
inteijected  Horst  Pass,  the  Pulitzer 
Prize-winning  AP  photographer  who 
was  wounded  by  shrapnel  during  his 
eight  years  in  Vietnam. 

Retired  Adm.  Elmo  Zumwalt  Jr., 
who  was  in  charge  of  U.S.  Naval 
Forces  during  the  Vietnam  conflict, 
told  E&P:  “The  press  was  unable  to 
present  the  viciousness  of  the  enemy 
and  was  able  to  only  get  at  the 
destruction  caused  by  our  forces. 
Therefore  it  was  one-sided  reporting. 
I  They  couldn’t  get  at  the  other  side.” 
j  (Continued  on  page  50) 
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Will  Cohen  come  back? 

United  Press  Internationars  new  president  wants  to  rehire  the  popuiar 
managing  editor  who  was  fired  Sept.  30;  editor  in  chief  Hughes  resigns 


By  Andrew  Radolf 

United  Press  International’s  new 
president,  Milton  Benjamin,  has 
opened  up  negotiations  to  rehire  Ron 
Cohen,  the  popular  former  managing 
editor  who  left  the  news  service  on 
Nov.  6  —  the  same  day  Benjamin 
assumed  his  post. 

The  talks  with  Cohen  were  initiated 
soon  after  UPI  editor  in  chief  Mal¬ 
colm  R.  “Mike”  Hughes  submitted 
his  resignation  on  Nov.  24.  Cohen  and 
Benjamin  held  their  first  meeting  at 
UPI’s  executive  offices  on  Nov.  26 
and  the  talks  were  expected  to  con¬ 
tinue  after  the  Thanksgiving 
weekend. 

“I’m  very  disinclined  to  rejoin 
UPI,”  Cohen  told  E&P.  “But  I’m  not 
closing  any  doors.  Pm  willing  to  have 
another  talk  with  Benjamin.”  How¬ 
ever,  Cohen,  who  was  vacationing 
during  the  holiday,  said  no  date  has 
been  scheduled  for  another  meeting. 

Cohen  was  told  on  Sept.  30  that  he 
would  be  dismissed  when  his  work 
agreement  ended  on  Dec.  4.  How¬ 
ever,  he  decided  to  leave  UPI  on  Nov. 
6  after  he  finished  supervising  the 
news  service’s  election  coverage. 

Benjamin  said  he  had  not  known  of 
Cohen’s  firing  when  he  took  over 
UPI’s  presidency.  “I  was  stunned  to 
discover  that  he’d  been  dismissed,” 
Benjamin  said.  “Ron  Cohen  has  been 
the  heart  and  backbone  of  this  organi¬ 
zation  for  many  years.” 

Hughes,  who  joined  UPI  30  years 
ago,  said  his  resignation  was 
prompted  when  Benjamin  told  him  he 
intended  to  replace  him  as  editor  in 
chief  with  a  “name  editor”  and  give 
him  another  job  within  the  company. 

Benjamin,  however,  said  he  and 
Hughes  “never  had  any  such  discus¬ 
sion”  about  his  being  replaced.  Other 
UPI  officials  said  Hughes  resigned 
after  the  company  refused  his 
demands  for  a  guaranteed  contract. 

“There  were  a  whole  series  of  per¬ 
sonal  economic  demands  on  the  part 
of  Mike  Hughes,”  remarked  an 
executive  who  asked  for  anonymity. 
“When  Mike  Hughes  says  Benjamin 
really  wanted  another  (editor),  I 
really  think  that  was  his  own  conclu¬ 
sion.  The  talks  were  about  how  they 


Back  in? 


Out 


Malcolm  "Mike"  Hughes 
Resigns 


could  work  together,  but  never  got  to 
the  point  of  Mike  vacating  his  job.” 

The  executive  added  that  Hughes 
and  Benjamin  did  not  clash  directly 
over  Cohen’s  firing  or  the  new  presi¬ 
dent’s  subsequent  decision  to  seek  to 
rehire  him. 


Hughes  and  Benjamin  also  had  a 
dispute  over  how  much  authority  the 
president  would  have  over  UPI’s  edi¬ 
torial  operations,  according  to  both 
Hughes  and  company  officials. 
Hughes  said  Benjamin  contended  that 
UPI’s  majority  owner,  Mario  Vaz¬ 
quez  Raha,  had  given  him  “full  con¬ 
trol  over  all  operations,  including  the 
newsroom.” 

Benjamin  countered  that  he  sought 
“exactly  the  same  relationship”  with 
Hughes  “as  any  media  company 
president  has  with  his  editor”  and 
that  his  “authority  over  the  news¬ 
room”  would  “not  be  to  any  greater 
extent  than  any  media  president.”  He 
said  he  had  no  intention  of  getting 
involved  in  personnel  or  news  cover¬ 
age  matters  but  did  expect  to  “set 
budgets  and  broad  parameters”  of 
editorial  operations. 

There  were  also  indications  that 
Hughes  and  Benjamin  did  not  see  eye 
to  eye  over  the  direction  UPI  should 
take  in  its  news  coverage.  Shortly 
after  taking  over  as  president,  Benja¬ 
min  told  E&P  that  the  news  service 
would  remain  committed  to  hard 
news  coverage  and  not  shy  away  from 
head-to-head  coverage  with  other 
news  services. 

But  Hughes  felt  UPI  needed  to 
“rethink  everything”  and  maintained 
that  the  news  service  did  not  have  the 
resources  to  compete  head  to  head 
with  other  major  news  services, 
particularly  the  Associated  Press,  on 
every  story. 

Benjamin  reportedly  had  also  told 
Hughes  he  wanted  the  editor  in  chief 
to  postpone  his  plans  to  create  three 
executive  editorships  for  interna¬ 
tional  news,  national  coverage  and 
broadcasting  who  would  report  to  the 
editor  in  chief.  Hughes  had  proposed 
European  division  editor  Barry  James 
as  foreign  executive  editor,  sports 
editor  David  Tucker  for  the  national 
post  and  Billy  G.  Ferguson,  executive 
editor  for  the  broadcast  position. 

Ferguson  was  named  acting  man¬ 
aging  editor  by  Benjamin  following 
Hughes’  resignation. 

Benjamin  said  now  that  the  editor 
in  chief  post  is  vacant,  he  will  be 
looking  for  “someone  at  the  top  of  the 
(Continued  on  page  31) 
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The  President,  First  Lady  and  Rex 

The  wire  services  take  their  weekiy  photos  of  the  Reagans  shuttiing 
between  the  White  House  and  Camp  David,  but  few  newspapers  run  them 


By  Debra  Gersh 

Is  Rex  a  news  hound? 

There  can  be  little  doubt  that  Rex, 
canine  companion  to  President  and 
Mrs.  Ronald  Reagan,  is  one  of  the 
most  photographed  pooches  in  poli¬ 
tics. 

There  is  equally  little  doubt  —  at 
least  among  the  newspapers  E&P 
contacted  —  that  the  stock  photo¬ 
graphs  of  the  President,  First  Lady 
and  dog  shuttling  back  and  forth 
between  the  White  House  and  Camp 
David  while  waving  to  the  cameras, 
have  little  news  value. 

Charlie  Massey,  assistant  chief  of 
bureau  for  news  photos  for  the  Asso¬ 
ciated  Press  in  Washington,  D.C., 
said  that  they  cover  President  Reagan 
any  time  he  is  visible,  just  in  case  it  is 
the  last  time.  Massey  also  said  pho¬ 
tographers  sit  and  wait  at  Camp  David 
just  in  case  they  are  needed. 

“That  picture  is  so  trite  I  wouldn’t 
suggest  it  for  a  weekly,”  said  Bob 
Price,  Washington  Post  night  manag¬ 
ing  editor,  noting  most  news  art 
crosses  his  desk  in  the  Altering  pro¬ 
cess.  “When  space  is  such  a  precious 
commodity,”  Price  said  he  does  not 


Washington  —  April  6.  First  Lady 
Nancy  Reagan  hugs  her  dog,  Rex,  on 
the  White  House  lawn,  as  he  greets  her 
and  President  Reagan  after  they 
returned  from  vacation  Sunday.  (AP 
Laserphoto/J.  Scott  Applewhite.) 


Washington  —  July  27.  Ronald 
Reagan  waves  as  First  Lady  Nancy  Rea¬ 
gan  walks  their  dog,  Rex,  on  the  South 
Lawn  of  the  White  House  after  return¬ 
ing  from  Camp  David,  Maryland  by 
Marine  One,  the  presidential  helicop¬ 
ter,  Sunday.  (AP  Laserphoto/Dennis 
Cook.) 

New  York  Daily  News,  said  that 
although  “we’re  a  picture  newspaper, 
(Continued  on  page  49) 


like  to  use  it  for  “cliche”  photo¬ 
graphs. 

John  Sims,  national  editor  for  the 
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An  undertapped  ad  source  for  newspapers 

The  home  video  category  can  bring  in  substantiai  new  co-op  ad  revenues 


By  Debra  Gersh 

Home  video  is  not  only  a  growing  category  for  retailers, 
but  for  newspaper  co-op  advertising  it  is  “fraught  with 
potential.” 

“It’s  a  now  and  future  source  of  substantial  new 
revenues  for  newspapers.  Nearly  every  (home  video) 
distributor  placing  co-op  ads  is  using  newspapers.  But,  to 
continue  that  trend,  papers  must  be  increasingly  aggres¬ 
sive,”  the  Newspaper  Advertising  Bureau  says. 

An  example  of  the  pace  at  which  the  home  video  indus¬ 
try  is  growing  can  be  drawn  from  the  1986  Video  Software 
Directory  Annual. 

According  to  the  directory,  in  1976,  the  year  of  hard¬ 
ware  introduction,  some  55,()()0  home  VCRs  were  sold  to 
U.S.  dealers.  The  projected  figure  for  1986  is  12  million. 

According  to  the  same  source,  in  the  typical  sale  of  a 
■$59.95  prerecorded  cassette,  $17.95  goes  to  the  retailer, 
$21  goes  to  the  rights  owners  and  distributors,  and  the 
remaining  $21  is  divided  amongst  “everyone  else”  — 
tape  manufacturers,  duplicators,  packagers,  wholesalers, 
point  of  purchase  and  advertising  media. 

Video  industry  reports  have  estimated  that  home  video 
advertising  expenditures  for  the  fourth  quarter  are 
expected  to  reach  an  unprecedented  high  of  $30  million, 
much  of  that  attributed  to  increasing  sell-through  promo¬ 
tions. 

(The  home  videocassette  business  is  divided  into  two 
sections:  rental  and  sell-through.  Rental  customarily 
bears  a  very  high  retail  price,  because  the  studio  feels  that 
particular  movie  is  not  one  a  lot  of  people  will  buy.  When 
they  have  a  movie  with  tremendously  broad  appeal,  they 
will  lower  the  price,  because  they  feel  there  will  be  such 
demand  that,  if  priced  properly,  the  cassette  will  sell- 
through  rather  than  simply  rent  and  will  be  able  to  make 
some  very  big  numbers. 

(Sell-throughs  are  customarily  videos  with  a  low  price 
so  people  will  buy  them.  A  great  majority  of  the  business  is 
rental,  only  about  10%  is  sell-through,  although  it  is  now 
approaching  about  20%,  according  to  an  industry  source.) 

The  Video  Software  Dealers  Association  estimates  that 
prerecorded  video  software  accounted  for  73.3%  of  total 
dollar  volume  in  1985,  up  from  57. 1%  in  1984.  Further,  the 
percentage  of  prerecorded  video  software  dollar  volume 
derived  from  sales  increased  over  40%  from  1984  to  1985, 
from  15.7%  to  22.8%,  while  the  same  figure  for  rentals  was 
down  over  the  same  period,  from  84.3%  to  77.2%. 

Frank  Hennessey,  NAB  vice  president  for  co-op  sales, 
estimated  that  at  least  10%  of  expected  net  sales  at  retail 
should  be  available  for  newspaper  co-op. 

Sally  Giffin,  co-op  advertising  account  executive  at  the 
Chicago  Tribune,  said  distributors  in  her  area  estimated 
that  of  their  total  advertising  budget,  about  10%  goes 
unspent,  about  15%  goes  to  dealer-directed  specialty 
items  (i.e.,  giveaways  to  the  retailers  to  entice  them  to  use 
a  particular  distributor),  some  55%  is  put  into  consumer- 
directed  advertising  (mostly  in-store  merchandising, 
although  that  is  expected  to  shift  in  favor  of  advertising), 
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and  20%  is  strictly  dealer-directed  for  direct  mail  and 
advertising. 

MGM/U  A  Home  Video,  for  example,  pays  out  nearly  $1 
million  in  co-op  reimbursements  each  year,  and  the 
amount  is  increasing  significantly  as  the  base  of  VCR 
owners  broadens,  said  Stefanie  Shulman,  director  of  mar¬ 
keting  services. 

According  to  Shulman,  for  video,  newspapers  are  a 
good  place  to  be  because  of  the  medium’s  immediacy  and 
manufacturers’  limited-time  special  price  offers.  “News¬ 
papers  are  where  people  are  making  buying  decisions,” 
she  said. 

The  tools  are  there,  and  dealers  have  to  take  advantage 
of  them,  she  said,  adding  that  hundreds  of  thousands  of 
dollars  of  co-op  funds  go  unused  because  they  are  not 
claimed,  sending  the  money  back  into  the  company’s 
bottom  line  figures. 

Many  small  stores,  on  their  own,  do  not  have  the  exper¬ 
tise  or  media  experience  for  buying  space,  Shulman  said. 
Newspapers  often  contact  the  industry  to  find  out  what  co¬ 
op  is  offered  in  their  markets,  and  then  go  to  local  retailers 
and  show  them  what  they  can  do. 

Other  incentives  for  retailers  to  use  co-op  include  sup¬ 
plying  them  with  camera-ready  art  and  having  regional 
sales  managers  who  will  spot  opportunities  and  encourage 
dealer  participation,  she  said. 

The  MGM/U  A  staff  is  available  to  answer  all  questions, 
she  added.  Dealers  have  enough  help,  but  may  be  stymied 
because  of  ego  problems  —  they  want  to  do  it  by  them¬ 
selves  but  do  not  have  enough  knowledge.  The  problem  is 
lack  of  activity,  not  lack  of  help. 


Video  industry  reports  have 
estimated  that  home  video  advertising 
expenditures  for  the  fourth  quarter  are 
expected  to  reach  an  unprecedented 
high  of  $30  miiiion . . . 

In  MGM/UA’s  policy,  as  with  many  others,  co-op  dol¬ 
lars  are  accrued  through  the  distributor.  Dealers  can 
purchase  space  or  distributors  can  buy  for  a  collection  of 
dealers,  Shulman  said. 

MGM/U  A  is  one  of  the  first  home  video  companies  with 
a  standardized,  uniform  co-op  policy,  she  said,  noting  that 
co-op  gives  dealers  “a  Cadillac  for  the  price  of  a  Chevy.” 

In  addition,  while  MGM/UA’s  frequency  of  co-op  in 
television  is  less,  the  expense  is  greater.  A  much  bigger 
commitment  is  needed  to  make  tv  effective,  and  MGM/ 
UA  uses  much  more  newspaper  than  television,  Shulman 
said.  Ads  can  be  in  local  papers  with  the  benefit  of  retail 
pricing,  and  the  same  ad  made  for  Indiana  will  fit  in 
Ohio  —  in  terms  of  economy,  four  different  ads  do  not 
have  to  be  made  up  for  four  different  newspapers. 

Television,  on  the  other  hand,  is  not  available  for  every 
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title  and  editing  is  needed  for  each  different  market  — 
which  makes  it  more  complicated  and  more  inhibiting, 
Shulman  said. 

Further,  she  noted,  dealers  seem  to  value  the  program 
more  when  they  have  to  pay  for  part  of  it.  (MGM/UA 
offers  a  75/25  policy.)  All  point-of-purchase  and  other 
promotional  material  is  provided  free,  but  the  investment 
in  advertising  is  a  valuable  one. 

“Certainly  newspapers  could  take  more  initiative,” 
Shulman  said,  as  certain  independent  retailers  expect 
everything  to  be  done  for  them.  She  further  suggested  that 
sectionalizing  of  newspapers  can  help  make  a  better  story 
in  terms  of  targeting  certain  groups. 

According  to  Hennessy,  newspapers  are  the  key 
medium  for  home  video  advertising  because  they  supply 
the  most  leads  to  what  people  see  —  home  video  fits  right 
in  with  the  television  and  theatrical  movie  listings. 

He  also  made  note  of  special  sections,  particularly  the 
weekend  sections  where  people  turn  when  they  are  look¬ 
ing  for  something  to  do. 

With  40%  of  American  households  expected  to  own 
VCRs  by  the  end  of  1986,  Hennessy  said  that  video  sup¬ 
pliers  and  studios  will  be  adding  advertising  money  to  their 
budgets. 

According  to  Billboard  magazine,  Walt  Disney  Home 
Video  leads  the  pack  with  $6  million  slated  for  marketing 
expenditures,  although,  “almost  every  other  home  video 
major  is  planning  a  campaign  in  the  multiple  millions.” 

More  than  twice  as  many  people  watched  movies  or 
prerecorded  videos  as  attended  movies  at  a  theater,  he 
said.  And  people  can’t  watch  television  while  they  watch  a 
video,  which  cuts  into  the  tv  audience.  (The  typical  VCR 
owner  spends  9.3  hours  a  week  watching  videocassettes.) 


Some  manufacturers  will  exclude 
certain  media  from  co-op  eligibility,  but 
Johnston  said  newspapers  are  included 
in  every  listing  they  have. 


Pat  Thavenot,  NAB  northeast  retail  vice  president,  said 
that  many  retailers  are  not  only  very  new  to  advertising, 
but  are  also  very  new  to  the  video  business  itself,  which 
has  shown  tremendous  acceleration. 

There  is  also  a  commonality  between  newspapers  and 
home  video  in  that  both  are  used  (watched  or  read)  at  the 
consumer’s  convenience,  she  said. 

Thavenot,  a  frequent  speaker  before  the  Video  Soft¬ 
ware  Dealers  Association,  provided  E&P  with  a  list  of 
reasons  why  retailers  should  use  the  co-op  that  is  avail¬ 
able. 

First  on  the  list  was  that  co-op  accrual  means  money  — 
“your  (retailers’)  money  —  money  you  have  actually 
paid  for  when  purchasing  product  for  resale.  Most  manu¬ 
facturers,  not  all,  usually  budget  the  cost  of  their  coopera¬ 
tive  advertising  program  in  the  selling  price  of  products 
sold  to  you.” 

In  addition,  if  an  item  has  co-op  built  into  its  cost  by  the 
manufacturer,  collecting  that  co-op  will  get  the  retailer  as 
much  for  his  money  as  his  competition  gets  when  using  co¬ 
op. 

And  “using  co-op,  you  (the  retailer)  can  normally 
increase  your  advertising  in  most  cases  over  100%,  while 
increasing  your  actual  media  cost  less  than  30%. ” 

The  NAB  list  also  included  other  points,  such  as  the  fact 
that  linage  created  by  co-op  funds  can  allow  a  larger 
newspaper  contract  that  can  reduce  a  retailer’s  cost  per 
line  (per  inch)  on  all  ad  space,  and  that  “if  you  do  not  use 
it,  you  will  lose  it.  Your  competition  is  already  using  it.” 


Thavenot  has  also  put  together  a  slide  presentation  (no 
script)  for  newspapers  to  use  that  demonstrates  examples 
of  effective  layout  and  copy  and  shows  the  latest  market 
trends.  She  said  anyone  can  call  or  write  to  the  NAB  to 
borrow  the  slide  portfolio. 

Thavenot  can  be  reached  at  (212)  704-4536;  or  by  writing 
to  the  Newspaper  Advertising  Bureau,  1 180  Avenue  of  the 
Americas,  New  York,  N.Y.  10036. 

In  addition,  to  help  newspapers  pursue  these  co-op 
funds,  the  NAB  has  put  together  “Co-op  Central,”  which 
has  assembled  a  roster  of  the  top  40  U.S.  distributors 
offering  co-op.  The  list  can  be  obtained  by  calling  Len 
Pasquarelli  at  (312)  644-1290;  or  writing  to:  the  Newspaper 
Advertising  Bureau,  Dept.  V,  400  N.  Michigan  Ave., 
Chicago,  Ill.  60611. 


“It  is  a  booming  industry,”  she  said. 
“All  newspapers  should  get  on  the 
stick.  They  should  develop  a  very 
visible  weekly  video  section.” 


In  addition,  Giffin  noted,  in  the  video  industry,  co-op 
funds  available  often  vary  from  promotion  to  promotion, 
depending  on  what  the  manufacturer  is  trying  to  push. 

The  co-op  programs  in  the  video  industry  are  not  very 
organized,  she  added,  attributing  that  in  large  part  to  the 
extremely  rapid  growth  of  the  industry. 

With  some  distributors,  who  control  the  allocation  of 
co-op  funds  to  retailers,  the  monies  are  being  used  improp¬ 
erly,  although  Giffin  said  she  sees  that  changing  slowly. 

GifTin  suggested  that  retailers  go  in  and  be  aggressive  in 
asking  distributors  for  funds.  “The  dog  that  barks  the 
loudest  gets  the  bone,”  she  said. 

The  newspaper  sales  representative  has  to  network 
himself  to  the  distributors  and  manufacturers’  reps  in  his 
market,  she  suggested. 

“The  decision  maker  is  the  distributor.  It’s  smarter  to 
spend  your  time  with  the  distributor  who  dishes  out  the 
money  and  makes  the  decisions,”  she  said. 

“At  this  point,  it’s  a  waste  of  time  to  go  to  every  retailer. 
They’re  not  sophisticated.  A  lot  don’t  care.  They  think  all 
they  have  to  do  is  move  product.  They  don’t  want  to  take 
the  responsibility  of  advertising,”  Giffin  said. 

To  reach  retailers,  Giffin  suggested  contacting  local 
branches  of  the  VSDA  and  similar  organizations  and 
speaking  to  retailers  in  groups,  as  those  retailers  who  join 
such  associations  are  usually  those  who  care. 

Giffin,  who  has  spoken  before  the  VSDA,  said  the 
retailers  she  speaks  to  are  surprised  and  impressed  by  the 
amount  of  help  the  newspaper  can  provide  in  putting 
together  an  ad.  The  retail  sales  staff  can  contact  retailers 
and  show  them  how  to  lay  out  an  ad,  the  special  sections 
available  to  advertise  in  and  can  discuss  zoning. 

“It  is  a  booming  industry,”  she  said.  “All  newspapers 
should  get  on  the  stick.  They  should  develop  a  very  visible 
weekly  video  section. 

“If  you  take  a  look  at  the  record  industry,  years  ago  it 
was  in  the  same  position  (as  video),”  Giffin  said.  “Video 
will  take  the  same  route  as  the  record  industry  and  will 
soon  get  it  together.  Because  it’s  so  new,  it’s  struggling 
now,  but  that  will  change.  Promotion  is  the  same,  adver¬ 
tising  is  the  same.  It  will  take  a  while. 

“You  can  help  it  along  by  educating  the  retailers  (about 
how  to)  negotiate  with  distributors,”  she  continued, 
adding,  “The  most  important  thing  is  that  every  single 
retailer  and  newspaper  representative  needs  to  know 
exactly  what  is  going  on  and  be  in  touch  with  the  distribu¬ 
tors  and  manufacturers’  reps.” 
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ITU  will  finally  merge 

Typographicai  union  ends  134  years  of  independence  as  members 
agree  to  merge  with  the  Communications  Workers  of  America 


Members  of  the  International 
Typographical  Union  —  once  the 
most  powerful  organized  labor  force 
in  newspapering  —  voted  over¬ 
whelmingly  to  merge  with  the  Com¬ 
munications  Workers  of  America. 

In  unofTicial  results  of  mail  ballots 
announced  (Nov.  26)  by  the  Ameri¬ 
can  Arbitration  Association,  mem¬ 
bers  voted  29,740  for  the  merger  and 
7,265  against  it. 

With  the  vote,  the  ITU  ended  a 
frustrating  12-year  search  for  a 
merger  partner.  The  merger  process 
had  further  weakened  and  the  divided 
the  union  of  40,000  active  members. 

“I  think  the  membership  saw  (the 
CWA)  as  a  very  good  and  upstanding 
union  that  has  the  same  interests,” 
ITU  second  vice  president  Billy  J. 
Austin  said. 

“This  is  a  great  achievement  for 
our  union,”  ITU  president  Robert 
McMichen  said.  “By  joining  with  a 
union  of  the  CWA’s  size  and  sophisti¬ 
cation,  we’ll  be  better  equipped  to 
move  into  the  21st  century  and 
beyond.” 

Under  terms  of  the  merger  docu¬ 
ment,  the  ITU  will  be  known  as  the 
Printing,  Publishing  and  Media  Work¬ 
ers  sector  of  the  CWA.  Its  headquar- 


Robert  McMichen 


ters  will  be  moved  from  Colorado 
Springs,  Colo.,  where  it  has  been 
since  1950,  to  Washington,  D.C. 

“A  lot  of  work  on  (the  actual  move) 
has  yet  to  be  done,”  Austin  said. 
“But  space  has  already  been  pre¬ 
pared  in  Washington  for  us.” 

The  vote  was  also  a  personal 
triumph  for  president  McMichen  and 
his  slate  of  vice  presidents,  who  have 
worked  hard  to  merge  the  foundering 
ITU  with  an  AFL-CIO  union. 


In  the  election  held  with  the  merger 
vote,  McMichen  decisively  defeated 
former  first  vice  president  Allan  J. 
Heritage  by  a  23,283  to  14,754  vote. 
Heritage  had  strongly  supported  the 
merger  offer  made  last  year  by  the 
International  Brotherhood  of  Team¬ 
sters.  That  proposal  was  defeated  by 
a  3-2  margin  in  a  referendum. 

McMichen  will  become  president 
of  the  Printing,  Publishing  and  Media 
Workers  division  and  will  be  a  vice 
president  of  the  CWA. 

All  three  of  McMichen’s  candi¬ 
dates  for  vice  presidential  posts  also 
won  handily  in  the  election. 

Bill  Boarman  won  the  First  vice 
president’s  post  with  21,695  votes  to 
15,749  for  Robert  Wartinger,  a  former 
vice  president. 

Austin  was  reelected  as  second 
vice  president  by  a  21,491  to  15,708 
vote  over  Gerald  Miller.  And  Fred 
Leathern  won  the  third  vice  presiden¬ 
tial  spot  with  a  20,320  vote  to  16,368 
for  Joel  Wilson. 

In  the  only  setback  for  McMichen, 
secretary/treasurer  Thomas  W. 
Kopek,  a  longtime  incumbent,  beat 
William  Frazee  with  a  20,925  to 
16,908  vote. 

The  election  also  held  good  news 
for  ITU  workers  who  have  been 
striking  the  Chicago  Tribune  since 
July  1985.  Union  members  voted 
25,427  to  10,559  to  continue  member 


contributions  of  one-half  of  one  per¬ 
cent  toward  a  strike  fund. 

Strike  pay,  however,  will  be 
decreased  from  one-half  of  weekly 
pay  up  to  a  maximum  of  $250  to  one- 
half  of  weekly  pay  up  to  a  maximum 
of  $2(K),  vice  president  Austin  said. 

He  said  the  goal  of  the  strike  fund  is 
a  $7-million  ceiling.  He  added,  how¬ 
ever,  that  the  fund  was  below  that 
now  “because  we’ve  had  some  heavy 
strikes  in  the  last  few  months.” 


Despite  the  success  of  the  merger, 
the  vote  was  a  bittersweet  watershed 
for  the  International  Typographical 
Union.  Founded  in  1852,  it  was  the 
oldest  labor  organization  in  the  nation 
and  the  oldest  in  the  AFL-CIO. 

Fiercely  independent,  the  ITU 
grew  to  be  a  powerful  force.  Its 
strength  might  best  be  symbolized  by 
(Continued  on  page  51) 


Thomas  Kopeck 


“By  joining  with  a  union  of  the  CWA’s  size  and 
sophistication,  we’ii  be  better  equipped  to  move  into  the 
21st  century  and  beyond.” 
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Reaching  VCR  owners 

Multi-year  movie  review  guide  —  a  reader  service  and  good  ad  vehicie 


By  Debra  Gersh 

Imagine  a  special  section  that 
advertisers  and  readers  say  is  great, 
with  a  longer  shelf  life  than  most 
weekly  tv  sections  and  with  editorial 
material  submitted  camera-ready. 

It’s  no  dream,  but  rather  a  special 
quarter-fold  movie  guide  insert  in  the 
Times  Herald-Record  of  Middletown, 
N.Y. 

The  guide  is  a  compilation  of  movie 
reviews  —  this  issue  for  movies 
released  in  1986,  1985  and  part  of 
1984  —  designed  especially  for  VCR 
owners  and  cable  subscribers. 

The  idea  came  from  Jay  A.  Brown, 
president  of  Middletown-based  Cine- 
man  Syndicate,  which  distributes 
camera-ready  capsule  movie  reviews 
to  newspapers. 

“Over  the  years  I  built  up  quite  a 
library  of  reviews,”  Brown  said.  “I 
suggested  the  idea  to  HBO  and  Show¬ 
time,  but  they  were  not  interested 
because  they  have  their  own  little 
booklets.” 

Brown  noted,  however,  that  similar 
guides  put  out  by  cable  companies 
and  movie  studios  are  really  self- 
servjng,  as  they  do  not  include  critical 
reviews  as  this  does. 

The  videocassette  industry  is 
booming.  Brown  said.  “As  of  July, 
40%  of  households  (in  the  U.S.)  have 
VCRs,”  and  in  the  paper’s  circulation 
area  there  are  about  30  outlets  that 
rent  and/or  sell  videocassettes  and 
machines,  whereas  two  years  ago 
there  were  hardly  any,  he  added. 

Brown  made  available  reviews, 
complete  with  cartoons  rating  the 
films  at  a  glance  (showing  a  viewer 
asleep  in  his  chair,  for  example);  edi¬ 
torial  material,  such  as  the  feature 
about  actor  Michael  Keaton;  and 
black-and-white  or  color  stills  from 
the  films. 

Some  reviews  included  in  the  guide 
may  not  be  on  videocassette  yet,  such 
as  the  “Karate  Kid  Part  II,”  but 
Brown  noted  they  took  a  kind  of  shot¬ 
gun  approach,  and  added  that  most 
movies  find  their  way  to  video  or 
cable  after  theatrical  release.  The 
“Karate  Kid  Part  II,”  he  said,  is 
slated  for  video  release  in  January. 

Dan  Witt,  advertising  director  at 
the  Times  Herald-Record,  said  that 
the  initial  goal  of  this  firs*  issue  was  to 


Times  Herald-Record's 
Movie  Guide. 


get  the  idea  off  the  ground.  Subse¬ 
quent  guides  may  include  more  items 
such  as  lists  of  best-selling  videos, 
special  sections  on  the  classics,  more 
feature  stories.  Academy  Awards 
charts,  and  possibly  process  color  on 
the  front  cover. 

-“We  know  where  to  go  with  it 
now,”  Witt  said.  “We  had  to  crawl 


before  we  could  walk.  This  was  really 
a  prototype  that  was  tested  in  the 
field,  and  we  know  it  works.” 

After  selling  some  800  inches  of 
advertising  in  about  10  days,  Witt  said 
that  for  the  next  guide  1,200  to  2,000 
inches  of  advertising  is  possible. 

He  noted  the  long  shelf  life  of  the 
guide  makes  it  an  easy  sell,  even  to 
advertisers  unrelated  to  the  movie 
industry,  such  as  car  dealerships. 

Witt  said  salespeople  from  the 
paper  first  went  out  and  interviewed 
potential  advertisers  about  the  con¬ 
cept.  What  they  found  was  that  there 
are  about  100  movies  on  the  shelves 
that  will  always  be  rented,  some  that 
are  hardly  ever  rented,  and  another 
group  of  cassettes  in  the  middle  — 
movies  that  may  not  have  done  well 
theatrically,  that  people  may  not 
know  much  about,  but  that  may  not  be 
too  bad. 

Not  only  did  the  guide  include  the 
top  and  middle  movies,  but  also  those 
that  got  poor  reviews.  Witt  said  the 
latter  group  was  included  for  credi¬ 
bility  and  for  people  who  don’t  care 
what  the  reviewer  thought  of  a  movie 
(or  who  know  they’ll  like  a  movie  the 
reviewers  pan). 

The  first  issue  included  about  300 
reviews.  The  cutoff  point  for  1984 
movies  was  determined  by  the  edito¬ 
rial-advertising  balance,  which  Witt 
said  was  about  60%  advertising  to 
40%  editorial.  The  films  were  cate¬ 
gorized  by  year. 

The  guide  had  a  press  run  of  92,000 
and  was  inserted  into  home-delivered 
and  newsstand  papers  on  Oct.  24. 

“Given  the  right  amount  of  video 
stores  —  you  have  to  go  out  and  do 
your  homework  and  talk  to  people  — 
if  the  big  outlets  will  buy  space,  the 
rest  will  go  along  with  it,”  Witt  said. 
“I  don’t  suggest  this  for  a  small  mar¬ 
ket.” 

And  while  Brown  noted  that  as  far 
as  he  knows  this  is  the  first  such  FSI 
compilation  of  its  kind,  he  added  that 
newspapers  in  Michigan,  North 
Dakota  and  the  Ottaway  Newspapers 
are  discussing  the  idea  with  him. 

In  addition.  Brown  said,  many 
newspapers  may  have  built  up  their 
own  library  of  reviews  that  would 
enable  them  to  do  this  without  his 
service.  But  he  noted  that  he  provides 
(Continued  on  page  41) 
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A  Series  played  for  tv 

Night  games  and  tight  deadiines  are  souring  writers  on  the  Worid  Series 


By  Mark  Fitzgerald 

Covering  the  World  Series  —  the 
childhood  dream  of  virtually  every 
baseball  writer  —  has  become  just  a 
big  pain  in  the  neck,  many  sports 
reporters  say. 

“The  World  Series  gets  worse 
every  year.  I  do  not  know  of  one 
single  reporter  who  likes  covering  the 
World  Series  anymore,”  Miami  Her¬ 
ald  sports  editor  Edwin  Pope  said. 

And  no  Series,  these  reporters  and 
editors  say,  was  worse  than  the  most 
recent  one  between  the  Red  Sox  and 
the  Mets  —  with  its  late-starting  and 
lengthy  night  games  that  wreaked 
havoc  with  deadlines  and  reporting 
quality. 

That  feeling  was  especially  pro¬ 
nounced  among  sports  editors  and 
reporters  for  East  Coast  newspapers, 
which  watched  in  fear  and  loathing  as 
deadlines  came  and  went  while  games 
started  as  late  as  8:40  EDT  and  ended 
long  past  midnight. 

“It  drove  us  to  our  knees,  it  abso¬ 
lutely  drove  us  to  our  knees,”  George 
Solomon,  Washington  Post  assistant 
managing  ediior-sports,  said  of  the 
late  starts  and  endings. 

Even  though  the  Post  held  its  Late 
City  second  edition  open  until  mid¬ 
night,  games  often  had  not  yet  ended. 

“We  would  do  a  write-through  and 
make  maybe  a  third  to  a  half  of  the 
run,”  Solomon  said. 

In  their  rush  to  make  a  deadline, 
editors  at  the  Cleveland  Plain  Dealer 
failed  to  notice  that  a  printer  had 
dropped  a  critical  word  in  a  headline 
about  Game  Five  that  should  have 
read:  “Red  Sox  Win/Take  Series 
Lead.” 

“Instead,  40,000  readers  received 
copies  that  said,  “Red  Sox  Win/Take 
Series.” 

And  if  the  late  starts  drove  editors 
crazy  by  forcing  extremely  tight 
deadlines,  many  newspaper  reporters 
and  columnists  were  simply  disgusted 
with  the  new-style  Series  consisting 
entirely  of  night  games  designed  to  get 
prime-time  tv  advertising. 

“I’d  gladly  do  the  162  (regular  sea¬ 
son)  games  and  let  someone  else  do 
the  Series,”  said  Atlanta  Constitution 
sports  reporter  Gerry  Fraley,  presi¬ 
dent  of  the  Baseball  Writers  Associa¬ 
tion  of  America. 


“The  World  Series  week  used  to  be 
as  close  to  Mardi  Gras  as  sports  got,” 
Pittsburgh  Post-Gazette  sports  editor 
Bruce  Keidan  said.  “Now  it  has 
become  another  prime-time  mini¬ 
series.” 

Writers  were  particularly  upset  at 
baseball  commissioner  Peter  Ueber¬ 
roth  who,  they  said,  pandered  to  tv 
while  ignoring  the  print  media. 

“Ueberroth  is  a  very  bottom-line, 
tv  guy,  and  if  it  means  screwing  the 
print  guys,  well  screw  the  print 
guys,”  Fraley  said. 

And  when  E&P  called  Miami  Her¬ 
ald  sports  editor  and  long-time  base¬ 
ball  columnist  Pope,  he  was  in  the 
middle  of  writing  an  angry  letter  to 
Ueberroth  and  the  owners  of  the  Bos¬ 
ton  Red  Sox  team,  which  lost  the 
Series  to  the  Mets. 


That  same  night,  Detroit  Free  Press 
columnist  Mitch  Albon  scrapped  100 
inches  of  a  column  about  the  Red  Sox 
“win.”  And  when  columns  were 
finally  written,  they  often  appeared  in 
only  a  few  editions. 

At  the  Pittsburgh  Post-Gazette,  for 
example,  columns  were  not  in  the 
next  days’  papers  after  four  of  the 
seven  games  because  games  ended  so 
late. 

And  Miami  Herald  executive 
sports  editor  Paul  Anger  said  that  the 
only  reason  the  marathon  Game  Six 
made  it  into  the  next  day’s  paper  was 
because  the  ending  of  daylight  sav¬ 
ings  time  gave  the  paper  an  extra 
hour. 

“Columnists  reached  their  highest 
level  of  frustration  ever.  Those  guys 
had  like  20  minutes  to  write  a  col¬ 


“The  World  Series  gets  worse  every  year.  I  do  not 
know  of  one  single  reporter  who  likes  covering  the 
World  Series  anymore,”  Miami  Herald  sports  editor 
Edwin  Pope  said. 


“Your  ‘showcase’  has  become  the 
print  media’s  most  dreaded  event,” 
Pope  wrote  Ueberroth. 

Pope’s  experiences  trying  to  write  a 
column  during  the  crucial  sixth  game 
of  the  World  Series  illustrates  the 
problem  sports  journalists  had  with 
this  year’s  Series. 

It  was  a  game  that  could  have 
clinched  the  Series  for  Boston,  and 
through  the  first  six  innings  that’s  the 
way  it  was  going. 

Pope  began  a  column  discussing  the 
first  Red  Sox  Series  “win”  in  68 
years. 

Then  the  Mets  came  charging  back, 
and  Pope  began  a  column  talking 
about  the  Mets’  valiant  efforts  to  stay 
alive. 

And  in  the  10th  inning  —  well  past 
midnight  on  the  East  Coast  —  Bos¬ 
ton  moved  into  the  lead  again.  And 
again  Pope  changed  his  column, 
focusing  back  on  the  Bosox. 

Of  course,  the  Mets  won  in  the 
bottom  of  the  10th  and  Edwin  Pope 
scrapped  his  third  column  and  wrote 
the  commentary  that  finally 
appeared. 


umn,”  Baltimore  Sun  sports  editor 
Marty  Kaiser  said. 

To  compensate,  many  columnists 
ended  up  writing  several  different  col¬ 
umns,  including  an  early  column,  a 
mid-game  one  and  a  concluding  com¬ 
mentary.  Washington  Post  columnist 
Shirley  Povich,  for  example,  aver¬ 
aged  four  columns  a  day  and  occa¬ 
sionally  did  five. 

These  tight  deadlines  weren’t  just 
hard  on  editors  and  columnists,  but 
“made  it  tough  for  baseball  itself,” 
said  Cleveland  Plain  Dealer  sports 
editor  Gene  Williams. 

“Columnists  never  really  had  a 
chance  to  analyze  anything.  And  a 
consequence  was  that  by  the  end  of 
the  Series  they  were  taking  more 
shots  at  baseball  itself  —  they  were 
irritated,”  Williams  said. 

And  it  was  more  than  the  deadlines 
that  irritated  reporters,  baseball  writ¬ 
ers  association  president  Fraley  said. 

“It  seems  like  the  player  accessi¬ 
bility  was  at  an  all-time  low,”  he  said. 
“It  was  virtually  impossible  to  get 
ahold  of  the  players  beforehand.”  Or, 
(Continued  on  page  51) 
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The  Tandy  102  Portable 

$  ^OQOO  Save  '^100  on  our  most 
$49900  popular  portable.  \ 
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Good  things  really  do  come 
in  small  packages 

Here’s  the  perfect  gift  for 
busy  executives,  students  and 
people  on  the  move.  The  Tandy 
102  provides  the  performance  of 
a  desktop  computer  in  a  much 
smaller — and  much  more  afford¬ 
able  package. 

We’ve  redesigned  our  best¬ 
selling  portable — the  Model 
100 — into  the  slimmer,  more 
lightweight  Tandy  102.  Ideal  for 
businesspeople  who  travel,  the 
Tandy  102  includes  five  instant- 
on  programs,  an  8-line  by  40- 
character  LCD  display  and  a 
built-in  modem.  Despite  its 
small  size,  the  Tandy  102  fea¬ 
tures  a  full-size  typewriter-style 
keyboard  and  24K  memory. 


Use  the  Tandy  102  as  a  per¬ 
sonal  word  processor,  address/ 
phone  directory,  appointment 
calendar  and  telephone  auto- 
dialer.  Access  other  computers 
or  national  information  services 
by  phone  with  the  built-in  300 
bps  modem  and  communica¬ 
tions  program.  Or  write  your 
own  programs  in  BASIC. 

The  Tandy  102  includes  paral¬ 
lel,  RS-232C,  cassette  and  bar 
code  reader  interfaces.  You  can 
even  add  a  Disk/Video  Interface 
for  up  to  184,000  characters  of 
disk  storage,  as  well  as  connec¬ 
tion  to  a  'TV  or  display  monitor. 
The  powerful  little  Tandy  102  is 
a  Micro  Executive  Workstation™ 
that  operates  on  batteries  or  op¬ 
tional  AC  adapter. 


Save  on  our  other  portables! 

The  powerful  Tandy  200 
/26-3860,  Reg.  $799.00,  Sale 
$599)  and  the  professional  disk- 
based  Tandy  600  portable  com¬ 
puters  (26-3901,  Reg.  $1599.00, 
Sale  $999)  are  available  at  spe¬ 
cial  holiday  savings  as  well.  Stop 
by  your  local  Radio  Shack. 

We’ve  got  the  perfect  portable 
for  everyone  on  your  list. 

Radio /haeM 

The  Technology  Store"* 

A  DIVISION  OF  TANDY  CORPORATION 


Prices  apply  at  Radio  Shack  Computer  Centers  and  participating  stores  and  dealers.  Sale  begins  10/21/86.  ends  12/31/86. 
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Ownership  Changes 


Mariner  Newspapers  of  Marsh¬ 
field,  Mass.,  added  its  12th  weekly 
publication  with  the  purchase  of  the 
Kingston  Independent  Voice. 


Morris  Newspaper  Corp.  of  Savan¬ 
nah,  Ga.,  has  purchased  the  Coving¬ 
ton  (Ga.)  News  from  the  newspaper’s 
employees  for  an  undisclosed 
amount.  The  weekly  News  has  a  cir¬ 
culation  of  6,600.  . 

:|c  9|c  4g 

Thomson  Newspapers  recently 
purchased  the  14,900-circulation 
Daily  Gazette  of  Sterling/Rock  Falls, 
Ill.,  from  the  Grandon  family  for  more 
than  $9  million.  The  newspaper  was 
sold  in  order  to  pay  estate  taxes  fol¬ 
lowing  the  death  of  David  Grandon. 

Henry  Ansbacher  Inc.  helped  initi¬ 
ate  and  complete  the  sale. 

9|C  * 

Ingersoll  newspapers  paid  in 
excess  of  $25  million  for  its  first  Wis¬ 
consin  newspaper,  the  30,000-daily 
Sheboygan  Press,  sold  by  the  Werner 
family.  The  family  sold  the  newspa¬ 
per  in  order  to  benefit  from  tax  advan- 

Distinguished 

Service 


Awards 


For  54  years.  The 
Society  of  Professional 
Journalists,  Sigma  Delta  Chi  has  pre¬ 
sented  Distinguished  Service  Awards 
for  outstanding  contributions  to  the 
fields  of  newspaper,  magazine,  and 
broadcast  Journalism  and  for  research 
about  journalism.  Tbe  awards, 
among  tbe  most  prestigious  in  tbe 
profession,  are  given  for  work  during 
tbe  1986  calendar  year. 

The  competition  is  open  to  all  Jour¬ 
nalists.  Entries  must  be  accompanied 
by  a  nomination  form  and  a  $30 
handling  fee. 

The  deadline  for  entries  is: 

January  10, 1987. 

For  descriptions  of  the  16  categories 
and  nomination  forms,  contact: 

SPJ,SDX 

53  W.  Jackson  Blvd./Suite  731 
Chicago,  IL  60604 
(312)  922-7424 


tages  that  will  be  repealed  when  the 
new  taw  law  takes  effect  on  Jan.  1, 
1987. 

Henry  Ansbacher  Inc.  was  the 
broker  in  the  sale. 

:|c  4c  * 

Sentinel  Publishing  Co.  of  Denver, 
Colo.,  has  purchased  the  Independent 
Newspapers  of  Littleton  and  City  Edi¬ 
tion,  a  downtown  Denver  publication. 

♦  ♦  ♦ 

The  Indiana  (Pa.)  Printing  &  Pub¬ 
lishing  Co.,  publisher  of  the  Indiana 
Gazette,  has  sold  its  two  weeklies  in 
Jefferson  County,  the  Reynoldsvilie 
Star  and  the  Brockway  Record,  to  Mr. 
and  Mrs.  Harry  R.  Myers. 

4c  4c  9|c 

The  North  Shore  Weeklies  based  in 
Yarmouth  Port,  Mass.,  have  been 
sold  by  William  S.  Wasserman, 
founder  of  the  newspaper  company, 
to  a  group  of  local  investors  headed 
by  Barry  Paster. 

4c  4c  4c 

Ingersoll  Publications  recently  pur¬ 
chased  the  Anderson  (Ind.)  Herald 
and  Daily  Bulletin  from  shareholders 
of  Anderson  Newspapers  Inc. 

The  morning  Herald  has  21,000 
daily  and  23,600  Sunday  circulation. 
The  evening  Bulletin  has  about  15,500 
circulation. 

4c  4c  4c 

The  Times  Journal  Co.  of  Spring- 
field,  Va.,  has  purchased  North  Coast 
Publishers  Inc.  of  San  Diego,  Calif., 
from  members  of  the  Hicks  family. 
North  Coast  publishes  three  twice- 
weekly  newspapers  in  Del  Mar,  Enci¬ 
nitas  and  Carlsbad,  Calif.;  and  a 
weekly  in  Rancho  Santa  Fe,  Calif. 

Combined  circulation  of  the  four 
papers  is  17,450. 

4c  4c  4c 

New  Orleans  CitiBusiness  pub¬ 
lisher  William  Metcal,  Jr.,  recently 
purchased  from  Cox  Enterprises  its 
nine  weeklies  put  out  by  Guide  News¬ 
papers  and  terminated  their  opera¬ 
tions. 

The  discontinued  publications 
included  New  Orleans  Business,  a 
direct  competitor  of  CitiBusiness, 
and  several  shoppers  and  pennysav- 
ers. 

Almost  50  employees  were  laid  off 
as  a  result  of  the  closings. 

4c  4c  4c 

Charles  and  Pearl  Abrams  of  Rich¬ 
field  Springs,  New  York,  have  sold 
the  15,800-free-circulation  Pathfinder 
and  Turnpike  Pennysavers  to  Dick 
Snyder,  president  of  the  Norwich 


(N.Y.)  and  Sidney  Pennysavers. 

Cribb  Media  Services  handled  the 
transaction. 

4c  4c  4c 

The  weekly  Fort  Mill  (S.C.)  Times 
has  been  sold  to  Linda  and  Mike 
O’Hara  by  Fred.  R.  Sheheen. 

4c  4c  4c 

Dane  S.  Claussen  of  Corvallis, 
Ore.,  has  purchased  the  25,000- 
weekly-circulation  Lakewood  Press  in 
suburban  Tacoma,  Wash.,  from 
Grace  T.  Eubanks. 

The  sale  also  included  the  monthly 
University  Place  Press. 

A.H.  Belo  sells 
radio  stations 

A.H.  Belo,  parent  company  of  the 
Dallas  Morning  News,  has  reached 
an  agreement  to  sell  its  two  Dallas 
radio  stations,  KRQX-am  and 
KZEW-fm,  to  Anchor  Media  Ltd.  for 
$20  million. 

Belo  said  it  intends  to  concentrate 
on  newspaper  publishing  and  net¬ 
work-affiliated  broadcasting  busi¬ 
nesses. 

Boro-wide  paper 
debuts  in  Brooklyn 

Brooklyn’s  first  borough-wide 
newspaper  in  15  years,  the  weekly 
Brooklyn  Paper,  began  distribution 
on  over  700  newsstands  on  October  6. 

The  new  weekly  represents  an 
expansion  of  four  neighborhood 
weeklies  published  by  Brooklyn 
Paper  Publications  Inc. 

Ark.  weekly  paper 
ends  publication 

The  weekly  White  County  (Ark.) 
Record  ended  publication  on  Oct.  2 
after  more  than  100  years  of  being  in 
business. 

Publisher-editor  Ken  Ratcliff 
blamed  lack  of  support  from  local 
businesses  for  the  reason  the  weekly, 
founded  in  1880,  closed  down. 

Tabloid  shut  down 

Armstrong  and  Edith  Hunter  have 
closed  down  their  15-year-old  tabloid, 
the  Weathersfield  (Vt.)  Weekly. 
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Replace  your  old  filters  with  a  new  set  ofTCodak 
Polycontrast  11  filters,  and  see  what  we  mean  by  high 
performance. 

These  economical  filters  bring  new  speed  and 
efficiency  to  the  processing  of  high-quality  enlargements 
on  selective-contrast  KodaRPolycQntrast  II RC  paper, 
Kodak  Polyprint  RC  paper,  Kodak  Polyfiber  paper,  and 
Kodak  Ektamatic  SC  paper. 

You’ll  like  the  way  Polycontrast  H  filters  eliminate 
calculations,  shorten  exposure  times,  and  expand  the 
usable  density  range  of  your  black-and-white  negati^ 

All  11  numbered  filters  are  speed-matched.  The 
eight  filters  from  Grade  0  to  V/i  have  the  same  speed, 
so  no  exposure  adjustments  are  necessary.  Filters  4 
through  5  take  one  stop  additional  exposure.  ^ 
Contrast  spacingjs  uniform,  with  each  '/2-grade  filter 
change  altering  printt:nntrast  evenly  throughout  the 
contrast  range. 

These  fast  4-mil  polyester  filters  have  high 
optical  quality  and  incorporate  new  dye  formulations 
with  excellent  stability. 

Discover  how  a  set  of  90  x  90  mm  or  150  x 
150  mm  Polycontrast  filters  or  a  Polycontrast  II 
filter  kit  (shown)  can  help  you  produce  better 
enlargements  in  less  time. 


We're  putting  our  commitment 
in  black-and-white. 
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IN  BRIEF 


AD/SAT  signs 
agreements 

AD/SAT  announced  its  has  signed 
agreements  with  two  engraving  firms 
to  be  its  sales  representatives. 

Potomac  Graphic  Industries,  New 
York,  and  Ad  Systems,  Chicago,  will 
be  AD/SAT’s  exclusive  sales  rep¬ 
resentatives  in  their  respective  areas 
of  the  country. 

Boston  Globe 
affiliate  sells 
cable  stations 

McCaw  Communications,  which  is 
45%  owned  by  Boston  Globe 
publisher  Affliated  Publications, 
announced  it  is  selling  its  entire  cable 
television  division  comprising  sys¬ 
tems  in  12  states  with  over  400,000 
subscribers. 

McCaw  said  it  intends  to  concen¬ 
trate  on  its  cellular  telephone  and 
paging  operations. 

Homeless  kids 
start  newspaper 

The  Youth  Leadership  Council  of 
Community  Board  4  in  New  York 
City  recently  recruited  35  youths  to 
start  a  newspaper  for  children  who 
are  homeless,  runaways  or  residents 
of  welfare  hotels. 

The  youths  putting  out  the  newspa¬ 
per  are  either  homeless  themselves 
or  residents  of  the  neighborhood. 

Fifteen  thousand  copies  of  the  four- 
page  first  edition  were  distributed  to 
schools,  welfare  hotels  and  kids  on 
the  street. 

Belo  reports 
earnings  decline 

A.H.  Belo  Corp.,  publisher  of  the 
Dallas  Morning  News,  reported 
third-quarter  net  earnings  of  $2.98 
million,  or  27^  per  share,  versus  $3.5 
million,  or  30<  per  share,  a  year  ear¬ 
lier.  Revenues  for  the  quarter 
increased  to  $94. 1  million  from  $90.9 
million. 

income  also  dropped  to  $12.2  million, 
or  $1.06  per  share,  from  $13.98  mil¬ 
lion,  or  $1.20.  Revenues  for  the  nine 
months  increased  to  $289.1  million 
from  $277.5  million. 

Newspaper  publishing  revenues 
fell  slightly  in  the  quarter  to  $53.3 
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million  from  $53.9  million.  Advertis¬ 
ing  volume  fell  in  the  third  quarter, 
but  the  volume  decline  was  partially 
offset  by  rate  increases  put  into  effect 
earlier  in  the  year. 

For  the  nine  months,  newspaper 
publishing  revenues  rose  to  $163.95 
million  from  $159.7  million. 

Alaska  publisher 
subdues  gunman 

Robert  Atwood,  79-year-old 
publisher  of  the  Anchorage  Times, 
recently  subdued  a  rifle-  and  smoke 
grenade-toting  assailant  who  had 
been  spewing  bullets  inside  the  build¬ 
ing. 

Atwood  was  the  only  one  hurt  in 
the  affair  when  he  burned  his  hand 
after  grabbing  the  rifle’s  hot  barrel. 

The  incident  began  when  taxi 
driver  Ronald  L.  Ramsey  entered  the 
Times  building  and  chained  shut  the 
front  doors.  He  then  went  to 
Atwood’s  office  where  the  publisher 
and  his  daughter,  Elaine,  wrestled 
him  to  the  floor. 

Ramsey  was  reportedly  angry  with 
Atwood  after  the  Times  and  canceled 
the  taxi  driver’s  $1,000  ad  attacking 
U.S  Sen.  Frank  Murkowski. 

Conn,  dally  holds 
school  workshop 

Over  130  students  and  teachers 
recently  attended  a  statewide  high 
school  journalism  workshop  spon¬ 
sored  by  the  Hartford  Courant. 

Courant  reporters,  editors  and 
photographers  offered  instruction  in 
newswriting,  investigative  reporting, 
editorial  writing,  headline  writing, 
photography,  graphics  and  editorial 
cartooning. 

Two-thirds  of  the  participants  were 
high  school  students  who  are  editors 
and  reporters  for  their  school  papers. 
Other  participants  were  journalism 
teachers  and  newspaper  advisers. 

Calif,  paper  adds 
publication  day 

The  Lake  County  (Calif.)  Record- 
Bee  went  from  four-day  to  five-day 
publication  on  Nov.  8  in  order  to 
meet  the  demands  of  readers  and 
advertisers,  said  publisher  John  Low- 
man. 

The  paper  had  published  Tuesday 
through  Friday  and  has  now  added  a 
Saturday  edition  for  weekend  cover¬ 
age. 


FPA  wants  change 
In  expulsion  law 

The  Foreign  Press  Association  has 
asked  the  U.S.  government  to  change 
the  immigration  law  that  allows  the 
detention  and  expulsion  of  visitors 
without  any  reason  being  stated. 

Roy  Murphy,  president  of  the  400- 
member  FPA  representing  media 
from  60  countries,  made  the  request 
in  a  letter  to  Secretary  of  State  George 
Shultz,  protesting  the  expulsion  of 
Colombian  journalist  Patricia  Lara. 

“It  must  be  recognized  that  such 
behavior  only  holds  this  country  up 
for  ridicule  and  justified  accusations 
of  hypocrisy.  It  is  also  a  flat  rejection 
of  the  ideals  of  the  United  States  Con¬ 
stitution  that  defines  for  all  people 
what  freedom  can  mean.” 

Noting  that  the  expulsion  of  Lara 
was  legal  under  the  existing  law,  he 
stated,  “The  law  must  be  changed  to 
avoid  such  arbitrary  treatment  of  vis¬ 
iting  journalists.” 

Gannett  gives 
grant  to  library 

The  Gannett  Foundation  has 
approved  an  $82,000  grant  to  help  the 
New  York  Public  Library  preserve  its 
U.S.  Newspaper  Collection. 

The  foundation  grant  provides  the 
$l-for-$2  matching  required  for  an 
additional  $164,000  award  from  the 
National  Endowment  for  the 
Humanities  to  step  up  computer 
cataloging  and  microfilming  of  the 
library’s  newspaper  collection. 

The  collection  holds  over  3,500 
newspaper  titles  from  Colonial  days 
to  the  present. 

Dally  develops 
new  products 

The  Birmingham  (Ala.)  News 
developed  two  new  products  in 
response  “to  the  needs  of  our  adver¬ 
tisers.” 

Real  Estate  Marketplace  debuted 
last  summer  as  a  Sunday  classified 
and  display  ad  section  packaged  in 
tabloid  form.  The  section  also  fea¬ 
tures  articles  for  prospective  home 
buyers  and  once  a  month  publishes 
photo  pages  of  homes  for  sale. 

Wheels,  which  also  debuted  last 
summer,  is  a  Sunday  section  of 
“upbeat”  stories  and  classified  ads 
about  automobiles  and  recreational 
vehicles. 
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Imagine  how  it  will  change  your  business! 


The  Canon  Still  Video  System  is  an  entirely 
new  and  complete  system  for  recording,  filing, 
accessing  and  displaying  full-color  images  of. . . 
anything!  Now  Canon  puts  this  SVS  capability  at 
your  fingertips. 

Create  new  original  images  instantly  with  the 
SVS  Camera— no  film,  no  developing!  Store  images 
from  slides,  prints,  X-Rays,  charts,  blueprints, 
computers  and  even  stills  from  video  tape.  Up  to 


50  can  be  stored  on  a  2"  video  floppy  disk,  for  TV 
display  with  the  SVS  Recorder. 

Obtain  hard  copies  with  the  SVS  Printer. 
Transmit  full-color  SVS  images  around  the  world 
in  three  minutes  with  the  SVS  Transceiver.  Or  use 
the  Video  Visualizer  to  share  an  idea  with  an 
audience  of  thousands. 

Incredible?  Yes.  Available?  Immediately. 
Whatever  field  you’re  in,  let  us  show  you 
how  to  move  to  the  forefront  with  the 
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RC-701  Still  Video  Camera 


RR-551  Still  Video  Recorder  RT-971  Still  Video  Transceiver  RP-601  Color  Video  Printer  RE-550  Video  Visualizer 


Monitor  images  simulated 
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LEGAL  BRIEFS 


Court  won’t  reduce 
libel  judgment 

A  Pennsylvania  Superior  Court  has 
upheld  a  libel  judgment  against  the 
New  Castle  News  and  refused  to 
reduce  the  plaintiffs’  total  award  of 
$600,000. 

Jurors  ordered  the  newspaper  in 
1984  to  pay  $400,000  in  compensatory 
damages  to  Ellwood  City  Councilman 
Rick  Gatto  and  $100,000  to  Ellwood 
City  attorney  Nick  Frisk  Jr.  as  a  result 
of  stories  about  them  in  1979.  The  jury 
also  awarded  each  plaintiff  $175,000 
in  punitive  damages,  but  the  trial 
judge  later  reduced  the  punitive  dam¬ 
ages  to  $50,000  each. 

In  upholding  the  libel  verdict,  the 
superior  court  said  the  damage 
awards  were  not  excessive. 

Alaska  daily  wins 
open  meetings  case 

A  judge  has  upheld  a  charge  by  the 
Anchorage  (Alaska)  Daily  News  that 
the  Alaska  legislature  held  closed  ses¬ 
sions  in  violation  of  the  state’s  open 
meetings  law. 

The  judge  also  ruled  that  an  open 
meeting  lawsuit  filed  by  the  News  and 
the  League  of  Women  Voters  may  go 
to  trial. 

Superior  Court  Judge  Walter  Car- 
peneti  said  the  state  constitution  con¬ 
tains  an  implied  right  of  access  to 
legislative  committee  meetings  and 
the  courts  must  enforce  that  right  if  it 
has  been  denied. 

A  trial  court  should  determine  if  a 
violation  of  the  open  meetings  law  has 
occurred,  the  judge  stated. 

In  a  suit  filed  last  May,  the  News 
and  the  League  presented  affidavits 
from  legislators  alleging  that  major 
budgetary  decisions  were  discussed 
and  approved  in  secret  meetings. 
Floor  votes  in  public  sessions  rubber- 
stamped  the  decisions  reached  in  the 
closed  meetings,  the  suit  charged. 

Libel  suit  settled 
out  of  court 

Seven  Maui,  Hawaii,  police  offi¬ 
cers  recently  reached  an  out-of-court 
settlement  of  their  libel  suit  against 
Maui  News. 

The  settlement  includes  a  monetary 
payment  to  the  plaintiffs. 

The  officers  filed  suit  after  the 
News  published  an  article  in  1984 
which  quoted  an  unnamed  marijuana 
grower  saying  the  growers,  especially 


in  Hana,  were  paying  police  “to  look 
the  other  way.’’ 

The  seven  officers  were  all 
assigned  to  the  Hana  district  when  the 
article  appeared.  They  filed  suit  say¬ 
ing  the  story  defamed  them,  although 
no  police  names  were  mentioned. 

As  part  of  the  settlement,  the  news¬ 
paper  will  also  publish  a  clarification 
acknowledging  that  statements  made 
about  the  Hana  police  were  unsub¬ 
stantiated. 

The  settlement  also  ends  efforts  by 
the  plaintiffs  to  have  reporter  Steven 
Moore,  who  wrote  the  article,  reveal 
his  sources.  Moore  now  works  for  the 
Los  Angeles  Times. 

Developer  sues 
over  letter 

A  Dixon,  Calif.,  developer  has  filed 
a  $  1.36-million  libel  suit  against  a 
newspaper  letter  writer  who  opposes 
his  plans  for  a  240-unit  apartment 
complex. 

Developer  Morton  VandenBerghe 
said  building  contractor  Cecil  McLe- 
more’s  Oct.  3,  1985  letter  in  the 
weekly  Dixon  Tribune  defamed  him 
by  falsely  charging  that  he  bribed  the 
city  council  into  approving  his  apart¬ 
ment  project. 

The  Tribune  is  not  named  as  a 
defendant. 

Miss,  daily  wins 
open  records  case 

A  M  ississippi  chancery  court 
recently  ruled  that  the  city  of  Green¬ 
ville  violated  the  state’s  Public  Rec¬ 
ords  Act  when  it  refused  to  produce 
annexation  costs  requested  by  the 
Greenville  Delta  Democrat-Times. 

The  city  was  fined  $100,  the  maxi¬ 
mum  under  the  law,  and  ordered  to 
pay  $35,744.72  to  cover  the  newspa¬ 
per’s  legal  fees. 

The  city  was  also  assessed  court 
costs. 

Boston  Globe  wins 
access  lawsuit 

Ruling  in  a  suit  brought  by  the  Bos¬ 
ton  Globe,  the  U.S.  Court  of  Appeals 
has  handed  down  an  opinion  saying 
that  a  lower  court  order  releasing 
documents  in  a  Woburn,  Mass.,  toxic 
waste  case  to  WGBH-tv,  Boston,  but 
to  no  other  medium  was  improper. 

The  appellate  court  commented, 
“Neither  the  courts  nor  any  other 


branch  of  the  government  can  be 
allowed  to  affect  the  content  or  tenor 
of  the  news  by  choreographing  which 
news  organizations  have  access  to 
relevant  information.” 

Access  to  the  documents  could  be 
properly  denied  to  all  members  of  the 
media  to  preserve  the  parties’  right  to 
a  fair  trial,  the  court  continued. 

Delay  faced  in 
N.M.  Fol  case 

The  Clovis  (N.M.)  News-Journal 
was  recently  told  it  will  be  “at  least  a 
year”  before  a  case  involving  the 
newspaper’s  request  for  information 
on  the  hiring  of  a  city  planner  is  heard 
by  the  Court  of  Appeals. 

In  September  1985,  News-Journal 
managing  editor  Alan  Blanchard  filed 
a  lawsuit  seeking  copies  of  all  applica¬ 
tions  and  resumes  for  the  position  of 
city  planner. 

Two  months  later,  a  district  court 
judge  ordered  the  documents  released 
because  the  position  to  be  filled  would 
be  paid  for  with  taxpayers’  money. 

The  city  filled  the  position  on  Jan. 
9,  1986  and  then  petitioned  the 
court  to  reconsider  its  order  since  the 
post  was  no  longer  vacant. 

District  Judge  Fred  T.  Hensley 
reconfirmed  his  order,  but  the  Clovis 
City  Commission  voted  to  appeal  the 
decision  to  the  Court  of  Appeals. 

The  newspaper  believes  a  victory 
would  set  a  precedent  for  the  release 
of  all  applications  for  any  position 
paid  for  with  tax  dollars. 

Suit  forces  open 
meetings  in  L.A. 

The  Los  Angeles  Herald  Examiner 
won  a  suit  to  force  a  Southern  Califor¬ 
nia  Rapid  Transit  District  panel  to 
hold  open  meetings,  but  the  court 
refused  to  order  the  RTD  to  pay  the 
newspaper’s  legal  fees. 

In  a  suit  filed  last  September,  the 
Herald  Examiner  charged  the  RTD’s 
safety  review  panel  violated  the 
state’s  open  meetings  law  by  conven¬ 
ing  outside  Los  Angeles  in  closed  ses¬ 
sions. 

On  Sept.  22,  Superior  Court  Judge 
Warren  Deering  barred  the  RTD  body 
from  holding  a  scheduled  meeting  in 
Chicago.  An  RTD  attorney  had 
argued  that  only  one  of  the  seven 
panel  members  is  from  California. 

In  declining  the  newspaper’s 
request  for  legal  fees,  the  judge  said 
he  did  not  believe  that  RTD  was 
aware  its  safety  review  panel  was 
subject  to  the  open  meetings  law. 
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Must  reading  before  you 
buy  a  Front-end  System. 

Now  in  its  9th  printing. 

Write  or  call  for  your  FREE  copy  today.  It’s  our  customer  list.  Chances  are 
you’ll  find  a  publisher  who  has  about  tbe  same  circulation...  puts  out  about 
tbe  same  number  of  pages...  an  operation  very  similar  to  your  own.  He’s 
probably  just  down  the  road  a  few  miles,  and  he’s  using  a  Mycro-Tek  System. 

CALL  HIM!  Ask  him  about  his  system,  what  he  likes  or  doesn’t  like.  You’ll 
get  honest  answers  from  a  fellow  publisher. 

Call  some  more  listed  in  the  book,  and  ask  them  anything  you  want.  After  a  few 
calls  we  think  you  will  see  why  we  have  over  800  installations  in  the  U.S.  and 
35  foreign  countries. 

What  other  system  vendor  has  the  guts  to  give  you  a  complete 
customer  list...  and  let  you  decide  who  you  call? 
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Press  Council 
upholds  complaint 

A  92-year-old  Ontario  man  got 
satisfaction  against  an  opinion  col¬ 
umn  in  the  Ottawa  Citizen  in  a  recent 
Ontario  Press  Council  hearing. 

The  council,  a  private  group  of 
newspapers  and  citizens  that  rules  on 
complaints  about  the  press,  upheld  J. 
Stuart  Smart’s  exception  to  a  May  5 
Ottawa  Citizen  column,  printed  in  the 
Port  Hope  Guide,  that  the  Chernobyl 
nuclear  reactor  accident  in  the  Soviet 
Union  caused  “immediate  panic”  in 
Port  Hope,  where  Ontario  Hydro 
operates  a  nuclear  power  plant. 

Smart  did  not  appear  at  the  hearing, 
saying  that  at  age  92  he  did  not  feel  up 
to  the  task.  He  was  represented  by 
Elspeth  Chisholm,  a  former  Canadian 
Broadcasting  Co.  broadcaster  who 
lives  in  Port  Hope. 

The  council  said  the  column 
created  a  “misleading  impression” 
by  using  a  telephone  interview  with 
one  Port  Hope  family  to  conclude  that 
the  Soviet  disaster  had  caused 
“immediate  panic  in  Port  Hope.” 

The  Citizen  argued  that  the  opinion 
columnist  at  times  used  hyperbole  to 
make  valid  points. 

J-school  links  up 
with  liberal  arts 

Graduates  of  the  University  of 
Miami  School  of  Communication  are 
now  also  required  to  take  a  major  in 
the  College  of  Arts  and  Sciences. 

The  university  decided  to  make  the 
second  degree  mandatory  in  order  to 
ensure  that  its  communication  stu¬ 
dents  will  also  have  a  solid  back¬ 
ground  in  liberal  arts. 

CFJ  completes 
training  workshop 

The  Center  for  Foreign  Journalists 
in  Reston,  Va.,  recently  completed  a 
workshop  for  senior  American  jour¬ 
nalists  on  how  to  train  colleagues 
from  Third  World  countries. 

The  workshop  held  last  September 
was  sponsored  by  12  U.S.  news  orga¬ 
nizations. 

The  purpose  of  the  program  was  to 
orient  veteran  American  journalists 
for  eventual  assignments  overseas  to 
conduct  their  own  training  workshops 
or  serve  as  consultants  to  developing 
news  organizations. 

CFJ  executive  director  George 


Krimsky  wants  to  hear  from  active  or 
retired  journalists  interested  in  join¬ 
ing  the  pool  of  potential  overseas 
trainers.  The  center  is  located  at 
11690-A  Sunrise  Valley  Dr.,  Reston, 
Va.,  22091. 

Paper  rapped  for 
printing  names  of 
molester’s  relatives 

The  Toronto  Star  acted  insensi¬ 
tively  when  it  published  the  names  of 
the  wife  and  a  son  of  a  convicted  child 
sex  molester,  the  Ontario  Press  Coun¬ 
cil  ruled  (Nov.  14). 

In  its  adjudication  of  a  complaint 
made  by  a  private  citizen,  the  council 
said  the  star  showed  a  “callous  disre¬ 
gard”  for  the  privacy  of  innocent  par¬ 
ties  by  publishing  the  names,  as  well 
as  the  name  of  the  city  where  the 
molester’s  wife  moved  with  her  chil¬ 
dren  in  an  attempt  to  rebuild  their 
lives. 

In  its  defense,  the  Star  argued  that 
the  nature  of  the  sentence  given  the 
molester  —  an  indefinite  term  — 
gave  the  story  national  importance. 
Not  only  were  the  names  pertinent  to 
the  story,  the  newspaper  said,  but  it 
was  not  the  first  to  publish  the  names 
of  the  family  members. 

La.  dally  cites 
high  school  editors 

The  Lafayette  (La.)  Daily  Adver¬ 
tiser  singled  out  its  area  high  school 
newspaper  editors  for  recognition 
during  National  Newspaper  Week. 

In  a  prominent  display  in  its  school 
pages  section,  the  Advertiser  printed 
the  name  of  each  editor,  year  in 
school  and  name  of  the  school  news¬ 
paper. 

Dally  sponsors 
walk  for  literacy 

The  Denver  Post  and  the  Adult 
Learning  Source  recently  sponsored 
a  “Walk  for  Literacy”  in  which  vol¬ 
unteers  went  door-to-door  to  inform 
residents  where  help  was  available  for 
illiterates. 

The  Post  has  launched  other  proj¬ 
ects  to  encourage  reading,  including 
“Ready,  Set,  Read,”  in  which  three 
students  were  picked  to  write  book 
reviews  in  the  newspaper,  and  a  fund¬ 
raiser  for  the  Denver  Public  Library. 


Seattle  dallies 
show  how  ads 
sell  homes 

A  recent  promotion  by  the  Seattle 
Times  and  Seattle  Post-Intelligencer 
demonstrated  how  newspaper  ads 
pull  in  prospective  buyers  for  new 
homes. 

The  newspapers  said  thousands  of 
Seattle  residents  participated  in  its  8- 
day  “Parade  of  Homes’’  promotion 
involving  167  newly  built  dwellings. 

Co-sponsored  by  the  Seattle  Mas¬ 
ter  Builders  Association,  the  event 
was  kicked  off  with  an  advertising 
campaign  having  the  theme  “Some¬ 
thing  New  Under  the  Sun.” 

The  “something  new”  was  the 
Parade  of  Homes’  first  consumer 
giveaways  that  included  a  Caribbean 
cruise  for  two  and  four  appliances  by 
General  Electric. 

Entry  blanks  for  the  giveaways 
included  a  brief  questionnaire  which 
showed  a  majority  of  visitors  to  the 
167  new  homes  learned  about  the 
event  from  advertising  in  the  Times 
and  P-I. 

Houston  Post 
offers  free  ads  to 
the  unemployed 

The  Houston  Post  is  offering  the 
city’s  unemployed  the  opportunity  to 
advertise  their  job  skills  in  a  special 
classified  section  called  “Keep  Hous¬ 
ton  Working. 

People  could  place  their  ads  either 
by  telephoning  a  special  “Helpline” 
phone  number,  840-POST,  or  by 
meeting  directly  with  classified  per¬ 
sonnel  who  were  stationed  at  Texas 
Employment  Commission  offices  for 
the  express  purpose  of  taking  the  ads. 

Times  Mirror  Co. 
seals  tv  deal 

Times  Mirror  Co.  announced  it  has 
completed  the  sale  of  television  sta¬ 
tions  WMAR-tv  in  Baltimore,  Md., 
and  WRLH-tv  in  Richmond,  Va.,  to 
the  Gillett  Group  for  more  than  $200 
million. 

The  sale  was  made  in  order  to  com¬ 
ply  with  federal  regulations  banning 
newspaper  and  television  cross-own¬ 
ership  in  the  same  market.  Earlier  this 
year.  Times  Mirror  acquired  the  sta¬ 
tions  as  part  of  its  $600-million  pur¬ 
chase  of  A.S.  Abell  Co.,  published  of 
the  Baltimore  Sun  newspapers. 
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Day  after  day,  we  insert  our 
know-how  into  thousands  of  newspapi 
throughout  the  world. 


Our  Rotosert  automatic  insert¬ 
ing  system  enables  printing 
plants  to  achieve  optimal 
production  and  economical 
performance  in  a  wide  va¬ 
riety  of  demanding  situa¬ 
tions.  Inserting  provides  flex¬ 
ible  new  ways  to  structure 
the  product,  thus  offering 
readers  maximum  service. 
The  convincing  argument  is 
targeted  information  -  for 
readers  and  advertisers  alike. 

Processing  while  con¬ 
veying  is  the  secret.  It's  the 
cornerstone  of  Ferag’s  sy¬ 
stems  engineering  and  your 
key  to  new  markets. 

Plan  with  Ferag  from  the 
top  down  -  and  turn  your 
mailroom  into  a  profit  center. 
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FERAG  INC.,  BRISTOL,  PA.  19007 
KEYSTONE  INDUSTRIAL  PARK,  190  RIHENHOUSE  CIRCLE 
TELEPHONE  215-788-0892,  TELEX  834743 


NEWSPEOPLE  IN  THE  NEWS 


George  Arzt,  the  New  York 
Post's  City  Hall  bureau  chief  for  the 
past  14  years,  begins  his  new  job  as 
press  secretary  to  Mayor  Edward 
Koch  on  Dec.  15. 

He  replaces  William  Rauch,  the 
mayor’s  press  secretary  since  1983, 
who  is  moving  to  La  Jolla,  Calif.,  as 
managing  director  of  Henley  Group, 
Inc.,  an  industrial  holding  company. 
Arzt’s  salary  will  be  $85,000  a  year. 

Joseph  Mancini,  a  former  Post 
reporter  who  has  been  news  bureau 
director  for  the  Board  of  Education 
the  past  two  years,  will  replace  Arzt 
at  City  Hall. 

Arzt  joined  the  Post  as  a  copyboy  in 
1968  and  a  year  later  beCame  a  City 
Hall  reporter.  He  was  promoted  to 
bureau  chief  in  1972. 

Mancini  joined  the  Post  as  a  copy 
boy  in  1959  while  attending  Fordham 
University  and  was  promoted  to 
reporter  two  years  later.  He  left  in 
1%9  to  work  first  with  RCA  and  then 
with  WCBS-TV  News  and  returned 
to  the  newspaper  in  1974.  Four  years 
later  he  became  chief  assignment  edi¬ 
tor  for  WNEW-TV  News.  He  then 
had  various  magazine  posts  before 
moving  to  the  Board  of  Education. 


NOW  FROM 
McMAUGHT 


WITH  DAVID 


Call  collect  (203)  6614990 

The  McNaught  Syndicate 
537  Steamboat  Road 
Greenwich,  Ct.  06830 


Caret  von  Netzer 


Neely  Young 


Ardith  Hilliard 


Caret  von  Netzer  has  been  named 
executive  editor  of  the  Amarillo 
Globe-News,  responsible  for  the 
news  operations  of  the  papers.  He  is 
also  a  member  of  the  editorial  board. 

Managing  editor  since  1983,  he 
joined  the  newspapers  in  1972  as  a 
sportswriter  and  became  sports  edi¬ 
tor  in  1974.  While  in  graduate  school 
at  the  University  of  Missouri,  he  had 
worked  as  a  sports  editor,  reporter 
and  photographer  at  the  Boonville 
(Mo.)  Daily  News. 

if  ^  if 

Neely  Young  has  joined  Morris 
Newspaper  Corporation  of  Savan¬ 
nah,  Ga.,  as  vice  president/chief 
executive  officer  of  the  newspaper 
division.  Since  1977,  Young  has  been 
publisher  of  the  Dalton  (Ga.)  Daily 
Citizen-News,  owned  by  Thomson 
Newspapers.  He  began  his  career  at 
the  Valdosta  (Ga.)  Times,  a  newspa¬ 
per  owned  by  his  mother’s  family 
prior  to  its  sale  to  the  Thompson  orga¬ 
nization. 

He  has  served  as  president  of  both 
the  Georgia  Press  Association  and  the 
Associated  Press  of  Georgia  and  is 
currently  general  chairman  of  the 
Centennial  Campaign  drive  being 
conducted  by  the  Georgia  Press  Asso¬ 
ciation  aimed  at  raising  a  million  dol¬ 
lars  for  journalism  scholarships  to  be 
awarded  by  the  association’s  Educa¬ 
tional  Foundation. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

91  Tears  Netien>Wide  Personal  Service 


Ardith  Hilliard  has  been  named 
suburban  editor  of  the  San  Jose  Mer¬ 
cury  News.  She  joined  the  staff  in 
1984  as  an  assistant  metropolitan  edi¬ 
tor  and  in  March  became  chief  of  the 
North  County  bureau. 

Prior  to  the  Mercury  news,  Hil¬ 
liard  was  an  assistant  metropolitan 
editor  and  Sunday  editor  of  the 
Omaha  World-Herald,  and  held  edit¬ 
ing  and  reporting  positions  at  the 
Dallas  Times-Herald,  the  St.  Peters¬ 
burg  Times,  and  the  Clearwater  (Fla.) 
Sun. 

if  *  if 

Charles  A.  Martin,  formerly 
director  of  corporate  affirmative 
action  for  Time  Inc.  and  assistant 
director  of  international  circulation 
for  Time  magazine,  has  been 
appointed  president  of  The  Institute 
for  Journalism  Education  at  the  Uni¬ 
versity  of  California,  Berkeley. 

He  succeeds  Ellis  J.  Cose,  who 
has  been  awarded  a  fellowship  at  the 
Gannett  Center  for  Media  Studies, 
Columbia  University. 

Prior  to  joining  Time,  Martin  had 
been  director  of  the  Peace  Corps  in 
Liberia  and  served  as  a  White  House 
Fellow.  He  has  been  a  professor  at 
Howard  University,  Union  Graduate 
School  in  Cincinnati,  and  at  the  Uni¬ 
versity  of  Illinois,  Chicago. 


Karen  DcWitt  and  Kathleen 
Burns  have  been  appointed  to  the 
print  journalism  faculty  of  the  Ameri¬ 
can  University’s  School  of  Communi¬ 
cations  for  the  current  academic  year. 

DeWitt  is  a  former  White  House 
correspondent  for  USA  Today  and 
reporter  for  the  New  York  Times,  the 
Washington  Post,  the  National  Jour¬ 
nal  and  the  New  York  Post.  Bums 
was  a  member  of  the  Chicago  Tribune 
team  that  won  a  Pulitzer  Prize  in  1973 
for  investigating  vote  fraud. 
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Sydney  Gruson,  vice  chairman 
and  a  director  of  The  New  York 
Times  Company  since  1979,  has 
resigned  from  both  positions  upon 
approaching  his  70th  birthday  on 
E)ec.  16,  under  the  retirement-at-age- 
70  policy  for  directors.  He  remains 
with  the  company  until  January. 

Gruson,  who  joined  the  Times  as  a 
war  correspondent  in  London  in  1944, 
resigned  at  the  regularly  scheduled 
meeting  of  the  board  of  directors  on 
Nov.  20. 

After  World  War  II,  Gruson  was  a 
foreign  correspondent  and  then 
headed  Times  bureaus  in  Warsaw, 
Prague,  Bonn  and  London.  He  subse¬ 
quently  was  foreign  editor  at  head¬ 
quarters  in  New  York  City,  and  then 
editor  and  chief  executive  officer  of 
the  international  edition  in  Paris.  He 
helped  negotiate  the  merger  of  that 
edition  with  the  Paris  Herald  Tri¬ 
bune. 

In  1%9  Gruson  left  the  Times  for 
nine  months  to  become  associate 
publisher  of  Newsday,  Long  Island, 
and  returned  as  assistant  to  the 
publisher  and  later  served  as  director 
of  Times  affiliated  companies  and 
headed  acquisition  efforts. 

In  1972,  Gruson  was  named  a 
senior  vice  president  and  the  next 
year,  an  executive  vice  president. 

3|c  9|! 

Bradley  Miller,  former  colum¬ 
nist  and  editorial  writer  for  the  Dallas 
Morning  News,  has  joined  the  Heri¬ 
tage  Foundation's  public  relations 
department  as  manager  for  editorial 
services. 

Before  moving  to  Dallas  in  1981, 
Miller  was  a  Washington-based  free¬ 
lance  writer.  He  also  has  worked  as  a 
news  editor  for  the  Charleston  (S.C.) 
News  &  Courier. 

♦  ♦  ♦ 

John  H.  Murphy  III,  president  of 
the  Afro-American  Newspaper,  Balti¬ 
more,  has  retired  after  49  years  of 
service  to  the  94-year-old  family 
newspaper.  He  has  been  chairman  of 
the  board  or  president  for  the  last  25 
years. 

In  1937,  Murphy  became  office 
manager  of  the  Washington  Afro 
and  then  headed  the  Washington  Tri¬ 
bune,  a  publication  purchased  by 
AFRO  in  1945.  He  went  to  Baltimore 
and  worked  in  the  business  depart¬ 
ment  until  1%1  when  he  was  pro¬ 
moted  from  business  manger  to  presi¬ 
dent. 

Murphy  has  turned  the  manage¬ 
ment  over  to  the  fourth  generation  of 
John  H.  Murphy  Sr.,  founder:  The 
new  president  is  Frances  M. 
Draper,  granddaughter  of  the  late 
Carl  Murphy.  She  is  assisted  by 
Arthur  Murphy  and  John  Oliver, 
as  the  new  management  team. 


S 


Mark  Silverman  joined  Gannett 
Westchester  Newspapers,  White 
Plains,  N.Y.,  as  senior  managing  edi¬ 
tor. 

Silverman  previously  worked  for 
the  Providence  Journal  for  six  years, 
most  recently  as  managing  editor  and 
prior  to  that  was  managing  editor/ 
Sunday  sports  and  news  editor  of  the 
Providence  Evening  Bulletin. 

♦  ♦  ♦ 

William  J.C.  Mann  assumed  his 
duties  as  vice  president,  human 
resources  of  Southam  Inc.,  Toronto, 
on  Dec.  2,  taking  over  from  H.O. 
Thomasson,  who  remains  a  Southam 
vice  president  until  retiring  at  the  end 
of  the  year. 

Mann  joins  Southam  after  senior 
management  positions  with  a  major 
international  oil  company  in  Canada 
and  the  United  States  and  will  be  a 
member  of  the  corporate  manage¬ 
ment  committee. 

Thomasson  joined  Southam  in  1946 
at  the  Hamilton  Spectator  and  held 


H.O.  Thomasson 
management  positions  there  and  at 
the  Calgary  Herald  where  he  was 
general  manager  before  moving  to  the 
corporate  head  office  in  his  present 
position  four  years  ago. 

iK  ♦  * 

Jim  Lavender  has  moved  to  adver¬ 
tising  director  of  the  Gainesville  (Ga.) 
Times.  He  most  recently  was  corpo¬ 
rate  director  of  advertising  sales  for 
Harte-Hanks  Communications  and 
prior  to  that  was  in  advertising  at  the 
Atlanta  Journal  and  Constitution,  the 
Austin  American-Statesman  and  the 
Dallas  Morning  News. 

^  ^  * 

Dennis  Grant,  retail  advertising 
manager  of  the  Chicago  Tribune,  is 
assuming  additional  responsibility  for 
the  general  advertising  department. 
John  Bold,  who  held  the  position,  is 
on  special  assignment. 

Related  to  these  changes,  David 
Williams,  classified  advertising 
manager,  is  assuming  additional 
responsibility  for  all  food  advertising. 
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NEWSPEOPLE  IN  THE  NEWS 


Glenn  W.  Pfeil  has  been  named 
publisher  of  the  Waukegan  (Ill.) 
News-Sun,  a  division  of  The  Copley 
Press,  Inc.  He  succeeded  Richard  F. 
Kennedy,  who  retired  after  nearly  40 
years  with  the  newspaper. 

Since  1976,  Pfeil  has  been  a  consul¬ 
tant  and  broker  in  the  newspaper 
industry.  Prior  to  that  he  was 
publisher  and  owner  of  the  Palos  Ver¬ 
des  (Calif.)  Newspapers,  GM  Pub¬ 
lishing  Co.,  Inc.,  an  organization  he 
sold  to  the  Santa  Barbara  News- 
Press  and  Philadelphia  Bulletin  in 
1975.  His  newspaper  career  reaches 
into  five  decades  in  reporting,  adver¬ 
tising,  management  and  ownership. 

Kennedy,  publisher  since  1972,  has 
held  various  positions,  including  busi¬ 
ness  manager  and  executive  vice 
president.  When  Copley  bought  the 
newspaper  in  January  1984,  Kennedy 
remained  as  publisher  and  was 
elected  a  vice  president  of  the  com¬ 
pany. 

♦  *  * 

Ronald  D.  O’Neil  has  been  named 
advertising  director  of  the  Rome 
(N.Y.)  Daily  Sentinel  and  Sunday 
Sentinel.  He  joined  the  advertising 
staff  in  1973  and  most  recently  was 
retail  advertising  manager. 


What’s  going  on 
at  NCR? 


This  major  computer 
company  invites  you  to 
take  a  look  at  the  NCR 
News  Service,  an  around- 
the-clock,  online, 
electronic  news  retrieval 
service.  This  computerized 
service  gives  you  NCR 
news  releases,  executive 
speeches,  product 
specifications,  financial 
data,  electronic  mail  and 
much  more.  Access  is 
through  virtually  any  type 
of  terminal. 

Editors  and  publishers 
can  subscribe  to  the  NCR 
News  Service  free  of 
charge.  Call  (5 13)  445-2075 
to  find  out  how  you  can 
get  online. 


Michael  McGrevey,  an  assistant 
suburban  editor,  was  appointed  city 
editor  of  the  Phoenix  Gazette.  He 
succeeded  Lois  Boyles,  who  heads 
the  Gazette’s  newly  created  urban 
affairs  team. 


McGrevey  Boyles 

McGrevey  joined  the  newspaper  in 
1980.  He  previously  worked  for  the 
Quad-City  Times,  Davenport,  in 
reporting  and  editing  positions. 

Boyles,  city  editor  since  1982,  has 
worked  for  the  Gazette  since  1964, 
except  for  a  stint  as  a  television 
reporter  in  1973-74.  Prior  to  Phoenix, 
Boyles  was  with  the  Odessa  (Texas) 
American. 


After  a  year’s  training  program, 
four  copy  editing  trainees  have  been 
promoted  to  full  staff  positions  on 
copy  desks  at  the  New  York  Times. 
They  are: 

Gary  C.  Bradford,  to  the  metro¬ 
politan  copy  desk.  He  joined  the 
Times  a  year  ago  after  working  at  the 
Pittsburgh  Press  and  the  Philadelphia 
Daily  News,  among  other  jobs. 

Alison  France,  to  the  national 
copy  desk.  She  previously  worked  for 
Time-Life  Books  and  Time  magazine. 

Michael  E.  Ross,  to  the  culture 
copy  desk  after  a  stint  on  the  metro¬ 
politan  copy  desk.  He  has  worked  for 
the  Oakland  Tribune. 

Reginald  Thomas,  to  the  metro¬ 
politan  copy  desk  after  a  brief  stay 
with  the  national  desk.  He  most 
recently  was  a  reporter  for  the  Miami 
Herald. 

Duayne  Draffen,  an  editor  on  the 
foreign  copy  desk,  is  now  chief 
instructor  of  the  trainee  program.  He 
succeeds  Evan  Jenkins,  an  assistant 
news  editor,  who  created  the  curricu¬ 
lum  and  continues  to  provide  advice. 
Draffen’ s  deputy  is  Joshua  E.  Mills 
of  the  Business  Day  copy  desk. 


30 


EDITOR  &  PUBLISHER  for  December  6.  1986 


Cohen 

(Continued  from  page  12) 


profession”  to  fill  the  position.  Benja¬ 
min  did  not  say  if  Cohen  is  being 
considered  for  the  top  editorial  spot 
or  how,  if  Cohen  were  rehired,  his 
duties  would  mesh  with  those  of  the 
new  top  editor. 

Benjamin  did  confirm,  however, 
that  the  establishment  of  the  three 
executive  editorships  has  been  put 
“on  hold  pending  the  selection  of  a 
new  editor.” 

Hughes  had  publicly  taken  respon¬ 
sibility  for  dismissing  Cohen,  a  25- 
year  UPI  veteran.  He  said  the  action 
was  taken  because  he  believed  that 
the  changes  the  news  service  needs  to 
make  in  order  to  survive  “require 
someone  who  thinks  differently  than 
what  has  been  done  here  for  the  past 
10  years  {E&P,  Nov.  15,  1986,  p. 
13).” 

However,  soon  after  resigning, 
Hughes  told  E&P  that  he  “had  no 
conflict  with  Cohen”  and  indicated 
the  decision  to  dismiss  the  managing 
editor  had  been  made  higher  up  in  the 
company. 

“1  was  the  messenger.  You  can 
read  whatever  you  want  into  that,” 


Hughes  stated. 

At  the  time  Cohen  was  informed  of 
his  dismissal,  the  only  executives 
senior  to  Hughes  were  president 
Maxwell  McCrohon  and  majority 
owner  and  chairman  Mario  Vazquez 
Raha. 


McCrohon  resigned  his  post  on 
Nov.  6,  being  replaced  the  same  day 
by  Benjamin  who  had  been  acting  as 
an  outside  consultant  to  Vazquez 
since  last  April. 

McCrohon  was  never  linked  to  the 
decision  to  fire  Cohen,  and  his  depar¬ 
ture  was  widely  viewed  by  UPI  staff¬ 
ers  as  being  the  result  of  his  “frustra¬ 
tion”  at  having  been  given  no  real 
authority  by  Vazquez. 

Cohen  had  called  his  firing  “a 
grievous  error”  by  UPl’s  manage¬ 
ment,  but  he  refused  to  discuss  the 
reasons  he  was  given  for  it  or  say  who 
was  responsible  for  the  decision. 

Speculation  by  staffers  about 
Cohen's  firing  ranged  from  its  being  a 


move  by  Hughes  to  consolidate 
power  over  the  newsroom  to  a  deci¬ 
sion  insti^ted  by  V^quez  out  of  per¬ 
sonal  dislike  for  Cohen. 

Benjamin  said  the  decision  to  fire 
Cohen  had  been  Hughes’  alone,  com¬ 
menting:  “He  wanted  to  put  his  own 


structure  in  place.” 

Benjamin  added  that  V^quez  had 
told  Cohen  he  had  not  been  involved 
in  his  firing  and  said  UPl’s  owner 
“totally  supports”  the  effort  to  rehire 
Cohen. 

International  News 

A  new  specialty  newspaper  called 
the  International  News  has  been 
started  in  Salt  Lake  City,  Utah,  to 
bring  foreign  English-language  news, 
stories,  travel  information  and  econo¬ 
mic  trends  to  its  readers  every  two 
weeks  direct  from  major  newspapers 
in  Europe,  Asia,  Africa,  the  Pacific 
and  South  America. 


“I  was  stunned  to  discover  that  he’d  been  dismissed,” 
Benjamin  said.  “Ron  Cohen  has  been  the  heart  and 
backbone  of  this  organization  for  many  years.” 
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A  hot  story  takes  shape  at 
TIME*  Magazine, 

But  at  any  moment  an  even 
hotter  story  can  stop  the  presses. 

TIME  can  move  instantly  to 
handle  it. 

And  within  24  hours  the 
new  story  is  printed  and  ready 
for  distribution. 

All  over  the  country. 


AT&T  helps  make  that 
possible. 

An  AT&T  account  team 
worked  with  TIME  to  develop  a 
system  designed  specifically  to 
meet  their  needs. 

The  system  includes  both 
AT&T  SKYNET*  Digital  Service 
and  AT&T  ACCUNET*  T1.5 
Service. 


Via  AT&T  satellite, 
SKYNET  Digital  Service  trans¬ 
mits  data,  video,  graphics  and 
voice— anything  that  can  be 
digitally  encoded. 

ACCUNET  T1.5  Service 
sends  digitally  encoded  signals 
by  land. 

ogether  they  enable  TIME 
to  transmit  a  page  with  text 


©  1986  AT&T  TIME*  is  a  registered  trademark  of  Time  Inc.  Simulated  TIME' cover.  Used  with  permission. 


and  color  to  all  their  presses  work  together  to  help  TIME:  the  signal  to  antennae  at 

throughout  the  country  in  under  T  Tsing  AT&T  ACCUNET  T1.5  TIME’S  printing  facilities  all 

a  minute.  LJ  Service,  TIME  sends  a  over  the  country. 

A  full-color  cover  in  less  than  signal  by  land  to  an  AT&T  earth  TIME  relies  upon  SKYNET 

two  minutes.  station.  Which  then  transmits  the  and  ACCUNET  Services  for 


In  fact,  the  whole  process,  signal  via  SKYNET  Digital 
from  closing  to  distribution,  can  Service  to  a  transponder  on  an 
take  place  in  just  24  hours.  AT&T  satellite. 

To  give  you  an  idea  how  our  SKYNET  Digital  Service 

family  of  AT&T  Digital  Services  then  simultaneously  beams 


incredibly  fast,  accurate  and  reli¬ 
able  transmission  of  data,  which, 
along  with  the  development  of 
innovative  production  techniques, 
allows  them  the  flexibility  to 
deliver  the  latest-breaking  news 
to  newsstands. 

Let  us  work  with  you  to 
show  you  how  our  family  of  AT&T 
Digital  Services  can  help  your 
business  send  and  receive  data. 
Nationally  and  internationally. 

With  the  same  speed,  accu¬ 
racy  and  reliability  that  TIME 


depends  on  for  its  magazine. 

All  the  more  reason  to 
choose  AT&T. 

To  find  out  more,  talk  with 
your  account  executive  at  AT&T. 

Or  call  one  of  our  sales 
specialists  at  1  800  222-0400. 


ATeJ 


Times  Mirror  buys  Broadcasting  magazine  for  $75  miliion 


Times  Mirror  Co.  announced  it  has 
agreed  to  buy  Broadcasting  magazine 
for  $75  million  cash. 

The  company  said  the  magazine 
could  “form  the  nucleus  of  a  trade 
publication  cluster”  it  hopes  to  accu¬ 
mulate. 

The  Los  Angeles-based  company 
owns  the  Los  Angeles  Times,  seven 
other  newspapers,  magazines,  four 
broadcast  tv  stations  and  50  cable  tv 
systems  serving  300  communities  in 
15  states. 

In  a  separate  move.  Times  Mirror 
also  announced  it  will  acquire  CRC 
Press,  a  Boca  Raton,  Fla.,  publisher 
of  scientific,  medical  and  technical 
reference  journals. 

Robert  Erburu,  Times  Mirror 
chairman,  president  and  chief  execu¬ 
tive,  said  the  acquisition  of  a  group  of 
trade  magazines  is  “an  important 


strategic  objective  of  the  company.” 

Most  of  the  company's  magazines 
are  consumer  publications,  such  as 
Sporting  News  and  Ski  and  Popular 
Science,  although  it  does  own  one 
trade  magazine.  Sporting  Goods 
Dealer. 

A  Times  Mirror  spokesman  said  the 
organization’s  ownership  of  broad¬ 
cast  properties  and  the  purchase  of 
Broadcasting  magazine  is  not  viewed 
as  a  conflict  of  interest. 

“We’re  a  media  company  publish¬ 
ing  information  about  all  aspects  of 
society,  including  businesses  in 
which  we  participate,”  Donald  S. 
Kellermann,  vice  president  for  public 
affairs  told  E&P. 

Times  Mirror  said  that  Broadcast¬ 
ing  publisher  Lawrence  Taishoff, 
whose  father  launched  the  Washing¬ 


ton,  D.C. -based  magazine  in  1931, 
will  remain  as  publisher.  Erburu  said 
TaishofT  s  experience  will  be  sought 
in  acquiring  other  trade  magazines. 

According  to  a  Los  Angeles  Times 
story  about  the  deal.  Broadcasting’s 
revenue  for  the  past  three  years  has 
ranged  from  $10  million  to  $12.5  mil¬ 
lion  and  will  go  above  that  this  year. 

The  newspaper  quoted  Broadcast¬ 
ing  officials  as  saying  its  profit  mar¬ 
gins  exceed  the  pretax  profit  margins 
of  20%  or  more  for  trade  journals. 

The  Times  also  quoted  an  unnamed 
Times  Mirror  official,  who  said  the 
$75-million  purchase  price  falls  within 
the  range  of  8  to  12  times  the  publica¬ 
tion’s  pretax  1986  earnings. 

Broadcasting  has  about  30  editorial 
employees  in  Washington.  D.C., 
New  York  City  and  Los  Angeles. 


McGoff  pleads  innocent  to  government  charges 


Michigan  publisher  John  P.  McGoff 
has  pleaded  innocent  to  Justice 
Department  charges  that  he  violated 
the  Foreign  Agents  Registration  Act 
by  failing  to  register  as  a  foreign  agent 
while  allegedly  using  money  from  the 
government  of  South  Africa  to  try  to 
influence  U.S.  newspapers. 

He  entered  the  not  guilty  plea 
before  Judge  John  Lewis  Smith  Jr.  in 
the  U  .S .  District  Court  for  the  District 
of  Columbia.  The  judge  established  a 


schedule  for  receiving  defense 
motions  in  the  case,  but  gave  no  indi¬ 
cation  of  when  the  dispute  might  be 
ready  for  trial. 

The  government  of  South  Africa 
acknowledged  in  1979  that  it  had 
delivered  $1 1.35  million  to  McGoff  to 
buy  the  now-defunct  Washington 
Star  and  take  other  steps  as  part  of  a 
secret  $72-million  propaganda  cam¬ 
paign  to  improve  Pretoria’s  pro-apart¬ 
heid  image. 


A  criminal  complaint  filed  by  the 
Justice  Department  asserts  that 
McGoff,  after  failing  to  acquire  the 
Star,  used  some  of  the  secret  funds  to 
buy  control  of  the  Sacramento  Union 
and  50%  of  UPITN  Corp.,  which  dis¬ 
tributed  news  film  internationally.  He 
since  has  disposed  of  these  holdings. 

McGoff,  of  Williamston,  Mich.,  is 
president  of  Global  Communications 
Corp.  and  owns  the  Macomb  Daily  in 
Mount  Clemens,  Mich. 


No  response  to  $485, 580-claim  filed  against  Indianapolis  by  AP 


Indianapolis  city  officials  have  not 
yet  responded  to  $485,580  in  claim 
notices  filed  by  two  Associated  Press 
editors  in  connection  with  an  incident 
outside  the  Indianapolis  Motor 
Speedway  last  May. 

Under  Indiana  law,  the  city  has  180 
days  to  respond  to  the  claim.  Should 
Indianapolis  officials  reject  the  claim, 
the  editors  could  then  file  lawsuits. 

“We  haven’t  heard  a  thing,”  said 
Lindel  G.  Hutson,  the  state  AP  edi¬ 
tor.  “They’ve  got  180  days  to 
respond.  I  don’t  know  what’s  going  to 
happen  after  that.” 

Hutson  is  seeking  $425,000  from 
the  city  and  three  police  officers.  AP 
Indiana  broadcast  editor  Fran 
Richardson  is  seeking  an  additional 


$60,000  from  the  city  and  one  of  the 
police  officers,  Terry  D.  Kennard. 

Kennard  was  recently  suspended 
{E&P,  Nov.  29)  for  three  days  for  his 
conduct  during  the  incident  at  the 
time  of  the  Indianapolis  500  race. 

Hutson  was  arrested  while  trying  to 
drive  into  the  Speedway  to  cover  the 
race.  ’He  was  later  acquitted  of 
charges  of  disorderly  conduct  and 
battery  of  a  police  officer  (E&P,  Sept. 
27.) 

Richardson  was  cut  by  flying  glass 
when  a  policeman  broke  the  wind¬ 
shield  of  Hutson’s  car  with  a  night¬ 
stick. 

In  his  letter  to  the  city  Hutson 
wrote  that  it  “has  always  been  my 
opinion  that  once  Office  Kennard 


broke  the  windshield,  the  officers  had 
to  go  forward  with  the  arrest  to  justify 
Officer  Kennard’s  irrational  and 
unprofessional  action.” 


Correction 

As  a  result  of  a  typographical  error, 
the  Nov.  15  issue  of  Editor  & 
Publisher  listed  the  Sunday  circula¬ 
tion  increase  for  Newsday  to  be 
44,272. 

According  to  the  latest  Audit 
Bureau  of  Circulation  report,  the 
actual  Sunday  circulation  increase 
was  45,272,  boosting  Sunday  circula¬ 
tion  to  666,95 1 . 
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trademarks  of 

MARS,  INC. 
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Kimberly-Clark  Corporation 


®  Kleenex  is  a  registered  trademark  for  a  whole  line  of  disposable  paper  products  from  the  Kimberly-Clark  Corporation. 
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We  R  KITTY  LITTER. 

I 

1 


The  rest  are  cat  box  fillers. 

Back  in  1947,  Ed  Lowe  created  an  industry  when 
he  invented  cat  box  filler.  And  he  called  his  brand 
KITTY  LITTER?  Ever  since  then,  many  other 
companies  have  come  out  with  cat  box  filler  products, 
which,  of  course,  broadened  the  category.  But  please, 
KITTY  LITTER®  is  not  a  product  category. 

It’s  a  registered  trademark  of  only  Edward 
Lowe  Industries,  Inc.  And  we’ve  been  using 
it  for  almost  forty  years  to  identify  a  prod- 
uct  that’s  very  important  to  us.  After  all, 
we’ve  put  a  lot  of  time  and  money  behind 
our  product.  So  please  remember  one 
thing:  Only  one  company  has  the  right  to 
identify  its  cat  box  filler  by  the  trademark 
KITTY  LITTER.®  We  do. 


©  1986  Edward  Lowe  Industries,  Inc. 


We  couldrit  have  Sciid  it 
better  ourselves. 
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TABASCO  is  the  registered  trademark  for  TABASCO 
brand  pepper  sauce,  TABASCO  brand  Bloody  Mary  Mix, 
TABASCO  brand  picante  sauce.  TABASCO  has  been  used 
as  a  trademark  since  1868  to  identify  products  of 
Mcllhenny  Company,  Avery  Island,  Louisiana. 


1983.  IXBASCO  is  a  registered  trademark  of  Mcllhenny  Company.  Avery  Island.  Louisiana  70SI3 


A  trademark  primer 


By  Julius  R.  Lunsford,  Jr. 

I.  INTRODUCTION 

All  names  and  all  identifications  are 
symbolic.  The  stork  symbolizes  birth, 
the  skeleton  symbolizes  death. 
Father  Time  signifies  that  interval 
between  birth  and  death.  The  cross 
has  marked  the  lives  of  billions  of 
people  over  the  past  two  thousand 
years.  The  Red  Cross  is  a  promise  of 
relief  and  mercy.  The  Democratic 
donkey  and  the  Republican  elephant 
are  symbolic  of  this  country’s  politi¬ 
cal  parties.  Even  countries  or  nations 
are  represented  and  identified  by 
symbols:  the  United  States  by  Uncle 
Sam;  Great  Britain  by  the  lion  and 
John  Bull;  France  by  the  fleur  de  lis; 
Russia  by  the  bear,  and  Japan  by  the 
rising  sun. 

A  Supreme  Court  justice  once 
wrote:  “If  it  is  true  that  we  live  by 
symbols,  it  is  no  less  true  that  we 
purchase  goods  by  them.”  Americans 
are  trademark-conscious  people. 
Trademarks  influence  our  daily  lives 
and  symbolize  our  American  system 
of  free  and  competitive  enterprise. 
We  encounter  them  not  only  in  the 
marketplace  but  also  in  our  work,  in 
our  play,  when  reading  magazines, 
newspapers,  watching  television, 
talking  on  the  phone,  at  the  bank,  at 
the  theater,  or  on  the  freeway,  in 
every  mode  of  transportation,  indeed 
even  in  church. 

In  the  short  span  of  a  morning  an 
average  American  adult  will  con¬ 
sciously  or  subconsciously  use 
numerous  articles  identified  by  trade¬ 
marks.  During  the  remainder  of  the 
day,  wherever  he  goes,  whatever  he 
does,  trademarks  and  brand  names 
are  staring  him  in  the  face  and  speak¬ 
ing  in  his  ear,  helping  him  choose 
products  which  he  identifies  with  cer¬ 
tain  images  or  which,  from  past  expe¬ 
rience,  have  proven  satisfactory. 

While  these  trademarks  are  impor¬ 
tant  to  the  average  citizen  in  making 
choices  of  products  and  services, 
they  are  very  important  to  the  owner 
of  the  individual  trademark.  Each  is  a 
property  that  is  a  valuable  asset  to  its 
owner  and  must  be  protected  much 
the  same  as  his  production  facilities 
must  be  protected.  It  is  part  of  our 


belief  responsible  persons  would 
want  trademark  assets  protected  for 
someone  else  just  as  they  would  want 
a  neighbor’s  house  to  be  protected 
from  destruction.  That  is  why  we 
would  hope  that  you,  as  members  of 
the  press,  are  reading  this  and  that 
you  will  benefit  as  a  layman  in  point  of 
trademarks. 

II.  DEFINITIONS 

Trademarks  are  words,  symbols  or 
devices,  or  a  combination  of  these, 
used  by  a  particular  manufacturing 
facility  to  identify  its  goods  and  to 
distinguish  them  fom  its  competitors’ . 
Justice  Holmes  characterized  a  trade¬ 
mark  as  something  representing  “a 
single  thing  coming  from  a  single 
source  and  well  known  to  the  commu¬ 
nity.”  Rights  in  a  trademark  inure 
from  use.  Exclusive  rights  in  a  par- 
icular  mark  belong  to  the  one  who 
first  appropriates  and  uses  the  mark 
to  identify  merchandise  of  a  particular 
business.  The  right  to  exclude  others 
from  using  the  trademark  exists  only 
when  the  first  user  has  made  bona  fide 
use  by  actually  shipping  and  selling 
the  goods  bearing  the  trademark 
before  anyone  else.  Thus  a  trademark 
is  born  by  being  used  in  the  actual 
marketplace  to  identify  goods  in 
trade.  Intention  and  invention  are 
totally  immaterial.  Neither  adver¬ 
tisements,  nor  catalog  listings,  nor 
orders  received  for  a  new  product 
create  a  trademark. 

A  trademark  has  three  basic  func¬ 
tions.  First,  it  serves  as  an  identifica¬ 
tion  of  origin,  distinguishing  the 
marked  product  from  those  of  com¬ 
petitors.  It  should  indicate  that  all 
goods  bearing  that  trademark  come 
from  or  are  sponsored  by  the  same 
company.  The  purchaser  need  not 
know  the  name  or  location  of  the 
owner  but  is  entitled  to  rely  on  the  fact 
that  the  indicia  of  ownership  is  exclu¬ 
sively  the  mark  of  one  person  or  man¬ 
ufacturer.  It  has  been  said  that  in 
order  for  a  trademark  to  be  distinc¬ 
tive,  it  must,  like  a  woman’s  hat,  be 
exclusive;  a  trademark  cannot  have 
two  origins  any  more  than  a  person 
can  have  two  mothers. 

Second,  a  trademark  serves  as  a 
guarantee  of  the  consistency  of  the 


nature,  quality  and  characteristics  of 
the  goods.  The  trademark  assures  the 
customer  that  the  goods  bearing  that 
trademark  are  of  the  same  high  qual¬ 
ity  which  the  customer  has  come  to 
expect.  For  example,  a  drink  made  in 
New  York  with  Tabasco  brand 
Bloody  Mary  mix  will  have  the  same 
uniform  high  quality  base  as  one  made 
in  New  Orleans  —  assuming,  of 
course,  that  the  “high-powered 
stuff”  is  the  same  in  both  cases.  Simi¬ 
larly,  it  assures  that  any  possible  de¬ 
terioration  of  quality  will  be  traceable 
to  the  maker. 

Third,  a  trademark  serves  as  an 
advertisement,  a  “silent  salesman.” 
It  enables*  the  owner  to  reach  across 
the  shoulder  of  the  retailer  to  the  ulti¬ 
mate  consumer.  Without  the  right  to 
advertise  and  display  the  mark,  the 
right  to  use  it  would  be  of  little  or  no 
value.  Nationwide  advertising  is 
intended  to  attract  trade  and  to  sell 
goods.  Moreover,  it  has  been 
cogently  pointed  out  that  without 
trademarks  there  could  be  no  adver¬ 
tising;  without  advertising  there 
would  be  no  free  press  or  radio  or 
television. 

Most  business  people  and  some 
lawyers  and  jurists  frequently  con¬ 
fuse  patents,  copyrights  and  trade¬ 
marks.  Patents  and  copyrights  are 
government  grants.  A  person  who 
invents  a  new  machine  may  get  a 
patent  for  the  invention  granted  by 
the  federal  government.  A  mechani¬ 
cal  patent  gives  the  patentee  the  right 
for  17  years  to  exclude  everyone  else 
from  making,  using  or  selling  the 
patented  machine.  Design  patents 
grant  the  right  to  exclude  others  for  a 
maximum  of  14  years,  when  the 
patent  expires,  the  right  to  exclude 
also  expires. 

In  the  same  manner,  anyone  who 
writes  a  book,  paints  a  picture,  cre¬ 
ates  a  musical  composition  or  pro¬ 
duces  a  movie,  by  complying  with  the 
statute,  may  obtain  a  copyright.  This 
copyright  carries  the  right  to  exclude 
for  the  owner’s  lifetime  plus  50  years. 
A  work  for  hire  is  good  for  75  years. 


(Continued  on  page  6T) 


EDITOR  &  PUBLISHER  for  December  6,  1986 


5T 


t 


Primer 

{Continued  from  pufte  5T) 

A  trademark,  on  the  other  hand,  is 
an  indication  of  the  commercial  origin 
of  the  goods.  Rights  in  and  to  a  trade¬ 
mark  are  dependent  on  only  two 
things:  priority  of  adoption  and  use 
and  continuous  occupancy  in  the 
marketplace.  A  trademark  used  in 
interstate  commerce  may  be  regis¬ 
tered  for  a  period  of  20  years.  So  long 
as  it  is  continuously  used,  its  registra¬ 
tion  may  be  renewed  indefinitely  for 
periods  of  20  years. 

There  is  also  a  tendency  on  the  part 
of  business  people,  general  attorneys 
and  judiciary  to  use  the  words  “trade¬ 
mark"  and  "trade  name"  inter¬ 
changeably.  A  trademark  relates  to  a 
commodity  and  is  synonymous  with 
the  brand  name.  “Chevrolet”  is  a 
trademark.  “General  Motors  Corpo¬ 
ration”  is  a  trade  name.  The  law 
requires  that  a  trademark  be  affixed  to 
the  goods  or  their  containers  or  on 
displays  associated  with  the  goods. 
There  is  no  such  requirement  for  a 
trade  name.  Nevertheless,  some 
trade  names  also  serve  as  trademarks. 
For  example,  the  trade  name  “John¬ 
son  and  Johnson”  is  registered  as  a 
trademark.  It  is  common  for  part  of 
the  trade  name  to  serve  as  a  trade¬ 
mark,  such  as  “Coca-Cola”  of  “The 
Coca-Cola  Company.”  Trade  names 
are  not  registrable  under  the  federal 
statute. 

III.  SELECTION  OF 
A  TRADEMARK 

Unique  trademarks  are  a  vanishing 
breed.  Today  it  is  very  difficult  to  find 
a  trademark  that  is  available  for  use. 
Usually,  the  most  we  can  expect  is  to 
find  one  used  on  a  different  product, 
spelled  differently,  perhaps.  Conse¬ 
quently,  trademark  users  and  owners 
complain  bitterly  about  how  difficult 
it  is  to  select  a  trademark;  yet,  if 
someone  adopts  a  trademark  that  is 
too  close  to  their  existing  mark,  they 
complain  even  more  bitterly.  In 
selecting  a  mark,  consideration  may 
be  given  to  whether  a  present  mark 
can  be  extended  to  include  new 
goods.  Alternatively,  an  owner  may 
create  a  family  of  trademarks  based 
on  the  original  mark.  For  example, 
“Kodak”  originated  as  a  trademark 
for  cameras  and  film  and  now  has 
evolved  into  “Kodachrome,” 
“Kodacolor,”  “Kodascope”  and 
“Kodel.” 

There  are  generally  three  types  of 
words  from  which  one  may  choose  in 
selecting  a  trademark;  meaningless 
words,  suggestive  words,  and  words 
that  are  meaningful  in  a  secondaiy 
sense.  Of  these,  the  coined,  fanciful. 


and  arbitrary  or  “meaningless  word” 
marks  rate  at  the  top  of  the  trademark 
hierarchy,  and  the  common  and 
highly  suggestive  marks  rank  at  the 
bottom.  Problems  arise  in  determin¬ 
ing  into  just  which  category  a  particu¬ 
lar  mark  should  fall.  There  is  no 
simple  or  easy  yardstick  by  which  to 
measure  this.  Secondary  meaning, 
itself  an  often  elusive  status,  can  raise 
a  mark  within  the  hierarchy;  and 
sometimes  even  the  most  fanciful 
coined  word,  normally  at  the  top,  may 
slip  to  a  subordinate  position  or  pos¬ 
sibly  be  lost  by  the  owner’s  failure  to 
take  proper  protective  measures. 

Naturally,  the  position  of  the  mark 
within  the  hierarchy  is  of  critical 
importance  to  its  owner  since  the 
mark’s  strength  or  weakness  deter¬ 
mines  the  degree  of  protection 
afforded  it.  For  example,  the  owners 
of  such  famous,  distinctive  and  cele¬ 
brated  marks  as  Coca-Cola,  Kodak, 
and  Aunt  Jemima  are  able  to  enjoin 
their  use  by  others,  regardless  of  how 
remote  that  use  may  be.  The  right  of 
the  owner  to  expand  these  strong 
marks  to  other  products  and  to  other 
territories  is  unlimited;  their  use  by 
others  is  absolutely  forbidden. 

At  the  opposite  end  of  the  spectrum 
are  highly  suggestive,  descriptive, 
geographical,  and  surname  marks 
which  are  afforded  only  narrow  pro¬ 
tection,  and  then  usually  only  after 
the  requisite  degree  of  proof  of  secon¬ 
dary  meaning  has  been  established. 
Sometimes,  even  competing  products 
are  allowed  to  approach  within  a 
stone’s  throw  of  a  weak  mark.  This 
was  the  sad  experience  suffered  by 
Clairol,  Inc.,  which  attempted  to  pro¬ 
tect  such  terms  as  Innocent  Beige  and 
Innocent  Ivory  for  hair  coloring, 
against  Gillette’s  Innocent  Color  for 
the  identical  goods. 

The  court  found  that  Clairol  had  no 
right  to  restrict  Innocent.  The  Gillette 
Company  was  entitled  to  use  Inno¬ 
cent  in  connection  with  its  line  of  hair 
coloring  because  the  word  was  held  to 
be  predominantly  suggestive. 

(1)  Don’t  select  a  personal  name; 

(2)  Don’t  select  a  geographical 
name; 

(3)  Don’t  select  a  descriptive  name; 

(4)  Don’t  select  a  deceptive  name; 

(5)  Don’t  select  an  infringing  name; 

(6)  Don’t  be  commonplace. 

Business  people,  including  owners 
of  newspapers,  magazines  and  other 
publications,  who  select  weak  marks 
such  as  surnames  must  accept  the 
perils  which  accompany  such  selec¬ 
tion.  Every  person  has  a  right  to  use 
his  own  name.  His  name  identifies 
him  as  an  individual,  and  stands  as  a 
symbol  of  his  reputation  and  the  good 
will  he  enjoys.  Naturally,  he  has  a 


right  to  use  his  name  in  connection 
with  any  lawful  business.  For  this 
reason,  personal  names  are  not  sanc- 
"tioned  as  technical  trademarks.  The 
adoption  of  a  personal  name  as  a 
trademark  is  an  open  invitation  to 
everyone  possessing  the  same  name 
to  capitalize  on  the  name  and  thereby 
divert  customers  from  the  original 
trader. 

Similarly,  everyone  has  the  right  to 
describe  the  nature  and  quality  of  the 
goods  he  sells.  Descriptive  words,  per 
se,  are  not  protected  as  trademarks 
because  such  exclusive  protection 
would  deprive  others  from  accurately 
describing  and  extolling  the  virtues  of 
their  goods.  Yet,  as  in  the  case  of 
personal  and  geographical  names,  no 
one  can  make  an  untruthful,  unfair,  or 
deceptive  use  of  a  descriptive  term  if 
such  term  has  acquired  a  secondary 
meaning. 

IV.  SEARCHES 

Once  several  potential  trademarks 
have  been  selected  for  the  new  prod¬ 
uct,  it  is  essential  that  a  trademark 
search  be  conducted  to  assure  that  the 
mark  is  available  and  there  will  be  no 
infringement  on  someone  else’s  prior 
existing  trademark.  The  attorney  will 
either  make  the  search  or  have  it  con¬ 
ducted.  The  searcher  physically 
examines  the  files  of  registered 
marks,  expired  registrations  and 
pending  applications  in  the  United 
States  Patent  Office;  searches  also 
may  be  conducted  in  the  50  states. 
Professional  trademark  service  firms 
maintain  extensive  lists  of  active 
trademarks  which  are  obtained  from 
state  and  federal  registers. 

In  almost  every  instance,  the 
search  will  turn  up  the  mark  or  a  simi¬ 
lar  one  for  same  or  similar  goods  that 
the  attorney  must  appraise.  When  the 
identical  mark  is  registered  for  either 
the  same  or  related  goods,  the  risk  is 
too  great  to  assume.  Even  if  a  similar 
mark  is  registered  for  unrelated 
goods,  but  goods  which  might  origi¬ 
nate  with  the  registrant,  it  is  wise  to 
seek  another  mark.  It  is  a  good  idea, 
both  legally  and  ethically,  to  stay  far 
away  from  a  competitor’s  mark. 

Usually,  after  a  search  reveals  the 
availability  of  a  mark,  considerable 
time  will  elapse  before  the  product 
can  be  marketed.  Selection  and  pro¬ 
duction  of  appropriate  labels  and 
packages  can  be  quite  time-consum¬ 
ing.  Moreover,  others’  marketing 
plans  can  and  do  frequently  delay 
marketing  the  product  for  which  the 
mark  is  selected.  If  another  company 
markets  a  product  with  the  same  or 
similar  mark  before  the  manufacturer 
markets  his,  then  the  second  user 
becomes  the  infringer.  A  trademark 
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THE  NEW 
CSX. 


HbwToUse  Our  Name  Whenever  It’s  InThe  News. 


CSX  is  one  oi  the  newest  names  among  America's 
leading  businesses.  So  v/e  want  to  make  sure  you 
understand  our  name  and  how  to  use  it  properly  in 
news  stories  and  other  articles. 

CSX  Corporation  is  the  name  of  our  parent  company 
and  is  the  proper  reference  -vdien  writing  about 
corporate  activities.  CSX  Corporation  is  divided  into 
four  major  lines  of  business:  TVansportation,  Energy 
Technology  and  Properties.  Each  division  has  been 
created  by  placing  similar  subsidiaries  under  a  single 
management  structure. 

CSX  Transportation  was  created  through  the 
combination  of  our  rail,  truck,  barge  and  warehouse 
services  to  meet  the  distribution  needs  of  a  widening 
global  marketplace.  This  area  of  our  business  grew 
out  of  the  linkir^  of  the  Seaboard  and  Chessie  railroads; 


however,  we  no  longer  use  either  the  Seaboard  or 
Chessie  names  in  referring  to  shipping  services— we 
are  CSX  TVansportation. 

CSX  Energy  harvdles  oil  and  gas  exploration  and  mturol 
gas  transmission.  CSX  Technology  is  our  electronic 
data  transmission  and  system  development.  And 
CSX  Properties  manages  our  hotel,  resort,  and  real 
estate  development  interests. 

For  more  information  on  CSX  Corporation  and  its 
subsidiaries,  please  coll  Audrey  L.  Thomossoa 
Director-Media  Relations,  804-782-1429. 

Ttan^iortation 
Energy 
Technology 
Properties 


Primer 
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cannot  be  registered  until  it  has  been 
used  in  interstate  commerce.  The 
search,  like  a  real  estate  title  search, 
is  good  only  as  of  the  time  it  is  made. 
This  means  that  once  a  mark  has  been 
cleared  the  product  should  be  mark¬ 
eted  as  soon  as  possible. 

V.  ADOPTION,  USE  AND 
REGISTRATION 
If  the  results  of  the  search  and  the 
opinion  of  the  trademark  counsel 


No  one  defends  a  trademark  like 
us.  Not  even  your  local  police. 

We’re  Thomson  &  Thomson, 
the  first  name  in  trademark  research. 
We  offer  a  variety  of  U.S.  and  interna¬ 
tional  trademark  watching  services. 
These  provide  timely  notice  of  poten¬ 
tial  infringement — allowing  you  to 
take  appropriate  legal  action  to  protect 
your  tr^mark  rights. 

We  can  track  new  trademarks 
within  an  entire  industry,  or  for  spe¬ 
cific  goods  and  services.  Thomson  & 
Thomson  can  also  monitor  the  trade¬ 
mark  activity  of  your  competition. 

At  Thomson  &  Thomson,  we 
have  more  than  75  years  experience 
in  Ihtdemark  Research.  This  is  com¬ 
bined  with  a  collection  of  trademark 
resources  unmatched  in  the  industry. 
We  maintain  files  of  every  registration 


reveal  that  the  proposed  mark  is  avail¬ 
able  for  use  and  registration,  then  the 
mark  must  be  used  in  commerce.  As 
discussed  above,  a  trademark  (ser¬ 
vice  mark)  is  not  a  governmental 
grant  and,  for  that  reason,  the  mark 
must  be  used  in  commerce  to  give  the 
federal  government  jurisdiction  for 
registration.  The  use  must  be  bona 
fide  as  distinguished  from  a  sham,  but 
a  token  use  which  is  a  bona  fide  sale, 
with  facilities  to  continue  use  of  the 
mark,  is  sufficient  for  registration. 

As  soon  as  use  is  effected,  the  attor¬ 
ney  may  prepare  an  application  to 
register.  The  application  must  be 


and  pending  application  with  the 
L.S.  Patent  and  Tfademark  Office.  In 
addition,  we  can  research  every 
conceivable  design — from  animated 
characters  to  geometric  shapes  to  styl¬ 
ized  initials.  We’ll  research  company 
names,  product  names,  and  other 
related  areas. 

Thomson  &  Thomson  can 
fulfill  your  request  within  48  hours. 
R)r  further  details,  amtact  us  at  One 
Monarch  Drive,  North  Quinq\  MA 
02171-2126.  1-800-692-883.5.  In  MA, 
617-479-1600.  Fax:  617-786-8273. 
Ttlex:  69714.30  (Thomson).  We’ll  send 
you  a  copy  of  our  literature  that 
details  our  services. 

Thomson  &  Thomson.  No 
one  defends  a  trademark  like  we 
do.  Because  no  one  else  has  our 
resources. 


accompanied  with  five  specimens  of 
labels  in  the  case  of  a  trademark  and 
advertisements,  or  pictures  of  the 
place  of  business,  to  support  the  use 
in  a  case  of  service  mark.  'The  applica¬ 
tion,  given  under  oath,  must  declare 
the  date  of  first  use  and  the  date  of 
first  use  in  interstate  commerce  which 
Congress  may  regulate  and  that  the 
mark  is  still  in  use  in  commerce. 

Under  the  federal  trademark  stat¬ 
ute,  the  Lanham  Act,  the  Patent  and 
Trademark  Office  allows  an  applica¬ 
tion  only  after  concluding,  as  a  result 
of  a  search  by  the  Trademark  Exam¬ 
ining  Operation,  that  the  applicant’s 
mark  is  not  confusingly  similar  to  any 
registered  mark  or  a  mark  which  is  the 
subject  matter  of  a  previously  filed 
application.  Thereafter,  the  mark  is 
published  in  the  Official  Gazette  of 
the  Department  of  Commerce,  which 
is  published  every  Tuesday.  Any 
entity  which  deems  itself  likely  to  be 
damaged  by  the  registration  has  the 
statutory  right  to  file  a  Notice  of 
Opposition  within  30  days  from  the 
date  of  publication.  In  the  absence  of 
a  Notice  of  Opposition,  the  applica¬ 
tion  will  mature  into  registration 
within  approximately  90  days  from 
the  date  of  publication. 

It  should  be  stressed  that  merely 
descriptive  —  in  the  absence  of  proof 
of  secondary  meaning  —  and  generic 
terms  are  incapable  of  indicating  ori¬ 
gin  of  goods  and  services,  and  there¬ 
fore  are  unregistrable  as  valid  trade¬ 
marks.  There  is  an  increasing  ten¬ 
dency  on  the  part  of  the  Trademark 
Examining  Operation  and  the  Trade¬ 
mark  Trial  and  Appeal  Board  to 
refuse  to  register  all  marks  other  than 
coined  words  and  arbitrary  marks  on 
the  ground  of  being  “merely  descrip¬ 
tive.”  Different  courts,  and  even  dif¬ 
ferent  panels  of  courts,  and  the  Trade¬ 
mark  Trial  and  Appeal  Board  have 
adopted  various  guidelines  for  deter¬ 
mining  whether  a  mark  is  merely 
descriptive.  Noting  that  “incongruity 
is  one  of  the  accepted  guideposts  in 
the  evolved  set  of  legal  principles  for 
discriminating  the  suggestive  from 
the  descriptive  mark,”  the  Board  has 
held  that  since  one  would  not  ask 
another  to  rake  snow,  “Sno-Rake”  is 
suggestive  when  applied  to  a  rake  for 
removing  snow.  By  contrast,  “The 
Petite  Filet”  and  “The  Filet  of  Ham” 
were  held  to  be  unregistrable  for 
canned  ham.  Yet,  the  Federal  District 
Court  for  Michigan  overruled  the 
Trademark  Trial  and  Appeal  Board 
and  ordered  “Honey  Baked  Ham” 
registered.  There  was  a  survey  before 
the  court  which  may  have  been  the 
deciding  factor.  The  Board  reversed 
the  Trademark  Examiner  with  In  re 

(Continued  on  page  14T) 
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(Hint:  There  is  only  one  Rolodex.  Rolodex  is  a 
registered  trademark  of  the  Insilco  Corporation.) 


Relod«x  Corporation 

245  Secaucus  Road,  Secaucus,  N.J.  07094 
An  ^Insilco  Company 
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Recent  court  changes  call  for 
review  of  all  advertising 


By  Charles  W.  Grimes 
and  Gregory  J.  Battersby 


For  publishers  of  newspapers, 
advertising  has  long  been  the  indis¬ 
pensable  source  of  revenue  that 
makes  the  entire  operation  profitable. 
With  many  newspapers,  each  passing 
year  finds  the  ratio  of  advertising 
revenue  to  subscription  revenue  tilted 
more  and  more  heavily  in  favor  of 
advertising.  Newspaper  sales  to  read¬ 
ers  have,  relatively  speaking,  become 
a  less  and  less  significant  contribution 
to  the  bottom  line. 

This  development  is  not  without 
risk  to  newspaper  publishers.  News¬ 
paper  publishers  must  face  the  fact 
that  there  is  a  considerable  downside 
risk  inherent  in  running  advertising, 
namely  liability  to  third  parties  claim¬ 
ing  that  they  have  been  damaged  by 
such  advertisements.  As  will  be  dis¬ 
cussed  later,  this  risk  may  increase  in 
view  of  the  decision  in  Polo  Fashions, 


Inc.  V.  Ontario  Printers,  Inc.,  601  F. 
Supp.  402,  225  USPQ  192  (ED  Ohio 
1984),  if  the  theory  of  that  case  is 
followed  by  other  courts ;  and  with  the 
appointment  of  the  Honorable  Wil¬ 
liam  H.  Rehnquist  as  Chief  Justice  of 
the  United  States  Supreme  Court. 
Before  examining  the  likely  impact  of 
the  Polo  Fashions  decision  and  Chief 
Justice  Rehnquist's  appointment, 
however,  let’s  digress  for  a  moment. 

Newspapers  have  historically 
attempted  to  address  and  insulate 
themselves  from  any  liability  as  a 
result  of  the  content  of  advertising 
which  they  publish  by  the  terms  and 
conditions  which  are  contained  in 
their  ad  rate  cards  and  contracts. 
Specifically,  most  publishers  require 
their  advertisers  to  defend  and  in¬ 
demnify  them  from  all  liability  which 
results  from  publication  of  the  adver¬ 
tising. 

Briefly  stated,  the  defend  and 


indemnity  obligation  commits  the 
advertiser,  in  the  event  of  a  suit  by  a 
third  party  against  the  publisher,  to 
step  in  and  defend  the  publisher  in  the 
action.  If  the  action  results  in  a  judg¬ 
ment  against  the  publisher,  the  adver¬ 
tiser  is  obliged  to  pay  the  judgment, 
as  well  as  any  costs  assessed  against 
the  publisher.  In  essence,  the  adver¬ 
tiser  commits  himself  to  “step  into 
the  shoes”  of  the  publisher  and  make 
him  whole. 

The  problem  is,  however,  if  the 
advertiser  in  question  is  not  fiscally 
solvent,  his  defend  and  indemnity 
obligation  may  not  be  worth  the  paper 
it  is  written  on. 

Unfortunately,  there  are  not  many 
alternatives  available  to  newspapers 
to  reduce  their  exposure.  A  few  alter¬ 
natives  are  listed  below  but,  in  each 
case,  numerous  questions  arise  which 

(Continued  on  page  I2T) 


Don’t  muddy  the  waters. 

Don’t  use  “laundromat”  as  if  it  were  a  synonym  for  “coin-operated  laundry.” 

It  isn’t. 

In  fact,  it  isn’t  a  word  at  all.  It’s  a  roistered  trademark.  Ours. 

Laundromat®  is  spelled  with  a  capital  “L”  and  a  circle  “R.” 

It’s  a  name  that  distinguishes  a  particular  laundry  —  one  that  meets  the  standards  and 
uses  the  products  of  White-Westinghouse  Appliance  Company. 

So  when  it’s  used  to  identify  businesses  that  don’t  meet  our  standards,  it  confuses  people. 
It  muddies  the  waters. 

Help  us  keep  our  trademark  clean.  If  the  business  is  really  a  Laundromat®  coin-operated 

Thanks  for  the  help.  please  don’t  WhiteWestlnghouse 

One  of  the  White  Consolidated  Industries  ISHgl 
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Don’t  leave  home  without  itf 

Do  you  know  me?® 

These  phrases,  as  well  as  the 
others  listed  below,  are  the  prop¬ 
erty  of  American  Express.  And 
cannot  be  used  for  advertising  or 
promotional  purposes  by  other 
companies  or  not-for-profit 
organizations. 

If  you  try  to  use  them,  however. 


you’ll  not  only  have  to  answer  to 
us.  You’ll  also  have  to  answer  to 
the  man  with  the  gavel.  After  all, 
American  Express  has  put  a  great 
deal  of  time  and  money  behind 
these  trademarks.  Therefore,  they 
must  be  protected.  So  don’t  use  our 
■im  property  in  your  advertising. 

Or  you’ U  have  some 
■■1.  explaining  to  do.  In  court. 


These  trademarks,  and  any  derivatives  of  them,  are  protected  by  law;  AMERICAN  EXPRESS®  Card;  DON’T  LEAVE  HOME 
WITHOUT  IT®;  DON’T  LEAVE  HOME  WITHOUT  THEM®;  DON’T  LEAVE  HOME  WITHOUT  US®;  DO  YOU  KNOW  ME?®; 

CAUSE  RELATED  MARKETING"";  GOLD  CARD®;  PLATINUM  CARD®;  PROJECT  HOMETOWN  AMERICA""  These  graphic- 
trademarks  are  also  protected;  AMEIRICAN  EXPRESS  Box  Ix)go®;  AMERICAN  EXPRESS  Box  Logo  TRAVEL  SERVICE  &  Stripes 
Design®;  AMERICAN  EXPRESS  Card  Design®;  PROJECT  HOMETOWN  AMERICA  Logo"";  Travelers  Cheque  Design® 

©  1^5  AmencanExprrw Travel  Related  ServKfsCiwpanv.  Inc- 


Liability 
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suggest  that  the  protection  afforded 
may  be  illusory. 

•  Deal  only  with  fiscally  sound 
advertisers  and  advertising  agencies. 
But  who  is  fiscally  sound?  Consider¬ 
ing  the  numerous  recent  reports  of 
large  companies  seemingly  of 
extremely  sound  footing  that  suffer 
devastating  problems  and  are  placed 
at  the  brink  of,  if  not  in,  bankruptcy, 
such  an  approach  does  not  always 
insure  freedom  from  problems.  John 
Deere,  John  Mansville  and  Braniff, 
for  example,  are  three  large  compa¬ 
nies  whose  advertisements  and 
indemnities  surely  were  readily 
accepted.  Unfortunately,  however, 
each  ultimately  turned  out  to  be  fis¬ 
cally  unsound. 

How  does  one  check  the  fiscal 
soundness  of  companies  that  even  at 
the  highest  levels  in  industry,  are  here 
today  and  gone  tomorrow?  What  is 
the  effect  of  the  various  liquidations, 
mergers  and  acquisitions?  For  pub¬ 
licly  held  companies,  one  can  obtain 
and  study  their  financial  statements, 
i.e.,  annual  reports  and  10-K  forms 
which  would  indicate  their  financial 


status.  For  private  companies,  a  Dun 
&  Bradstreet  or  similar  report  may  be 
sought.  Lacking  that,  a  bank  guaran¬ 
tee,  would  be  helpful.  (It  might  also  be 
mentioned  that  these  steps  are  impor¬ 
tant  to  increase  one’s  chances  of 
being  paid  for  the  advertisement  in 
the  first  place.) 

•  Insist  upon  advertisers  carrying 
appropriate  insurance.  Are  there 
really  enough  hours  in  the  day  (and  in 
a  tight  production  schedule)  to 
demand  and  review  a  certificate  of 
insurance  from  the  advertiser’s  insur¬ 
ance  company?  And  what  are  the 
ramifications  if  the  insurance  doesn’t 
specifically  name  the  publisher  as  an 
added  insured?  And,  of  course,  what 
happens  if  the  deductible  is  too  high 
or  the  overall  coverage  too  low?  If  the 
insurance  company  settles,  who  pays 
the  deductible  or  the  overage?  Under 
a  well-drafted  rate  card,  the  adver¬ 
tiser  is  liable. 

•  Carry  your  own  insurance.  This  is 
clearly  an  option  that  should  be  imple¬ 
mented.  However,  the  cost  of  insur¬ 
ance  keeps  escalating,  thereby 
reducing  the  amount  of  affordable 
coverage.  On  the  other  hand,  how¬ 
ever,  the  amount  of  recoveries  in  all 
forms  of  litigation  are  spiraling  at  an 
even  higher  rate. 


DAY-GLO* 

IS  A  REGISTERED  TRADEMARK 

When  describing  bright,  bold  colors  seen  on  bill¬ 
boards  and  barricades,  traffic  cones  and  tennis 
balls,  golf  balls,  hunting  vests,  racing  cars, 
posters,  packages  and  plastic  toys,  please  remem¬ 
ber  that  DAY-GLO"  is  a  registered  trademark.  The 
DAY-GLO"  trademark  is  your  assurance  of  the 
highest  quality  in  daylight  fluorescent  pigments, 
paints  and  printing  ink  products.  So,  thanks  for 
respecting  our  trademark  and  not  using  it  as  a 
generic  term  or  adjective  for  color  that  is  dynamic, 
bold,  vivid,  compelling,  vibrant,  attention-getting, 
and  daylight  fluorescent. 

COLOR  CORP. 

SUBSIDIARY  OF  NALCO  CHEMICAL  COMPANY 
Day-Glo  Color  Corp.  •  4515  St.  Clair  Ave.  •  Cleveland,  OH  44103 


•  Insist  upon  the  legal  review  of 
advertisements  by  the  lawyers  of  the 
advertisers  and  agencies.  Many 
national  advertisers  have  their  own 
in-house  lawyers  or  outside  counsel 
who  review  their  proposed  ad  copy. 
Many  advertising  agencies  similarly 
make  it  a  practice  of  securing  such 
legal  review  by  their  attorneys.  Sig¬ 
nificantly,  however,  most  national 
media  still  perform  their  own  legal 
check  on  the  advertising  they  carry 
and  often  insist  upon  changes  even 
after  it  has  passed  the  prior  review  of 
advertiser’s  and/or  agency’s  counsel. 
The  problem  for  newspapers  is  that  a 
great  deal  of  the  advertising  they 
carry  is  local  or  regional  advertising, 
placed  by  companies  that  don’t  have 
in-house  lawyers  or  outside  counsel 
who  regularly  review  their  copy  and 
who  don’t  avail  themselves  of  the  ser¬ 
vices  of  advertising  agencies  who 
would  also  seek  legal  review. 

The  only  real,  viable  alternative  for 
newspapers,  then,  is  to  have  each 
advertisement  they  carry  reviewed  by 
their  own  counsel  and  adopt  a  conser¬ 
vative  policy,  avoiding  carrying  those 
advertisements  in  connection  with 
which  there  is  a  serious  potential  for 
liability. 

Heretofore,  court  cases  have  made 
clear  that  newspapers  must  check 
advertisements  which  they  run  to 
insure  that  they  do  not  violate  indivi¬ 
dual  rights.  Newspapers  have  been 
found  to  be  liable  for  publishing 
defamatory  or  libelous  subject  matter 
in  classified  and  space  ads.  Argu¬ 
ments  that  the  newspapers  were  una¬ 
ware  of  the  content  of  the  ads  have 
fallen  on  deaf  ears.  The  courts  have 
instead  chastised  the  newspapers 
involved  for  blindly  running  those  ads 
without  reviewing  their  veracity. 

However,  it  has  previously  been 
felt  that  review  from  the  standpoint  of 
potential  claims  from  commercial 
interests  was  unnecessary.  As 
expressed  by  George  E.  Rosden  and 
Peter  E.  Resden  in  their  treatise.  The 
Law  of  Advertising,  Section  45.01(1), 
at  page  45-3: 

“(A)  distinction  appears  to  exist 
between  advertisements  relating  to 
products  or  commercial  enterprises 
and  those  affecting  private  individu¬ 
als.  Media  are  virtually  immune  from 
liability  for  advertisements  appearing 
in  the  commercial  arena,  while  they 
are  susceptible  to  claims  from  private 
individuals  under  certain  circum¬ 
stances. 

The  Polo  Fashions  case,  however, 
may  signal  a  change  in  this  position. 
In  that  case,  the  Court  indicated  that  a 
review  was,  in  fact,  expected  of 
Ontario  Printers.  The  Polo  Fashions 

(Continued  on  page  I6T) 
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A  Note  Of  Infomnation  And  Entreaty 
To  Fashion  Editors,  Advertisers,  Copywriters 
And  Other  Well-Intentioned  Mis-users  Of 
Our  C  HAN  E  L  Name. 

CHANEL 

was  a  designer,  an  extraordinary  woman 
who  made  a  timeless  contribution  to  fashion. 

CHANEL 

is  a  perfume. 

CHANEL 

is  classic  elegance 

in  couture,  ready-to-wear  and  accessories. 

CHANEL 

is  our  registered  trademark  for  fragrance,  cosmetics, 
clothing,  accessories  and  other  lovely  things. 


Although  our  style  is  justly  famous,  a  jacket  is  not  “a  Chanel  jacket” 
unless  it  is  ours,  and  somebody  else’s  cardigans  are  not  ‘‘Chanel 
for  now.” 

And  even  if  we  are  flattered  by  such  tributes  to  our  fame  as  ‘‘Chanel- 
issime,  Chanel-ed,  Chanels  and  Chanel-ized,”  PLEASE  DON’T.  Our 
lawyers  positively  detest  them.  We  take  our  trademark  seriously. 

Merci, 

CHANEL,  Inc 


I 


Primer 

(Continued  from  page  8T) 

Capital  Formation  Counselors  on  the 
acceptance  of  applicant’s  affidavits  of 
continuous  use  for  more  than  five 
years  and  indication  by  the  affiants 
that  they  recognized  the  mark  as  iden¬ 
tifying  services  emanating  from  appli¬ 
cant.  Subsequently,  however,  the 
Trademark  Examiner  refused  almost 
identical  affidavits  in  an  application  to 
register  “Carpet  Manufacturers 
Warehouse”  though  he  approved 
“Carpet  Makers  Warehouse”  and  a 
design  for  a  concurrent  registration. 
Finally,  “Dart  Balls”  was  registered 
solely  on  the  affidavit  of  applicant  that 
the  mark  had  been  in  continuous  use 
for  more  than  five  years  and  had 
become  distinctive. 

After  the  mark  is  registered,  it  is 
proper  to  use  a  registration  notice  that 
the  mark  is  registered.  Such  notice 
announces  to  other  potential  users 
that  this  mark  is  registered.  Such 
notice  also  announces  to  potential 
users  that  the  mark  has  been 
preempted.  In  addition  to  this  deter¬ 
rent  effect,  there  are  other  advantages 
of  registration.  A  registration  is 
nationwide  constructive  notice  of  the 


Imitation  is  a  sincere 
form  of  flattery,  but . 

Nearly  two  decades 
ago,  we  introduced  the 
circle-a-word  puzzle  as 
a  reader  involvement 
contest  game  for 
newspapers.  There  are 
now  many  imitations 
but  there  is  still  only 
one  SCRAMBLR'®. 

When  referring  to  our 
word  game,  please 
make  sure  you  spell  it 

right . that’s 

SCRAM  BLR’®  right 


down  to  the  last  ®  ! 


SCRAMBL-GRAM  INC. 

1772  STATE  RD..  CUYAHOGA  FALLS.  OH  44223 


registrant’s  claim,  and  the  registra¬ 
tion  will  be  cited  by  the  Patent  and 
Trademark  Office  against  applica¬ 
tions  by  others  attempting  to  register 
the  same  or  similar  marks. 

In  addition,  the  registration  is 
prima  facie  evidence  of  validity  of  the 
registration,  of  registrant’s  ownership 
of  the  mark  and  the  registrant’s  exclu¬ 
sive  right  to  use  the  mark  in  interstate 
or  foreign  commerce  on  the  goods  for 
which  it  is  registered  and  to  exclude 
others  from  using  the  mark.  Five 
years  after  registration,  an  affidavit 
that  the  mark  is  still  in  use  must  be 
filed.  Otherwise,  the  registration  will 
be  canceled.  An  affidavit  of  incontes¬ 
tability  may  be  filed  at  the  same  time. 
This  affidavit  must  recite  that  the 
mark  has  been  continuously  used 
since  it  was  registered  and  that  there 
are  neither  adverse  decisions  affect¬ 
ing  its  validity  nor  any  pending  litiga¬ 
tion  in  which  its  validity  is  contested. 
After  the  filing  of  an  affidavit  of  incon¬ 
testability,  the  certificate  becomes 
conclusive  evidence  of  the  reg¬ 
istrant’s  right  to  use  the  mark. 
Another  advantage  of  registration  is 
that  is  may  be  used  as  a  basis  for 
obtaining  registrations  in  some  for¬ 
eign  countries. 

VI.  HOW  TO  PROTECT  TRADE 
MARKS  AND  AVOID 
INVALIDITY 

The  two  principal  ways  in  which  a 
trademark  may  be  declared  invalid 
are  (1)  by  abandonment  by  the  owner 
and  (2)  by  the  deterioration  of  the 
mark  into  a  common  descriptive  term 
incapable  of  functioning  as  a  badge  of 
identification.  The  definition  of  aban¬ 
donment  behooves  all  trademark 
owners  to  take  affirmative  steps  to 
preclude  abandonment  and  any  omis¬ 
sions  which  may  tend  to  cause  their 
marks  to  become  incapable  of  distin¬ 
guishing  goods.  The  following  indi¬ 
cates  what  owners  can  do  to  save 
their  marks  from  the  fate  of  “aspi¬ 
rin,”  “yo-yo,”  “thermos,”  and  the 
like. 


A.  Accompany  Trademark 

With  Generic  Designation 

A  trademark  is  a  proper  adjective 
and  should  always  be  accompanied 
by  a  generic  name  to  describe  the 
goods.  This  makes  it  most  unlikely 
that  the  mark  will  lose  its  significance 
as  a  badge  of  indication  of  origin:  for 
example.  Caterpillar  off-highway 
trucks;  Rolodex  desk  top  file;  Day- 
Glo  fluorescent  pigments.  White  Con¬ 
solidated  Industries  gives  this  graphic 
illustration:  “The  business  is  a  Laun¬ 
dromat  coin-operated  laundry”  is  the 
proper  way  to  use  the  mark  Laundro¬ 
mat,  but  “The  store  is  a  Laundro¬ 
mat”  is  wrong. 

B.  Give  Trademark  Notice 

Our  federal  statute  requires,  as  a 

condition  precedent  to  to  recovery  of 
damages,  public  notice  of  the  owner¬ 
ship  of  the  mark.  It  is  therefore  desir¬ 
able  always  to  show  the  owner’s 
name  and  to  stress  that  the  term  is  a 
trademark  that  identifies  the  particu¬ 
lar  product  of  the  owner.  The  Coca- 
Cola  Company  uses  the  legend: 
“Coca-Cola  and  Coke  are  registered 
trademarks  which  identify  the  same 
product  of  The  Coca-Cola  Com¬ 
pany.” 

If  the  mark  is  registered,  there  are 
three  statutory  methods  of  notice 
which  may  be  placed  on  the  product: 
(1)  “Registered  in  U.  S.  Patent 
Office,”  (2)  Reg.  U.  S.  Pat.  Off.”  and 
(3)  “®.” 

C.  Use  Correct  Typographical 
Treatment 

It  is  desirable  to  use  the  trademark 
in  exactly  the  manner  in  which  it  is 
registered.  It  is  mandatory  that  the 
trademark  always  appear  with  an  ini¬ 
tial  capital  letter,  lest  the  impression 
be  created  that  the  trademark  is  a 
generic  term  when  it  appears  in  a 
lower  case  as  a  common  noun.  As  a 
proper  adjective,  a  trademark  is 
entitled  even  under  the  rules  of  gram- 

(Continued  on  page  18T) 


Personal  care  and  attention  on  all  your 

TRADEMARK  SEARCHES! 


Reasonable  prices.  Fast  turnaround.  Over  thirty  years  of  experience. 
Thousands  of  satisfied  attorney-customers.  And  a  professional  staff  of  special¬ 
ists  giving  your  searches  individual  attention. 

For  a  copy  of  our  brochure  —  and  a  sample  search  report  —  write  to: 
Trademark  Service  Corporation,  747  Third  Ave.,  New  York,  N.Y.  10017. 

Or  call: 

l-SOO'TSC-MARK 
In  New  York:  (212)  421>5730 

^  TYademark  Service  Corporation 

<£)  1986.  C  T  Corporation  System 
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RINGLING  BROS,  and  BARNUM  &  BAILEY  CIRCUS 
3201  New  Mexico  Ave.,  NW 
Washington,  DC  20016 


LADIES  AND  GENTLEMEN! 

CHILDREN  OF  ALL  AGES! 

WE  ARE  PROUD  TO  PRESENT 

THE  ONE! 

THE  ONLY! 

RINGLING  BROS. 
AND 

BARNUM  &  BAILEY® 
CIRCUS 

THE  GREATEST  SHOW  ON  EARTH® 


RINGLING  BROS.  AND  BARNUM  & 
BAILEY®  and  THE  GREATEST  SHOW 
ON  EARTH®  are  federally  registered 
service  marks  and  trade  names  of  Ringling 
Bros.  -  Bamum  &  Bailey  Combined 
Shows,  Inc.  presented  by  it  or  under  its 
authority.  Use  of  their  marks  or  derivatives 
thereof  by  others  is  prohibited. 


Liability 

(Continued  from  page  I2T) 


case  involved  not  a  newspaper  but, 
rather,  a  printer  who  printed  products 
later  found  to  infringe  Polo  Fashion’s 
trademarks.  The  case  is  of  interest, 
however  because  of  the  following 
statement  by  the  Court: 

“When  a  person,  such  as  a  manu¬ 
facturer  or  a  printer,  is  approached  by 
someone  to  make  a  product  for  a 
famous  manufacturer,  that  business 
person  has  an  affirmative  duty  to 
determine  the  legitimacy  of  the  per¬ 
son  placing  the  order.  That  person 
must  make  reasonable  inquiry,  and 
this  will  be  determined  from  all  the 
facts  and  circumstances. 

“Some  of  the  factors  to  be  consid¬ 
ered  include  (1)  the  extent  of  recogni¬ 
tion  and  notoriety  of  the  mark  in 
issue;  (2)  the  printer’s  prior  experi¬ 
ence  working  for  legitimate  compa¬ 
nies  and  the  trademark  owners  and 
related  industries;  (3)  the  circum¬ 
stances  of  the  transaction;  (4)  the  sub¬ 
mitted  basis  for  or  proof  of  authoriza¬ 
tion  provided  by  the  customer;  and  (5) 
whether  the  printer  contacts  the 
owner  of  the  mark.  There  may  be 
additional  factors  to  be  considered, 
depending  on  all  the  facts  and  circum¬ 
stances  in  the  case. 

“A  business  person  cannot  avoid 
liability  by  merely  accepting  the  order 
and  making  no  further  inquiry.  By 
doing  this,  he  is  taking  the  risk  of 
being  found  liable  for  trademark 
infringement.” 

While  the  decision  is  only  a  District 


Court  (or  trial  court)  decision,  and  no 
appeal  was  taken,  and  while  the  deci¬ 
sion  did  not  involve  a  publisher,  per 
se,  the  import  of  the  decision  should 
not  go  unheeded  by  the  publishing 
community.  The  court  specifically 
rejected  the  “innocence”  defense  in 
the  commercial  context  involved  and, 
instead,  imposed  an  affirmative  duty 
to  inquire  on  the  printer. 

It  is  established  law  that  newspaper 
and  other  publishers  have  a  right  to 
refuse  to  carry  advertising.  They  are 
not  required  to  give  a  reason. 
Publishers  should  thus  exercise  this 
right  and  refuse  to  carry  any  advertis¬ 
ing  that  appears  questionable, 
whether  the  potential  for  liability  be 
from  individuals  or  in  a  commercial 
context. 

The  Polo  Fashions  case  involved 
liability  for  trademark  infringement 
and  thus  is  particularly  relevant  in  the 
context  ot  this  special  issue  of  Editor 
&  Publisher.  The  federal  trademark 
law  provides  protection  for  trade¬ 
marks  against  the  use  by  others  of 
confusingly  similar  marks.  However, 
newspapers  must  bear  in  mind  that 
liability  can  be  premised  on  a  number 
of  rounds  in  addition  to  trademark 
infringement,  as  the  following  illus¬ 
trative  examples  demonstrate. 

•  Invasion  of  privacy.  Most  states 
have  statutes  which  insure  that  pri¬ 
vate  citizens  have  a  right  to  their  pri¬ 
vacy.  Liability  can  arise,  for  example, 
when  an  advertisement  discloses  pri¬ 
vate  facts  about  an  individual  or 
places  him  in  a  false  light. 

•  Violation  of  right  of  publicity. 
Under  common  law  established  by 
court  decisions,  a  famous  person  or 


WHAT  DO  ALL  TOP  TRADEMARK 
PROFESSIONALS  HAVE  IN 
COMMON? 

THEY  ALL  SUBSCRIBE  TO  THE 
MERCHANDISING  REPORTER! 

ARE  YOU  A  TOP  TRADEMARK 
PROFESSIONAL? 

FOR  SUBSCRIPTION  INFORMATION,  CONTACT: 
SUBSCRIPTION  MANAGER 
THE  MERCHANDISING  REPORTER 
SUITE  850,  431  POST  ROAD  EAST 
WESTPORT,  CT  06880 
(203)  222-7177 


performer  has  the  right  to  control  the 
commercial  exploitation  of  his  or  her 
name  or  likeness.  Liability  can  arise 
when  someone’s  picture,  likeness  or 
name  is  used  without  his  or  her  writ¬ 
ten  consent.  Some  courts  have  even 
held  that  the  heirs  of  a  dead  person, 
pictured  or  named,  can  recover  in  his 
place. 

•  Copyright  infringement.  The  fed¬ 
eral  copyright  statute  provides  pro¬ 
tection  against  the  copying  of  original 
works  of  authorship.  An  advertise¬ 
ment  may  contain  copyrighted  mate¬ 
rial  belonging  to  someone  else  from 
whom  written  permission  has  not 
been  obtained. 

•  Libel.  A  false  statement  holding 
someone  up  to  public  ridicule  or  con¬ 
tempt  or  defaming  him  in  his  trade  or 
business  can  result  in  liability. 

In  the  first  three,  if  the  claimant 
finds  out  about  the  offending  ad  in 
advance,  he  may  be  able  to  obtain  a 
court  order  preventing  publication  of 
the  ad  if  his  claim  is  meritorious.  This 
is  a  bitter  pill  for  a  publisher  to  swal¬ 
low  after  he  has  gone  to  press  and  is 
ready  to  distribute.  The  possibility  of 
some  future  recovery  of  monetary 
indemnification  will  be  of  little  com¬ 
fort  if  the  publisher  has  printed 
1  ,(XX),()()0  copies  of  his  newspaper  but 
cannot  distribute  them  (or  must  cut 
out  an  offending  ad  before  distribut¬ 
ing). 

Additionally,  advertisements  can 
run  afoul  of  various  federal  and  state 
statutes  and  governmental  agency 
regulations,  e.g..  Food  and  Drug 
Administration  regulations  (illegal 
drug  or  cosmetic  ads).  Federal  Trade 
Commission  regulations  (ads  that 
misrepresent  the  advertised  prod¬ 
ucts),  Securities  and  Exchange  Com¬ 
mission  regulations  (ads  for  securities 
in  which  full  disclosure  in  accordance 
with  SEC  regulations  has  not  taken 
place),  various  banking  regulations 
(ads  for  banks  not  properly  disclosing 
interest  rates),  sundry  state  laws  pro¬ 
hibiting  consumer  fraud  and  misre¬ 
presentation  and  various  laws  prohi¬ 
biting  reproduction  of  certain  items 
such  as  currency.  Therefore,  adver¬ 
tisements  must  be  reviewed  with  each 
of  these  potentials  for  liability  in 
mind. 

Some  may  argue  that  conducting  a 
review  of  advertisements  is  a  tacit 
admission  that  a  review  is  required, 
and  that  it  would  be  better  not  to 
concede  this  point  until  a  court  deci¬ 
sion  applying  the  Polo  Fashions 
rationale  to  the  publishing  industry  is 
rendered.  Once  the  need  for  review  is 
conceded,  it  is  argued,  all  that  is  then 
required  of  the  complaining  party  is  to 

(Continued  on  page  19T) 
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College  Board 

SAT  •  Scholastic  Aptitude  Test 
CSS  •  College  Scholarship  Service 

FAF 

Advanced  Placement  Program 
CLEP  •  College-Level  Examination  Progreun 
DRP  •  Degrees  of  Reading  Power 
CGP  •  Comparative  Guidance  and  Placement 


. .  .Are  registered  trademarks  that  identify  some  of  the  important  services  for  students, 
parents,  schools,  and  colleges  in  educational  guidance,  placement,  admissions,  financial  aid,  and  credit 
by  examination  that  are  conducted  by  the 

College  Entrance  Examination  Board 

a  nonprofit  national  association  of  2,500  high  schools,  colleges,  education  systems,  and  associations.  The 
Board’s  86-year  record  of  helping  students’  transition  from  school  to  college  stands  behind  these  marks 
and  the  services  they  identify,  and  we  ask  publishers  and  advertisers  to  identify  them  properly,  as 
indicators  of  origin,  for  the  proper  information  of  the  public. 

For  further  information  call  or  write  to  Trademark  Office,  Communications  Division,  The  College 
Board,  45  Columbus  Avenue,  New  York,  New  York  10023,  (212)  713-8161. 


THE  COLLEGE  BOARD 


Primer 

(Continued  from  page  I4T) 


mar  to  be  spelled  with  an  initial  capi¬ 
tal.  Display  of  the  trademark  in  forms 
other  than  the  form  in  which  the 
remainder  of  the  sentence  appears, 
precludes  the  impression  of  generic¬ 
ness.  If  the  trademark  is  not  used  in 
the  logo  or  stylized  letters  in  which  it 
is  registered,  it  may  appear  in  all  capi¬ 
tal  letters  —  such  as  VISE-GRIP;  in 
quotation  marks,  in  italics,  or  in  type 
of  color  different  from  the  balance  of 
the  text. 

D.  Use  Correct  Grammar 
As  indicated  previously,  if  a  trade¬ 
mark  is  a  part  of  speech,  it  is  a  proper 
adjective.  Therefore,  it  should  never 
be  used  as  a  noun.  The  noun  is  the 
“name  of  the  product”  as  distin¬ 
guished  from  its  “brand  name.”  Con¬ 
sequently,  anyone  is  entitled  to  use 
that  noun.  The  trademark  should  not 
be  used  in  the  plural.  Because  a  trade¬ 
mark  is  not  a  noun,  it  must  not  be  used 
in  the  plural,  as  in  one  of  our  Caterpil¬ 
lars.  The  proper  reference  is  to 
“Caterpillar  motor  graders.”  Also, 
since  a  trademark  is  not  a  verb,  it 
should  not  be  used  as  such.  And, 
obviously,  a  trademark  should  not  be 


used  as  a  possessive  or  as  a  contrac¬ 
tion.  Correct  usage  requires  profes¬ 
sionalism  in  grammar  to  avoid  using 
the  brand  name  in  the  wrong  gram¬ 
matical  form,  thereby  degrading  it 
into  a  common,  ordinary,  general 
term. 

E.  Avoid  Use  of  Additions,  Prefixes 
or  Suffixes 

The  mark  must  remain  distinctive 
and  never  be  altered  by  additions, 
prefixes,  suffixes,  or  abbreviations. 
Any  corruption  of  change  in  the  form 
of  the  mark  dilutes  its  distinctiveness 
because  it  implies  that  it  is  just 
another  word.  For  instance,  the 
Xerox  Corporation  ran  institutional 
ads  objecting  to  such  corruptions  as 
Xeroxed.  There  is  a  tendency  on  the 
part  of  advertisers  to  use  the  words 
“original”  or  “genuine”  and  “new” 
or  “old”  as  prefixes  to  the  brand 
name.  This  makes  the  mark  a  noun 
and  detracts  from  its  distinctiveness. 
It  has  also  been  pointed  out  that 
changes  in  spelling,  insertion  or  dele¬ 
tion  of  hyphens,  and  other  variations 
detract  from  the  impression  that  the 
trademark  is  a  proprietary  symbol. 

F.  Use  Trademark  on  a  Line  of 
Products 

In  selecting  a  trademark,  it  may  be 
desirable  to  extend  the  use  of  an 


established  trademark  to  other  prod¬ 
ucts.  Similarly,  it  might  prove  wise 
to  follow  this  procedure  in  protecting 
and  policing  a  trademark.  There  are 
two  salutary  reasons  for  this:  (1)  It 
prevents  the  mark  from  becoming 
synonymous  with  the  product  in  the 
minds  of  the  public;  and  (2)  con¬ 
versely,  the  public  is  more  likely  to 
recognize  the  mark  as  the  brand  name 
instead  of  the  product  name.  For 
example,  Kleenex  now  identifies 
diapers  as  well  as  tissues. 

G.  Educate 

The  press  serves  an  altruistic  pur¬ 
pose  in  educating  its  readers  about 
trademarks  and  how  they  should  be 
used.  Many  trademark  owners  use 
the  press  not  only  for  brand  recogni¬ 
tion  but  for  instructional  advertising 
to  let  the  public  know  how  to  use  their 
brand  names  correctly.  Information 
on  the  proper  use  of  the  trademark 
should  be  distributed  widely  to 
employees,  representatives,  agen¬ 
cies,  dealers  and  all  others  who  may 
have  occasion  to  present,  display,  or 
use  the  mark  in  any  manner.  Many 
newspapers  have  stylebooks  showing 
the  proper  use  for  trademarks.  Typi¬ 
cal  company  trademark  manuals  are 

(Continued  on  page  24T) 


AU  that  is  CRAN®. . . 


Generations  of  American  consumers  have 
come  to  know  and  trust  the  quality  of  the 
Ocean  Spray®  line  of  cranberry  and  grape¬ 
fruit  products ...  a  quality  and  trust  that 
have  made  Ocean  Spray®  products  a  staple 
on  any  Thanksgiving  table ...  a  quality  and 
trust  that  have  made  Ocean  Spray® 
America’s  top-selling  name  in  the  canned 
and  bottled  juice-drink  category. . .  and  a 
quality  and  trust  that  erne  deeply  valued  by 
each  grower  and  employee  of  the  Ocean 
Spray  cooperative 

We  at  Ocean  Spray  believe  that  this  quality 
and  trust  have  earned  lis  a  unique  position 
that  sets  us  apcul  not  only  from  other 
marketing  cooperatives,  but  also  any  other 
food  processor. 


Much  of  this  vmlque  position  is  ensured  by 
unique  trademarl^  such  as  CRANAPPLE^ 
for  cranberry-apple  drink  and  CRAN  •  GRAPE® 
for  grape-cranberry  drink.  CRAN®  is  Itself  a 
trademark  for  many  of  the  products  of 
Ocean  Spray  Cranberries,  Inc 

We  have  spent  much  time  and  energy  earn¬ 
ing  the  qu^ity  and  trust  of  our  consumers 
. . .  and  we  are  steadfastly  committed  to  main¬ 
tain  and  expand  upon  our  line  of  high  qual¬ 
ity,  refreshing  and  nutritious  products. 

That  is  why  we  are  also  steadfastly  com¬ 
mitted  to  uphold  the  trademark  rights  of 
our  product  line  So  we  ask  you  to  remem¬ 
ber  what  generations  of  American  con¬ 
sumers  have  come  to  know  and  trust . . . 

All  that  is  cranberry  is  not  Ocean  Spray 
. . .  but  all  that  is  CRAN®  is. 


Ocean  Spray,  Cran,  Cranapple,  Cran  •  Grape,  Cranicot,  Cran  •  Raspberry,  Cranby,  CranOrange,  Cran- 
Prune,  Crantastic,  Firehouse,  MistKist,  Mystic  Farms,  Paper  Bottle,  Fast  Break,  Sunfruit,  Cran  Best,  Cran 
Mix,  Flexi-light,  Mauna  La’ i.  Fruit  Spoonables,  CranBlueberry,  and  the  Ocean  Spray  logo  are  all  trademarks  of 
Ocean  Spray  Cranberries,  Inc. 
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demonstrate  that  the  review  was 
“inadequate,”  with  the  bias  of  opin¬ 
ion  being  in  favor  of  the  complainant. 

By  not  reviewing,  it  may  be  that  the 
burden  is  placed  upon  the  complain¬ 
ant  to  first  establish  that  a  review  was 
required.  However,  it  is  accepted 
that,  in  actions  by  individuals,  such  a 
review  is  required.  Moreover,  the 
Polo  Fashions  case  suggests  that  this 
argument,  possibly  not  accepted  in 
the  past  as  noted  by  the  quote  from 
The  Law  of  Advertising,  will  now  be 
applied  even  in  commercial  contexts. 
Thus  the  “not  required  to  review” 
argument  may  be  given  little,  if  any, 
weight. 

The  fact  is  that  a  partial  review  is 
already  mandated  in  view  of  potential 
exposure  from  individuals.  Thus,  by 
adopting  the  “not  required  to 
review”  argument  in  commercial 
contexts,  and  selectively  reviewing 
some  ads  felt  to  have  exposure  to 
liability  to  individuals,  publishers 
place  themselves  in  extreme  jeop¬ 
ardy.  There  is  an  implied  concession 
that  those  advertisements  reviewed 
were  perceived  by  the  publisher  as 
being  of  questionable  legality.  When, 
as  is  likely  to  be  the  case,  the  ad  in 


question  in  a  lawsuit  is  one  of  the  ads 
selected  for  review,  the  bias  of  opin¬ 
ion  will  shift  decidedly  against  the 
publisher  since  the  conclusion  will  be 
that  the  publisher  himself,  by  the  very 
act  of  selectively  reviewing  that  parti¬ 
cular  ad,  conceded  its  objectionable 
nature. 

When  all  advertising  copy  is 
reviewed,  no  one  can  claim  that  a 
particular  ad  was  singled  out  as  being 
“dangerous”  and  requiring  a 
lawyer’s  opinion. 

It  is  not  farfetched  to  conclude  that, 
in  the  face  of  cases  like  Polo  Fash¬ 
ions,  more  and  more  complainants 
will  be  suing  publishers.  Confronted 
with  such  cases,  the  courts  will  likely 
hold  that  publishers,  who  are  entitled 
to  refuse  to  print  advertising,  have  a 
burden,  a  heavy  burden,  to  insure  that 
the  advertising  they  do  print  is  lawful. 

That  publishers  will  not  be  able  to 
escape  liability  by  not  reviewing 
seems  particularly  likely  in  view  of 
the  impact  Chief  Justice  Rehnquist  is 
expected  to  have  on  the  interpretation 
of  the  constitutional  protection  to  be 
afforded  advertising  or  “commercial 
speech.”  Free  speech  is  often  the 
most  significant  defense  raised  in 
cases  involving  liability  from  adver¬ 
tising.  Heretofore,  there  has  been  a 
certain  amount  of  reticence  amongst 
the  judiciary  against  entering  injunc¬ 


tions  against  the  media.  The  judiciary 
has  felt  that  advertisers  who  were 
responsible  for  false  and  misleading 
speech  in  their  advertisments  could 
not  seek  the  protection  of  the  First 
Amendment  but  that  publishers,  who 
claimed  merely  the  right  to  publish 
such  speech,  were  protected. 

Unfortunately,  it  appears  that  in 
Chief  Justice  Rehnquist’s  view  com¬ 
mercial  speech  is  simply  not  free 
speech  and  no  one  should  be  insu¬ 
lated.  Thus  it  is  expected  that  there 
will  be  a  marked  decrease  in  the  num¬ 
ber  of  cases  successfully  relying  upon 
freedom  of  speech  in  advertising  lia¬ 
bility  cases.  Chief  Justice  Rehnquist's 
nomination  gave  rise  to  a  consider¬ 
able  hue  and  cry  because  of  his  previ¬ 
ous  positions  on  freedom  of  speech. 
While  one  can  only  hope  that  such 
soothsayers  will  be  proven  wrong, 
any  publisher  who  relies  upon  such 
hope  may  be  proven  to  be  extremely 
foolhardy. 

Conclusion 

While,  historically,  suits  against 
newspapers  because  of  the  advertis¬ 
ing  they  carry  have  been  rare,  the 
possibility  exists  that,  in  today's  liti¬ 
gious  society,  the  situation  may 

(Continued  on  page  24T) 


A  DEISEL  ENGINE? 
Of  course  not. 


Spelling  can  be  tricky.  But 
you  don't  misspell  diesel, 
because  you  remember  the 
old  rule  —  ”i  before  e  except 
after  c  or  when  pronounced 
'a'  as  in  neighbor  or  weigh," 
But  there  are  always  excep¬ 
tions  —  weird  and  leisure. 

So  when  you're  not  quite 
sure,  you  take  the  time  to 
look  it  up. 

vye  hope  you'll  take  the 
time  to  be  sure  when  you're 
writing  about  Caterpillar  or 
the  products  we  manufacture. 
We  build  machines  used  in 
mining,  including  off-highway 
trucks,  excavators,  wheel 
tractor-scrapers,  track-type 
tractors,  wheel  and  track- 
type  loaders,  wheel  dozers 
and  motor  graders.  We  also 


manufacture  compactors, 
lift  trucks,  pipelayers,  log 
skidders  and,  of  course, 
diesel  engines. 

Other  companies  make  simi¬ 
lar  products.  Sometimes  they 
paint  them  yellow.  But  they 
don't  carry  the  CATERPILLAR 
trademark.  CATERPILLAR  and 
CAT  are  registered  trade¬ 
marks  of  Caterpillar  Inc. 


We  work  hard  to  build  value 
into  the  products  that  carry 
our  name.  So  when  you  use 
our  name  or  trademarks, 
piease  be  sure  you're  writing 
about  us  or  the  products 
we  build. 

And  we  thank  you. 

rH  CATERPILLAR 

CATERPILLAR.  CAT  and  (B  are  trademarks  of  Caterpillar  Inc 
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QUIZ: 


Trademarks  That  Have  Been  Lost! 


By  Julius  R.  Lunsford  Jr.  and  Durland  Stewart 


Through  the  years  there  have  been  numerous  well-known, 
one-time  trademarks  adjudicated  by  the  courts  to  be  generic 
words.  Can  you  match  the  lost  trademark  to  the  former  owner? 

Insert  the  letter  opposite  the  former  trademark  owner’s 
name  in  the  box  next  to  the  name  of  the  lost  trademark.  Give 
yourself  five  points  for  every  correct  reply.  100  is  phenomenal. 
90  is  excellent  and  80  is  very  good.  Passing  is  70. 


□  Aspirin 

A. 

Parker  Brothers 

□  Cellophane 

B. 

Nestle 

□  Celluloid 

C. 

Eastern 

□  Cornflakes 

D. 

King  Seeley  Thermos  Company 

n  Cube  steak 

E. 

Bayer 

□  Dry  ice 

F. 

Jaffe 

□  Escalator 

G. 

Phillips 

□  Kerosene 

H. 

Celluloid  Manufacturing  Co. 

□  Lanolin 

1. 

Bennett 

□  Linoleum 

J. 

National  Biscuit  Company 

□  Milk  of  magnesia 

K. 

Dupont 

□  Monopoly 

L. 

Otis 

□  Opry 

M. 

Donald  F.  Duncan,  Inc. 

□  Raisin  bran 

N. 

Linoleum  Manufacturing  Co. 

□  Shredded  wheat 

0. 

Spang 

□  Shuttle 

P. 

Skinner  Manufacturing  Co. 

□  Thermos 

Q. 

Dry  Ice  Corporation  of  America 

□  Toll  House 

R. 

Kellogg 

n  Trampolene 

S. 

WSM,  Inc. 

□  Yo  Yo 

T. 

George  Nissen 

Answers:  see  page  23 
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.  .  .  an  ampersand  is  part  of 
EDITOR  &  PUBLISHER’S 
name  and  trademark. 


We  are  pleased  to  be  quoted  and 
referred  to  as  an  authoritative  source 
for  facts  about  newspapers.  But,  when 
you  remember  us,  please  remember  our 
ampersand.  It  is  part  of  our  logo. 


P.S.  Use  the  ad  pages  of  EDITOR 
&  PUBLISHER  to  promote  and 
protect  your  own  company  logo. 


Editor  &  Publisher 


11  West  19th  Street,  New  York  NY  10011  •  (212)  675-4380 


ANSWERS  TO  TRADEMARK  QUIZ 

Aspirin,  E;  Cellophane,  K;  Celluloid,  H;  Cornflakes,  R;  Cube  steak,  O;  Dry  ice,  Q;  Escalator,  L;  Kerosene,  I; 
Lanolin,  F;  Linoleum,  N ;  Milk  of  magnesia,  G;  Monopoly,  A;  Opry,  S;  Raisin  bran,  P;  Shredded  wheat,  J;  Shuttle,  C; 
Thermos,  D;  Toll  House,  B;  Trampolene,  T;  Yo  Yo,  M. 


FOOTNOTES 


1/The  Ninth  Circuit  in  Anti-Monopoly,  Inc.  v.  General  Mills  Sun  Group, 
Inc.,  684  F.2d  1316  (9th  Cir.  1982),  held  that  the  trademark  MONOPOLY 
is  a  generic  term  for  a  board  game.  In  this  decision  the  Ninth  Circuit 
completely  ignored  a  1981  decision  by  the  Court  of  Customs  and  Patent 
Appeals  which  held  MONOPOLY  to  be  a  valid  trademark.  See  Tuxedo 
Monopoly, Inc.  v. General  Mills  FunGroup,(>4SF.2di  1335, 209  USPQ  986 
(CCPA  1981). 

Few  are  cognizant  that  a  final  judgment  was  entered  on  removal  from 
the  Ninth  Circuit  Court  of  Appeals  by  Judge  Williams  on  August  15,  1983, 
reading,  in  part,  as  follows: 

1  .Subject  to  the  provisions  of  paragraph  2,  plaintiff  shall  be  permitted  to 
use  its  corporate  name  Anti-Monopoly,  Inc.,  but  only  in  connec¬ 
tion  with  the  manufacturing,  advertising,  marketing,  sale,  distribu¬ 
tion,  or  publishing  of  Anti-Monopoly.  Anti-Monopoly  II  or  any 
further  numerical  extention  thereof.  .  .  as  to  any  other  activities, 
plaintiff  shall  use  another  tradename  which  does  not  use  the  word 
Monopoly  alone  or  in  combination  with  any  word  or  words  in  its 
corporate  name. 

2.  Plaintiff  shall  not  use  the  name  ANTI-MONOPOLY  on  any  labelling, 
packaging,  advertising,  or  promotional  material  unless  the  follow¬ 
ing  precaution  against  confusion,  deception,  or  mistake  appears  in 
juxtaposition  to  the  most  prominent  usage  of  ANTI-MONOPOLY 
on  each  panel  of  packaging  or  page  of  advertising,  ‘This  game  is  not 
licensed  or  produced  by  Parker  Brothers,  the  producers  of 
MONOPOLY  game  equipment.’ 

3.  (b)  Plaintiff  shall  not  use  in  any  prominent  manner  the  words  standing 
alone:  ‘Monopoly’,  ‘Monopolist’,  or  ‘Monopolistic’,  or  any  varia¬ 


tions  thereof  in  advertising,  offering,  or  selling  game  equipment. 

2/In  Nestle  Company,  Inc.  v.  Chester’s  Market,  Inc.,  219  U.S.P.Q.  298 
(D.  Conn.  1983),  the  district  court  refused  to  grant  the  parties’ joint  motion 
to  vacate  the  judgment  so  that  a  settlement  agreement  could  be  reached. 
The  Court  held  the  public  interest  in  adjudicating  the  validity  of  the 
trademark  outweighed  the  parties’  interest  in  settlement.  The  First  Circuit 
Court  of  Appeals  reversed  the  decision  of  the  district  court  on  the  ground 
the  trial  court’s  concern  was  misplaced,  unjustified  and  it  abused  its 
discretion.  Nestle  Company,  Inc.  v.  Chester’s  Market,  Inc.,  756  F.2d  280, 
(1st  Cir.  1985). 

3/The  Second  Circuit  held  in  American  Thermos  Products  Co.  v.  Aladdin 
Indus,  Inc.,  207  F.  Supp.  9  (D.  Conn.  1%2),  affd,  321  F.2d  577  (2nd  Cir. 
1%3),  that  the  trademark  THERMOS  had  become  generic  but  composed 
a  decree  stating  that  Aladdin  could  continue  to  use  the  word  thermos  with 
a  lowercase  “t”  but  never  use  the  words  “original”  or  “genuine”  when 
describing  their  thermos.  The  court  gave  the  owner  of  the  trademark. 
King  Seeley,  the  exclusive  right  to  use  their  trademark  thermos  with  a 
capital  “T”. 

4/ln  Nissen  Trampolene  Company  v.  American  Trampolene  Company, 
193  F.  Supp.  745,  129  USPQ  210  (D.C.  Iowa,  1961)  the  district  court  in 
Iowa  held  the  trademark  TRAMPOLENE  was  completely  generic  and 
thus  not  a  valid  trademark.  Compare  the  New  York  district  court’s 
decision  holding  the  trademark  TRAMPOLENE  has  acquired  secondary 
meaning  and  was  therefore  valid  and  not  generic.  Nissen  Trampolene  Co. 
V.  International  Mfrs.,  Inc.,  190  F.Supp.  238,  127  USPQ  449  (D.C.  NY 
1960). 


TIIEUinOI 

TT 

DifiinAi 

IIIE  iWUKI 

_LJj 

IflUIUIII 

ill 

AIMiirSENDS 

WmiACAPI1U"R(' 

The  capital  "R”  has  a  circle  C)nlyFrigidaire®refrigerators 

around  it,  too.  Because  Frigidaire®  have  the  quality,  engineering  and 

is  more  than  an  ordinary  word,  it’s  heritage  to  bear  the  name, 

our  rostered  trademark.  So  if  a  refrigerator  really  is  a 

To  many,  it  means  the  finest  Frigidaire®  say  so. 

quality  refrigerator  available.  It’s  a  If  it’s  not,  use  the  other  word 

name  thafs  so  popular  some  people  that  ends  with  an  “R”.  Refrigerator, 
call  every  refrigerator  a  Frigidaire®  We  would  prjn  jds  jr6^ 

Unfortunately,  that’s  wrong.  appredateit. 

One  ol  the  White  Consohaaled  Industries  'ZJ 
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listed  in  Trademark  Management  and 
kept  on  file  at  the  United  States 
Trademark  Association.  Creative 
personnel,  including  copywriters  and 
artists,  are  prone  to  alter  accepted 
typographical  treatments,  render 
their  own  stylized  treatments  and 
combine  trademarks  with  other 
words.  Any  material  departure  from 
the  exact  form  in  which  the  trademark 
is  registered  may  be  inviting  trouble. 
Standard  prodedures  should  be  set  for 
legal  clearance  of  all  advertising  and 
promotional  material  —  catalogs, 
price  lists,  fact  sheets  —  wherein 
trademarks  appear.  All  new  employ¬ 
ees  should  be  indoctrinated  concern¬ 
ing  proper  uses  of  trademarks.  Gen¬ 
eral  instructions  to  personnel,  issued 
to  all  new  employees  —  including 
copywriters,  columnists,  stenogra¬ 
phers,  typists,  and  secretaries  — 
about  the  exact  requirements  for 
trademark  usage  should  insure  proper 
usage  in  all  internal  writing. 


M 
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so 

registered 

trademark. 


. the  newspaper 

industry’s  #1  in-paper 
circulation  promotion. 

•  WORLDWIDE 

•  15  COUNTRIES 

•  5  LANGUAGES 


THE  NAME  GAME  CO.,  INC. 

Route  42 

Shandaken,  N.Y.  12480-0096 

Tel.  (914)  688-5776  ^ 


VII.  CONCLUSION 

Trademarks  are  valuable  assets. 
They  are  not  only  symbols  of  good 
will  but  they  enable  freedom  of 
choice.  They  afford  customers  the 
right  to  choose  goods  which  from  past 
experience  have  proved  satisfactory. 
They  offer  potential  consumers  the 
right  to  select  goods  to  which  they 
have  been  exposed  by  advertising. 
They  form  the  means  by  which  we 
select  and  purchase  goods.  Without 
trademarks  there  could  be  no  licens¬ 
ing  programs;  without  trademarks, 
there  could  be  no  franchising.  With¬ 
out  trademarks  there  could  be  no 
advertising;  without  advertising  there 
would  be  no  free  press  as  we  know  it 
today.  After  a  trademark  has  been 
wisely  selected  and  registered,  and 
after  it  has  been  diligently  used  and 
carefully  protected,  it  can  last  for¬ 
ever. 

Author’s  Note  and  Sug¬ 
gested  Reading 

This  article  is  a  summary  and  con¬ 
solidation  of  three  prior  articles  pub¬ 
lished  by  Editor  &  Publisher: 

Lunsford,  “Can  Trademarks  Be 
Destroyed  by  the  Press?”  Editor  & 
Publisher,  Dec.  7,  1985. 

Lunsford,  “Trademark  Protection: 
The  Role  of  the  Press,”  Editor  & 
Publisher,  Dec.  1,1984. 

Lunsford,  “The  Philosophy  of 
Trademark  Uses — Legal  Aspects — 
History  and  Guidelines,”  Editor  & 
Publisher,  Trademarks  and  the  Press 
Supplement,  Dec.  3,  1983. 


Suggested  additional  reading: 

In  addition  to  these:  Callmann, 
“Unfair  Competition,  Trademarks 
and  Monopolies”;  Gilson,  “Trade¬ 
mark  Protection  and  Practice”;  and 
McCarthy,  “Trademarks  and  Unfair 
Competition,”  the  author  recom¬ 
mends  the  following:  Diamond, 
“Trademark  Basics,”  59  TMR  873 
(1969);  Lunsford,  “Trademarks: 
Prestige  Practice  and  Protection,”  4 
Ga.  L.  Rev.  322  (1970);  “Trademarks 
in  Dictionaries  and  Trade  Journals,” 
6  Ga.  L.  Rev.  311  (1972)  reprinted  in 
62  TMR  520  (1972);  and  Lunsford  and 
Cohrs,  “Trademark  Protection:  Judi¬ 
cial  Inconsistency  in  the  Fifth  Cir¬ 
cuit,”  32  Mer.  L.  Rev  1167  (1981). 


(Julius  R.  Lunsford,  Jr.,  is  a  senior 
partner  in  the  law  firm  of  Hart, 
Richardson,  Garner,  Todd  &  Caden- 
head  of  Atlanta,  Ga.;  past  president  of 
the  United  States  Trademark  Associa¬ 
tion,  and  former  trademark  counsel 
for  the  Coca-Cola  Company.) 


Liability 

(Continued  from  page  I9T) 


change,  and  very  rapidly.  Accord¬ 
ingly,  before  it  does,  newspapers 
should  recognize  that  a  potential 
exposure  exists  and  educate  their 
advertising  sales  departments  to  the 
sensitivity  of  the  issue  and  retain  the 
services  of  legal  counsel,  familiar 
with  the  various  contexts  in  which 
liability  can  arise,  to  review  the  ad 
copy  they  propose  to  run. 

(Charles  W.  Grimes  and  Gregory  J. 
Battersby  are  partners  in  the  law  firm 
of  Grimes  &  Battersby  with  offices  in 
Stamford,  Conn,  and  N.Y.  City.  They 
are  authors  of  articles  and  books  on 
trademark  and  licensing  matters  and 
executive  editors  of  The  Merchanding 
Reporter.) 

USTA  services 
available  to 
the  press  for 
trademark 
information 

The  United  States  Trademark 
Association  is  a  nonprofit  organiza¬ 
tion  with  a  worldwide  membership  of 
over  1,700  corporations,  law  firms, 
advertising  agencies  and  professional 
associations.  USTA’s  fundamental 
goals  are  to  support  and  advance 
trademarks  as  an  essential  element  of 
effective  commerce  throughout  the 
world;  to  protect  the  interests  of  the 
public  in  the  use  of  trademarks;  and  to 
educate  business,  the  press  and 
public  on  the  importance  of  trade¬ 
marks  in  our  international  economy. 

Among  its  services,  USTA  runs  a 
Trademark  Inquiry  Program.  Dozens 
of  telephone  calls  and  letters  each 
week  from  editors,  publishers  and 
writers  are  responded  to  immedi¬ 
ately.  The  program  enables  press  peo¬ 
ple  from  across  the  nation  to  call  and 
get  accurate  information,  quickly, 
permitting  them  to  meet  their  publica¬ 
tion  deadlines  with  minimum  cost  and 
effort.  In  addition,  USTA  will  review 
drafts  of  trademark-related  feature 
articles  upon  request  and  is  pleased  to 
make  referrals  to  other  knowl¬ 
edgeable  contacts  for  comments  and 
answers  to  trademark  questions. 

Contact  the  United  States  Trade¬ 
mark  Association,  6  East  45th  Street, 
New  York,  N.  Y.  10017  (212)  986- 
5880. 
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When  referring  to  our  products,  is  a  registered  trademark  and  not 
please  use  the  complete  term:  a  category  of  hand  tool. 

“VISE-GRIP®  locking  pliers,”  or  Our  tools  are  tough  but 

“VISE-GRIP®  tools.”  And  don’t  forget  trademarks  are  delicate.  Please 
the  ®.  It  signifies  that  VISE-GRIP  handle  ours  with  care. 


VISE-GRIP 


(c)  1986/1985  Petersen  Manufacturing  Co.,  Irx;. 
DeWitt,  Nebraska  68341 
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TVGUIDE 
TELEVISION  GUIDE* 
CABLE  TVGUIDE’ 

TV  MOVIE  GUIDE’ 

PAY  TVGUIDE* 

Our  trademarks  are  as  important  to  us  as 
TV  Guide  is  to  over  40  million  discriminating  readers 
every  week.  So  remember:  TV  Guide,  Television 
Guide,  Cable  TV  Guide,  TV  Movie  Guide,  Pay 
TV  Guide  and  the  TV  Guide  logo  are  all  registered 
trademarks  of  Triangle  Publications,  Inc., 
and  can’t  be  used  by  anyone  else. 


TV 

GUIDE 


TRIANGLE  PUBLICATIONS.  INC 
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Graphic  Management’s  new  high-speed  SLS-1000  is  in 
production  and  dramatically  improving  inserting  speeds. 
In  fact,  this  eight  into  one  system  was  recently  expanded 
to  a  fourteen  into  one  to  satisfy  the  inserting 
requirements  of  the  New  York  Daily  News  while  running 
three  shifts  a  day  at  speeds  up  to  25,000  cph.  That’s 
productivity..! 

To  further  meet  your  needs.  Graphic  Management 
Associates,  Inc.,  has  teamed  up  with  Hall  Systems,  Inc. 
to  jointly  market  total  mailroom  systems.  Now  you  can 
have  it  all  -  monitor  stackers,  inserters,  engineering  and 
installation  services  -  a  complete  turnkey  package 
managed  by  one  vendor. 

The  high-speed  SLS-1000,  offering  the  newest 
technology  for  the  mailroom,  is  designed  to  meet  the 
production  requirements  of  the  largest  metropolitan 
newspapers,  smaller  dailies  and  weeklies. 

So,  as  your  insert  market  grows,  the  need  to  expand 
will  be  inexpensive  and  easy.  Because  of  modular 
expandability  from  two  to  twenty  insert  hoppers  -  you 
can  implement  your  future  system  NOW...! 


GMA’s  SIS-NN 

It  makes  heroes  in  the  mailroom. 

■  Speeds  up  to  25,000  cph 

■  Modularexpandability- from  two  to  twenty  insert  hoppers 

■  Gripper  delivery  system 

■  Reject  Control  System 

■  Quarter  fold  capability 

■  Multiple  jacket  hoppers  and  drop  points 

■  Electric  Clutch  feature 

■  Efficient  use  of  floor  space 

■  Ease  of  operation,  maintenance  and  installation 

For  a  complete,  professional  approach  to  satisfying 
your  mailroom  needs,  call  Graphic  Management 
Associates,  Inc.  or  Hall  Systems,  Inc.  We’ll  provide 
straight  answers  to  your  mailroom  problems! 


Graphic 

Y«|U|  Management 

Associates,  Inc. 

The  Inserter  Company 


Manufacturing  and  Engineering 
934  Marcon  Blvd. 

Allentown,  PA  18103 
215-264-2460 


Headquarters  and  Sales 
11  Main  Street 
Southboro,  MA  01772 
617-481-8562 


Hall  Systems,  Inc. 

24400  Sperry  Drive 
West  Lake,  OH  44145 
(216)  835-0700 


/ 


OntiesaulysUe . 


POLAROID  CORP.  has  announced  a  device  for  produc¬ 
ing  color  prints  or  35-millimeter  slides  from  video  images. 

Developed  with  Toshiba  Corp.,  the  FreezeFrame  video 
recorder  captures  and  digitizes  television  and  video  image 
fields  and  then  prints  the  images.  A  preview  capability 
allows  adjustments  to  color,  brightness  and  contrast  be¬ 
fore  printing,  and  another  feature  eliminates  raster  lines, 
Polaroid  said. 

Equipped  with  a  Polaroid  camera  back,  it  produces  a 
4”  X  3”  instant  color  print,  and  with  a  35-millimeter 
camera  back,  it  can  produce  color  slides  or  standard 
prints. 

Polaroid  said  the  video  recorder  will  be  available  later 
this  year  at  video  dealers  for  a  suggested  price  under 
$2,000. 

^  * 

CLARITAS  L.P.  of  Alexandria,  Va.,  has  announced 
CensuScreens,  a  data  base  of  neighborhood  demographic 
statistics  that  is  taken  from  the  U.S.  Census  and  designed 
for  targeting  direct-mail  marketing. 

CensuScreens  focuses  on  variables  affecting  direct 
marketers,  including  median  and  high  incomes,  median 
and  high  home  values,  median  and  older  ages  and  mobility 
breakdowns. 

It  is  available  through  R.L.  Polk  and  Co.’s  ORACLE 
and  GEOPLUS  software  systems. 

^  ^  ^ 

DYNAMIC  GRAPHICS  INC.  of  Peoria,  III.,  has  intro¬ 
duced  DeskTop  Art,  a  line  of  graphic  artwork  delivered  on 
diskettes  for  Apple  Macintosh  personal  computers. 

Dynamic,  a  supplier  of  clip  art  in  printed  form,  has 
begun  to  turn  its  library  of  20,000  illustrations  and  photos 
into  electronic  form.  Art  is  selected  for  applications  in 
advertising,  promotion  and  other  uses. 

Two  versions,  Graphics  &  Symbols  1  and  Artfolio  1, 
selling  for  $66.95  and  $74.95,  respectively,  each  contain 
300  illustrations  and  are  stored  on  two  diskettes  as  Mac¬ 
Paint  documents.  They  have  begun  delivery,  and  others 
such  as  Sports  1 ,  Education  Graphics  1  and  Four  Seasons 
I  have  been  introduced. 

The  software  is  compatible  with  desktop  publishing 
programs  such  as  PageMaker,  ReadySetGo,  MacPub- 
lisher  and  others. 

The  company  said  it  will  produce  more  than  just  clip  art 
in  electronic  form. 

^  ^  ^ 

IMPERIAL  METAL  &  CHEMICAL  CO.  of  Phil¬ 
adelphia,  Pa.,  Holyoke,  Mass.,  and  Markham,  Ont.,  has 
introduced  ECO  systems  developer,  a  non-toxic,  non¬ 
irritating,  non-flammable,  odor-free  plate  developer  de¬ 
signed  to  ease  the  effects  of  strict  government  regulations. 

The  developer  “produces  no  polluting  fumes,  vapors  or 
toxic  chemic^s,’’  the  company  said,  and  can  be  disposed 
of  through  public  wastewater  systems  in  many  areas. 

*  *  * 

DATM/HAYS  TECHNOLOGY  GRAPHIC  ARTS  of 
Lisle,  III.,  has  introduced  a  high-speed  former/folder/ 
sheeter  system  designed  to  allow  in-line  flexibility  on  web 
presses. 

The  system  runs  as  fast  as  1,600  feet  a  minute  and 
produces  from  single  or  double  webs  a  variety  of  clean- 
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cut,  finished  products  with  no  pinholes,  the  company  says. 

It  combines  an  angle-bar  former  and  folder  section  with 
a  sheeter  to  economically  produce  one  or  two  streams  or 
signatures  of  four,  eight,  12  or  16  pages. 

DATM/Hays  Technology  Graphic  Arts  also  has  re¬ 
leased  a  series  of  flexible,  in-line,  angle-bar  packages  for 
in-line  folders,  stand-alone  prefolders  and  right-angle  turn 
units. 

«  «  « 

BESTINFO  INC.  of  Springfield,  Pa.,  has  announced 
Superpage  II,  a  personal  computer-based  publishing  soft¬ 
ware  system  for  performing  interactive  pagination. 

The  system  can  be  used  for  text  entry,  editing  and 
composition  of  multiple  pages  and  can  interface  to  more 
than  55  output  devices,  the  company  said. 

Features  include  menu  formats  or  typographical  coding, 
what-you-see-is-what-you-get  display,  batch  and  interac¬ 
tive  pagination,  a  powerful  hyphenation-and-justification 
function,  job-tracking  and  file-management  software,  dis¬ 
play  ad  capability  and  modular  architecture. 

It  runs  on  IBM  personal  computers,  and  licensing  costs 
$7,000. 

*  it:  9|c 

XEROX  CORP.  of  Rochester,  N.Y.,  has  announced 
improvements  to  its  3700  laser  printing  system.  They  in¬ 
clude  increased  storage  and  output-stacker  capacity,  im¬ 
proved  operating  features,  better  graphics  facilities  and 
greater  choice  of  input  sources,  including  Ethernet  work¬ 
stations. 

The  printer,  with  improvements,  costs  $29,995. 

*  *  * 

NEWSNET  of  Bryn  Mawr ,  Pa. ,  has  added  a  category  for 
the  defense  industry  to  its  on-line  data  base.  The  category 
includes  Defense  Daily  as  well  as  the  newsletters  Military 
Computing,  Military  Space,  SDI  Monitor,  Military  Fiber 
Optics  and  Space  Business  News. 

The  additions  join  more  than  300  other  newsletters  and 
information  sources  covering  30  industries  and  profes¬ 
sions. 

«  «  * 

ALDUS  CORP.  of  Seattle,  Wash.,  has  announced  a  new 
version  of  its  PageMaker  software  for  the  IBM  AT  person¬ 
al  computer  and  compatible  products. 

The  new  PageMaker,  operating  under  Microsoft  Win¬ 
dows,  features  a  user  interface  similar  to  the  Macintosh 
version,  expanding  the  popular  page-makeup  program  to 
the  ubiquitous  IBM  PC. 

It  includes  new  features  such  as  automatic,  dictionary- 
based  hyphenation,  larger  formats  and  kerning  functions 
for  greater  typographical  control. 

It  can  directly  import  pre-formated  text  files  created  on 
a  number  of  popular  word-processing  programs  and  can 
output  to  many  printers  and  typesetters. 

Aldus  also  announced  version  2.0  of  PageMaker  for  the 
Apple  Macintosh.  It  includes  more  than  20  new  features, 
including  those  listed  above  and  the  ability  to  work  with 
broadsheet  newspaper  pages. 

PageMaker  for  the  IBM  PC  sells  for  $695,  and  version 
2.0  sells  for  $495. 

EDITOR  &  PUBLISHER  for  December  6,  1986 


TECHNICAL  BRIEFS 


J-school  paper 
will  computerize 


The  Division  of  Journalism  at  Flor¬ 
ida  A&M  University,  Tallahassee,  is 
moving  ahead  with  plans  to  com¬ 
puterize  the  school's  newspaper. 

An  additional  Macintosh  Plus  ter¬ 
minal  has  been  assigned  to  the 
FAMUan  to  provide  suffcient  com¬ 
puter  capacity  to  permit  all  galleys, 
headlines  and  cutlines  to  be  produced 
by  Macintosh  computers. 


Crosfield  forms 
sales  and 
marketing  unit 

Crosfield  Electronics  has  formed  a 
sales  and  marketing  arm  to  handle 
newspaper  prepress  systems  made  by 
itself  and  its  subsidiaries. 

The  new  company,  Crosfield  Data 
Systems  Inc.,  is  run  by  leaders  of 
Crosfield  and  its  newly  acquired  sub¬ 
sidiaries  in  the  newspaper  market, 
Hastech,  Muirhead,  and  Composition 
Systems  Inc.  Graham  Shaw,  formerly 


marketing  manager  for  Crosfield  in 
England,  will  run  the  new  company  as 
senior  vice  president,  newspaper  sys¬ 
tems. 

The  company  will  handle  text  pro¬ 
cessing  systems,  editorial  and  adver¬ 
tising  composition  workstations,  fac¬ 
simile  transmission  products  and 
color  handling  systems  for  newspa¬ 
pers. 

The  U.S.  unit  of  the  British  firm 
Crosfield  Electronics  Ltd.  is  Cros¬ 
field  Electronics  Inc.  in  Glen  Rock, 
N.J. 

Atex  launches 
dealer  program 

Atex  Inc.  has  launched  an  author¬ 
ized  dealer  program  by  signing 
Publishers’  Phototype  International 
Inc.  of  Carlstadt,  N.J.,  and  Unicom 
Graphics  of  Washington,  D.C. 

Under  the  agreement,  the  compa¬ 
nies,  longtime  Atex  customers,  can 
market  Atex’s  small  Series  3-Plus 
system  with  standard  software.  The 
dealers  will  handle  installation,  ser¬ 
vice  and  software  customization  for 
the  system,  which  handles  as  many  as 
eight  terminals.  Dealers  also  arrange 


software  licenses  for  most  Atex  pro¬ 
grams. 

The  arrangement  is  designed  to 
provide  better  service  to  commercial 
customers  and  smaller  publishers. 

“As  far  as  we  know,  Atex  is  the 
only  vendor  supplying  computer  sys¬ 
tems  to  the  publishing  industry  that 
has  this  type  of  program,”  said  Ron 
Matros,  Atex  sales  director. 

Insight  adds 
printing  site 

Insight,  a  magazine  published  by 
the  Washington  (D.C.)  Times,  has 
added  a  second  printing  site  which 
will  be  in  the  St.  Louis  area. 

The  magazine  said  it  needed  the 
second  site  in  order  to  provide  prompt 
delivery  in  the  Midwest  and  Far 
West. 


Agreement 


Xyvision  Inc.  of  Wakefield,  Mass., 
has  agreed  to  provide  a  computerized 
publishing  system  to  Leading  Edge 
Software  Products  Inc.  of  Needham 
Heights,  Mass,  for  preparing  techni¬ 
cal  documentation  of  its  software 
products. 


“VI/TEXT  streamlines 
research. 

"If  a  topic  is  hot.  you  can  bet  another  reporter  will  beat  you 
to  the  clips.  But  with  VU/TEXT,  all  reporters  have  access  to 
all  the  clips  at  the  same  time."  wiiiiam  k.  Manmow 

Two-time  Pulitzer  Prize-winning  reporter 
for  The  Philodelphio  Inquirer 

Give  your  reporters  the  same  edge:  instant  access  to  their  own  clip  files  plus  the 
resources  of  32  newspapers,  four  wire  services  and  hundreds  of  business  publications. 

Talk  to  us  about  establishing  your  own  electronic  library,  at  your  site  or  as  part  of 
a  service  bureau.  Call  Joe  DiMarino:  800-258-8080.  In  PA.  (215)  665-3304. 


VU/TEXT 


A  Knight-Ridder  Company 

1211  Chestnut  Street,  Philo,.  PA  19107 

riott*  <w>»»n>tr  iheUfUn«lodeiHi«i  flnlaNlyhu  Jinuirrr  gjy  iHiawi  Htrali)  Zht  (Columbus  flitpatth  Jhc  Soswn  (Woh  :^atllr  flosl-JntrlluKnrrr 

moBee  THK  IVKlIWIMj  r'.U.I,  TW  NEWS  ^  S,altlc|>«rt.3n!flli.Kntcr  jfp  Sitlim.nb  ©mw-BUpatth  Sports Mustiated  Anc'horaa. 

VRI70NA  Republic  AkkonBiu (IN. kH  Kwi  iQ)twash>natan  Post  '  .  _  _  TlkiC  -r 

mVomamK  K„lcImH»clm,New.  v,v.„.  H,  K  . .  TIME  T 

ThoDlopoteli  POST  Dallas  Times  Herakl  «h»  ftaWHphu  Jnquirfr  Knickerbocker  News 

ts —UNION  The !&«!i»nenlo Bee  The  Arizona  REPimuc  Xkkon  Bt  u  (i\  ju  rnm  Chr  Columbus  Bispatch  i—i  Jh(  Bosini  (Wote  Tie  Hiomit  CareOe  B,  „ 

HioitalSimtiatBd  (Ok  IHiamiiltrRli  Press  TOST  taplc-llfacon  Mon^  $an  .30SC  iNcrt Un|  ^'CIU9  The  FVesno  Be. 

Press  :^n.3oscl)1crtUl^^*culS  Son-SmUntl  ^  (Charlotte ifbsrmr  Asaocialad  Press  Olhe  (Sapital  xv?"" lithmot 

^^jUMcWMPrau  ithrlOOblliBQtlin  post  TheFVesnoBee  jwwj  tb»  Columbus  Oispatrh  KnicherboclKr  Nn»  NE>^S  Jr  ;  IRANSCRII'I 
iCIir  iHiaiii  Urralb  Che  Columbus  Bispntrh  ithc  iloMon  itMolK  ^^altlr  Po9t-3nlrlli(|rnrrr  •QR  tDasIlinqlon  post  The  Orlando  Sen 


EDITOR  &  PUBLISHER  for  December  6.  1986 


37 


TECHNICAL  BRIEFS 


Dallas  daily 
experiments 
with  PCs 

The  Dallas  Times  Herald  has 
experimented  with  using  a  portable 
computer  terminal  for  showing  classi¬ 
fied  ad  customers,  in  their  offices, 
how  their  ads  look. 

Pete  Laraway,  classified  director, 
said  the  on-site  composition  of  ads  for 
customers  took  too  much  of  the  sales 
representative’s  time,  but  the  tech¬ 
nique  could  have  applications  under 
certain  conditions  for  newspapers, 
such  as  in  bureaus. 

“I  can  see  some  real  applications 
for  this,  particularly  where  you  have 
zone  offices,”  Laraway  said.  “We 
liked  it  and  we'll  probably  take  a  look 
at  it  in  the  future.” 

One  Times  Herald  salesperson 
used  an  Apple  computer  for  three 
weeks  last  summer  on  calls  to  classi¬ 
fied  advertisers,  mainly  real-estate 
companies.  While  the  Macintosh  is 
not  known  as  a  portable,  it  has  a 
handle,  is  light  and  is  available  with  a 
carrying  case. 

Ads  were  composed  in  the  advertis¬ 


ers’  offices  on  the  readily  transport¬ 
able  Apple  Macintosh  personal  com¬ 
puter  for  an  advertiser  to  proof  the 
copy  and  approve  the  layout.  Ads 
could  then  be  transmitted  to  the  news¬ 
paper  office  and  printed,  camera 
ready,  on  an  Apple  LaserWriter 
printer,  Laraway  said.  Pre-scanned 
photos  and  logos  can  be  carried  on  a 
disk. 

“Frankly,  we  used  it  more  in  the  ad 
department  for  quick  makeup,”  Lara¬ 
way  said  of  the  Macintosh. 

Datatek  will 
distribute 

Dow  Jones  service 

DATATEK  Corp.  has  agreed  to 
distribute  the  Dow  Jones  News/ 
Retrieval  service  on  its  DataTimes 
electronic  information  network. 

News/Retrieval’s  more  than  40 
business  and  financial  databases  join 
DataTimes’  stable  of  almost  30  daily 
newspaper  and  wire  service  files. 

News/Retrieval  includes  electronic 
files  of  the  Wall  Street  Journal,  Bar¬ 
ron’s,  Forbes,  Inc.,  Financial  World. 

With  the  addition  of  the  business 


information  in  News/Retrieval,  “For 
the  first  time,  businesses  have  both 
Dow  Jones’  financial  databases  and 
DataTimes’  metropolitan  news 
sources  available  from  one  online  net¬ 
work,  DataTimes.  It’s  a  real  boon  for 
the  business  sector.  .  .  ,”  said  Allen 
Pashcal,  DATATEK  vice  president. 

Atex  gets 
European  biz 

Atex  Inc.  has  announced  the 
installation  of  computerized  typeset¬ 
ting  systems  at  several  European 
newspapers. 

Atex  said  recently  at  the  Inca  Fiej 
Research  Association  (IFRA)  in  Lau¬ 
sanne,  Switzerland,  that  it  had  com¬ 
pleted  a  170-terminal  system  for  the 
Independent,  a  new  national  daily 
launched  in  England  in  October.  The 
installation,  including  editorial  and 
classified  pagination,  took  four 
months. 

In  France,  Atex  said,  it  signed  a 
contract  with  Nice-Matin,  a  regional 
newspaper  circulating  300,000,  for 
several  systems  totaling  150  terminals 
and  24  remote  editorial  terminals. 

A  contract  also  has  been  signed 
with  Sueddeutsch  Zeitung,  circulat¬ 
ing  375,000  copies  daily,  510,000 
Saturday,  from  Munich,  West  Ger¬ 
many.  The  contract  includes  139 
advanced  display  terminals  and  three 
pagination  terminals. 

And  in  Italy  Atex  has  contracted  to 
install  more  than  300  terminals  for 
Rizzoli-Coriere  della  Sera,  publishers 
of  Corriere  della  Sera  and  Gazzetta 
dello  Sport.  A  communications  sys¬ 
tem  will  link  Milan  operations  with 
those  in  Rome. 

Atex  also  said  the  Boston  (Mass.) 
Globe  has  purchased  the  Enhanced 
System  Performance  package  for  its 
Atex  central  processing  units.  The 
package  is  designed  to  improve  sys¬ 
tem  performance  while  reducing  com¬ 
puter  operating  and  maintenance 
costs. 

Maris  promoted 
at  Mycro-Tek 

Roger  Maris  has  been  promoted  to 
newspaper  product  manager  for 
Mycro-Tek  Inc.  of  Wichita,  Kan.  He 
becomes  responsible  for  product 
strategy,  market  research,  sales  sup¬ 
port,  product  development  and  sys¬ 
tem  enhancements.  Since  joining 
Mycro-Tek  in  1984,  Maris  has  worked 
in  training  and  sales  support. 
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components  or  complete  systems,  our 
stackers,  bottomwrappers,  conveyors 
and  other  units  have  quickly  earned  respect 
at  many  newspapers.  Return  orders  prove  it. 

NEW;  Single  Gripper  Conveyor  ' 


Reliability  through 
innovative  engineering 
is  the  hallmark  of  QUIPP’s 
mailroom  machines.  As  individual 
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Simple  solutions  to  complex  problems 


9270  N.W.  100th  St.,  Miami,  FL  33178 
Telephone:  305/884-5204 
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□  Long  before  any  other  press  manufacturer 
decided  to  “put  its  name  on  flexo”,  Motter  had 
flexo  units  printing  daily  newspapers. 

□  Today  there  are  more  Motter  flexographic 
printing  couples  printing  newspaper  products 
than  any  other  in  America. 

□  Only  Motter  has  five  years  experience  in  news¬ 
paper  flexo,  backed  by  30  years  in  commercial 
flexo  and  over  60  years  in  publication  presses! 


□  Our  all-new  AMERICAN  MOTTERFLEX  FX-4  is 
available  in  full-color  process  or  spot  color  in 
five-,  six-,  eight-  and  nine-cylinder  configurations. 

We’d  like  the  opportunity  to  introduce  you  to  our  flexo 
experience,  and  to  help  plan  your  flexo  future.  Call  or 
write  today  for  complete  information  on  the  AMERI¬ 
CAN  MOTTERFLEX  FX-4.  Motter  Printing  Press  Co., 
RO.  Box  1562,  York,  PA  17405,  717-755-107t  designers 
and  manufacturers  of  web-fed  printing  equipment. 


MOTTER  PRINTING  PRESS  CO. 


We  didnl  just 
lump  on  tlie  bandwagon. 
We  started  the  parade! 
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Cuomo  extends  the  olive  branch 

In  a  speech  to  the  New  York  Press  Club,  the  New  York 
governor  extolls  the  contributions  of  a  free  press 


New  York  Gov.  Mario  Cuomo 
sought  to  put  an  end  to  his  feuding 
with  the  news  media  in  a  conciliatory 
speech  to  New  York  Press  Club  on 
Nov.  25  which  extolled  the  contribu¬ 
tions  a  free  press  has  made  to  the 
nation's  history. 

“Overall  the  press  has  been  a  force 
for  good  —  educating  our  people, 
guarding  our  people,  watching  our 
government.  Teapot  Dome,  the  Pen¬ 
tagon  Papers,  Watergate,  even  the 
recent  revelations  of  corruption  in 
New  York  City,  these  are  all  exam¬ 
ples  of  disclosures  that  might  never 
have  occurred  were  it  not  for  our  free 
press.” 

Yet  Cuomo  also  reiterated  his 
warning,  made  a  week  earlier  in  an 
address  to  the  Audit  Bureau  of  Circu¬ 
lations  convention,  that  if  the  press 
does  not  learn  to  accept  criticism  and 
correct  perceived  abuses  it  will  face 
new  restrictions  imposed  by  the 
courts. 

“It  appears  to  me  ...  that  we  are 
approaching  a  time  when  shifts  in  our 
law  may  seriously  dilute  the  protec¬ 
tion  of  the  press  and  weaken  the 
fabric  of  our  society,”  Cuomo  stated. 
“We  must  recognize  the  fact  that 
right  now  this  nation  is  debating  .  .  . 
whether  or  not  to  limit  the  freedom  of 
the  press  despite  its  good  record  of 
200  years.” 

Cuomo  noted  that  Chief  Justice 
William  Rehnquist  is  among  those 
who  have  urged  that  the  U.S. 
Supreme  Court  to  consider  overruling 


the  libel  protections  granted  the  news 
media  in  New  York  Times  v.  Sullivan. 
He  also  remarked  that  newly 
appointed  Justice  Antonin  Scalia  has 
“argued  for  a  relaxation  of  the  protec¬ 
tion  of  reporters.” 

Cuomo  gave  his  speech  at  a  time 
when  he  had  been  feuding  with  the 
Albany  press  corps  over  its  reporting 
of  his  reelection  campaign.  The  gov¬ 
ernor  was  angered  by  stories  that 
described  him  as  mean-spirited 
toward  his  Republican  opponent, 
Westchester  county  executive 
Andrew  O’Rourke,  and  which  he 
believed  were  intentionally  distorted 
to  make  him  look  bad.  In  some 
instances,  Cuomo  took  personal  issue 
with  some  reporters  over  their  cover¬ 
age,  including  berating  them  in  pri¬ 
vate  conversations. 

Cuomo  even  threatened  to  restrict 
the  access  the  press  had  to  him  per¬ 
sonally,  telling  reporters  he  felt  it  was 
about  time  his  press  office  did  its  job. 

The  feuding  with  the  press  led  to 
charges  that  Cuomo  was  thin-skinned 
and  raised  speculation  that  he  would 
not  be  able  to  withstand  the  pressure 
of  a  presidential  campaign  if  he  were 
to  be  a  candidate  in  1988. 

In  his  speech  to  the  press  club, 
Cuomo  alluded  to  his  feuds  with 
reporters  while  at  the  same  time 
offering  an  olive  branch. 

“Although  I  believe  I  have  been 
treated  well  by  the  press  overall,  from 
time  to  time  I  have  had  occasion  to 
make  my  own  criticisms  of  some 


members  of  the  press  and  their  cover¬ 
age  in  particular  cases,”  he  stated. 

“Frankly  the  responses  revealed 
that  politicians  aren’t  the  only  ones 
who  are  sensitive.  I’m  sure  that 
despite  that  response,  I  will  continue 
to  express  occasional  criticisms  of  the 
media,  as  I’m  sure  you  will  of  me.  I 
hope  we  will  both  profit  from  such 
exchanges.” 

Throughout  his  speech,  Cuomo 
reminded  his  audience  that  he  was 
“making  the  case  for  the  broadest 
possible  freedom  of  the  press.” 

New  sections 

Two  new  sections.  Tribune  Books 
and  Tempo  Woman,  have  debuted  in 
the  Sunday  Chicago  Tribune. 

Other  innovations  include  rede¬ 
signed  and  expanded  Sports  and  The 
Arts  sections,  plus  new  features 
scheduled  for  both  Sunday  maga¬ 
zine  and  the  Sunday  Home  section. 

Previously  part  of  The  Arts,  the 
new  Tribune  Books  section  gives  the 
paper  what  it  claims  is  the  only  sepa¬ 
rate  book  section  in  the  Midwest  and 
the  only  newspaper  in  the  country 
with  color  capability  in  a  book  sec¬ 
tion.  Color  is  available  on  the  cover, 
back  cover  and  center  double-truck. 

Tempo  Woman  provides  the  news¬ 
paper  with  a  second  Tempo  section  in 
the  Sunday  editions  and  will  be 
devoted  to  topics  of  interest  to 
women. 


Video  co-op 

(Continued  from  page  15) 

Standard  Rates  and  Data  Service  offers  computer  list¬ 
ings  of  co-op  programs  offered  by  various  industries, 
including  home  video. 

According  to  Dave  Johnston,  SRDS  director  of  co-op 
information  services,  less  than  a  year  ago.  Co-op  Pro  listed 
four  studios  offering  co-op  and  now  there  are  18  listed  in 
SRDS’  system  —  and  he  expects  that  number  to  keep 
increasing. 

Some  manufacturers  will  exclude  certain  media  from 
co-op  eligibility,  but  Johnston  said  newspapers  are 
included  in  every  listing  they  have. 

Johnston  also  noted  that  it  is  key  for  the  newspaper  ad 
sales  representative  to  keep  in  touch  with  distributors,  and 


suggested  that  salespeople  put  together  programs  through 
distributors.  Go  to  the  retailer  with  a  concrete  proposal,  he 
said.  Too  few  sales  reps  suggest  to  retailers  how  they  can 
use  newspapers.  Start  with  the  distributor  and  work  verti¬ 
cally  down  to  the  retailer,  he  suggested. 

There  is  a  tremendous  amount  of  competition  to  news¬ 
papers,  especially  from  television,  Johnston  continued. 
Tv  is  very  aggressive  —  it  feels  it  is  as  good  or  better  a 
medium  and,  he  noted,  manufacturers  do  make  co-op 
funds  available  for  television.  The  amount  of  movie  adver¬ 
tising  on  television  also  makes  it  a  natural  spinoff  for  home 
video  advertising,  he  said. 

The  SRDS  program,  known  as  Co-op  Pro,  can  call  up 
co-op  information  on  a  PC  by  many  categories,  including 
distributor  and  product.  (See  E&P,  Aug.  30  for  a  further 
description  of  Co-op  Pro.)  Johnston  can  be  reached  at 
(312)  441-2134,  or  by  writing  to  him  at  SRDS  Inc.,  3004 
Glenview  Road,  Wilmette,  III.  60091. 
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VCR  owners 

(Continued  from  page  17) 

the  SAU-conforming,  camera-ready 
material  directly  to  the  papers  — 
both  those  that  subscribe  to  his  ser¬ 
vice  and  those  which  do  not —  so  it 
may  be  easier  just  to  purchase  the 
reviews  (and  stills)  from  him. 

Most  subscribers  to  Cineman  Syn¬ 
dicate  are  small-  and  medium-sized' 
dailies  and  larger  weeklies  that  do  not 
have  a  large  staff  of  film  critics, 
Brown  said.  Reviews  are  also  avail¬ 
able  in  Spanish  and  on  videotex. 

The  Times  Herald-Record  plans 
another  guide  for  January,  and  the 
schedule  may  include  further  editions 
in  March  and  April,  and  then  again  in 
September  or  October,  Witt  said, 
explaining  that  the  summer  is  not  a 
busy  time  for  videos. 

Brown,  however,  said  the  guide 
could  be  produced  as  often  as  every 
month. 

The  Times  Herald-Record  movie 
guide  has  received  very  good 
reviews,  both  from  advertisers  who 
said  the  response  has  been  so  good 
they  will  buy  space  again  (one  prom¬ 
ised  to  buy  the  back  cover  of  every 
edition),  and  from  readers  who  have 
written  to  the  paper  lauding  its 
efforts. 

“We’ve  got  advertisers  that  think 
it’s  great,  we’ve  got  readers  that  think 
it’s  great,  so  it  must  be  pretty  good,” 
Witt  said. 

Kodak  combines 
Atex,  Eikonix 

Atex  Inc.  and  Eikonix  Inc.  have 
been  combined  in  a  reshuffling  by 
their  owner,  Eastman  Kodak  Co. 

The  new  entity.  Electronic  Pre- 
Press  Systems,  will  be  headed  by 
David  Monks,  currently  Eikonix 
president.  Atex  president  Ronald 
Brumback  will  remain  “in  a  counsel¬ 
ing  role,”  Kodak  said. 

Both  companies,  headquartered  in 
Bedford,  Mass.,  will  retain  their 
names  and  their  status  as  independent 
subsidiaries. 

Atex,  supplier  of  text  processing 
equipment,  and  Eikonix,  supplier  of 
color  imaging  equipment,  will  focus 
their  obviously  common  interest  on 
combining  words  and  color  images 
electronically  for  high-volume  pub¬ 
lishing  applications  such  as  newspa¬ 
pers  and  magazines. 

The  reorganization  was  designed  to 
“more  effectively  focus”  the  strate¬ 
gies  of  Kodak’s  business  units  and 
subsidiaries,  according  to  J.  Phillip 
(Continued  on  page  51) 
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In-house  Dayton  union  at  odds  with  Cox  on  Guild  affiliation 


A  December  15  court  date  has  been 
set  in  the  dispute  between  Dayton 
Newspapers  Inc.  and  newsroom 
employees  who  have  voted  to  end 
their  in-house  union  and  affiliate  with 
the  Newspaper  Guild. 

Newsroom  employees  at  the  Day- 
ton  (Ohio)  Daily  News  and  Journal 
Herald  have  filed  a  motion  in  federal 
court  arguing  that  the  company  has 
violated  the  law  by  not  implementing 
a  new  labor  contract  that  was  ratified 
by  the  News  Employees  Association 
of  Dayton. 

At  the  same  meeting  in  which  the 
NEAD  ratified  a  three-year  agree¬ 
ment,  members  also  voted  57-49  to 
affiliate  with  the  Guild.  The  NEAD 
now  represents  about  120  editorial 
employees. 

Since  the  votes,  the  company  has 
refused  to  sign  the  agreement. 

“There’s  confusion  as  to  who  rep¬ 
resents  the  employees,  the  associa¬ 
tion  or  the  Guild,”  publisher  Dennis 
Shere  told  E&P.  He  declined  to  com¬ 
ment  extensively  on  the  dispute,  how¬ 
ever,  saying  it  is  “pretty  much  an 
internal  matter.” 

In  a  Sept.  19  letter  to  editorial 
employees,  Shere  said  that  “we  can’t 
deal  with  a  union  representative  until 
we  know  who  it  is.” 

Shere  said  the  company  would 
implement  the  wage  increases  agreed 
in  the  new  contract. 

However,  the  company  angered 
the  NEAD  when  it  added  it  would  no 
longer  observe  the  “union  shop 
clause  .  .  .  which  requires  member¬ 
ship  in  this  undetermined  organiza¬ 
tion  as  a  condition  of  employment.” 

Previous  contracts  have  provided 
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that  all  employees  must  either  join  the 
NEAD  or  pay  a  service  charge  in  lieu 
of  dues. 

In  addition,  the  company  elimi¬ 
nated  the  grievance  clause  and 
stopped  automatic  dues  check-off. 
The  company  also  said  it  would 
implement  job  security  provisions 
calling  for  layoffs  by  seniority  that 
were  negotiated  for  the  unsigned  con¬ 
tract. 

In  their  own  open  letter,  the  NEAD 
said  the  Cox  Enterprises-owned 
newspapers  “may  well  be  out  to 
crush  our  union.” 


the  first  Cox  properties  represented 
by  the  national  editorial  union. 

In  its  lawsuit,  the  union  takes  the 
position  that  “we  have  a  valid  con¬ 
tract  and  the  company  is  breaching 
it,”  Sprang  said. 

The  union  has  also  filed  several 
unfair  labor  practice  charges  before 
the  National  Labor  Relations  Board. 
The  regional  board  (Nov.  1 1)  formally 
brought  a  complaint  on  one  of  the 
charges,  that  management  employees 
talked  to  newsroom  workers  about 
the  Guild  affiliation  issue  in  one-on- 
one  interviews. 


If  the  Guild  affiliation  is  recognized,  the  Dayton 
papers  would  be  the  first  Cox  properties  represented  by 


the  national  editorial  union. 


Attorney  Ken  Sprang,  who  is  rep¬ 
resenting  the  union,  repeated  much 
the  same  in  a  telephone  interview. 

“There’s  a  lot  of  platitudes  here 
about  wanting  to  protect  people’s 
rights,  but  the  bottom  line  ...  is  they 
really  don’t  want  the  Guild.  Our  per¬ 
ception  is  the  company’s  motivation 
is  focused  on  getting  rid  of  the  Guild,” 
Sprang  said. 

If  the  Guild  affiliation  is  recog¬ 
nized,  the  Dayton  papers  would  be 


A  key  dispute  still  outstanding  is 
whether  a  two-thirds  vote  of  the  union 
is  required  to  change  the  affiliation. 

Twenty-seven  NEAD  members 
have  Hied  a  complaint  against  the 
Guild  affiliation  with  the  NLRB,  say¬ 
ing  the  super-majority  vote  is 
required  by  the  association’s  con¬ 
tract. 

That  procedural  question  is  now 
under  study  by  the  NLRB  in 
Washington,  D.C.,  Sprang  said. 


AP,  Wire  Service  Guild  reach  tentative  pact 


The  Associated  Press  and  the  Wire 
Service  Guild  reached  a  tentative 
agreement  on  a  new  two-year  con¬ 
tract  which  will  give  staffers  in  New 
York  City  and  Washington,  D.C., 
with  five  years’  or  more  experience, 
wage  increases  of  $58  weekly,  or 
8.6%. 

The  new  pact  will  bring  top-scale 
reporters  and  editors  in  New  York  to 
$700  a  week  immediately  and  $733  a 
week  next  year. 

Top-scale  reporters  in  other  U.S. 
cities  will  receive  between  $668  and 
$683  in  the  first  year  of  the  contract 
and  between  $683  and  $701  in  the 
second  year,  counting  differentials. 

AP  said  the  pact  will  raise  its  labor 
costs  2.5%  in  the  first  year  and  3.5% 
in  the  second  year. 

Additional  fringe  benefits  in  the 
contract  include  pension  vesting  after 
five  years  instead  of  10  years, 
improved  mental  health  and  eye  care 
benefits,  an  open  enrollment  in  the 


health  plan  and  a  second  personal  day 
off  in  the  second  year  of  the  contract. 

The  pact  also  gives  additional  ser¬ 
vice  credits  for  active  and  retired  par¬ 
ticipants  in  the  pension  plan. 

The  old  contract  between  the  AP 
and  the  Guild  expired  on  December  4. 

The  Guild’s  negotiating  team  said  it 
would  recommend  that  the  member¬ 
ship  ratify  the  agreement. 

Daily  publishes 
coiumnist’s  book 

The  Hartford  Courant  has  pub¬ 
lished  Sharks  in  the  Bathtub  and 
other  Perils  of  Modern  Life,  a  selec¬ 
tion  of  works  from  columnist  Denis 
Horgan. 

The  book  contains  79  columns  by 
Horgan  which  he  wote  between  1982 
and  1986  for  his  “Finishing  Touches” 
column  in  Northeast,  the  Courant’s 
Sunday  magazine. 
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1986 

OCTOBER 
Advertising  Data 

OCTOBER  1986/1985 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 


FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN 


ALiANY,  N.Y. 

Times  Union-m 


ROP  Locol . 

39,495 

42,136 

Preprint  Locol . 

41,220 

35,410 

ROP  Notionol . 

6,344 

6,897 

Preprint  Notionol . 

380 

1,980 

ClouFfied. 

62,394 

51,527 

Tofol . 

149,733 

137,950 

Knickerbocker  News-e 

ROP  Local . 

21.148 

22,987 

Preprint  Locol . 

38,940 

30,560 

ROP  Notional . 

6.328 

6,885 

Preprint  Notional . 

280 

1,980 

Clossified. 

36.682 

X,966 

Total . 

103,378 

93,378 

Times  Union*$ 

ROP  Local . 

24,897 

28,666 

Preprint  Local . 

60,120 

50,400 

ROP  Notional . 

2,273 

2,783 

Preprint  Notional . 

14,790 

9,000 

Clossified . 

31,270 

25,720 

Total . 

133,350 

116,569 

GRAND  TOTAL . 

386,461 

347,897 

AUAUAN,  WASH. 

Globe  News-m 

ROP  Locol . 

15,889 

18,296 

Preprint  locol 

39 

35 

ROP  Notionol 

672 

423 

Classified 

19,436 

20,337 

GRAND  TOTAL . 

35,997 

39,056 

AUGUSTA,  Ml. 

Kennebec  Joumol-m 

ROP  Local . 

36,264 

32,266 

Preprint  Locol . 

59,745 

1,439 

40,565 

794 

ROP  Notionol . 

1,013 

2,871 

Preprint  Notional . 

93 

88 

Clouified.  . 

25,215 

19,577 

GRAND  TOTAL . 

122,330 

1,439 

95,367 

794 

■ANGOt 

,  Ml. 

Doily  News-m 

ROP  Locol . 

26,544 

5,242 

25,765 

4,750 

Preprint  Local . 

25,289 

19,720 

32,750 

13,672 

ROP  Notionol . 

2,213 

3,917 

Preprint  Notional . 

162 

1,782 

Cloulfied . 

16,390 

14,480 

Total . 

70,598 

24,962 

68,694 

18,422 

Doily  News  S 

ROP  Local . 

10,117 

1,155 

7,220 

910 

Preprint  Local . 

2,992 

4,301 

1,782 

4,106 

ROP  Notional . 

273 

245 

Preprint  Notionol . 

8,627 

7,533 

Clouified 

8,920 

7,363 

Total . 

30,929 

5,456 

24,143 

5,016 

GRAND  TOTAL . 

101,527 

30,418 

92,837 

23,438 

■lATRICI, 

,  NIB. 

Doily  Sun*e 

ROP  Local . 

15,915 

1,468 

17,965 

1,972 

Preprint  Local . 

21,801 

6,063 

20,511 

5,676 

ROP  Notional . 

2,366 

2,500 

Preprint  Notionol . 

258 

774 

Clossified . 

4,222 

425 

4,271 

425 

GRAND  TOTAL . 

46,504 

7,956 

49,228 

8,073 

*lndicates  newspapers 

reporting  figures  in 

lines. 


1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

NNNINOTON,  VT. 

6onner-m 


ROP  Locol . 

14,493 

12,921 

Preprint  Locol . 

2,060 

1,609 

ROP  Notionol . 

237 

1,329 

Preprint  Notional . 

93 

98 

Classified . 

.  17,105 

10,755 

GRAND  TOTAL.., 

33,988 

26,712 

BIRMINGHAM  ALA. 

Post-Herold-m 

ROP  Local . 

35,831 

32,923 

Preprint  Laol . 

5,566 

6,571 

ROP  Notionol 

3,772 

7,791 

Preprint  Notiona! . 

235 

1,264 

Classified. . . 

44,282 

39,091 

Total . 

89,686 

87,640 

News-e 

ROP  Locol . 

52,696 

27,872 

47,259 

13,566 

Preprint  Locol . 

10,690 

12,813 

ROP  Notional 

4,167 

8,247 

Preprint  Notionol . 

293 

1,264 

Clossified 

47,802 

40,987 

Total . 

.  115,648 

27,872 

110,570 

13,566 

NewS'S 

ROP  Locol . 

32,973 

29,874 

Preprint  Local . 

12,874 

11,941 

ROP  Notional 

5,082 

5,899 

Preprint  Notionol . 

5,064 

3,065 

Cloulfied 

25,418 

24.714 

Total . 

81,411 

75,493 

GRAND  TOTAL.. 

.  286,745 

27,872 

273,703 

13,566 

BUFFALO 

e  N.Y. 

News-o/d 

ROP  Local . 

50,007 

46,471 

Preprint  Local . 

21,384 

26,652 

22,440 

19,303 

ROP  Notional . 

9,807 

10,999 

Preprint  Notionol . 

132 

1,751 

Classified . 

39,833 

37,768 

Tofol . 

.  121,101 

26,784 

117,678 

21,054 

News-S 

ROP  Locol . 

28,154 

26,718 

Preprint  Local . 

10,032 

32,604 

9,106 

32,010 

ROP  Notional . 

2,934 

4,045 

Preprint  Notionol . 

66 

8,250 

6,072 

Clossified . 

10,821 

10,370 

Tolol . 

52,007 

40,854 

56,313 

32,010 

GRAND  TOTAL.. 

.  173,108 

67,638 

173,991 

53,064 

■UUINOTON,  VT. 

Free  Press-m 

ROP  Local . 

55,121 

52,460 

Preprint  Local . 

35,064 

31,134 

ROP  Notional . 

3,546 

5,437 

Preprint  Notionol . 

56 

2,838 

Clossified 

29,628 

26,723 

Total . 

123,415 

118,592 

Free  Press-S 

ROP  Locol . 

16,703 

14,507 

Preprint  Local . 

16,832 

17,839 

ROP  Notional 

861 

529 

Preprint  Notionol . 

12,276 

8,330 

7,953 

7,279 

Total . 

54,625 

48,484 

GRAND  TOTAL. 

.  178,050 

167,076 

CALGARY, 

,  ALTA. 

Herold-mS 

ROP  Local . 

.  1,205,361 

1,310,319 

Preprint  Local . 

1,139,902 

766,662 

ROP  Notional . 

515,096 

572,583 

Preprint  Notional . 

95,895 

57,236 

Classified 

793,049 

680,811 

GRAND  TOTAL.. 

.  3.749,303 

3,387,611 

*Note;  Figures  gi^ 

in  modular  ogote  lines. 

CASRIR, 

WTO. 

Stor-Tribune-mS 

ROP  Local . 

37,193 

46,451 

Preprint  Local . 

50,692 

39,821 

ROP  Notional . 

2J75 

3,425 

Preprint  Notional . . 

10,622 

8,184 

29,980 

31,322 

GRAND  TOTAL. 

.  1M,762 

129,204 

1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

CHAMFAION,  ILL. 


News'Gozette-eS 

ROP  Locol .  53,800  57.740 

Preprint  Locol .  112,617  84,366 

ROP  Notioooi  2,284  3,960 

Preprint  Notionol .  13,674  11,352 

Closstfied.  28,990  29,988 

GRAND  TOTAL .  211,365  187,406 

CHICAGO,  ILL. 

Doily  Herold-m 

ROP  Local .  73.547  24415  64^56  23.766 

Preprint  Locol .  14,403  58,804  7,055  58,404 

ROP  Notionol .  506  169  1464  504 

Clossified .  52,041  45497  _ 

GRAND  TOTAL .  140,497  83,488  118,572  82,674 


CHICAGO,  ILL. 

Tribune-o/d 


ROP  Local . 

72,736 

106,605 

67,797 

105,666 

Preprint  Locol . 

7,560 

25,320 

10,280 

26,760 

ROP  Notional . 

23,346 

4,953 

28,796 

5,421 

Preprint  Notionol . 

2,025 

2J50 

Ckmified . 

45,362 

179,969 

43,286 

148,063 

TOTAL . 

149,004 

318,872 

152,409 

285,912 

Tribune-S 

ROP  Locol . 

36.499 

49,999 

40,712 

45,416 

Preprint  Local . 

15.055 

42,438 

16,230 

36,750 

ROP  National 

17,017 

1,358 

17,693 

1,316 

Preprint  Notionol . 

15,750 

7,200 

11,475 

2,025 

Clossified 

66,648 

12,530 

64,305 

10,197 

TOTAL 

150,969 

113,525 

150,415 

95,704 

GRAND  TOTAL 

299.973 

432,397 

302,824 

381,616 

COLUMIUS,  NI8. 


Telegrom-e 

ROP  Locol . 

24,969 

32,321 

Preprint  Locol . 

5,203 

11,067 

ROP  Notional 

2,187 

2,463 

Preprint  Notionol . 

340 

Clossified 

9,041 

9,134 

GRAND  TOTAL . 

41,740 

54,985 

DITROn, 

MICH. 

Free  Press-m 

ROP  Local . 

55,649 

».697 

49,236 

24,746 

Preprint  Locol . 

38,472 

20,652 

ROP  Notionol . 

10,880 

519 

13,892 

222 

Preprint  National . 

2,684 

2,050 

Clarified. 

52,819 

3,386 

53,069 

10J77 

Total . 

119,348 

75,758 

116,197 

58,147 

Free  Press-S 

ROP  Local . 

18,731 

1,656 

21,951 

1,642 

Preprint  Local . 

843 

30,466 

24,935 

ROP  Notionol . 

3,575 

169 

3,677 

261 

Preprint  National . 

134 

14,947 

933 

6,606 

Clossified . 

24,241 

152 

26,073 

369 

Total . 

47,524 

47,390 

52,634 

33,813 

GRAND  TOTAL . 

166,876 

123,148 

168,831 

91,960 

DCTROIT, 

MICH. 

Nms-o/d 

ROP  Local . 

78,355 

33,098 

71,700 

32,002 

Preprint  Local . 

7,278 

20,330 

10,926 

16,082 

ROP  Notionol . 

11.969 

1,063 

14,174 

1,373 

Preprint  Notionol . 

1,877 

Classified. 

80,655 

71,743 

Total . 

178,257 

54,491 

170,420 

49,457 

News-S 

ROP  Local . 

42,288 

3,105 

44,369 

5,151 

Preprint  Local . 

12,300 

28,189 

15,726 

21.271 

ROP  Notional . 

6,736 

152 

8,294 

Preprint  Notionol . 

12,052 

515 

4,198 

4,302 

Clossified. 

40,137 

40,018 

Total . 

113,513 

31,961 

112,605 

»,724 

GRAND  TOTAL . 

291,770 

86,452 

283,025 

80,181 

DOVIR, 

,  OIL. 

State  News-mS 

ROP  Local . 

58,361 

59,358 

ROP  Notionol . 

2,015 

1,858 

Clossified 

»,I36 

22,353 

GRAND  TOTAL . 

90,512 

83,569 

(Continued  on  page  44) 
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Stor-S 
ROP  Local . 

Preprint  locol . 

S30  ROP  National . 

Prvprint  Notional. 


Joumol-m 

ROP  locol . 

Priprint  local . 

ROP  Notional 
Preprint  NoMnol. 


Tribune-Review-m 

ROP  locol . 

Preprint  local . 

ROP  Notional 
Preprint  Notional..... 


30,030 
9,547  918 

2,759 
3,367 

_  38,965 

9,M7  76,039 


U14,579 

1,193,213 

348,362 

79,826 

920,508 


1,310,163 

874,462 

397,971 

72J51 

808,735 


32,476  33,194 

24,626  14,383  32,376 

2,460  3,686 

390 

28,173  _  26,007 

87,735  14,383  95,653 


Clossifwd. 


ClonjfM. 


85,378 


GRAND  TOTAl .  3,856,488 

*Note:  Figures  given  in  modulor  agate  lines. 

II  DOaAOO,  AtK. 

News-Times-m 

ROP  local .  25,489 

Preprint  local .  26,703 

ROP  Notional _  1,123 

Ckissifwj .  13,011 

GRAND  TOTAl .  66,326 


3,463,682 


GRAND  TOTAl. 


315,918  22,273  310,112  19,535 


Tribune-Review-S 

ROP  local . 

Preprint  local . 

ROP  Notionol . 

Preprint  Notionol... 


32,287 

19,692 

1,183 

2,469 

16,726 

72,357 


32,080 

25,757 

1,879 

4,680 

15,040 


24,556 

38,081 

2,942 

11^836 

77,415 


News- Joumol-m 

ROP  locol . 

Preprint  local 
ROP  Notional 


18,521 

47 

672 

19,436 

38,629 


dossified 


160,092  27,123  175,089  1,560  GRAND  TOTAl. 


91,055  32,323  90,310  46,660 

30,260  18,772  37,800  59,036  Houston  Chronic 

8.785  10,379  ROP  locol . 

5.840  Preprint  local . 

_  ’85.864  _  ROP  Notional . 

305.277  51.095  329,393  105,696  Preprint  Nolkmol. 


Preprint  locol . 

ROP  Notional . 

Preprint  Notional. 


122,592  11,910  138,945 

13,199  57,337  10,815 

30,887  2,306  36,860 

7,386  6,611  1,625 

233,380  7,185  264^660 

407,444  85,349  452,905  88,114 


8,727  ROP  local 
64,940  ROP  Notio 
875  Clossified. 
8,862 


Clossifiid. 


GRAND  TOTAl. 


ClossifM. 


Stor-Telegtom-e 

ROP  local . 

Preprint  local . 

ROP  Notional . 

Preprint  Notionol. 


GRAND  TOTAl. 


32,323  72,943  46,660 

18,772  37,800  59,036 

10,131 
5,040 

_  145,592  _  Stor-m 

250,543  51,095  271,506  105,696  ROR  local 

Preprint  locol . 

ROP  Notionol . 

Preprint  Notional. 


73,879 

30,260 

8,457 


News  HerokJ-eS 

ROP  local . 

Preprint  locol . 

ROP  Notionol . 

Preprint  Notionol. 


56,849 

11,169 

2,099 

1,875 


57,884 

8,514 

2,414 

1,417 

42,179 


Clossified. 


62,720  1,560  69,503  1,799 

4,803  2,721 

4,398  6,838 

597 

59,215  _  53,991  _ 

126,333  6.363  130,332  5,117 


Stor-Telegrom-S 

ROP  locol . 

Preprint  local . 

ROP  Notional . 

Preprint  Notional  .. 


Classified. 


32,679  36,194 

38,612  6,472 

3,095 

16,380  1,430 

62,094  _  _  _ 

152,860  44,096  156,385  46,952 

^ 

..  r.  Preprint  Notional, 

nnarc  rars/srtinn  rini  irac  in  . 


120,038  3,455  112,408  1,906 


Classified 


Joumol-Stor-meS 

1,799  ROP  local . 

2,721  Preprint  locol . 

ROP  Notional 
597  Preprint  Notional.,, 


42,357  1,560  44,209 

4,803 

4,202  6,539 


60,039 

49,643 

4,203 

10,463 

38,528 

162,876 


57,648 


52,993 


Clossified., 


34,963 


104,207  6,363  103,741  5,117  GRAND  TOTAl. 


154,626 


i 

I 

I 
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Los  Angeles 


Chicago 


Washington,  D.C, 
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1966  1983 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1986  1983 

Full  RUN  PART  RUN  Full  RUN  PART  RUN 

lONOVIIW,  WASH. 


Daily  N«w$.c 

ROP  local .  32,260  33,200 

Pfoorint  locol .  32,330  39,497 

ROP  Notional  1,833  2,636 

Prtocint  Notional .  64  129 

ClossiM  18,303  21,131 

GRANOTOTAl .  104,990  116,613 

lOUISVILlI,  KY. 

Courior-Joumal-m 

ROP  locol .  72,633  24,134  73,733  33,223 

Preprint  local .  37,917  27,738 

ROPNotionol  3,874  3,717  36 

Preprint  Notionol .  2,174 

Clossified  36,316  23,418  _ 

Total .  112,843  62,071  104,890  63,171 

Timese 

ROP  local .  67,969  31,001  78,830  49,963 

Preprint  Local .  42,411  29,017 

ROP  Notionol  3,410  5,627 

Preprint  Notional .  2,173 

Classified .  40,539  6,310  30,900  2,923 

Totol .  111,918  99,722  115,357  84,076 

Courier-Joumol-S 

ROP  Locol .  45,740  347  47,007  457 

Preprint  Local .  45,888  52,429 

ROP  Notional  2,483  34  2,759 

Preprint  Notionol .  11,256  6,239 

Clossified  19,779  18,909  _ 

Totol .  68,004  57,345  68,675  59,123 

GRAND  TOTAL .  292,767  219,338  288,922  206,372 

MiMPHIS,  TINN. 

Commercial  Appeol-m 

ROP  Locol .  65,340  42,636  69,325  56,655 

Preprint  locol .  23,458  59,924  20,206  43,872 

ROPNotionol .  6,190  4,005  11,065  2,177 

Preprint  Notional .  1,965  2,530  1,560 

Clossified .  64,710  _  53,201  _ 

Totol .  159,698  108,530  156,327  104,264 


‘Indicates  newspapers  reporting  figures  in 
lines. 


1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Commerciol  Appeol-S 

ROP  Locol .  26,527  27,735 

Preprint  Local  32,980  7,440  28,163  9,538 

ROP  Notional .  2,727  3,934 

Preprint  Notional .  10,991  176  8,048 

Clossified .  31,144  _  26,858  _ 

Total .  104J69  7,616  94,738  9,538 

GRANOTOTAL .  264,067  116,146  251,065  113,802 

MONNIOUTH,  ILL. 

Review  Atlos.e 

ROP  locol .  13,646  11,087 

Preprint  Locol .  6,897  9,354 

ROP  Notionol  301  258 

Classified  2,847  3,185 

GRAND  TOTAL .  23,691  23,884 

•AONnSIY,  CALIP. 

Peninsolo  Herold-m 

ROP  Locol .  40,155  46,546 

Preprint  Lwol  56,338  2,210  43,042  1,040 

ROP  Notionol  4,039  5,885 

Preprint  Notional .  260 

Clossified  31,463  M,929  _ 

Totol .  131,995  2,210  126,662  1,040 

Peninsolo  Herokf-S 

ROP  Locol .  8,222  8,066 

Preprint  Local .  23,288  28,864 

ROP  Notional  429  597 

Preprint  Notionol .  780  520 

Classified .  9,733  10,418 

Totol .  42,542  48,465 

GRANOTOTAL .  174,537  2,210  175,127  1,040 

MOPlYRiAl,  QUI. 

Gozette-m* 

ROP  Local .  1,133,556  1,195,745 

Preprint  Local .  1,037,648  836,490 

ROP  Notionol  492,314  466,632 

Preprint  Notional .  72,764  50,220 

Clossified  674,948  646,341 

GRANOTOTAL .  3,411,230  3,195,428 


Note:  Figures  given  in  modular  ogote  lines. 


NASHUA,  N.H. 


Telcgraph*e 

ROP  Local 

50,781 

52,284 

Praprim  Locol . 

37 

46 

ROP  Notional _ 

3,225 

8,314 

46,999 

41832 

Total.. 

101,005 

102,430 

T«legraph-S 

ROP  Local . 

12,154 

Praprim  Local . 

33 

ROP  Notional  928 

Clossified  9,545 

Total .  22,627  _ 

GRANOTOTAL .  123,632  102,430 

Note:  Effective  April  1986,  the  Telegraph  began  o  Sunday  puMicotion; 
consequently,  there  ore  no  comporoble  1985  figures. 


NASHVILLI,  nNN. 

Tennesseon-m 


ROP  Local . 

64454 

65,094 

Praprint  Locol . 

24,12D 

21,945 

ROP  Notional 

6.109 

8,701 

Preprint  Notional . 

90 

2.058 

Clarified 

36.388 

32.558 

Total . 

131861 

130,356 

Bonner-e 

ROP  Locol . 

63,674 

66872 

Preprint  Locol . 

23.834 

22834 

ROP  Notionol . 

5,970 

6,652 

Preprint  Notional . 

90 

2,058 

Clauifwd . 

36.149 

32,198 

Total . 

129,717 

131,414 

Tennesseon-S 

ROP  Local . 

36,008 

40.632 

Preprint  Local . 

21,372 

23,351 

ROP  Notional 

2,967 

2897 

Preprint  Notionol . 

9,354 

7,260 

Clossified. 

24,515 

21,470 

Told . 

94816 

95410 

GRAND  TOTAL . 

355,194 

357,080 

(Continued  on  page  46) 
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Portland 


The  fteatNew^)^ 
l)wns  of  America. 

Don’t  look  so  surprised.  Over  the  last  two  years  The 
Oregonian  has  been  the  fastest  growing  newspaper  in  the 
West,  and  2nd  fastest  in  America,  posting  a  circulation 
gain  of  16%.* 

That  results  in  a  4%  jump  in  household  penetration, 
from  55%  up  to  59%. 

Why  this  amazing  growth  story  when  many  big  city 
dailies  are  down?  Two  big  reasons:  iiuiovative  marketing 
and  eye-catching  editorial  improvements  that  have  resulted 
in  a  loyal  following. 

So  really,  it  isn’t  all  that  surprising  to  think  of 
Portland  as  a  great  newspaper  town.  But  if  you’re  still  not 
convinced,  take  a  look  at  the  paper.  And  the  numbers. 

You’ll  find  we  not  only  stand  up  to  America’s 
best  newspapers.  We  better  them. 


We  Stand  UpTb  America’s  Best  Newspapers. 

*Source:  Audit  Bureau  of  Circulation.  3131186  335,162: 3131184  288.724 
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NIW  SRUNSWKK,  N  J 

Ledger-Stor-e 

MMinAND,  Mi. 

Home  News-o/d 

ROP  Local . 

57,124 

40,715 

55,229 

46,662 

Press  Herold-m 

ROP  local . 

40,648 

39,294 

Preprint  Local . 

9,588 

1,853 

9,554 

952 

ROP  Local . 

55,999 

39,185 

Preprint  Locol . 

16,248 

2,114 

ROP  National . 

8,514 

202 

8,270 

305 

Preprint  Locol . 

27.159 

19,058 

ROP  Notional . 

4,622 

5,141 

Preprint  Nationol . 

463 

5,384 

ROP  Notional . 

3,839 

4,863 

Prepnnt  Nationol . 

88 

Clossified 

68,115 

40,873 

60,377 

33,627 

Preprint  Nationol . 

180 

1,102 

Totol .. 

108,979 

100,886 

Total . 

143,804 

83,643 

138,814 

81,546 

Totol... 

106,504 

27,412 

89,620 

Virginian  Pilot/Ledger-$tar-S 

Home  News-S 

ROP  local . 

31,389 

23,284 

X410 

27,112 

ROP  Locol . 

ROP  Local . 

20,670 

21,441 

Preprint  Locol . 

11,562 

47 

12,901 

1,253 

26,212 

Prepnnt  Locol . 

34,690 

23,304 

ROP  Notional . 

1,891 

1,911 

24 

ROP  Notional . 

842 

1,026 

Preprint  Nationol . 

10,800 

10,980 

Prepnnt  Notional . 

440 

CkiKified 

30,915 

5,785 

27,200 

4,666 

Clossified 

27,819 

24!656 

Total . 

7sm 

64,046 

Totol . 

86,557 

29,117 

87,402 

33,055 

Totol . 

99,240 

84,611 

GRAND  TOTAL.. 

.  187,869 

164,932 

Virginian  Pilot/Ledger-Stor-sat 

Telegrom-S 

ROP  Local . 

7,841 

8,888 

ROP  Local . 

31,448 

NIW  CASTII,  PA. 

ROP  National . 

720 

572 

Preprint  Locol . 

25,669 

19,708 

News-e 

Classified 

17,525 

18,049 

ROP  Notional . 

1,098 

1,425 

ROP  Locol . 

34,699 

34,221 

Totol . 

26,086 

27,509 

6,533 

Preprint  Locol . 

26,574 

24,381 

""JoTtn 

ROP  Nationol 

Preprint  Notional . 

2,322 

2,826 

1  '0  0J3 

Totol . 

93,558 

79,318 

Classified 

16,547 _ 

16,804 

OOOIN, 

UTAH 

GRAND  TOTAL..., 

...  299,302 

253,549 

GRAND  TOTAL.. 

80,142 

78,877 

1,548 

Stondord-Exominer'e 

raOVIDENCE,  R.l. 

Journal -Courler-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  NotKXwl . 

Clarified 


Register-e 

ROP  Locol . 

Preprint  Local . 

ROP  National . 

Preprint  NotK)nal.. 

Clarified . 

Total . 


NIW  HAVIN,  CONN. 

61^70  81,871 

7,812 

5,985  10.122 

3,654 

33,284  _  24,393 

100,939  7,812  120,040 


10,524  48,180 

19,152  7.938 


ROP  Local . 

Preprint  Locol . 

ROP  Nationol . 

Preprint  Notional . 

4,536  Cki»ified 

GRAND  TOTAL.., 


112,952  29,724  95,719 


Register-S 

ROP  Local .  39,841  38,390 

Preprint  Lxol  48,384  28.728  38,934 

ROP  National  2,405  3.638 

Preprint  Notional .  16,254  12,222 

Clossified  20,272  14,683 

Totol  127,156  28,728  107,867 

GRAND  TOTAL .  341,047  66,264  323,626 

NCWPOftT  NEWS,  VA. 


4,536  Tifnes-HeroW-e 

ROP  Local . 

Preprint  Locol . 

12,394  ROP  Notional 
17,892  Clossified 

“  grand  total.. 

3,6S4 

34,000  Daily  Times.. 

ROR  local . 

Preprint  Local . 

ROP  Notional . 

24,696  Preprint  Natiotwl . 

Classified 

GRAND  TOTAL... 


66,846 

67,382 

Joumal-m 

71,055 

69,320 

ROP  Locol . 

8,667 

9,306 

Preprint  Local . 

7,338 

6,556 

ROP  Notional . 

44,337 

44,277 

Preprint  Notional.. 

198,243 

OLEAN,  N.Y. 

196,841 

Clossified 

Total . 

6ulletin-e 

31,350 

32,821 

ROP  Locol . 

68,972 

36,120 

Preprint  Local . 

2,193 

3,805 

ROP  Nationol . 

12,736 

13,263 

Preprint  Notional.. 

115,251 

86,009 

Classified 

51,388  16,174 

13,401  28,147 

7,690 

2,842 

30,990  1,580 

103,469  48,743 


47,014  16,174 

13,401  30,088 


23,000 

22,863 

ROP  local . 

29,952 

5,248 

24,391 

6,132 

Preprint  Locol . 

1,037 

1,749 

ROP  Notional . 

97 

Preprint  Nationol. 

7,759 

8,203 

Clossified 

61,845 

5,248 

57,206 

6,132 

Totol . 

45,763  18,719 

6,869  13,796 

7,858 

1,001 

28,791  1,321 

90,282  33,836 


42,173  18,719 

6,869  23,758 

6,911 
1,726 

21,167  1,321 

78,846  43,798 


41,688  40,691 

51,272  43,547  39,875  33,287 

4,123  4,166 

11,410  171  8,543 

15,805  _  14,427  _ 

124,298  43,718  107,702  33,387 

318,357  144,643  276,830  110,921 


ROP  Local . 

65,148 

61,053 

Preprint  Locol . 

8,777 

16,561 

19,146 

ROP  Notional . 

3,583 

4,621 

Preprint  Notional . 

96 

2J77 

Ckissffied . 

58,326 

46,816 

Total . 

135,834 

16,657 

134,013 

Times-Herold'e 

ROP  Local . 

53,608 

50,584 

Preprint  Local . 

7,680 

15,784 

18,762 

ROP  Notional . 

3,546 

4,389 

Preprint  Notionol . 

96 

2,377 

Clossified 

42,431 

35,285 

Totol . 

107,265 

15,880 

111,397 

Doily  Press-S 

ROP  locol . 

31,886 

36,021 

Preprint  Local . 

3,264 

36,961 

8,544 

ROP  Notionol . 

5,153 

704 

Preprint  Notional . 

5,760 

7,584 

Clouified 

17,076 

13.882 

Total . 

57.379 

42,721 

66,735 

GRAND  TOTAL . 

300.478 

75,258 

312,145 

ROP  Local . 

61,876 

22.263 

60,050 

14,081 

Preprint  Locol . 

10,011 

6,630 

10,596 

8,039 

ROP  Notional . 

8,268 

183 

8,204 

Preprint  Nationol . 

463 

171 

3,684 

Clouifiod . 

67J01 

8,866 

57.741 

7,725 

Totol . 

..  147,919 

38,113 

140,275 

29.845 

‘Indicates  newspapers  reporting  figures  in 
lines. 


ROP  local . 

.  675,343 

772,279 

Preprint  Local . 

496,990 

482,869 

ROP  Nationol . 

145,054 

213,184 

Preprint  Notional . 

20,720 

10,985 

Clossified 

347,986 

361,357 

GRAND  TOTAL..., 

....  1,686,093 

1,840,674 

Note;  Figures  given  in 

modulor  ogote  lines. 

PHOENIX, 

ARIZ. 

Arizono  Republic-m 

ROP  Locol . 

...  113,127 

3,279 

107,563 

Preprint  Local . 

51,400 

9,393 

45,094 

ROP  Notionol . 

7,474 

9,232 

Preprint  Notionol . 

1,224 

1,656 

Clouified 

103,271 

851 

113.258 

Total . 

276,496 

13,523 

276,804 

Gozette-e 

ROP  Local . 

...  104,888 

3,347 

100,222 

Preprint  Locol . 

51,400 

9.393 

45,094 

ROP  Nationol . 

7,317 

8,799 

Preprint  Notionol . 

1,224 

1,656 

Clossified 

103,314 

898 

113,239 

Totol . 

268,143 

13,638 

269,010 

Arizona  Republic-S 

ROP  locol . 

55,331 

58,945 

Preprint  Locol . 

33,584 

35,165 

ROP  Nationol . 

2,689 

4,679 

Preprint  Notional . 

11,892 

8,042 

Clossified 

64,592 

67.121 

Totol . 

...  168.088 

173,952 

GRAND  TOTAL.  .. 

...  712,727 

27,161 

719,766 

PORTALES, 

,  N.M. 

News-Tribune-eS 

ROP  locol . 

14,209 

13,231 

Preprint  Locol . 

25,413 

20,769 

Classified . 

6,469 

6,970 

GRAND  TOTAL . 

46,091 

40,970 

Eogle-Times-e 

ROP  Local . 

Preprint  Locol  .. 
ROP  Notional . 


Total . 

...  135,239 

EogleS 

ROP  Local . 

42,434 

Preprint  Local . 

3,440 

ROP  Notional . 

7,900 

Preprint  Notional . 

10,260 

16,027 

80,061 

GRAND  TOTAL . 

...  215,300 

RENO,  1 

Gozette-Joumol-mS 

ROP  Local . 

85,348 

Preprint  Locol . 

126,286 

ROP  Nationol . 

3,790 

Preprint  Notionol . 

10,735 

Clossified 

69,947 

GRAND  TOTAL . 

...  296,106 

RENTON,  \ 

Record  Chronicle-m 

ROP  local . 

15,135 

Preprint  Locol . 

28 

ROP  Nationol . 

672 

Clossified 

19,463 

GRAND  TOTAL . 

35,243 

RIVERSIDE, 

Press*Enterprise-mS 

ROP  Local . 

71,442 

Preprint  Local . 

104,114 

ROP  Notionol . . 

7,075 

Preprint  Notional . 

17,544 

Clossified 

81,246 

GRAND  TOTAL . 

281,421 

*Note:  All  figures  in  SAU  inches  except 

EDITOR  &  PUBLISHER 

46,322 

4,840  16,340 

6,464 
10.075 

13,076  _ 

80,777  16,340 

196,462  16,340 


106,760 
10,265 
15,222 
147  70,510 
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SACtAMINTO 

,  CAIIP. 

Times-S 

Times/Post'Intelligence'S 

...  115,358 

94,044 
22,997 
17,875 
208,908 

...  459,182 

15,427 

8,824 

108,805 

86,024 

11,078 

18,038 

ROP  Locol . 

41,363 

29,260 

46,961 

24,100 

ROP  Locol . 

26,068 

26,200 

Preprint  Local 

ROP  Notional . 

30,349 

3,026 

13,869 

28,591 

2,994 

10,540 

Preprint  Locol 

ROP  Notional 

13,145 

5A77 

2,194 

19,014 

5,198 

6J28 

16,380 

Preprint  Notional . 

9,066 

2,619 

8,100 

641 

Preprint  Notional . 

9,439 

9,043 

in’n 

Clo»ified 

21,290 

12,508 

22J51 

12,984 

Classified . 

33,018 

31,797 

24,251 

433,218 

29,116 

Totol . 

105,114 

58,256 

106,997 

48,265 

Totol . 

87,347 

2,194 

91J52 

6,328 

ST.LOUIS, 

MO. 

GRAND  TOTAL . 

473,226 

269,336 

496,313 

233,465 

GRAND  TOTAL . 

334,627 

122,911 

322,575 

81,321 

Bee-mS 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  NatK)nal . 

Cloutficd... 

GRAND  TOTAL.. 

Post-Oispotch-m 

ROP  Local . 

Preprint  local . 

ROP  Notional . 

Classified. 

Total . 

Post  Dispatch'S 

ROP  Local . 

Preprint  Local 
ROP  National 

Preprint  National . 

Clossified.. 

Total . 


GRAND  TOTAL .  267,928  35,901  258,766 

ST.  ^nitsftutG,  ruL 


57,158  35,502 

8,782 

6,795  129 

60,288  _ 

133,023  35,631 


SAN  tlRNARDINO^  CALIS. 


Sun-mS 

ROP  Locol . 

Preprint  Local . 

ROP  National . 

Preprint  Notionol.. 
Clossified . 


GRAND  TOTAL .  263,350 


Times-mS 

ROP  Locol . 

Preprint  Locol . 

ROP  Notion  I 
Preprint  Notionol.. 
Clossified. ... 

Total . 


39,820  28,265  53,328 


191,951  28,437  216,037 


SCOmtlUPP,  AAIZ. 


ROP  Locol . 

91,630 

121,941 

Preprint  Locol . 

40,817 

25,117 

ROP  Notionol . 

6,291 

386 

Preprint  Notional . 

130 

140 

Classified ... 

82,936 

63,496 

Total . 

221,804 

211,080 

Evening  Independent-e 

ROP  locol . 

47,242 

Preprint  locol . 

9,863 

ROP  Notionol . 

6,367 

Preprint  National . 

130 

Classified.. 

82,706 

Total . 

146,308 

Stor-Herold-od/S 
ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol . 

Classified... 

GRAND  TOTAL.. 


Post-lntelligencer-f 
ROP  Locol . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional . 

Clossified... 

Totol . 


*lndicates  newspapers  reporting  figures  in 
lines. 


Seattle  Times-e 

ROP  Locol . 

Preprint  locol . 

ROP  National . 

Preprint  Notional.. 
Clossified... 

Totol . 


28,749 

11,484 

3,106 

916 

9,194 

15,660 

28A22 

12,789 

2,802 

750 

9,391 

27,666 

98 

ROP  Locol . 

Preprint  Locol 

ROP  Notionol . 

Preprint  Notional . 

Classified . 

41,274 

19,775  3,762 

3,042 

43,429 

28,459 

24.142 

5,608 

1,911 

45,287 

53,449 

15,660 

54,354 

27,764 

Total . 

107,520  3,762 

105,407 

SiATTLi, 

WASH. 

GRAND  TOTAL . 

299,471  32,199 

321,444 

39,658 

28,717 

42,369 

24,957 

19,241 

15,645 

SKMULNI,  WASH. 

1,276 

Spotiesman-Review-m 

39,101 

38,801 

ROP  Locol . 

34,328 

39,880 

98,000 

43,645 

83,163 

24,957 

Preprint  local 

12,617 

13,535 

ROP  Notional 

5,297 

8,290 

Preprint  Notiool . 

111 

631 

67,106 

66,030 

Clo»ified . 

39,328 

42,315 

74,406 

49,429 

Totol . 

91,681 

104,651 

19,476 

17,728 

2,609 

607 

62,696 

57 

64,402 

149,280 

77,072 

148,160 

50,036 

(Continued  on  page  48) 

PAST  WINNERS  OF  THE 
ACHIEVEMENT  AWARD 
1986— Carol  J.  Loomis, 
Fortune 

1985 — Chip  Brown, 

The  Washington  Post 


Tfie  Ponncff  Kerr  Forster 
Acfuevemetit  Awards  Programjbr 
Oulstamfin^  FintmdatWritity 

Pannell  Kerr  Forster,  the  national  accounting  and  consulting  firm,  announces 
its  Third  Annual  Awards  Program  for  Outstanding  Achievement  in  Financial 
Writing  (U.S.). 

The  program’s  fundamental  objective  is  to  recognize  and  encourage  practic¬ 
ing  journalists’  outstanding  contributions  to  the  public’s  understanding  of 
complex  financial  issues  affecting  Americans. 

This  year,  there  are  awards  for  print  and  broadcast  journalism  published  or 
aired  between  January  1  and  December  31,  1986.  A  $3,000  Achievement 
Award  and  three  $1,500  honorable  mentions  are  awarded  to  journalists  in 
each  category. 

Entries  must  be  postmarked  or  delivery  dated  no  later 

than  January  10, 1987.  ' 

For  entry  blanks  and  additional  information,  contact  PANNELL 

Awards  Program  Chairman  KERR 

PANNELL  KERR  FORSTER 

262  North  Belt  East,  Suite  300  rUKo  1  tilx 

Houston,  TX  77060 

(713)  999-5134  WORLDWIDE 


EDITOR  &  PUBLISHER  for  December  6,  1986 
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1986 


1985 


1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Spokone-Chronicle-e 

ROPLocol .  31.834  34,277 

Preprint  Local .  6,747  10,291 

ROP  Notiofwt  5.197  7,857 

Preprint  Notional .  65  631 

Clossified  30,300  26,918 

Totol .  74,143  79,974 

Spoltesmon-Review-S 

ROPLocol .  14,570  16,075 

Preprint  Locol .  3,613  3,959 

ROPNotonol  1,452  1,526 

Preprint  National .  3,157  2,001 

Clossified  16,348  16,917 

Total .  39,140  40,478 

GRAND  TOTAL .  204,964  225,103 

SYRACUSE,  N.Y. 

Post-Stondord-m 

ROPLocol .  47.494  14.615  43,143  16,643 

Preprint  locol .  43,073  45,951 

ROP  Notional  4,997  5,896 

Preprint  Notionol .  2,465 

Classified  23,020  _  22,400  _ 

Total..  118,584  14,615  119,855  16,643 

Herald- Joumol-e 

ROP  Local .  50.409  7,685  52,640  8,318 

Preprint  Locol .  49,457  47,890 

ROP  Notionol .  5,230  6,062 

Preprint  National .  2,465 

Clossified .  23,809  _  23,927  _ 

Total . . .  128,905  7,685  132,984  8,318 

Herald  Americon-S 

ROPLocol .  22,909  209  22,206  148 

Preprint  Local .  57,282  47,350 

ROP  Notional .  520  1,004 

Preprint  National .  12,225  7,842 

Classified .  17,192  _  16,534  _ 

Totol .  110.128  209  94,936  148 

GRAND  TOTAL .  357,617  22,509  347,775  25,109 

TAMRA,  FLA 

Tribune-m 

ROPLocol .  92.982  46,735  94,967  33,938 

Preprint  Local  32,805  19,475  37,260  25,110 

ROP  National  10,339  11,987 

Preprint  Notionol .  270  3,510  135 

Classified .  53,617  25,631  51,452  16,802 

Total .  189,743  92,111  199,176  75,985 

Tribune-S 

ROP  Local .  35,289  37,409 

Preprint  Local .  27,405  24,975 

ROPt  Notional .  4,108  5,503 

Preprint  National .  810  9,855 

Classified  31,192  1,350  31,910 

Total....  97,994  2,160  109,652  _ 

GRAND  TOTAL .  287,737  94,271  308,828  75,985 

TOLEDO,  OHIO 

Blode-e 

ROP  Local .  54,935  57,328 

Preprint  Locol .  27,720  18,216 

ROP  Notionol .  4.963  5,386 

Preprint  Notional .  1,320  3,366  ■ 

Classified  ..  23,344  22,433 

Total  ...  112,282  106,729 

Blode-S 

ROPLocol .  26,120  27,642 

Preprint  Lxal .  42,504  36,960 

ROP  Notional .  1,858  2,322 

Preprint  Notionol .  1 7,028  1 1 ,748 

Clossified .  13,730  12,459 

Totol .  101,240  91,131 

GRAND  TOTAL .  213,522  197,860 

TORONTO,  ONT. 

Sun-mS* 

ROPLocol .  1,453,502  1,318,075 

Preprint  Local .  238,798  141,018 

ROP  Notional .  206,394  230,437 

Preprint  Notional .  9,883  3,280 

Classified .  1,113,961  853,113 

GRAND  TOTAL .  3,022,538  2,545,923 


Note:  Figures  given  in  nnodular  ogote  lines. 

‘Indicates  newspapers  reporting  figures  in 
lines. 
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TMRAPKI.  CAIIP. 

Doily  Breeze-e 

ROPLocol  71,425  77,057 

Preprint  Local .  56,543  64,485 

ROP  Notionol  10,957  9,352 

Preprint  Notional .  1 7,072  1 3,395 

Clossified  88,657  81,259 

GRAND  TOTAL .  244.654  245,548 

TULSA,  OKLA. 

World-m 

ROPLocol .  64,547  3,490  72,278  5,804 

Preprint  Local  9,657  3,321  8,991  4,862 

ROP  Notional  4,268  6,709  14 

Preprint  Notionol .  115  919  52 

Clossified  38,402  _  41,978  _ 

Total .  116.989  6,811  130,875  10,732 

Tribone-e 

ROP  Local  67,934  3,490  73,470  5,804 

Preprint  Local  9,472  3,321  8,991  4,862 

ROP  Notionol  4,291  6,712  14 

Preprint  Notional .  919  52 

Clossified  34,890  _  41,655  _ 

Total .  116,587  6,811  131,747  10,732 

Woiid-S 

ROPLocol .  25,125  26,241 

Preprint  Locol .  6, 1 06  7,705 

ROP  Notionol  2,582  3,786 

Preprint  Notional .  4,259  3,276 

Classified  16,202  21,885 

Total .  54,274  _  62,893  _ 

GRAND  TOTAL  287,850  13,622  325,515  21,464 

TWIN  PALLS,  IDAHO. 

Times-News-m 

ROP  Local  46,845  34,941  180 

Preprint  Locol  61,806  43,329 

ROP  Notional  2,458  2,199 

Preprint  Notional .  220 

Classified  17,765  18,487  _ 

GRAND  TOTAL .  129,094  98,956  180 

WASHINGTON,  PA. 

Observer-Reporter-m 

ROP  Local .  33,217  30,900 

Preprint  Locol .  36,593  37,281 

ROP  National  2,220  4,467 

Classified  25,526  23,31 1 

Total...  97,556  95,959 

Observer-Reporler-S 

ROPLocol .  8,158 

Preprint  Locol .  22,188 

ROP  Notional  231 

Clossified .  5,012 

Total .  35,589  _ 

GRAND  TOTAL .  133.145  95.959 


Note:  Effective  April  6, 1986,  Observer-Reporter  begon  a  Sunday  publication, - 
consequently,  there  ore  no  comporoble  1985  figures. 


WEST  PALM  tEACH,FLA. 

Polm  Beoch  Post-m 

ROPLocol .  101,962  16,253  106,720  34,172 

Preprint  Local .  61,985  51,805 

ROP  Notional  6,692  85  7,028  471 

Preprint  Notionol .  857  2,569 

Clossified  81,753  _  75,792  1,265 

Total....  253,249  16,338  243,914  35,908 

Evening  Times-e 

ROPLocol .  88,543  1,435  92,753  1,159 

Preprint  Locol .  57,865  49,205 

ROP  Notional . . .  6,655  14  6,949 

Preprint  Notional .  857  2,569 

Clossified .  54,644  55,537  _ 

Totol .  208,564  1,449  207,013  1,159 

Post-S 

ROPLocol .  53,557  9,044  54,920  12,699 

Preprint  Lxal .  39,860  42,090 

ROP  Notional  3,124  28  3,277  63 

Preprint  Notional .  11,223  8,055 

Classified  25,788  23,993  ^ 

Totol...  133,552  9,072  132,335  13,281 

GRAND  TOTAL .  595,365  26,859  583,262  50,348 

WEST  WAIWICK,  R.l. 

Powtuxet  Valley  Tintes-e 

ROPLocol .  15,325  9,475 

Preprint  l  ocal .  13 

ROP  Notional .  197  152 

Clossified .  14,497  4,664 

Total .  30.032  14,291 


News-Joumal-me 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Classified 

FULL  RUN  PART  RUN 

WILMINGTON,  DEL. 

70,814 

66,517 

5,419 

92 

84,029 

FULL  RUN 

76,957 

64,780 

7,259 

2,842 

67,407 

PART  RUN 

Totol . 

226,871 

219,245 

News-ioumal-S 

ROP  Local . 

24,785 

30,137 

Preprint  Locol . 

99,841 

83,400 

ROP  Notionol . 

2,038 

2,738 

Preprint  Notional . 

11,498 

8,128 

Classified 

22.297 

18,097 

Total . 

160,459 

142,500 

GRAND  TOTAL 

387,330 

361,745 

WINDSOR,  ONT. 

Stor-e* 

ROP  Local . 

...  898,338 

867,162 

Preprint  Locol . 

...  922,039 

655,529 

ROP  Notionol . 

220,116 

237,462 

Preprint  Notional . 

46,800 

30,843 

Classified 

396,343 

307,333 

GRAND  TOTAL.. 

2,483,636 

2,098,329 

Note:  Figures  given  ir 

modular  ogote  lines. 

WORCESTER,  MASS. 

Telegram-m 

ROP  Local . 

27,661 

29,458 

Preprint  Local . 

1,956 

25,108 

4,242 

18,560 

ROP  Notional . 

5,581 

6,424 

Preprint  Notional . 

2,544 

Clossified 

29,164 

22,667 

Totol . 

64,3621 

25,108 

62,791 

21,104 

Gozette-e 

ROP  local 

25,481 

29,646 

Preprint  Local . 

516 

27,424 

3,722 

20,380 

ROP  Notional . 

5,693 

7,110 

Preprint  Notional . 

2,544 

Clossified . 

25,027 

20,289 

Totol.... 

56,717 

27,424 

60,767 

22,924 

Telegrom-S 

ROP  Local . 

16,847 

21,230 

Preprint  Locol . 

5,136 

60,377 

8,160 

50,255 

ROP  Notionol . 

2,943 

2,449 

Preprint  Notional . 

3,576 

11,732 

976 

11,906 

Classified 

19,905 

13,828 

Total.... 

48,407 

72,109 

46,643 

62,161 

GRAND  TOTAL. 

169,486 

124,641 

170,201 

106,189 

INPA  offers  ad 
promotion  package 


The  International  Newspaper 
Promotion  Association  has  intro¬ 
duced  a  series  of  camera-ready  ads 
designed  to  address  critical  issues  in 
newspaper  marketing  communica¬ 
tion. 

The  19  ads  focus  on  four  key  areas: 
advertising  promotion,  circulation 
sales  promotion,  classified  advertis¬ 
ing  promotion  and  credibility. 

Camp  helps 
10,000  kids 

The  Los  Angeles  Times  said  its 
Summer  Camp  Fund  drive,  which 
ended  on  Aug.  31,  raised  a  record 
$823,143  through  donations  from 
6,794  readers. 

The  newspaper  said  the  donations 
enabled  more  than  10,000  underpriv¬ 
ileged  children  from  Southern  Cali¬ 
fornia  to  attend  camp. 
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we  like  to  use  pictures  that  tell  a  story 
or  are  interesting  in  and  of  them¬ 
selves. 

“That’s  not  to  say  that  pictures  of 
that  kind  do  not  sneak  in,  especially 
since  Sunday  is  a  slow  news  day,” 
Sims  added.  He  could  remember 
using  the  picture  only  twice  —  once 
when  the  dog’s  leash  got  tangled  in 
Mrs.  Reagan’s  legs  and  she  almost  fell 
over,  and  once  when  the  Reagans  got 
their  new  dog,  Rex,  and  the  rambunc¬ 
tious  Lucky  was  retired  from  public 
appearances.  “Apart  from  that, 
forget  it.” 

IMce  noted  that  the  appearance  of  a 
new  dog  “would  be  a  Style  picture  for 
us.” 

In  addition.  Price  said,  while  Post 
staff  photographers  cover  presiden¬ 
tial  news  conferences  and  the  like, 
they  take  the  coming  and  going 
photos  from  the  wires.  Photographs 
“always  come  in  with  him  leaving  and 
him  coming  back,”  he  said. 

lAPA  to  act  on 
La  Prensa’s  behalf 

The  Inter  American  Press  Associa¬ 
tion  has  announced  a  decision  to 
“bring  or  participate  in  cases” 
involving  La  Prensa  in  Nicaragua  and 
the  Paraguayan  daily  ABC  Color  in 
appropriate  bodies  of  the  United 
Nations  and  the  Organization  of  the 
American  States. 

Both  newspapers  have  been  shut 
down  by  their  respective  govern¬ 
ments  because  of  their  opposition  to 
rulers’  policies. 

New  grants  from 
Gannett  Foundation 

The  Gannett  Foundation  has 
approved  247  new  grants  totaling 
$1.48  million  in  48  areas  served  by 
Gannett  Co.  media. 

To  date  in  1986,  the  foundation  has 
approved  grants  of  $12.79  million. 
Last  year,  grants  totaled  $19.4  mil¬ 
lion. 

N.H.  daily  helped 
get  out  the  vote 

In  an  effort  to  encourage  greater 
participation  in  the  Nov.  4  election, 
the  Manchester  Union  Leader  and 
Sunday  News  awarded  flags  and  cert¬ 
ificates  to  those  New  Hamphshire 
towns  and  cities  which  turned  out  the 
biggest  percentage  of  voters. 
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PAUL 


MILLER 


WASHINGTON  REPORTING 
FELU)WSH1PS 


Applications 

Ming 

accepted. 

The  Paul  Miller  Washington  Reporting  Fellowships  program 
is  designed  to  help  Washington-based  print  and  broadcast 
bureau  chiefs  and  staffers  do  a  better  job  of  developing  locally 
oriented  news  stories  in  the  nation’s  capital. 

Beginning  in  Spring  1987, 12  fellows  will  spend  two  days 
a  month  for  12  months  meeting  with  experienced  Washington 
journalists,  visiting  the  places  where  local  news  originates, 
learning  how  to  obtain  information,  and  getting  to  know 
prominent  newsmakers  and  behind-the-scenes  news  sources. 

Eligibility  The  fellowships  are  designed  primarily  for 
journalists  currently  or  about  to  be  assigned  to  Washington 
by  any  regional  or  national  newspaper,  wire  service,  or  radio 
or  television  station  maintaining  a  bureau  in  Washington. 
Applicants’  employers  must  endorse  applications  and  affirm 
recipients  will  be  permitted  to  attend  all  sessions. 

Selection  Fellowships  will  be  awarded  based  on  applicants’ 
potential  to  provide  superior  coverage  of  locally  oriented  news 
in  Washington  for  readers  and  audiences  across  the  country. 

Schedule  Applications  are  due  January  15, 1987  and  recipients 
will  be  announced  in  February  1987.  Classes  start  in  April  1987. 

Location  Many  of  the  sessions  will  be  held  at  the  National 
Press  Club  in  the  National  Press  Building  at  14th  and  F  Streets, 
N.W.  Others  will  take  place  on  Capitol  Hill. 

Faculty  The  associates  who  will  teach  the  sessions  include 
experienced  Washington  reporters,  analysts  and  other 
Washington-based  experts. 

Fees  The  fellowships  are  tuition-free.  Meals,  and  when 
applicable,  transportation  and  lodging  will  be  provided. 

Affiliation  The  fellowships  are  an  operating  program  of 
the  Gannett  Foundation  of  Rochester,  N.Y.,  in  cooperation  with 
the  National  Press  Foundation,  and  using  the  facilities  of  the 
National  Press  Club. 

Additional  information  and  application  forms  are  available  from: 

Paul  Miller  Washington  Reporting  Fellowships 

P.O.  Box  12310,  Arlington,  VA  22209,  Phone:  (703)  284-6727 
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Reunion 

(Continued  from  page  11) 


He  said  that  censorship  might  have 
changed  the  outcome. 

Keyes  Beech,  who  won  a  Pulitzer 
for  his  coverage  of  the  Korean  War 
and  reported  on  Vietnam  for  the  Chi¬ 
cago  Daily  News  and  Los  Angeles 
Times,  told  the  audience:  “I  believe 
Vietnam  was  a  great  mistake.  We 
should  have  won  the  war.  That  was 
the  mistake.” 

“We  never  should  have  gone  in. 
We  never  should  have  fought  that 
war,”  said  David  Schoenbrun,  the 
former  CBS  correspondent  currently 
doing  commentary  for  Independent 
News  Network.  He  urged  that  the 
United  States  “finally  get  it  over”  by 
establishing  diplomatic  relations  with 
Vietnam,  which  would  not  be  the  first 
“odious”  regime  to  get  U.S.  recogni¬ 
tion. 

Richard  Pyle,  who  covered 
Vietnam  for  five  years,  three  as  AP 
Saigon  bureau  chief,  noted  that  credi¬ 
bility  was  a  continual  problem. 

“We  had  a  difficult  time  getting  the 
story  across.  It  was  very  frustrating 
that  somehow  we  never  got  the  truth 
across  to  the  extent  we  could  have  or 
should  have,”  he  said. 


million  South  Vietnamese  died. 

Hugh  Mulligan,  who  covered 
Vietnam  and  Cambodia  for  A'/i  years 
for  the  AP,  tied  the  audience  in  fits  of 
laughter  with  a  series  of  jokes  about 
situations  comprehensible  mostly  to 
those  who  were  there.  Wearing  a 
camouflage-colored  sports  jacket. 
Mulligan  delivered,  deadpan,  some¬ 
times  bawdy  one-liners  that  had  even 
newcomers  in  stitches. 


Bryce  Miller,  who  was  UPI  bureau 
chief  from  1965-68  and  founded  the 
Association  of  Foreign  Correspon¬ 
dents  in  Vietnam,  brought  the  associ¬ 
ation’s  banner,  which  hung  above  the 
podium. 

Also  at  the  reunion  were  leaflets. 
The  Foundation  for  the  Release  of 
American  Prisoners  of  War  Remain¬ 
ing  in  Southeast  Asia  and  the  Founda¬ 


"For  most  of  us,  Vietnam  was  the  central  experience 
of  our  lifetimes,”  said  George  Esper,  who  covered 
Vietnam  and  Indochina  for  10  years,  two  as  Associated 
Press  Saigon  bureau  chief . . . 


Another  moment  of  comic  relief 
came  as  Robin  Moore,  author  of  the 
book  The  Green  Berets,  reminisced 
about  war  stories  in  Africa.  Suddenly, 
he  was  interrupted.  “We’re  talking 
about  Vietnam,”  shouted  former  AP 
correspondent  George  McGovern, 
referring  to  Moore  in  slang  for  a 
human  waste  orifice  and  calling  to 
him  to  step  down.  To  howls  and 
laughter  from  the  audience,  Moore 
retreated  from  the  podium. 

Some  of  the  more  famous  journal¬ 
ists  were  interviewed  on  film  by  tele¬ 
vision  crews.  The  familiar  faces  of  60 


“The  press  was  unable  to  present  the  viciousness  of 
the  enemy  and  was  able  to  only  get  at  the  destruction 
caused  by  our  forces.  Therefore  it  was  one-sided 
reporting.” 


Historians  and  writers  have 
observed  that  Vietnam,  probably  the 
most  photographed  war  ever,  was 
undercovered,  in  part  because  editors 
and  the  public  refused  to  believe  — 
and  the  government  tried  to  hide  — 
the  growing  U.S.  involvement  and 
the  brutal  nature  of  the  complex  con¬ 
flict. 

Barry  Zorthian,  who  as  the  military 
spokesman  in  Vietnam  conducted  the 
daily  press  briefings  dubbed  by 
reporters  as  “The  Five  O’clock  Fol¬ 
lies,”  noted  that  regulations  in  the 
works  at  the  Department  of  Defense 
may  curtail  the  wartime  access  that 
reporters  enjoyed  in  Vietnam.  He 
pointed  out  an  indication  of  the 
press’s  fall  from  grace  in  the  eyes  of 
the  military:  the  press  exclusion  from 
the  invasion  of  Grenada. 

The  Vietnam  War  took  the  lives  of 
about  60  of  approximately  3,500  jour¬ 
nalists  who  covered  it.  About  60,000 
U.S  soldiers  and  more  than  a  quarter- 


Minutes  stars  Mike  Wallace,  Ed 
Bradley,  and  Morley  Safer  were  rec¬ 
ognized  among  the  famous,  but  also 
less  familiar,  Pulitzer  Prize-winning 
journalists  such  as  Nick  Ut,  Peter 
Arnett  and  Eddie  Adams  were  also 
interviewed. 

In  a  moving  remembrance  of  some 
of  the  women  who  covered  Vietnam, 
Tad  Bartimus,  who  was  there  in  1973- 
74,  recalled  how  at  one  time  after  the 
U.S.  troops  pulled  out,  she  and  two 
other  women  —  comprising  the 
entire  AP  bureau  —  huddled  under  a 
bed  during  a  rocket  attack.  She 
toasted  Terry  Anderson,  who 
reported  on  Vietnam  as  a  Marine  and 
who  would  have  been  on  hand  were 
he  not  a  hostage  of  Moslem  extrem¬ 
ists,  who  kidnapped  him  when  he  was 
AP  bureau  chief  in  Beirut. 

Beech  purposed  a  toast  to  the 
more  than  250,000  South  Vietnamese 
who,  according  to  the  Defense 
Department,  died  between  1960  and 


tion  for  the  Repartriation  of  Amer- 
asian  Children  —  saying  the  media 
were  “manipulated”  by  Vietnamese 
Communists  and  peace  activists  — 
called  for  more  coverage  of  efforts  to 
recover  prisoners  of  war. 

And  Vietnam  Veterans  to  Prevent 
World  War  III  called  on  the  journal¬ 
ists  “to  expose  what  is  going  on  now 
in  this  pre-world  war  time.” 

Philip  Knightley,  in  his  book  The 
First  Casualty,  wrote:  “Vietnam 
was  a  new  kind  of  war  and  required  a 
new  kind  of  war  correspondent.  It 
was  an  interdisciplinary  war,  where 
complex  political  issues  intruded  on 
the  military  aspects,  where  battle  suc¬ 
cess  was  necessary  but  where  battle 
success  alone  was  insufficient,  a  war 
where  unwarranted  optimism,  propa¬ 
ganda  and  news  management  could 
deeply  obscure  the  issue.” 

Knightley  called  Vietnam  the  best 
reported  war  of  the  century  — 
adding,  “But  that  is  not  saying  a 
lot.”  However,  he  said  the  real 
story  —  the  story  the  government 
tried  to  suppress  of  growing  U.S. 
involvement  in  a  vicious,  hard-to- 
define  war  —  “finally  did  get  over, 
and  it  toppled  a  president,  split  the 
country,  and  caused  Americans  to 
make  a  serious  reappraisal  of  the 
basic  nature  of  their  nation.” 

It  was  in  Vietnam,  Knightley 
obse-rved,  “that  correspondents 
began  seriously  to  question  the  ethics 
of  their  business.” 


Ad  rate  hike 

Dow  Jones  &  Co.  announced  it  will 
raise  advertising  rates  in  the  Wall 
Street  Journal  in  1987. 

On  January  2, 1987,  national  adver¬ 
tising  rates  will  go  up  5%  and  regional 
edition  advertising  will  increased  5% 
to  6.5%. 
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World  Series 

(Continued  from  page  18) 


for  all  practical  purposes,  afterward. 

“Our  four-star  has  a  copy  close  of 
10:50  p.m.  We  never  made  that,” 
Fraley  said.  “And  our  final  home  edi¬ 
tion  (has  a  copy  deadline)  of  11:50, 
and  we  were  pressing  to  make  that. 
As  a  result,  in  at  least  five  of  the 
games,  I  couldn’t  go  to  the  locker 
room.” 

In  addition,  the  facilities  for  writers 
were  limited,  to  say  the  least. 

Miami  Herald’s  Pope  complained, 
for  example,  that  it  was  necessary  to 
get  to  Fenway  Park  six  to  eight  hours 
before  game  time  to  reserve  space  in  a 
cramped  workroom.  That  room,  he 
added,  had  just  12  charge  phones  for 
about  100  writers. 

“You  can  imagine  the  pandemo¬ 
nium,”  he  said  dryly. 

His  seat  for  most  of  the  game  was  a 
regular  seat  in  the  stands.  The  team 
passed  out  plywood  boards  as  a  work 
surface. 

“Can  you  imagine?  In  these  high- 
tech  days,  they  hand  you  a  piece  of 
plywood  to  work  on.  It’s  ludicrous, 
you  can’t  possibly  work  under  those 
conditions,”  he  said. 


“What  the  bottom  line  is,”  Pope 
said,  “is  that  they  make  it  impossible 
to  do  good  work.  You  can  stand 
almost  anything  if  you  know  you  can 


“Ueberroth  is  a  very 
bottom-line,  tv  guy,  and 
if  it  means  screwing  the 
print  guys,  well  screw 
the  print  guys,”  Fraley 
said. 


do  good  work.  But  (at  the  Series)  you 
know  going  in  you  will  not  do  good 
work.” 


Atex,  Eikonix 

(Continued  from  page  41) 


Samper,  Kodak  vice  chairman  and 
executive  officer. 

The  changes  in  Kodak’s  Commer¬ 
cial  and  Information  Systems  group 
also  establish  a  marketing  unit  and  a 
federal  business  unit  and  merge 
Kodak’s  Diconix  Inc.  labeling  equip¬ 
ment  company  with  its  Copy 
Products  Division. 


nu  merger 

(Continued  from  page  16) 


the  series  of  successful  strikes  it 
launched  against  New  York  City 
newspapers,  particularly  the  1 14-day 
walkout  in  1%2. 

However,  its  fall  was  precipitous  as 
the  rapid  advance  of  technology 
eliminated  more  and  more  of  the 
union  members’  traditional  tasks. 
From  a  peak  membership  of  about 
120,(XK),  it  declined  to  about  40,(XK) 
active  and  30,000  retired  members. 

The  union  had  been  looking  for  a 
merger  partner  since  1974,  when  the 
Newspaper  Guild  offered  a  marriage. 
However,  after  several  years,  that 
attempt  failed,  as  did  successive 
attempts  by  the  Graphic  Communica¬ 
tions  International  Union  and  the 
Teamsters. 

N.J.  daily  moves 
news  bureau 

The  Asbury  Park  Press  moved  its 
Red  Bank  bureau  to  Shrewsbury  in 
order  to  accommodate  the  need  for 
larger  quarters. 


United  Feature  Syndicate 
is  pleased  to  announce  its  association  with 
Mr.  Addison  Morton  Walker,  creator  of 
Beetle  Bailey, 

for  the  distribution  of  his  new  comic  strip, 
Gamin  and  Patches, 
which  will  commence  on 
April  11,  1987. 
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Columnist  is  a  ‘voice  of  the  opposition’ 

Les  Payne,  a  Newsday  editor  who  entered  syndication  this  spring, 
puiis  no  punches  when  commenting  on  minority-reiated  issues 


By  David  Astor 

An  in-paper  Newsday  ad  spotlight¬ 
ing  Les  Payne  ends  with  this  quote 
from  the  syndicated  writer:  “A  col¬ 
umn,  at  bottom,  is  a  made-up  mind.” 

Indeed,  Payne  (unlike  some  news¬ 
paper  commentators)  does  not  waffle 
on  issues  —  as  the  following  column 
excerpts  illustrate: 

•  “Thanksgiving  marks  the  begin¬ 
ning  of  the  bloody  process  the  Euro¬ 
peans  used  to  relieve  the  (native) 
Americans  of  their  land  and  all  its 
wealth.  It  started  early  in  the  17th 
century,  I  told  my  friend  from  Africa 
—  at  about  the  same  time  that  the 
Dutch  were  landing  near  Cape 
Town.” 

•  “Left  alone,  the  president 
(Ronald  Reagan)  might  probably  have 
preferred,  ahead  of  (Martin  Luther) 
King,  a  holiday  honoring  the  likes  of 
John  Wayne,  Frank  Sinatra, 
Claudette  Colbert,  or  perhaps  even 
Bonzo,  the  chimpanzee.” 

•  “Gripped  by  political  death  rat¬ 
tles,  and  with  Satan  leafing  through 
his  dossier,  (George)  Wallace 
wheeled  himself  forward,  teary-eyed, 
to  say  farewell .... 

“But  for  a  time  he  gave  voice  to 
that  savage  impulse  in  the  American 
spirit  that  every  so  often  has  a  need  to 
crawl  brazenly  up  out  of  the  bog.  One 
thinks  of  Nixon,  of  Spiro  Agnew,  of 
almost  every  Southern  white  politi¬ 
cian  since  Reconstruction.” 

•  “With  an  insensitive  mayor,  a 
bigoted  police  force  and  a  media  indif¬ 
ferent  to  their  concerns,  black  New 
Yorkers  have  no  way  of  telling  the 
outside  world  what  they  have  pain¬ 
fully  come  to  conclude: 

“New  York  City  has  displaced  all 
big-time  conipetitors  as  the  most 
racist  city  in  America.” 

•  “The  Hollywood  script 
.  .  .  demeans  and  humiliates 
African-Americans.  What  little  racial 
value  such  films  occasionally  possess 
the  black  artists  have  to  smuggle 
through  customs  .... 

“Black  film  actors,  no  matter  how 
successful,  face  the  hard  choice  of 
insulting  their  people  in  some  large 
way  or  remaining  unemployed.” 

(Comments  such  as  those  cited 


Les  Payne 


above  have  moved  racists  to  send 
Payne  a  barrage  of  hate  mail  and 
death  threats  since  his  column  started 
five  years  ago  in  Long  Island  (N.Y.) 
Newsday,  which  covers  a  suburban 
area  that  is  95%  white.  Payne’s  photo 
even  appeared  on  at  least  one  L.I. 
police  pistol  target  range.  But  the 
Newsday  assistant  managing  editor 
has  also  gotten  positive  responses, 
such  as  when  poor  black  readers 
phone  to  thank  him  for  a  piece. 

And  Payne  —  to  his  surprise  —  has 
attracted  a  fair  number  of  subscribers 
since  his  weekly  column  was  picked 
up  by  the  Los  Angeles  Times  Syndicate 
(LATS)  this  spring.  Client  papers 
include  the  Boston  Globe,  Buffalo 
Evening  News,  Cleveland  Plain 
Dealer,  Dallas  Times  Herald,  Detroit 
Free  Press,  Hartford  Courant,  Phil¬ 
adelphia  Daily  News,  San  Francisco 
Chronicle,  and  Seattle  Times.  The  45- 
year-old  Pulitzer  Prize  winner  also 
appears  in  Newsday’s  separate  New 
York  City  edition. 

One  factor  hindering  sales  of 
Payne’s  column  is  the  policy  of  some 
papers  to  carry  only  one  black  colum¬ 
nist.  “There  exists  the  wrongheaded 
notion  that  there  is  one  black  jxjint  of 
view,”  said  Payne.  “I’m  quite  dis¬ 
turbed  by  that.” 


I  Indeed,  the  small  group  of  syndi¬ 
cated  black  columnists  appearing  in 
white-owned  dailies  includes  — 
among  others  —  conservatives  such 
as  Thomas  Sowell  of  Scripps  Howard 
News  Service  and  Walter  Williams  of 
Heritage  Features  Syndicate,  mod¬ 
erates  such  as  William  Raspberry  of 
the  Washington  Post  Writers  Group, 
and  liberals  such  as  Coretta  Scott 
King  of  the  New  York  Times  Syndica¬ 
tion  Sales  Corporation  and  Carl 
Rowan  of  News  America  Syndicate. 

LATS  —  which,  like  Newsday,  is 
owned  by  Times  Mirror  —  did  not 
have  a  black  columnist  when  Payne 
approached  the  feature  distributor 
about  getting  syndicated.  Payne 
recalled  expressing  concern  about 
this  as  well  as  the  fact  that  LATS  was 
introducing  so  many  columns  by 
famous  non-newspaper  people  like 
Lee  lacocca,  Jeane  Kirkpatrick,  and 
San  Antonio  Mayor  Henry  Cisneros. 

Payne  observed:  “I  think  colum¬ 
nists  who  have  journalistic  back¬ 
grounds  should  be  given  some  expo¬ 
sure!” 

And  Payne  has  quite  a  journalistic 
background,  although  he  didn’t  start 
working  for  a  daily  paper  until  his  late 
20s. 

Born  to  a  poor  Alabama  family  in 
1941,  Payne  remembers  Ku  Klux 
Klansmen  riding  through  the  night 
and  his  grandmother  addressing  a 
white  boy  delivering  a  telegram  as 
“sir.”  On  the  more  positive  side, 
Payne  recalls  developing  a  fierce  love 
for  books  —  aided  by  a  grandfather 
who  worked  in  a  library  and  a  cousin 
who  would  read  to  him. 

In  1954,  Payne’s  family  moved  to 
Connecticut.  Things  were  somewhat 
better  in  Hartford,  but  by  no  means 
ideal.  Payne  was  a  straight-A  student, 
for  instance,  yet  his  school  guidance 
counselor  tried  to  steer  him  away 
from  engineering  to  a  profession 
where  he  could  “get  a  job.” 

Payne  ended  up  attending  the  Uni¬ 
versity  of  Connecticut,  where  he 
majored  in  English  and  minored  in 
history.  Then  came  six  years  in  the 
Army,  where  Payne  —  among  other 
things  —  served  as  an  air  defense 
artillery  officer  and  helped  work  on 
speeches  for  General  William  West- 
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Mother  and  daughter  are  writing  an  advice  coiumn 


A  column  featuring  advice  from 
both  a  mother  and  daughter  is  being 
offered  up  to  three  times  weekly  by 
Davy  Associates  of  Dana  Point,  Cali¬ 
fornia. 


Rae  and  Dawn  Karcher 


“Ask  Mom  &  Dawn”  —  written  by 
55-year-old  Rae  Karcher  of  Miami 
and  28-year-old  Dawn  Karcher  of 
New  York  City  —  answers  reader 
questions  about  things  like  dating,  in¬ 
laws,  toupees,  and  artificial  insemina¬ 
tion. 

The  person  asking  about  the  last 
topic  was  a  38-year-old  unmarried 
woman  who  wanted  to  have  a  baby. 

Part  of  Rae’s  answer  was:  “What 
will  you  tell  the  child  about  the  father? 
He  was  a  Pyrex  plate?  Sorry,  but  I 
can’t  endorse  your  having  a  child  out 
of  wedlock  .  .  .  .” 

Part  of  Dawn’s  answer  was: 
“Come  on.  Mom.  It’s  not  her  fault 
she  hasn’t  met  the  right  man  yet.  Time 


is  running  out  and  she  wants  to  have  a 
baby  .  .  .  .” 

Rae  grew  up  in  Brooklyn  and  was 
credit  manager  for  a  corporation.  She 
has  written  for  publications  such  as 
Feeling  Great. 

Dawn  Karcher  grew  up  in  Connec¬ 
ticut  and  received  a  B.S.  in  journalism 
from  Arizona  State  University.  She 
later  worked  as  a  copywriter  for  a  San 
Francisco  advertising  firm  and  was 
also  a  staff  writer  for  United  Press 
International.  Dawn  is  currently  a 
freelancer,  with  her  credits  including 
USA  Today,  Venture,  and  various 
other  publications. 

A  mother-daughter  advice  column 
by  Helen  and  Sue  Bottel  used  to  be 
offered  by  King  Features  Syndicate. 


moreland  in  Vietnam. 

Immediately  after  leaving  the  ser¬ 
vice,  Payne  was  hired  at  Newsday  by 
then-publisher  Bill  Moyers.  He 
started  as  a  beat  reporter,  but  soon 
moved  on  to  bigger  and  better  things. 

Payne,  for  example,  was  part  of  a 
team  that  won  a  1974  Pulitzer  for  a  33- 
part  investigative  series  called  “The 
Heroin  Trail.”  He  co-authored  a 
book  based  on  that  series  (and  later 
wrote  a  book  on  the  Symbionese  Lib¬ 
eration  Army,  too). 

While  working  on  the  heroin  sto¬ 
ries,  Payne  did  some  risky  on-the- 
scene  reporting  in  Turkey  —  which 
would  not  be  the  last  place  that  the 
Newsday  staffer  found  himself  in  a 
tight  spot. 

There  was  Soweto  after  the  1976 
uprising,  where  Payne  was  instru¬ 
mental  in  proving  that  the  apartheid 
South  African  government  grossly 
underestimated  the  number  of  blacks 
murdered  by  police.  Payne,  who  was 
subsequently  barred  from  the  coun¬ 
try,  was  nominated  for  his  second 
Pulitzer  for  this  coverage  only  to  have 
the  Pulitzer  advisory  board  overturn 
the  jury  selection. 

There  was  Rhodesia/Zimbabwe  in 
1978,  when  Payne  was  reportedly  the 
first  American  journalist  to  visit  guer¬ 
rilla-held  territory.  His  articles  made 
it  clear  that  black  majority  rule  was 
imminent.  Payne  returned  to  newly 
independent  Zimbabwe  in  1980,  and 
inadvertently  found  himself  in  a  fac¬ 
tional  dispute  among  armed  soldiers 
still  roaming  part  of  the  countryside. 

Payne  was  taken  prisoner  with  two 
others,  stripped  of  all  his  possessions, 
placed  in  a  barbed-wire  compound, 
and  interrogated  for  over  three  hours. 
He  realized  he  was  going  to  be  exe¬ 
cuted. 

“We  would  not  have  seen  the  next 


day,”  said  Payne,  adding  with  a  rue¬ 
ful  laugh:  “There  was  no  appeal  pro¬ 
cess.  We  couldn’t  call  the  governor!” 

Luckily,  Payne  had  been  spotted 
when  first  taken  prisoner,  and  a 
rescue  team  was  able  to  save  him. 

Experiences  like  the  above  (and 
other  close  calls  in  Haiti  and  Uganda) 
led  the  journalist  to  cut  back  on  his 
dangerous  overseas  assignments. 
Which  no  doubt  pleased  his  wife  Vio¬ 
let,  a  consultant  and  teacher  with  a 
Columbia  University  MBA,  as  well  as 
his  children  Tamara,  now  19,  Jamal, 
14,  and  Haile,  12. 

Nonetheless,  Payne  still  sneaked 
back  into  South  Africa  last  year  to  do 
more  reporting  from  that  turbulent 
country. 

Nineteen  eighty-five  was  also 
when  Payne  assumed  his  present  post 
as  Newsday’s  assistant  managing  edi¬ 
tor  for  foreign  and  national  news,  a 
job  that  takes  up  most  of  his  time.  But 
Payne  still  devotes  numerous  hours  to 
his  column,  which  he  often  writes  at 
night. 

When  Payne  writes  the  feature,  he 
usually  concentrates  on  racial  matters 
(as  the  excerpts  earlier  in  the  story 
indicate).  Payne  noted  that  this  focus 
“fills  a  void,”  because  few  colum¬ 
nists  in  the  mainstream  press  consis¬ 
tently  comment  on  black-related 
issues  —  and  the  ones  who  do  invar¬ 
iably  have  a  more  “establishment” 
perspective. 

“I  inform  people  about  a  point  of 
view  they  don’t  usually  get,”  said 
Payne,  who  added:  “I  try  to  roll  a 
boulder  in  front  of  some  of  those 
stagecoaches  going  through!” 

One  example  was  the  case  of  Bern- 
hard  Goetz,  who  was  praised  by  New 
York  City  Mayor  Edward  Koch  and 
many  other  whites  for  his  “self- 
defense”  shooting  of  four  blacks  in  a 


subway  car  almost  two  years  ago. 
Payne  was  one  of  the  few  people  to 
immediately  criticize  Goetz,  who  — 
as  it  turned  out  —  shot  at  least  a 
couple  of  the  youths  in  the  back. 

“I  consider  myself  the  voice  of  the 
opposition,”  declared  Payne.  “1 
write  what  I  would  call  a  disturbing 
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There's  a  word  for  good  writ¬ 
ing.  Av/ard.  And  two  of  our 
Opinion  &  Analysis  columnists 
have  just  added  the  write  honor¬ 
able  to  their  names.  Nat  Hentoff 
with  the  H.L.  Mencken  Award 
for  writing  excellence.  And 
Jonathan  Freedman  with  the 
Eugene  C.  Pulliam  Editorial 
Writing  Fellowship.  Two  Copley 
writers  who  are  winning  readers 
as  well  as  awards. 

Call  toll-free  800-445-4555 
for  free  samples  of  writing 
excellence.  Alaska,  California, 
Hawaii  and  Canada,  call  collect 
(619)  293-1E^.  Get  the  package 
that  ties  up  readership  and 
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column  that  challenges  some  of  the 
assumptions  of  readers. 

“The  trick,”  he  continued,  “is  to 
get  people  to  read  what’s  disturbing  to 
them.  .  .  .  It’s  like  the  cobra  —  get¬ 
ting  people  to  be  attracted  to  some¬ 
thing  they’re  repelled  by!” 

A  major  lure  for  readers  is  Payne’s 
lively  writing  style.  “His  arguments 
and  opinions,”  observed  a  Hartford 
Courant  article  this  June,  “bristle 
with  powerful  metaphors,  stinging 
epithets  and  moral  outrage  .  .  .  .” 

And  readers  sense  that  Payne  has 
direct  familiarity  with  what  he’s  talk¬ 
ing  about.  The  Village  Voice  last  year 
said  of  Payne:  “He  has  the  wisdom  of 
someone  experiencing  a  full  life  in  the 
real  world.  He  does  not  suffer  from 
the  malnourishment  of  reality,  like  so 
many  (New  York)  Times  editors  who 
only  see  Sardi’s,  the  Century  Club, 
and  the  patch  of  prime  real  estate  in 
between.”  The  Voice  called  Payne 
“probably  the  most  underrated  jour¬ 
nalist  in  America.” 

Payne  said  he  would  like  to  do  more 
columns  of  a  lighter  and/or  more  per¬ 
sonal  nature  (such  as  a  November  30 
piece  on  an  auto  accident  he  was  in), 
but  the  chance  doesn’t  present  itself 
too  often.  Whenever  Payne  is  about 
to  tackle  such  a  column,  some  injus¬ 
tice  in  the  news  usually  gets  him  so 
mad  that  he  feels  it  would  be  selfish 
not  to  comment  on  it. 

The  columnist  —  who  said  “the 
powerful  need  some  air  let  out  of  them 
and  the  downtrodden  need  to  be 
pumped  up”  —  may  comment  “off 
the  news”  most  of  the  time,  but  he 
does  have  a  wide  variety  of  interests. 
Payne  admires  the  writers  H.L. 
Mencken,  I.F.  Stone,  A.J.  Liebling, 
Murray  Kempton  (of  Newsday  and 
LATS),  Richard  Wright,  James  Bald¬ 
win,  Jean-Paul  Sartre,  Albert  Camus, 
and  others.  He  also  likes  the  work  of 
musicians  such  as  Miles  Davis  and 
Charlie  Mingus  and  artist  Romare 
Bearden  (Payne  collects  art,  and  has 
done  some  painting  himself).  As  a 
matter  of  fact,  Payne  said  he  is 
“attracted  to  excellence”  displayed 
by  anyone  —  whether  they  be  an 
intellectual  or  window  washer. 

But  “probably  the  most  profound 
influence  on  my  life,”  said  Payne,  has 
been  Malcolm  X. 

Payne  —  who  makes  frequent 
speaking,  television,  and  radio 
appearances  —  is  a  former  president 
of  the  National  Association  of  Black 
Journalists.  He  has  won  numerous 
honors  besides  the  Pulitzer,  including 
several  Associated  Press  prizes,  the 


1984  United  Press  International 
Award  for  Best  Commentary,  the 
1983  United  Nations  World  Hunger 
Media  Award,  the  1974  National 


A  number  of  syndicated  writers 
have  recently  announced  switches  in 
their  affiliations. 

Financial  columnist  Dan  Dorfman 
will  be  leaving  News  America  Syndi¬ 
cate  effective  December  11.  He  will 
write  for  USA  Today  —  and  other 
Gannett  papers  via  Gannett  News  Ser¬ 
vice  —  starting  January  1. 

Doifman,  who  is  presently  New 
York  magazine’s  financial  editor  and 
columnist,  wrote  the  Wall  Street 
Journal's  “Heard  on  the  Street”  col¬ 
umn  for  six  years  and  was  also  a  col¬ 
umnist  for  Esquire  magazine.  He 
appears  three  times  a  week  on  Cable 
News  Network’s  Moneyline  pro¬ 
gram. 

Letitia  Baldrige,  who  formerly 
wrote  an  etiquette  column  for  the  Los 
Angeles  Times  Syndicate,  is  now  doing 
a  Copley  News  Service  feature. 

Her  weekly  column,  which  dis¬ 
cusses  manners  for  both  the  home  and 
office,  answers  questions  ranging 
from  how  to  address  people  properly 
to  how  to  dress  for  work. 

Baldrige  (profiled  in  E&P,  Novem¬ 
ber  19,  1983)  runs  a  company  that 
does  public  relations  consulting  and 
executive  training  in  the  field  of  man¬ 
ners  and  social  behavior.  The  writer 
of  nine  books  was  Jacqueline  Ken¬ 
nedy’s  chief  of  staff  in  the  White 
House  from  1%1  to  1963. 

Also,  former  Cowles  Syndicate  and 
King  Features  Syndicate  columnist 


“Primary  Color,”  a  monthly  pack¬ 
age  providing  color  photographs  with 
accompanying  travel  and  home  arti¬ 
cles  and  columns,  has  been  started  by 
Universal  Press  Syndicate. 

Three  lead  travel  stories  in  the 
package  include  one  by  CBS  corres¬ 
pondent  Charles  Kuralt  on  the  South; 
another  by  author  Jan  Morris  on  the 
Scottish  Highlands;  and  another  by 
skier/mountain  climber/writer  Jon 
Krakauer  on  deep-powder  skiing. 

Regular  “Primary  Color”  travel 
writers  include  Vantage  magazine 
travel  editor  Marcia  Schnedler,  who 
discusses  travel  for  people  over  50; 
Outside  magazine  editor  John  Ras- 


Headliner  Award,  the  1974  Sigma 
Delta  Chi  Award,  and  citations  from 
Columbia,  Howard,  and  Lincoln  uni¬ 
versities. 


Letitia  Baldrige 


David  Horowitz  is  now  with 
McNaught  Syndicate. 

His  thrice-weekly  “Fight  Back! 
With  David  Horowitz”  feature  cov¬ 
ers  topics  such  as  marketplace  trends 
and  potential  rip-offs,  misleading 
advertising,  and  consumer  protection 
laws. 

Horowitz,  a  New  York  native  now 
living  in  Los  Angeles,  is  seen  regu¬ 
larly  on  NBC’s  Today  show.  He’s 
also  the  host  and  creator  of  a  syndi¬ 
cated  television  program  that  bears 
the  same  name  as  his  column. 

And  formerly  self-syndicated 
“Career  Strategies”  columnist  Dr. 
Joy  Reed  Belt  (see  E&P,  April  5)  is 
now  with  Extra  Newspaper  Features 
of  Rochester,  Minnesota. 


mus,  who  focuses  on  adventure 
travel;  and  Orange  County  (Calif.) 
Register  travel  editor  Laura  Bly,  who 
talks  about  transportation  industry 
changes  and  how  they  affect  consum¬ 
ers. 

Home  writers  include  Merchandise 
Mart  home  furnishing  director  and 
former  Chicago  Tribune  writer  Elaine 
Markoutsas,  who  covers  “the  world 
of  high  design”;  magazine  writer  and 
newspaper  veteran  Michael  Walsh, 
who  discusses  the  choice  between 
decorating  trends  and  personal  tastes; 
Newsday  columnist/professional 

(Continued  on  page  56) 


Dorfman  and  others  on  the  move 


Package  offers  color  pix,  articles 
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“This  veter^^^^^^^^fflnewspapers 
continues  response  to 

her  daily  coluSm^^SSmlllQM)  letters  a  day 
That’s  impact  any  newspaper  can  envy.  ” 


Presstime,  November  1986 


These  words  can  describe  only  one  woman:  Ann  Landers,  whose 
column  reaches  85  million  readers  in  more  than  1,100  newspapers 
worldwide.  She  is  the  most  widely  syndicated  columnist  in 
the  world. 


Four  major  magazines  showcased  Ann  Landers  in  their  most 
recent  issues:  Public  Opinion,  People,  The  Quill  and  Presstime. 
Diverse  as  these  publications  may  be,  all  share  an  acknowledge¬ 
ment  of  the  unique  service  Ann  Landers  has  provided  for  31  years 


A  combination  of  parent,  friend,  conscience,  counselor  and  virtual 
encyclopedia  of  sources,  references  and  information,  she  has 
monitored  the  nation’s  morals  and  mores  for  generations.  She  has 
become  an  institution.  Her  personal  involvement  has  earned  her  a 
fiercely  loyal  readership  and  continued  media  coverage. 


People  read  Ann  Landers  for  advice.  They  read  about  Ann 
Landers  for  a  perspective  on  one  of  the  most  respected  and 
durable  figures  in  American  journalism. 


SYNDICATES — 
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interior  designer/design  teacher  Jena 
G.  Hall,  who  offers  design  advice; 
and  English  landscape  designer/ 
author/magazine  writer  John  William¬ 
son,  who  focuses  on  gardens. 

The  creator  and  contributing  editor 
of  “Primary  Color”  is  Harriet 
Choice,  who  was  with  the  Chicago 
Tribune  for  17  years  as  writer,  arts 
editor,  and  executive  travel  editor. 
She  writes  a  monthly  book  review 
column  for  travel  sections. 

‘Wediquette’  column 

“Wediquette  by  Milli,”  a  weekly 
column  focusing  on  “human  relations 
situations  that  can  disrupt  the  perfec¬ 
tion  of  weddings,”  is  being  offered. 

The  300-  to  350-word  feature 
answers  questions  about  whether  a 
bride  can  sing  a  solo  at  her  wedding, 
whether  a  guest  should  accept  a  wed¬ 
ding  invitation  if  she  can’t  afford  a 
gift,  and  so  on. 

“Wediquette”  is  by  Mary  Margaret 
Carberry,  who  has  done  the  “Nine  to 
Five  Woman”  column  for  nine  years. 
She  is  based  at  1349  Douglas  Ave., 
Flossmoor,  Ill.  60422. 

Al  Smith  dead  at  84 

Longtime  “Mutt  and  Jeff’  car¬ 
toonist  Al  Smith,  who  retired  about 
five  years  ago,  has  died  in  Vermont  at 
the  age  of  84. 

Smith  was  hired  by  “Mutt  and 
Jeff”  creator  Bud  Fisher  to  draw  the 
comic  in  1932,  and  assumed  full 
responsibility  for  the  strip  when 
Fisher  died  in  1954. 

The  former  National  Cartoonists 
Society  president  also  had  his  own 
syndicate,  Al  Smith  Feature  Service. 

A  libel  suit  decision 

A  libel  suit  over  an  opinion  Univer¬ 
sal  Press  Syndicate  columnist  William 
F.  Buckley  Jr.  expressed  in  a  book 
has  been  dismissed. 

U.S.  District  Court  Judge  Robert 
Ward  ruled  that  the  conservative 
Buckley  had  the  free-speech  right  to 
say  that  the  right-wing  Spotlight 
newspaper  (published  by  Liberty 
Lobby)  was  racially  and  religiously 
bigoted. 

Breslin  show  to  end 

The  television  show  starring  Pulit¬ 
zer  Prize-winning  columnist  Jimmy 


Comics  on  hunger  are  auctioned 


A  total  of  $16,(K)0  was  raised  at  a 
recent  auction  of  164  Thanksgiving 
Day  comics  focusing  on  hunger. 

The  strips  and  panels  —  which 
appeared  in  newspapers  on  Novem¬ 
ber  28,  1985,  and  in  the  Henry  Holt 
and  Company-published  Comic 
Relief  book  earlier  this  year  —  were 
sold  prior  to  the  Fifth  Annual  World 
Hunger  Media  Awards  event  at  the 
United  Nations  November  25. 

Seventy-eight  lots  were  auctioned, 
with  some  comics  offered  in  groups 
and  others  individually.  The  original 
art  fetching  the  highest  prices 
included  a  color  “Gasoline  Alley”  by 
the  late  Dick  Moores  of  Tribune 
Media  Services,  $1,000;  a  drawing  by 
editorial  cartoonist  Paul  Conrad  of 
the  Los  Angeles  Times  and  Los 
Angeles  Times  Syndicate,  $1,000; 
“Peanuts”  by  Charles  M.  Schulz  of 
United  Feature  Syndicate,  $800;  and 
“Doonesbury”  by  Garry  Trudeau  of 
Universal  Press  Syndicate,  $750, 
according  to  auction  organizer  Betty 
Krulik  of  Christie’s  East. 

The  money  raised  November  25 
will  benefit  USA  for  Africa  and 
Hands  Across  America. 

Meanwhile,  numerous  cartoonists 
again  used  the  hunger  theme  in  their 
comics  this  past  Thanksgiving. 

The  November  27  strips  and  panels 
tackled  the  issue  in  a  variety  of  ways. 
“Peanuts,”  for  instance,  featured 
Snoopy  reluctantly  sharing  his 
Thanksgiving  dinner  with  the  cat  next 
door  —  via  a  long  stick.  “Herman” 
by  Jim  Unger  of  Universal  showed  a 
pizza  parlor  receiving  a  call  asking  if  it 
delivered  to  Africa.  “Luann”  by 
Greg  Evans  of  News  America  Syndi¬ 
cate  (NAS)  consisted  of  a  humorous 


Breslin  of  the  New  York  Daily  News 
and  Universal  Press  Syndicate  will  go 
off  the  air  effective  January  2. 

ABC  announced  that  it  had 
canceled  Jimmy  Breslin’ s  People, 
but  the  columnist  said  it  was  he  who 
had  fired  the  network.  Breslin  was 
annoyed  that  many  ABC  stations  and 
affiliates  aired  the  show  later  than  its 
scheduled  midnight  slot. 

An  award  for  Parker 

“The  Wizard  of  Id”  artist  Brant 
Parker  of  News  America  Syndicate 
received  the  Elzie  Segar  Award  at  the 
National  Cartoonists  Society’s 
Christmas  party  in  New  York  City 
December  6. 


Make  A  Difference. 

rhe  cartoonists  of  Amenca  invite  you  to  join  in  the 
fight  to  erKl  hui'*ger  and  homelessness  by  supporting 
Hands  Across  America.  Hands  Across  America  is  a 
project  orgaruzed  by  CISA  for  Africa  to  help  eid  hunger 
and  homelessness  in  the  United  States.  You  can  mate  a 
direct  contribution  by  using  the  coupon  below.  Your  help 
will  mate  a  difference. 


The  November  27  ad. 

poem  explaining  how  100  nations 
could  be  fed  if  Luann’s  “blimp-o- 
rama”  brother  skipped  his  enormous 
Thanksgiving  meal.  And  “On  the 
Fastrack”  by  Bill  Holbrook  of  King 
Features  Syndicate  had  the  Laurel 
character  ask  her  mother  why  people 
go  hungry  when  there  are  food  sur¬ 
pluses.  She  replies:  “Why  can’t  she 
ask  something  easy  .  .  .  like  where 
babies  come  from?” 

The  1986  project  was  organized  by 
“Garfield”  creator  Jim  Davis  of 
United,  “For  Better  or  For  Worse” 
creator  Lynn  Johnston  of  Universal, 
and  “Beetle  Bailey”  creator  Mort 
Walker  of  King.  Also  on  the  project 
committee  were  “Steve  Canyon” 
creator  Milt  Caniff  of  NAS  and  King, 
Schulz,  and  Trudeau;  syndicate  presi¬ 
dents  Joseph  D’Angelo  of  King,  John 
McMeel  of  Universal,  and  Robert 
Roy  Metz  of  United  Media;  newspa¬ 
per  executives  James  Hoge  of  the 
New  York  Daily  News,  Ralph  Looney 
of  the  Denver  Rocky  Mountain  News, 
and  Robert  Maynard  of  the  Oakland 
Tribune-,  Brian  Walker  of  the  Museum 
of  Cartoon  Art;  and  editor  David 
Stanford  of  Henry  Holt. 

Newspapers  were  asked  to  run, 
along  with  the  November  27  comics, 
ads  featuring  coupons  readers  could 
use  for  sending  donations  to  help 
Hands  Across  America  combat  hun¬ 
ger  and  homelessness  in  the  U.S. 

— David  Astor 
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REVIEW 
&  FORECAST 


lead  off  issue. 


1986  —  what  a  year!  Mergers,  purges,  start-ups,  close 
downs,  changes  of  ownership,  production  developments. .  .  . 

What's  ahead  for  1987?  Do  you  wish  you  had  a  crystal  ball  to 
see  into  the  coming  year?  E&P  doesn't  have  one,  but  in  our 
January  3  issue  we  will  offer  several  projections  for  '87  and 
we  will  review  major  developments  in  the  newspaper  world 
for  '  86  —  on  which  to  base  ycur  own  projections! 

This  Review  &  Forecast  issue  promises  you  exceUent  focus  — 
to  an  influential  audience  interested  in  reviewing  industry 
trends  and  activities,  and  in  viewing  new  business  directions. 

It  is  an  opportune  time  to  sell  your  goods  and  services,  build 
image  for  your  newspaper,  or  communicate  your  stand  on 
'87  issues.  It  is  time  to  give  your  new  year  a  strong  start! 

Call  your  E&P  representative  or  Don  Parvin,  Ad  Manager,  at 
212  675-4380.  Reserve  your  space  today! 

Deadlines:  Space  —  December  19 
Copy  —  December  23 
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Shop  talk 

(Continued  from  page  68) 


a  result,  most  newspapers  continue  to 
be  fairly  narrow  in  their  news  judg¬ 
ments  and  coverage.  And  we  must 
understand  that,  given  these  realities, 
now  is  not  the  time  to  put  the  best  face 
on  reports  of  minority  employment  in 
America’s  newsrooms. 

Oh,  I  know  that  many  of  you  will 
differ  with  me  on  this  point.  You  can 
probably  show  how  your  newspaper 
has  realized  some  improvements  in  its 
minority  numbers  —  up  a  percent  or 
two,  and  a  half  of  percent  there. 

But,  in  truth,  when  compared  to  the 
overall  growth  of  the  newsroom 
workforce  since  1978,  the  rise  in  the 
number  of  minority  newsroom 
employees  has  actually  not  been  that 
impressive  —  at  least  not  for  those 
minorities  who  continue  to  be  denied 
access  to  your  newsrooms. 

Nationally,  minority  employment 
is  lowest  among  newspapers  in 
ASNE’s  west  north-central  region, 
which  includes  the  states  of  Iowa, 
Kansas,  Minnesota,  Missouri, 
Nebraska,  North  and  South  Dakota. 

The  good  news  is:  you  can  do  some¬ 
thing  about  all  of  this  bad  news. 

First,  you  must  recognize  that  you 
bring  to  the  recruitment  process  some 
weighty  baggage  of  your  own,  bag¬ 
gage  which  has  to  be  cast  aside  if 
ASNE’s  goal  of  national  minority 
newsroom  workforce,  comparable  to 
the  presence  of  minorities  in  our 
population  by  the  year  2000,  is  to  be 
achieved. 

Your  lack  of  understanding  of 
minorities,  their  cultures  and  life¬ 
styles,  makes  it  difficult  for  you  to 
evaluate  them  fully  and  accurately. 

Some  of  you,  like  some  19th-cen¬ 
tury  abolitionists,  may  even  believe 
that  minorities  are  not  quite  ready  to 
be  afforded  full  equality.  If  so,  you  are 
working  with  a  great  handicap. 

To  recruit  minorities  effectively 
you  must  resist  the  temptation  to  seek 
out  only  those  minorities  who  make 
you  feel  comfortable,  those  of  us  who 
have  fully  mastered  the  of  art  of  cul¬ 
tural  pluralism  or  who  have  been 
assimilated  into  your  culture. 

There  are  some  really  talented 
future  journalists  out  there  who 
simply  do  not  fit  your  image  of  a 
reporter,  who  must  be  seriously  con¬ 
sidered  by  you  for  employment:  Peo¬ 
ple  who  don’t  look  like  you.  People 
who  don’t  live  where  you  live,  whose 
children  don’t  go  to  school  with  your 
children.  But  people  who,  nonethe¬ 
less,  can  make  a  contribution  to  this 
profession. 

National  employment  statistics 


make  it  clear  that  whites  remain  the 
employees  of  preference  in  America 
today.  Even  those  whites  who  are  less 
educated  than  minority  job  seekers 
are  more  likely  to  be  employed  while 
minorities  go  wanting  for  ajob  in  jour¬ 
nalism. 


all  of  us  for  this  industry’s  failure  to 
reflect  fully  the  society  in  which  we 
live. 

An  informed  people  are  a  people 
well-equipped  to  cope  with  the 
stresses  and  strains  of  daily  life. 

An  uninformed,  or  poorly  informed 


Remember,  only  4%  of  newspaper  managers  are 
minority  group  members.  There  are  even  fewer 
minorities  to  be  found  working  as  columnists  and 
editorial  writers  and  national  and  foreign  reporters. 


Of  course,  among  minorities  those 
who  become  the  social  and  cultural 
clones  of  whites  inherit  the  second 
tier  of  the  employment  ladder.  But  to . 
be  truly  successful  in  your  recruit¬ 
ment  efforts  you  must  reach  beyond 
this  group  into  the  greater  masses  of 
minorities  in  this  country. 

You  must  realize  too  that  to  hire 
minorities  in  entry-level  jobs  without 
insuring  that  they  too  are  allowed  to 
move  up  thpough  the  ranks  of  your 
newspapers  —  to  jobs  as  editors,  edi¬ 
torial  writers,  columnists  and  national 
and  foreign  reporters  —  is  simply  to 
engage  in  corporate  self-flagellation, 
to  create  a  revolving-door  effect  that 
attracts  minorities  with  the  promises 
of  employment  opportunities  where, 
in  fact,  few  opportunities  exist  at  all. 

There  is  a  great  price  to  be  paid  by 


people,  are  ill-prepared  to  meet  the 
challenges  before  them. 

It  is  media’s  role  to  keep  people 
informed.  Newspapers  have  a  large 
stake  in  this  role,  one  that  they  cannot 
properly  manage  with  a  workforce 
that  largely  excludes  the  representa¬ 
tion  of  a  significant  portion  of  our 
population. 

The  bad  news  is  that  newspapers, 
by  and  large,  are  slow  in  meeting  this 
challenge. 

The  good  news  is  that,  like  me, 
some  of  you  are  mad  as  hell  and  com¬ 
mitted  to  doing  something  about  all 
this  bad  news. 

For  the  sake  of  all  the  young  people 
and  many  others  around  the  country 
who  aspire  to  a  journalism  career,  I 
hope  there  are  enough  of  us  to  make  a 
difference. 


New  York  Daily  News  suspends  two 


The  New  York  Daily  News’  Queens 
editor,  Thomas  Pugh,  and  its  Queens 
political  reporter,  Bernard  Rabin, 
were  both  recently  suspended  with¬ 
out  pay  after  it  was  learned  they  had 
helped  relatives  get  jobs  with  borough 
politicians. 

Rabin  was  suspended  for  two 
weeks  without  pay  and  has  been 
transferred  to  the  New  York  office 
where  he  has  been  assigned  to  do 
shorts  and  obits,  according  to  Daily 
News  sources. 

Pugh  was  suspended  for  three 
weeks  without  pay,  but  remains 
Queens  editor. 

Last  summer,  Rabin  approached 
Queens  District  Attorney  John  San- 
tucci  about  giving  his  daughter  a  sum¬ 
mer  job  and  the  district  attorney  com¬ 
plied,  according  to  Daily  News  offi¬ 
cials.  Rabin’s  daughter  later  went  to 
work  as  a  speechwriter  for  Queens 
Borough  President  Claire  Shulman, 
although  Rabin  maintained  that  his 
daughter  got  the  Shulman  job  on  her 
own. 

A  Daily  News  staffer,  who  asked 


not  to  be  identified,  said  the  summer 
job  with  Santucci  was  the  main  con¬ 
cern  of  the  newspaper  since  Rabin 
knew  it  was  a  “clear  violation”  of  the 
News’  conflict  of  interest  policy. 

Pugh  was  reportedly  disciplined  for 
several  reasons,  including  that  as 
bureau  chief  he  knew  of  situations 
involving  Rabin’s  daughter  and  San¬ 
tucci  and  Shulman  but  never  told  his 
superiors  about  what  was  going  on. 

In  light  of  all  the  recent  scandals 
involving  Queens  politicians.  Daily 
News  editors  took  an  especially  dim 
view  of  Pugh’s  failure  to  keep  them 
informed.  (Shulman  herself  became 
borough  president  after  Donald 
Manes  committed  suicide  last  sum¬ 
mer  when  he  became  implicated  in 
bribery  schemes  involving  the  city’s 
Parking  Violations  Bureau.) 

Pugh  was  also  punished  because  he 
had  helped  his  then  daughter-in-law 
get  ajob  with  Santucci. 

Efforts  to  reach  Rabin  and  Pugh 
were  unsuccessful.  Callers  were  told 
to  contact  Daily  News  editor  Gil 
Spencer  for  information,  but  Spencer 
declined  to  comment. 
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Classified  Advertising 


FEATURES  AVAILABLE 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BABY  BOOMERS 

BUSINESS 

NEWSPAPER  BROKERS 

NEWSPAPER  BROKERS 

BABY  BOOMERS  CHEER  for  this  tough, 
tender,  funny  column.  Proven  winner. 
Try  free  samples.  Ron  Bianchi,  6316  E. 
Doubletree,  Paradise  Valley,  AZ  85253. 

FREE  CLIPSHEET 

ON  BUILDING  INDUSTRY 

Charts,  drawings  and  pithy  editorial  on 
housing  and  light  commercial  activities. 
Published  quarterly  by  Andersen  Corpo¬ 
ration,  the  nation's  largest  window 
manufacurer.  Call  Kate  Leslie,  Editor, 
at  (612)  347-1415. 

30  years  continuous  service 

Brokers  -  Appraisers  -  Consultants 

W.  B.  GRIMES  &  COMPANY 

7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 

SHOPPER-NEWSPAPER  BROKtR 

John  T.  Cribb  (406)  266-4223 
CRIB6  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 

HEALTH 

NEWSPAPERS  FOR  SALE 

“HEALTH  PERSPECTIVES"-RE  News, 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able.  700  word.  Guidance/Q&A/ 
informative.  Free  4-week  trial.  Dr. 
H.L.N.  Anderson,  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654. 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  &  COMPANY 

2111  Thomas  Drive 

Panama  City,  FL  32407 
(904)  234-1117 

ARE  YOU  INTERESTED  in  being  a  50% 
partner  of  a  28  year-old  tri-weekly 
publication  in  South  Florida?  Box 
1567,  Editor  &  Publisher. 

MONEY 

MONEY  MATTERS;  entertaining  invest¬ 
ment  column  for  family/suburban  news¬ 
papers  and  other  publications.  Informa¬ 
tive  advice  from  a  25  year  veteran 
stockbroker,  syndicated  columnist  who 
writes  about  real  everyday  investment 
consulting  experiences.  600-1000 
word  weekly,  bi-weekly,  monthly 
columns.  Now  in  third  year,  (jail  Bob 
Engel  today  for  rates  and  free  samples 
of  the  feature  that  makes  investing  fun. 
(202)  861-9700  or  (703)  525-7164. 

CLASSIC  FLORIDA  WEEKLY,  4,000 
paid,  second  class,  city  legals,  no 
competition.  At  $225,000  gross  is 
break  even.  Needs  new  hands.  Priced 
well  below  gross  for  quick  sale.  Write  W. 

&  Assoc.,  8  LaGorce  Circle,  Miami 
Beach,  FL  33141.  (305)  866-2459. 

"SENIOR  CLINIC”  is  America's  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  phnician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  "Warm  witty,  authorita¬ 
tive,  excellent  reader  response."  Now  in 
6th  year.  Weekly,  600  words.  Samples, 
rates.  Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7,  (403) 
973-2361. 

BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

Declining  health  forces  sale  of  high 
quality,  profitable  Colorado  weekly, 
(jood  husband/wife  opportunity.  Good 
growth  potential.  Terms.  (303) 
464-5614. 

“MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 

GEORGIA  PACKAGE  of  3  growing  week¬ 
lies.  Asking  $225,000.  Owner  financ¬ 
ing  available.  Jim  Hall  Media  Services 
Inc.,  Box  1088,  Troy,  AL  36081,  (205) 
566-7198. 

HUMOR 

REAL  ESTATE 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 

John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

HUMOROUS  HOROSCOPE  is  a  pub¬ 
lished  horoscope  parody  that  is  topical, 
sometimes  off-the-wall,  and  always 
funny.  Great  alone  or  teamed  with 
“standard”  horoscope.  Samples,  rates: 
Bob  Bezman,  1605  Hunter,  Wheeling, 
IL  60090. 

“HOUSE  CALLS''-Detroit  News,  Miami 
Herald,  Sun-Times,  etc.,  10th  year, 
800-word  weekly  Q&A,  9  national 
awards.  Free  six-week  trial.  Edith  Lank, 
240  Hemingway  Dr.,  Rochester,  NY 
14620.  (716)  473-4973. 

Growing  Group  of  Midwest 

Monthly  Business  Newspapers. 

$400K. 

Unique,  Upstate  NY  weeekly 
newspaper/monthly  magazine 
group.  $6(X)K 

Very  Successful  Long 

Island  Weekly.  $80(3K. 

Plus.. .Several  City/State 
Consumer/Business  Magazines. 

Contact:  W.B.  Grimes  &  Company 

7811  Montrose  Road 

Potomac,  MD  20854 
(301)  340-9654. 

JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 

PO  Box  798,  Dublin  OH  43017 

MOVIE  REVIEWS 

TWO-MINUTE  COLUMN  with  back-up 
cartoon  breaks  up  readers.  Addictive. 
Weekly.  Subtle  humor  in  the  best  of 
taste.  Try  six  weeks  free.  No  obligation. 
Advertisers  want  close.  Box  1537, 
Editor  &  Publisher. 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12tn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 

SCIENCE 

J.F.  HICKS  MEDIA  SERVICE 

31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

SINGLES 

IOWA  SEMI-WEEKLY  and  shopper, 
central  plant,  5-unit  Community,  color 
deck,  college,  county  seat,  prosperous. 
Gross  $1.5  million.  $1.8  million 
includes  real  estate.  Terms. 

MONTANA  county  seat  weekly,  ski  area, 
2-unit  web,  gross  $27,500.  $300,0<X1, 
good  terms. 

PURE-BRED  HORSE  TAB,  over  7,500 
subs,  international  list.  Could  be 
moved,  gross  $680,000,  excellent 
projections.  $800,000,  terms. 

KANSAS  DAILY,  industrial  economic 
base,  gross  $1,264,000.  4-unit  web 
press.  $1,600,000  some  terms. 
MISSOURI  DAILY,  suburban,  gross. 
5-unit  web.  Gross  W50,000.  Terms. 

MORE  THAN  60  million  Single  adults 
in  America  NEED  “Singles  Hotline",  a 
weekly  Q  &  A  featured  in  The  Boston 
Herald,  The  Sun  Bulletin,  Tucson  Citi¬ 
zen  and  other  fine  papers.  Radio 
personality  Dick  Syatt  writes  with 
insight  and  wit  about  meeting,  dating, 
sin^e  parenting,  cheap  dates,  where  to 
go  and  what  to  do.  Singles  Hotline  is 
interesting,  fun  and  best  of  all...  it 
attracts  advertisers.  Call  or  write;  Dick 
Syatt,  9  Temple  Street,  Boston,  MA 
02114(617)  227-7971. 

COSMIC  KIDS  STUFF.  Illustrated 
science  young  (11-17)  reader  column. 
Topical,  accurate,  timely,  fun.  Reader 
response.  Fourth  year.  Samples;  Dr. 
Crystal,  PO  Box  3514,  Brooklyn  NY 
11202.  (718)  253-5832. 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 

San  Clemente,  CA  92672 
(714)  492-5241 

GENERAL 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 

4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 

Office;  (913)  236-5400 

ATTENTION  WEEKLIES  Original  and 
new.  “Coping  in  '86”,  “Ain't  it  the 
truth”,  and  more.  Samples  free.  21st 
Century  Marketing,  PO  Box  2253, 
Tulsa,  OK  74101. 

ANNOUN 

CEMENTS 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

BLACK  HILLS,  SD,  weekly  and  shop¬ 
per.  Lovely  area.  Growing.  Gross 
$255,000.  $275,000,  $80,000 
down,  12  years. 

WISCONSIN  WEEKLY-shopper,  gross 
$350,000,  3,2()0  paid  subs.  Terms. 
HAWAII  newspaper  and  shopper,  gross 
projected  to  $900,000.  Publisher 
would  stay  on  and  run.  Buy  out  majority 
stockholder.  Terms. 

For  information  write: 

ROBERT  N.  BOLITHO 

4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 

NEWSPAPER  APPRAISERS 

BUSINESS  OPPORTUNITIES 

NEW  ADDRESS-Relocating  December 
1.  Same  confidential,  professional 
service.  Buyers  or  sellers  call  or  write 
Dick  Briggs,  DICK  BRIGGS  &  ASSOCI¬ 
ATES,  Box  579,  Landrum,  SC  29356, 
(803)  457-3846. 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Senrices,  Inc., 

PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 

MAKE  HUNDREDS,  Clipping  news¬ 
paper  items.  Rush  stamped  envelope: 
Kelley-2,  Drawer  389,  Clanton,  AL 
35045. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

ACQUISITIONS  &  MERGERS 

Let  18  years  negotiating  experience 
assist  you  in  finding,  acquiring  and  sell¬ 
ing  a  media  property.  We  also  welcome 
stockholders  with  a  minority  interest. 
Faulk  International,  2  Wall  St.,  NYC 
10005.  (212)  619-5666. 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  1(X)A,  Fairway,  KS  66205 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 

PO  Box  b07,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

Two  paid  weeklies  in  growing  suburbs  of 
Indianapolis,  $250,000.  Legals.  Cash 
only.  Box  708,  Greenwood,  IN  46142. 

AUN  G  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 

PO  Box  161503 

Austin,  TX  78716-1503 
(512)  476-3950 

UNOPPOSED  SMALL  DAILY,  Zone  6, 
county  seat.  Diversified  market. 
$110,000  cash  flow  on  nearly 
$500,000  gross.  Priced  at  $1.3 
million.  Write  and  provide  details  about 
yourself  to  Box  1560,  Editor  & 
Publisher. 

BUSINESS  OPPORTUNITIES 

CLIP  NEWSPAPER  ITEMS,  $2-$25 
each.  Rush  stamped  envelope:  Kelley- 
1,  Drawer  389,  Clanton,  AL  35045. 

BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
No  obligation.  Confidential  services. 

WAYNE  CHANCEY  CONSULTANTS 

PO  Box  86,  Headland  AL  36345 
(205)  693-2619 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


LARGE  WEEKLY  covering  growing 
county  seat  market  in  Midwest.  Gross 
$500,0000  plus  with  $100,000  cash 
flow.  Price  $565,000  with  30%  down. 
Deal  byDecemberSl.  Write  fully  to  Box 
1561,  Editor  &  Publisher. 


LOUISIANA  90-year-old  paid  weekly 
with  17,000-circulation  twice-weekly 
shopper.  $450,000.  Asking  $125,000 
down  with  owner  financing  available  to 
qualified  buyer  Jim  Hall  Media  Ser¬ 
vices,  Inc.,  TO  Box  1088,  Troy,  AL 
36081  (205)  566-7198. 


Profitable  New  Mexico  shopper, 
$135K.  1985  net  was  30%  of  sales, 
two  paid,  two  controlled  weeklies, 
north  central  Texas.  $250K  for  all, 
including  real  estate,  press.  We  have 
others,  free  list.  ATN,  Inc.,  Bill  or  Ed 
Berger,  PO  Box  161503,  Austin,  TX 
78716-1503,  (512)  476-3950. 


THE  FAMILY  OWNED  WEEKLY  NEWS¬ 
PAPER  IS  ALIVE  AND  WELL!  YOU 
CAN  OWN  YOUR  OWN  NEWSPAPER 
AND  MAKE  A  GOOD  LIVING. 

COLORADO— 

This  county-seat  weekly  is  near  the  ski 
areas  and  is  grossing  over  $140,000. 
Priced  at  $110M  with  $25M  down. 
Weekly  locate  in  recreation  area.  Has 
"desk-top  publishing”  in  place. 
$30,000  down  and  terms. 

You  can  buy  this  county-seat  weekly  for 
just  $65M  (including  real  estate). 
Grossing  $85M  without  advertising 
sales  effort. 

SOUTH  DAKOTA— 

Two-paper  operation  grossing  in  excess 
of  $l80M.  Priced  at  $165M  with  real 
estate.  Has  history  of  profit. 

IOWA— 

This  weekly  operation  grosses  over 
$150M.  Good  diversified  economy  in 
northwest  part  of  state.  Priced  at  $145 
(including  two  buildings). 
NEBRASKA— 

County-seat  weekly  that  has  no  compet¬ 
ition  and  a  solid,  isolated  market. 
Priced  at  $120M  including  real  estate. 
$25M  down  and  8%  on  balance. 
HICKS  MEDIA  SERVICE 
31  N.  Wyoming  Avenue 
Buffalo,  WY  82834 
(307)  684-5750 


Western  weekly  group  with  gross 
income  in  excess  of  $1.5  million.  1986 
cash  flow  over  $430M.  Operations 
centralized  and  well  equipped. 

HICKS  MEDIA  SERVICE 
31  N.  Wyoming  Avenue 
Buffalo,  WY  82834 
(307)  684-5750 _ 


UPSCALE  bimonthly  newspaper  in  Flor¬ 
ida  growth  area.  Nice  operation,  lifes¬ 
tyle.  $350,000  price  is  less  than  lx 

gross.  Great  potential,  could  go  weekly, 
lick  Briggs,  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


NEWSPAPERS  WANTED 

YOU  WILL  BE  PROUD 
TO  SELL  TO  US 

Ex-Publishers  are  dedicated  to  “putting 
out"  excellent  products  and  we  will 
retain  family,  management  and  also 
continue  and  improve  community 
service.  We  seek  profitable  dailies, 
weeklies  and  shoppers  anywhere.  Week¬ 
ly  or  shopper  must  have  $500,0(X)  or 
more  publishing  gross  and  minimum 
daily  publishing  gross  is  $800,000. 
Low  competition  markets  preferred. 
Write  in  complete  confidence  to  Box 
1399,  Editor  &  Publisher. 


MAGAZINES  FOR  SALE 

BOOK  ORIENTED  MAGAZINE  for  a 
scholarly  upscale  audience.  Estab¬ 
lished  10  years.  Small  circulation,  low 
operating  cost,  high  prestige.  Write  Box 
126,  Rhinecliff,  NY  12574. 


ANNOUNCEMENTS 


MAGAZINES  FOR  SALE 


BUSINESS  PUBLICATION 
FOR  SALE 

Monthly  Los  Angeles-based,  four  color 
busines-to-business  magazine  for  sale. 
Circulation  7,800.  Principals  only. 
Write  for  Details  to: 

Box  1572,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 

HIGH  QUALITY  established  magazine 
upscale  readership  in  beautiful  Monta¬ 
na.  Most  materials/data  in  place.  Poten- 
tial  gross  $200,000  annually. 
Statewide-regional-national  linkages. 
$50,000  firm.  Box  3133,  Butte,  MT 
59701. 


_ FELLOWSHIPS _ 

SHARFMAN  FELLOWSHIP 
PROGRAM 

This  program  at  Brandeis  University 
allows  journalists  an  opportunity  to 
receive  training  in  economics.  A  fellow 
will  spend  a  semester  at  Brandeis  and 
participate  in  an  individually  designed 

Crogram  drawing  on  courses  from  the 
epartment  of  Economics  and  the 
Lemberg  Program  in  International 
Economics  and  Finance. 

A  fellowship  will  provide  the  following: 
full  tuition,  a  monetary  stipend  of 
$4,510,  and  a  room  and  board  allow¬ 
ance  of  $2,860. 

Applicants  should  be  actively  engaged 
in  a  career  in  journalism.  They  may 
request  an  application  form  from  the 
Academic  Administrator,  Department  of 
Economics  Brandeis  University,  Walth¬ 
am,  MA  02254.  (617)  736-2240. 

Applications  should  be  received  by 
March  6,  1986. 


_ RESEARCH _ 

SUNBELT  RESEARCH  established 
1971.  Probability  based  readership  and 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 


INDUSTRY 


SERVICES 


CIRCULATION  SERVICES 

BURKE  MARKETING  STRATEGIES 
offer  employee  and  carrier  counseling, 
comprehensive  sales  programs,  adjunct 
circulation  services,  (51b)  588-2/35. 

BURKE  MARKETING  STRATEGIES 
offer  employee  and  carrier  counseling, 
comprehensive  sales  programs,  adjunct 
circulation  sen/ices,  (516)  588-2735. 

DAILIES.  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-2315 


WOODS  NEWCOMB,  INC. 

The  Marketing  Approach 
High  productivity,  low  charge 
backs  professional  telephone 
sales,  low  cost  with  impeccable 
references. 

(901)  761-1692 


INDUSTRY  SERVICES 


EQUIPMENT  &  SUPPLIES 


EDITORIAL  SERVICES 

GHOSTING,  editing,  indexing,  etc.  20 
years  in  business.  Wordsmiths,  Box 
5882-e.  Chicago,  IL  60680,  (312) 
383-7845. 


CONSULTANTS 

CLASSIFIED  SPECIALISTS 
More  Lines!  More  Dollars  $ 
SHAKER  l-(800)  323-5170  ext.262 

JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 


CONGRESSIONAL  RESOURCES 

YOUR  CONGRESSMEN'S  VOTE  on  key 
1986  issues.  Handy  summary;  great 
newsroom  resource,  vote  Note,  148  G 
St.,  SW,  Washington,  DC  20024.  (202) 
484-1840. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  a,  DARKROOM 

SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 

• 


FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
SERVICE 

30  DAY  FREE  TRIAL 


SET  UP  FOR 
NEWSPAPERS 


AVERAGE  SET  —  IS  MINS 


NO  PROBLEMS  UPl  OR  AP 


CALL  SCANTRONIX 
AT  (213)  829-5022 
ASK  FOR  GARY 


COMPUTERS _ 

COMPLETE  EDITORIAL  and/or  classi- 
fied  front  end  system.  7  Harris  1420 
editing  terminals;  14  Harris  Compuedit 
terminals;  4  Harris  single  sided  Micro- 
stors,  plus  parts  and  cables.  Buy 
complete  working  system  for  $39,000, 
or  buy  it  by  the  piece.  Contact  Bob 
Gemske,  Housatonic  Valley  Publishing 
Co.,  New  Milford,  CT  067/6,  Tel. 
(203)  354-2261. 


COMPUTERS 


2  COMPLETE  HARRIS 
FRONT-END  SYSTEMS 
1  -  2560  INCLUDES: 

2-  11/35  CPU’s 
2  -  9760  CDC  Drives 

2  -  SI  controllers 

3  -  LA36  Decwriters 

2  -  256K  MOS  memory 

3  -  APS  micro  5  interfaces 
3  -  Wire  line  interfaces 

20  -  Data  disk  packs 

1  -  2540  INCLUDES: 

1  -  11/35  CPU 

2  -  9760  CDC  Drives 
2  -  SI  controllers 

2  -  256K  MOS  memory 

17  -  1770  Editorial  Terminals 
27  -  1780  Editorial  Terminals 

The  above  eq^uipment  will  be  available 
January  198/. 

Please  contact: 

Mr.  Gr^  Stewart 
The  Tribune  Company 
TO  Box  191 
Tampa,  FL  33601 


CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


_ MAlUiOOM _ 

•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
35^7-0196. 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  15-72  INSERTER  WITH 
15  HOPPERS  AND  11-48  with  11 
HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
1 1  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 
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EQUIPMENT  &  SUPPLIES 


CHESHIRE  Labeling  Machine.  Model 
717,  with  glue  kit,  vacuum,  6  foot 
conveyor.  EXCELLENT  CONDITION, 
over  $21,000  new  $9,000  or  best 
offer.  CALL:  John  Mellott  or  Jerry  Loos 
(216)  723-2332. 


CHESHIRE  C  base;  great  for  newspap¬ 
ers,  etc.,  bargain.  Curtis  (703) 
521-1089. 


MULLER-MARTINI 


M-M  Model  227-S  Inserting 
Machine  with  4  Insert 
Feeders. 

Available  with  or  without 
in-line  stacker. 

M-M  ITM  A492R  Quarter 
Folding  Machine. 

MULUR-MAirnNI 


MULLER  227E  3  into  1  inserter.  Very 
nice  condition  includes  spare  parts. 
Can  be  seen  in  production.  Call  George 
or  Jimmy  Kentucky  New  Era,  PO  Box 
729,  Hopkinsville,  KY  42240.  (502) 
886-4444. 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  15-72  INSERTER  WITH 
15  HOPPERS  AND  11-48  with  11 
HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hopoers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
11  Main  Street 
Southboro,  MA  01772 
_ (617)  481-856? _ 

NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 

WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104’s,  108's 
45*  90*  Floor  Curves 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
<213)  256-4791 


EQUIPMENT  &  SUPPLIES 


NEWSPRINT  FOR  S 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 


COMPUGRAPHIC  JR.  excellent  condi¬ 
tion  spare  parts/pulley  kit.  Vast  variety 
of  type  fonts.  First  $1400  takes  it.  Call 
Gus  (916)  448-2235. 


COMPUGRAPHIC  &  HASTECH 
Front  End  Systems,  Parts  &  Service. 
UTS,  1210,  HS45,  HS42,  4/Sights, 
Drives  and  Controllers,  Cables,  Termi¬ 
nals,  4Ks,  I/As,  Spare  Parts  Kits  for 
UTS  through  HS58  and  much  more! 
All  Parts  &  Systems  warranteed.  If 
you're  not  on  our  mailing  list  -  you 
should  be.  Call  DECNEWS,  Inc.,  (209) 
383-1974. 


COMPUGRAPHIC  EQUIPMENT 
One  Unified  Composer 
Two  Unisetters  (one  w/DEK) 

Two  7200’s 
Two  MDT’s 

All  Equipment  in  good  working  order. 
Call  (601)  837-3777. 


DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
"Buy  for  the  least" 

"Sell  for  the  most" 
(216)  562-5000 


GIMBELS  in  New  York  City  has  closed 
and  their  MCS  typesetting  system  is  for 
sale.  Sale  price  is  $55,000  and  in¬ 
cludes  MCS  8400  HS  with  65  fonts,  3 
MCS- ID'S,  2  MCS-5's,  7  MCS-4's, 
Previewer,  Diablo  printer  and  Zebra 
2400  processor  and  dryer.  This  system 
is  less  than  2  years  old.  For  details  call 
Gary  (716)  385-3027. 


HARRIS  1420  TERMINAL,  $2,250; 
HARRIS  MICROSTOR  12560  w/Mob 
Winter  Board,  $3,000; 

HARRIS  3300  TYPESETTER,  $4,500. 
BOB  WEBER  (216)  831-0480. 


CG  7200  w/displ»,  24  strips,  parts. 
Good  condition,  $995.  Compukwik, 
$295.  MDR,  $295.  (919)  242-6301. 


CG  8600-45  pica — three  years  old, 
excellent,  $26,500.  Inland  Printing 
Equipment  (800)  255-6746. 


COMPUGRAPHIC  IV  HR,  bargain. 
Harris  TXT  system,  make  offer. 
COMPUGRAPHIC  ACM  9000,  fonts, 
kevboards,  chips,  parts.  Curtis 
(703)  :’1-1089. 


MERGENTHALER  101  laser  typesetter 
2  years  old.  Serial  No.  290  sold  new  for 
$19,950  plus  $3,000  25  font  type 
package  and  MC  96  OLI  interface  for 
$2,995.  Purchase  the  entire  package 
for  $15,000.  Under  sen/ice  contract 
and  works.  (318)  893-4223  ask  for 
Jack  Spence  or  write  Meridional,  PO 
Box  400,  Abbeville.  LA  70510. 

THOROUGHLY  TESTED  and  warranted 
Unisetters  and  Trendsetters  available 
now  from  Inland  Printing  Equipment. 
Call  (800)  255-6746. _ 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

VIDEOSETTER  UNIVERSAL  and 
Videosetter  Universal  with  RLO.  Avail¬ 
able  immediately.  Installed  and 
warranted.  Inland  Printing  Equipment 
(800)  255-6746. _ 

VIDEOSETTER  UNIVERSAL.  8  grids, 
analog  and  digital  spare  kits.  Graphic 
Systems  Exchange  (716)  385-3027. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


AM  Typesetters.  Rental/Purchase. 
CompEdit  5900  $7,000/$275. 
CompSet  4510/504  $5,750/$210 
3510/504  $5,250/$200.  510/504 
$4,250/$160.  500/504  $2,950/$125 
500  $2.500/$100  AM.  Edit  Type  $50. 
AM  boards  call.  30  day  guarantee. 
Weber  (216)  729-2858. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)  439- 1 942  Telex  846239 


CASH  FOR 

MARK  I.  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


HASTECH  42  SYSTEM,  10  Meg  Hawk, 
3  Edit  VIII  Term.,  5  Edit  III  Term.,  L/S 
Wire,  Tops  5  S/W  Vid  5,  Driver, 
$20,000. 

BOB  WEBER  (216)  831-0480. 


HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 
N936  42  X  36 
N900  42  X  46 
V25  21.5 

JF  25  folder  (1981)  22.75 

MISCELLANEOUS 

Caiy  Imprinter  22.75  (1981) 

TE(5  hr  X  4000  After  Burner 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 


HARRIS 

N845  45.5  x  36  (Standard  &  narrow 

gap) 

Units  from  72-82  RH  and  LH 

N936  42  x  36 

N900  42  x  46 

V25  21.5  and  22.75 

MISCELLANEOUS 

Gary  Imprinter  22.75  (1981) 

TE(;  HR  X  4000  After  Burner 
Butler  Splicers 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 


PRESS  EQUIPMENT 

1  News  King  add-on  unit,  1975 

2  News  King  add-on  units  -  stacked  set 
-  1973-76  with  circ.  registration 

5  Unit  News  King  with  KJ6  -  very  good 
condition  -  1972 

6  Unit  News  King  with  KJ6,  1970-74 
5  Unit  Color  King,  KJ6  folder.  Complete 

press  or  add-on  units 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 
1983  -  like  new 

2  Unit  grease  lubricated  Goss 
Community 

1  Goss  community  add-on  oil  bath  unit 
4  Unit  Community  with  SC  folder 

6  Unit/2  Folder  Community  with  SC  and 
Community  folder 

7  Unit  SSC,  1983,  4-high  with  heatset 
package,  3  floor  Community  units 

2  Urbanite  Tri-color  units  -  U-705, 
U-731 

4  Unit  Harris  V-15A,  JF7  folder 
4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder  can  be 
used  for  newspaper  and/or  commer¬ 
cial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 


EQUIPMENT  &  SUPPUES 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Gar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

GOSS  MARK  V  ADD-ON 
Excellent  Condition 

9  -  Standard  units 
4  -  Half  decks 

1  -  Color  cylinder 

HOE  COLORMATIC  -  22  %”  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

2  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  uniflow  (2:1)  double 
folder 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


GOSS 

Goss  Urbanite  5  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  Metroliner  6  units  22” 

Harris  V-i5A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  845-10  units,  3  folders 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
Newsking  4  units,  complete 
KJ6  folders 

Colorking  3  units  1983 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

Urbanite  skip  slitter  upper  formers 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4”. 

Complete  5  unit  VI 5  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machineiy  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 
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EQUIPMENT  &  SUPPLIES 


4  UNIT  WEB  Leader  press  with  side  and 
circumferential  register,  heavy  duty 
folder  to  do  half  and  quarter  folds,  roll 
stands,  2  web  pasting  system,  ink 
pump,  reroller,  all  in  goocT  condition. 
Asking  $100,000.  Buffalo,  NY  (716) 
681-6800. 


GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1/4  folder  with  upper 
balloon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  as 
complete  press  or  individual  compo¬ 
nents,  "as  is",  or  rebuilt. 

I  PEC  Incorporated 
Wheeling,  IL  60090 
(312)459-9700  Tlx  206766 


HARRIS 

Harris  V  700  5  units,  1  JF  10  folder, 

3  Butlers. 

Harris  VI 5A  7  units  2  folders 
Harris  VI 5A  4  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  VISA  add  on  units,  completely 
refurbished 

Harris  V25  add  on  units 
Harris  upper  former 
KING 

News  King  6  units  KJ6  folder, 
immaculate  condition  with  large  spare 
parts 

MISCELUNEOUS 

Single  Butler  splicer  4042-8  dual 
unwind  and  hoist  system 
All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

11  RADO  DRIVE 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 


HARRIS  V-15-A 
4-Units,  JF  7  folder 
Newly  retrofitted  with  SCR  Drive 
Brush  dampening,  an  extra  30  HP 
motor.  Available  after  Jan.  5,  1987. 
Call  (413)  532-7091  ask  for  John. 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 
GOSS  COMMUNITY  3-Unit  press, 
running  side  register,  folder  w/  20  H.P. 
drive,  complete  press  with  all 

pc 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


EQUIPMENT  &  SUPPLIES  |  EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


PARTS  FOR 
QOSS  PRESSES 

service-mechanical  &  electrical 
exchange  parts,  good  service. 
Dauphin  Graphics 
(717)  362-3243 


GOSS  SUBURBAN  units,  Goss 
Community  units,  Goss  SC  and  Subur¬ 
ban  folders,  Goss  Suburban,  Communi- 
N  and  Urbanite  roll  stands,  104  Count- 
(J-Veyor,  rewinders,  press  parts,  press 
rebuliding,  press  moving  and  erecting, 
55  gallon  Lincoln  ink  pump,  50  horse¬ 
power  drive  with  controller.  DM  Indus¬ 
try,  Ltd.  (312)  968-1680  ask  for  Jerry. 


UAPPIQ 

■N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  “Vanguard”,  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22y4'' 
-Metroliner,  6  units,  3  half  decks,  22", 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
•Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


Goss,  Metroliner,  22",  6  units,  3  decks 
Metro,  22  3/4”,  4  units,  1  deck 
Metro  23  9/16”,  9  units,  4  decks 
Urbanite,  22”,  6  units 
Urbanite,  9  units,  1970-72 
Urbanite  10  units,  1977-82 
Suburban  1500,  6  units,  1975 
Suburban  1500,  4  units,  4  MEGS 
Super  Suburban,  4  units, 
35,000  IPH 

Creusot  Loire  Gazette,  4  units, 
1983  SC,  6  units  1971 
Community,  6  units,  1969-77 
Community,  2  units,  1971 
SC,  Urbanite  upper  formers 
Harris,  1650,  5  units,  1979 

845,  10  units,  2  folders,  splicers 
V15A,  4  units,  JF7,  1972 
V15A,  4  units,  JF4,  1980 
King,  Color,  6  units,  KJ8,  1981 
News,  5  units,  KJ6,  1973-85 

WE  NEED  PRESSES  NOW! 

ONE  CORP/ATLANTA 
'404)  458-9351  TLX  700563 


GOSS 

Goss  Community  Presses 
5  Units,  1-S.C.  Folder 
with  40  H.P.  Drive 

3  Units,  1-S.C.  Folder 
with  50  H.P.  Drive 

2  Units,  1  Community  Folder 
with  20  H.P.  Drive 
Goss  Suburban  Press 

5  Units  (1-1500  Series) 

6  Pos.  Roll  Stand,  40  H.P. 

Press  Drive 

HARRIS 

Harris  V-15A  Press 

7  Units,  1-JF7  Folder  1977  Mfg. 

4  Units  V-15A  Press 
with  JF7  Folder  1969-71 

KING 

Color  King  Press,  5  Units 
Reconditioned  with  2-KJ6 
Folders,  30  H.P.  &  20  H.P. 

Press  Drives 

NEWS  KING  PRESSES 
6  Unit,  News  King  Press  with 
KJ6  Folder,  30  H.P.  Press  Drive 
4  Unit,  News  King  Press  with 
KJ6  Folder,  3  H.P.  Press  Drive 
MISCELLANEOUS 
Baldwin  Count-o-veyors 
Ebway  Splicers 
3-Knife  trimmers 
All  presses  available  “as-is”, 
reconditioned  or  delivered  and 
installed.  Will  sell  complete 
presses  or  add-on  units. 

Web  Press  Corporation 
Midwest  Office  (816)  931-5291 
4200  Pennsylvania,  Suite  210 
Kansas  City,  MO  64111 
Contact:  terry  Morton 


WANTED  TO  BUY 


WANTED  TO  BUY 

One  Muirhead  Drum  Pagefax 
Transmitter  type  K660  (without 
Data  Compressor)  for  film  size 
17”  X  24".  Must  be  in  good 
operating  condition.  Reply  Box 
1577,  Editor  &  Publisher. 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation.  Must 
be  in  good  operating  condition. 
Reply  Box  1330,  Editor  & 
Publisher. 


HELP 

WANTED 


ATWOOD  CHAIR  OF  JOURNALISM. 
The  University  of  Alaska,  Anchorage 
maintains  a  pool  of  nominees  and  appl¬ 
icants  from  which  the  Atwood  Chair  of 
Journalism  is  filled.  New  nominations 
and  applications  are  sought  at  this  time 
for  the  1987-1988  academic  year.  Ap¬ 
plications  will  be  reviewed  teginning 
January  15,  1987. 

This  is  a  distinguished  Visiting  Profes¬ 
sorship  filled  annually  by  a  nationally 
recognized  journalist  or  journalism 
educator.  Previous  teaching  experience 
is  desirable  but  not  r^uired.  Applic¬ 
ants  should  exhibit  ability  and  desire  to 
teach.  Salary  is  $65,000,  plus  benefits 
for  nine  months.  A  moving  allotment  is 
also  |»id. 

Send  inquiries,  nominations,  and  appli¬ 
cations  to  Dr.  Sylvia  Broady,  Chair, 
Search  Committee,  Department  of  Jour¬ 
nalism  and  Public  Communications, 
University  of  Alaska,  Anchorage,  3211 
Providence  Drive,  Anchorage,  AK 
99508. 

To  ensure  consideration  for  the  87-88 
academic  year,  applications  should  be 
received  hy  January  15,  1987.  Inquir¬ 
ies  for  future  years  are  welcomed  at  any 
time. 

UAA  is  an  Equal  Opportunity/Affirma¬ 
tive  Action  Employer  and  Educational 
Institution. 


TBACHINO  ASSISTANT8HIPS 
will  be  available  for  experienced 
Joumaliats  to  puraue  ir^aduate 
atudy  beginning  in  January 
1987.  Fleaae  oontaot  the  Gradu¬ 
ate  Coordinator,  Department  of 
Journalism,  University  of  Alaba¬ 
ma,  PO  Box  1488,  Tuscaloosa, 
AL  35487-1488. 


HELP  WANTED 


ACADEMIC 


TENURE-TRACK  POSITION  in  growing 
journalism-public  relations  program, 
beginning  Fall,  1987.  Ph.D.  preferred; 
master's  degree  re<)uired.  Significant 
newspaper  or  public  relations  experi¬ 
ence  required.  Applicant  must  be  quali¬ 
fied  to  teach  news  writing  and  editing 
for  print  journalism  and  basic  public 
relations  courses.  Entry-level  rank  and 
salary  with  excellent  fringe  benefits  and 
opportunity  for  supplemental  summer 
appointment.  Send  letter  of  intent,  SAS 
postcard,  and  vita  by  February  1,  1987 
to  Eleanor  Wright,  chair-Journalism 
Search,  c/o  Eastern  Michiran  University 
Personnel  Office,  PO  Box  920,  Ypsilan- 
ti.  Ml  48197.  Eastern  Michigan  Univer¬ 
sity  is  an  Affirmative  Action/Equal 
Opportunity  Employer. 


The  University  of  Southern  Mississippi 
Department  of  Journalism  in  the  School 
of  Communication  has  3  full-time, 
tenure-track,  9-month  openings  begin¬ 
ning  August  1987.  Two  are  now  filled 
as  one-year  instructorships.  The  third  is 
new.  Each  position  will  require  teaching 
in  the  graduate  and  undergraduate 
areas,  conducting  research  and 
performing  professional  service.  Ph.D.s 
are  preferred  but  ABDs  will  be  consid¬ 
ered.  Applicants  with  strong  profession¬ 
al  and  teaching  experience  are  encour- 
a^  to  apply. 

ADVERTISING:  Assistant/Associate 
rank.  Salary  competitive  nationally. 
Prime  teaching  areas  in  this  ACEJMC- 
accredited  program  will  be  media  plan¬ 
ning,  research,  graphics.  May  teach 
courses  in  related  areas. 

PUBLIC  RELATIONS:  Assistant  rank. 
Salary  competitive.  Prime  teaching 
areas  include  campaigns,  print  publica¬ 
tion  and  graphics.  May  teach  related 
writing  skiTls  courses. 
NEWS/EDITORIAL-NEWSPAPER 
ADVISEMENT:  Assistant  rank.  Salary 
competitive.  Prime  teaching  areas 
include  news  writing,  reporting,  copy 
editing,  publication  design.  Wilf  advise 
twice-weekly  broadsheet,  campus 
publication  produced  in  the 
Department. 

To  apply  send  a  letter,  vita  and  support¬ 
ing  materials  including  names,  addres¬ 
ses  and  phone  numbers  of  at  least  three 
references,  to  Dennis  R.  Jones,  Chair¬ 
man,  Department  of  Journalism,  South¬ 
ern  Station  Box  5121,  University  of 
Southern  Mississippi,  Hattiesburg,  MS 
39406-5121. 

The  Personnel  Committee  will  begin 
reviewing  applications  January  31, 
1987,  and  continue  until  positions  are 
filled.  The  University  of  Southern 
Mississippi  is  an  affirmative  action/ 
equal  opportunity  employer  and  actively 
encourages  applications  from  minori¬ 
ties  and  women. 


Increase  your  job  opportunities 

EARN  A  BfASTER’S  DEGREE 
in  Public  Affairs  Journalism 

Columbia  College  Chioagro  offers  an  intensive  pibgr- 
ram  in  local,  state  and  national  public  affairs  report¬ 
ings.  Taught  by  professionals,  it  includes  four  weeks 
in  the  state  capital,  Springsfield,  and  four  in  Washing¬ 
ton.  FuU-time  students  complete  the  progsram  in  one 
year. 

For  information,  call  or  write  Graduate  Division, 
Columbia  College,  600  South  Miohig^  Ave.,  Chica¬ 
go,  IL  6060B,  (312)  663-1600. 

Columbia  College  admits  students  without  reg^ard  to 
race,  color,  sex,  religion,  physical  handicap  and 
national  or  ethnic  origsin. 
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Use  this  handy  order  form  to  order: 

1987  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  nov.,  i986) 
1986  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1986) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  •  Encyclopedia  of  the  newspaper  industry. 

□  1986  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ _ 

Nature  of  Business  _ 

Address _ Ste./Apt _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 
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HELP  WANTED 


ACADEMIC 


THE  MICHIGAN  STATE  UNIVERSITY 
School  of  Journalism  seeks  applications 
for  director  of  its  Capital  News  Sen/ice, 
an  advanced  reporting  course  that  pro¬ 
vides  news  from  the  state  capital  to 
newspapers,  news  magazines  and  radio 
stations.  This  is  a  tenure-stream  posi¬ 
tion,  beginning  September  1987. 

Ph.D.  and  professional  media  experi¬ 
ence  in  state  government  required. 
Responsibilities:  teaching,  research. 


placement.  Salary  and  benefits  compe¬ 
titive  with  other  accredited  journalism 
programs.  Deadline:  Jan  15,  1987. 
Credentials  to  Prof.  Boyd  Miller,  Search 
Committee,  School  of  Journalism, 
Michigan  State  University,  East  Lans¬ 
ing,  Ml  48824-1212.  MSU  is  an  Equal 
Opportunity/Affirmative  Action 
Employer. 


ASSISTANT  PROFESSOR  of  Communi 
cations.  Ph.D.  in  Communications, 
English  or  Rhetoric.  Tenure  Track.  We 
are  seeking  a  generalist  in  Communica¬ 
tions  with  a  strong  Humanities  back¬ 
ground  and  a  commitment  to  teaching. 
Applicants  should  have  experience  in 
several  of  the  following  areas:  Film, 
History  of  Media,  Script  Writing  for 
Radio  and  Television,  Advertising, 
Public  Relations,  Magazine  Article  Writ¬ 
ing,  or  Technical  Writing.  Start  Septem¬ 
ber  1,  1987.  Send  Dossier  by  January 
20  to  Roger  Lund,  Chairman,  Depart¬ 
ment  of  English,  Le  Moyne  College, 
Syracuse,  NY  13214.  A/A,  EOE. 


FACULTY  POSITION  open  Aug.  16, 
1987.  Tenure  track.  Teach  mainly  in 
accredited  news-editorial  sequence. 
Several  years  recent,  relevant  media 
experience.  Ph.D.  or  near  preferred; 
masters  required.  Salary  competitive. 
Equal  opportunity  employer.  Contact 
Search  Coimmittee  (87-1),  School  of 
Communication,  University  of  North 
Dakota,  Box  8118,  University  Station, 
Grand  Forks,  ND  58202.  First  consider¬ 
ation  will  be  given  to  applications 
received  by  January  15,  1987. 


PRACTICING  JOURNALIST  eligible  for 
leave  sought  for  full  time,  9  month 
appointment  to  teach  basic  writing  and 
editing  courses.  8. A.  and  substantial 
newspaper  experience  required. 
Courses  to  be  taught:  newswriting,  copy 
Siting,  and  feature  writing,  as  appro¬ 
priate.  Appointment  to  run  15  August 
1987  to  15  May  1988;  salary  negoti¬ 
able,  depending  on  experience.  Our 
undergraduate  journalism  program  is  an 
emphasis  within  the  traditional  English 
maior;  it  requires  courses  in  American 
and  British  literature  as  well  as  those 
specifically  preparing  students  for 
careers  as  journalists.  To  apply,  send 
letter  of  application,  resume,  and  3 
professional  references,  to  Barry 
Chabot,  Department  of  English,  Miami 
University,  Oxford,  OH  45056.  Applica¬ 
tion  deadline:  30  January  1987.  EO/AA 
Employer _ 


ADMINISTRATIVE 


HELP  WANTED 


FULL-TIME  FACULTY  member  appoint¬ 
ment  September  1,  1987,  to  teach 
basic  courses  in  news-editorial  and  a 
specialty  area  such  as:  public  relations, 
broadcasting,  advertising,  magazine. 
Course  load:  12  credits  per  semester, 
plus  advising.  Program,  entering  its 
40th  year,  has  300  majors  and  strong 
ties  with  alumni  and  media  profession¬ 
als.  Students  take  25%  of  their  courses 
in  mass  communication,  the  remainder 
in  a  strong  liberal  arts  program.  Tenure- 
track  appointment;  level  and  salary 
consistent  with  qualifications.  Profes¬ 
sional  experience  and  Master’s  degree 
required;  Ph.D.  or  A.B.D.  preferred. 
The  university,  with  Franciscan  origins, 
is  located  in  southwestern  New  York 
State  near  Olean,  75  miles  south  of 
Buffalo.  Letters  stating  interest,  with 
vita,  should  be  received  by  Feb.  15, 
1987.  Address  tO:  Dr.  Mary  A.  Hamil¬ 
ton,  Head,  Department  of  Mass 
Communication,  St.  Bonaventure 
University,  St.  Bonaventure,  NY 
14778. 


ADMINISTRATIVE 


PUBLISHER/MAGAZINE 
Major  downtown  Chicago  business  asso- 
ciation  seeks  person  with  strong 
management  background.  Emphasis  in 
publishing,  journalism,  sales  promotion 
and  marketing.  Proven  record  of  ability 
to  achieve  short  and  long  term  manage¬ 
ment  and  sales  goals  essential.  Send 
cover  letter  and  resume  to  CACI,  200  N. 
La  Salle  St.,  Chicago,  IL  60601. 


RECRUITMENT/PLACEMENT 

DIRECTOR 

Non-profit,  California-based  corpora¬ 
tion  specializing  in  journalism  training 
programs  for  minorities  seeks  an  ag¬ 
gressive  individual  with  at  least  5  years 
experience  as  a  newspapei  reporter  and/ 
or  a  recruiter  for  a  daily  newspaper  or 
journalism  organization.  Personnel 
experience  would  be  an  advantage. 
Successful  applicant  must  be  willing  to 
relocate,  travel  extensively  throughout 
the  United  States  recruiting  applicants 
for  our  programs  and  meeting  with 
editors.  This  job  is  demanding  and 
requires  that  the  person  who  fills  it 
maintain  a  professional  attitude  at  all 
times  and  be  able  to  communicate  well 
verbally,  in  writing  and  work  effectively 
under  deadline  pressure.  We  are  looking 
for  a  self-starter  who  can  initiate  pro¬ 
jects,  work  independently  and  produce 
results.  Relocation  expenses  will  be 
paid.  We  offer  a  complete  benefits 
package.  Salary  range:  $29,000  to 
$35,000.  Please  send  resumes  by  Jan. 
9  to: 

Vice  President/Administration 
The  Institute  for  Journalism  Education 
B  28  North  Gate  Hall 
University  of  California 
Berkeley,  CA  94720 

ADMINISTRATIVE 


President 


NATIONAL  PRESS  FOUNDATION 


The  National  Press  Foundation,  a  rapidly  growing  non-profit  organization 
dedicated  to  professional  excellence  in  journalism  through  mid-career  prog¬ 
rams,  is  seeking  a  president  and  chief  operating  officer  based  in  Washlrigton, 
D.C.  Duties  include  fundraising,  administration  of  small  staff  and  oversight  of 
educational  programs. 

Ideal  qualifications  include  development  experience,  proven  leadership  ability 
and  a  commitment  to  quality  journalism.  Salary  and  benefits  negotiable.  Send 
resume  and  letter  by  Jan.  10, 1987  to: 

The  Search  Committee 
National  Press  Foundation 
Post  Office  Box  57084 
Washington.  D.C.  20037-0084 

EDITOR  &  PUBLISHER  for  December  6, 1986 


HELP  WANTED 


ADMINISTRATIVE 


ASSOCIATE  PUBLICER-MAGAZINES 
Fast  growing,  solid,  professional 
publisher  seeks  experienced  pro  to  lead 
five  health  care  publications.  Reloca¬ 
tion  to  Southwest  with  outstanding 
growth  prospects.  Send  resume  to  Box 
1570,  Editor  &  Publisher. 


ADVERTISING 


25,000  Zone  3  5-day  daily  seeking 
aggressive  Advertising  Director. 
Management  experience  required.  TMC 
and  sales  training  background  helpful. 
Excellent  pay,  bonus  and  benefit^og- 
ram.  Send  resume  to  Box  1571.  Editor 
&  Publisher. 


RETAIL  ADVERTISING  MANAGER 
Tucson  Newspapers,  Inc.,  in  sunny 
Arizona  has  an  excellent  opportunity  for 
a  seasoned  retail  advertising  manager 
who  can  motivate  people,  provide  lead¬ 
ership  and  interact  with  the  business 
community.  The  person  selected  will 
manage  all  retail  sales,  ad  placement 
and  dispatch  departments.  Individual 
will  be  r^uired  to  have  budgeting  and 
sales  training  knowledge,  be  strong  on 
ideas  and  execution.  Please  send  cover 
letter,  resume  and  salary  history  to  Jon 
Clark,  Ad  Director,  Tucson  Newspapers, 
Inc.,  4850  S.  Park  Ave.,  Tucson,  AZ 
85714.  An  Equal  Opportunity 
Employer. 


ADVERTISING  DIRECTOR  needed  for 
progressive  suburban  newspaper  group 
with  18  community  weekly  newspapers 
and  250,000  circulation.  Excellent 
opportuntiy  for  an  aggressive,  market¬ 
ing  orient^  manager  with  a  proven  re¬ 
cord  of  goal  achievement,  to  join  our 
management  team.  The  candidate  we 
seek  must  have  demonstrated  leader¬ 
ship  abilities  and  excellent  human  rela¬ 
tions  skills  in  addition  to  a  Bachelor’s 
degree  and  five  plus  years  of  prior  re¬ 
lated  experience.  We  offer  a  competi¬ 
tive  compensation  and  fringe  package. 
Send  resume  and  salary  history  to  Box 
1555,  Editor  &  Publisher.  An  Equal 
Opportunity  Employer. 


ADVERTISING  SALES 
The  San  Jose  Mercury  News  is  expand¬ 
ing  the  outside  sales  staff  in  retail 
advertising.  We  need  people  with  4-6 
years  experience  in  outside  advertising 
sales  to  open  up  new  accounts  in  sever¬ 
al  categories  both  full  run  and  zone. 
These  jobs  all  offer  excellent  total 
compensation  tied  directly  to  sales 
success.  You  will  also  receive  excellent 
fringe  benefits  and  the  opportunity  to 
work  for  a  Knight-Ridder  newspaper  50 
miles  from  San  Francisco.  To  apply  call 
Lou  Alexander  1408)  920-5622  or  send 
your  resume  to  the  Mercury  News,  750 
Bidder  Park  Dr.,  San  Jose,  CA  95)90. 


TELEPHONE  SALES 
SUPERVISOR 

If  you  believe  in  Sales  Management  and 
Training  and  have  a  creative/innovative 
style,  then  you  could  be  what  the 
Cincinnati  Enquirer/Cincinnati  Post  is 
looking  for.  We  have  a  staff  of  1 1  that  is 
anxious  to  learn  and  develop  from  a 
professional.  Experience  in  telephone 
sales  is  a  must.  Account  development 
and  new  account  sales  are  essential. 
We’re  a  31 5,000 circulation  news¬ 
paper  with  TMC’s,  zones,  new  Sll 
computers,  and  an  opportunity  to  grow. 
We  are  one  of  Gannett’s  largest  news¬ 
papers  in  one  of  the  most  livable  cities 
in  the  USA.  If  you  have  the  ability  to 
manage  people  to  be  successful  and 
want  to  grow  with  some  of  the  best 
newspapers  in  the  country,  contact  us 
immediately. 

Send  your  resume  this  week  to: 

Classified  Advertising  Director 
The  Cincinnati  Enquirer 
The  Cincinnati  Post 
617  Vine  St. 

Cincinnati,  OH  45201. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES 
Sell  sports  supplement  your  area,  full  or 
part-time.  Proven  results  in  100  news¬ 
papers.  Generous  commissions,  some 
expenses,  sales  kit,  how-to  provided. 
Experience  good,  but  enthusiasm  best. 
Reply,  including  phone  no.,  to  Sports 
Orbit,  793  McLean  Ave.,  Yonkers,  NY 
10704. 


TRAINING  DIRECTOR 
We  are  looking  for  an  experienced  sales 
trainer  to  work  with  our  newspapers 
helping  them  to  develop  their  advertis¬ 
ing  and  marketing  skills.  The  ideal 
candidate  for  this  top  company  position 
will  be  currently  conducting  sales  train¬ 
ing  programs  at  the  corporate  and/or 
newspaper  level,  and  will  have  some 
prior  newspaper  sales  experience.  PSS 
III  training  experience  would  be  a  plus. 
This  position  will  operate  from  our  new 
company  headquarters  in  Princeton,  NJ 
and  will  provide  the  right  person  with 
the  opportunity  to  build  a  professional 
group  wide  staff  and  management  train¬ 
ing  program  from  the  ground  up.  Write 
in  confidence  to-.  James  E.  McKearney, 
Vice  President  Marketing,  Ingersoll 
Publications  Co.,  457  N.  Harrison  St., 
Princeton,  NJ  08540. 


WEEKLY  NEWSPAPER  group  needs 
experienced  salesperson  to  work  with 
publisher  in  Norfolk,  Virginia  area.  Must 
have  management  potential.  Write: 
Hanes  Byerly,  1000  Armory  Drive. 
Franklin,  VA  23851. 


CLASSIFIED  ADVERTISING  MANAGER 
The  Greensboro  News  &  Record,  serving 
North  Carolina  Triad  area,  has  an  oppor¬ 
tunity  for  an  experienced  newspaper 
manager.  This  position  reports  to  the 
vicepresident  and  director  of  marketing 
and  is  responsible  for  developing  and 
managing  a  sales  department  that 
reaches  linage,  ad  count  and  revenue 
goals.  Excellent  compensation  and 
benefit  package.  Please  send  resume  to 
Personnel  Department,  Greensboro 
News  &  Record,  PO  Box  20848, 
Greensboro,  NC  27420-0848.  EOE. 


AD  SALES  REPRESENTATIVE 
The  Wausau  Daily  Herald,  a  Gannett 
newspaper,  is  searching  for  a  profes¬ 
sional  retail  display  ad  salesperson.  We 
are  looking  for  someone  with  new  ideas, 
enthusiasm  and  a  proven  track  record  in 
newspaper  sales.  Send  resume  includ¬ 
ing  salary  requirements,  education  and 
work  history  to  Gay  Whisman,  Person¬ 
nel,  Wausau  Daily  Herald,  PO  Box 
1286,  Wausau,  Wl  54401. 

Equal  Opportunity  Employer. 


ADVERTISING  SALES 
Here  is  an  excellent  opportunity  for  a 
qualified,  energetic  person  who  is  will¬ 
ing  to  work  for  an  excellent  return.  Must 
have  good  sales  ability,  be  self  moti¬ 
vated,  reliable  and  willing  to  take  on 
responsibility.  Layout  skills  helpful. 
Possibility  for  advancement  into 
management  with  nationwide  company 
having  many  regional  offices.  Excellent 
income  and  benefits.  Please  send  letter 
and  resume  to  Box  1579,  Editor  & 
Publisher. 

ADVERTISING  DIRECTOR 

We’re  looking  for  that  special  person- 
someone  with  the  right  combination  of 
aggressiveness,  creativity,  enthusiasm, 
business  savvy,  analytical  know-how 
and  publications  advertising  experience 
to  lead  our  advertising  department. 
We’re  an  East  Coast  publication  in  an 
extremely  competitive  bilingual  market. 
Fluency  and/or  comprehension  of  Span¬ 
ish  helpful. 

Establish  and  meet  revenue  and  linage 
goals  and  we’ll  provide  an  opportunity 
to  shine,  pay  for  performance  along  with 
excellent  benefits. 

Send  your  resume  and  cover  letter  stat¬ 
ing  salary  requirements  to  Box  1580, 
Editor  &  Publisher.  EOE. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


CLASSIFIED  SALES  MANAGER  for 
large  weekly  shopper.  Top  compensa¬ 
tion  package.  Send  resume  to 
Publisher,  Dollar  Saver  Publications, 
37365  Centralmont  PL,  Fremont,  CA 
94536. 


ARTIGRAPHICS 

NEWSROOM  ARTIST 
The  Tacoma  News  Tribune  A  McCiatchy 
newspaper,  seeks  a  generalist  who  can 
provide  quali^  color  illustrations,  assist 
in  page  design,  handle  a  Macintosh 
and  help  set  the  pace  in  ieading  a  news¬ 
room  to  a  new  appreciation  of  graphics. 
Send  resume,  samples  to  Sherry  Bock- 
winkel,  Photo/Graphics  Editor,  The 
News  Tribune,  PO  Box  11000,  Tacoma, 
WA  98411. _ 

_ CIRCULATION _ 

ASSISTANT  CIRCULATION  DIRECTOR 
40,000  plus  daily  seeks  results 
oriented  manager  to  guide  and  direct 
the  administrative  operations  including 
the  departments  computer  operations 
and  departmental  expenses  and 
revenue.  Also  to  manage  a  staff  of  3 
District  Sales  Managers.  Knowledge  of 
Collier-Jackson  system  essential. 
Competitive  salary  and  benefits  in  ideal 
location.  Send  resume  to  Ken  Thomp¬ 
son,  Circulation  Director,  Anderson 
Independent-Mail,  PO  Box  2507, 
Anderson,  SC  29622. 

CALIFORNIA  OPPORTUNITIES 
The  Orange  County  Register  (312,000 
Daily  &  350,000  Sunday)  Circulation 
Department  grows  with  its  circulation 
creating  excellent  opportunities  for 
people  who  know  how  to  lead  through 
motivation  rather  than  intimidation.  If 
you’re  ready  to  move  up  and  offer 
personal  potential  and  proven  accom¬ 
plishments,  you  may  want  to  join  our 
young  and  developing  department. 

A.M.  HOME  DELIVERY  MANAGER 
North  Department,  33  District  Mana¬ 
gers,  3  Zone  Managers,  65  Part-time, 
500  adult  routes,  70;000  circulation. 
Should  also  know  youth  delivery. 

SALES  PROMOTION  MANAGER 
We  do  it  all,  youth  carrier  contests. 
District  Managers  (100  P.M.),  sales 
incentives  including  travel,  ads  training 
materials,  awards,  kick-off  parties,  etc. 

Send  letter  and  resume  to  Tom  M. 
Peterson,  Circulation  Director,  The 
Orange  County  Register,  625  N.  Grand 
Avenue,  Santa  Ana,  CA  97211. 

CIRCULATION  MANAGER 
17,000  south  central  Nebraska  daily 
needs  experienced,  aggressive,  innovc;- 
tive  manager.  Career  person  familiar 
with  postal  regulations,  audit  proce¬ 
dures,  data  processing  and  sales  moti¬ 
vation.  Good  salary,  bonus  and  bene¬ 
fits.  Quality  city  with  good  schools, 
shopping  and  recreational  activities. 
Send  resume  and  referencces  to  Don 
Heath,  General  Manager,  Hastings 
Tribune,  PO  Box  788,  Hastings,  NE 

68901. _ 

Do  you  have  that  ENTREPRENEURIAL 
SPIRIT?  Are  you  AGGRESSIVE  AND 
ENERGETIC?  Do  you  want  to  RUN 
YOUR  OWN  OPERATION  and  DETER¬ 
MINE  YOUR  OWN  EARNING  LEVEL? 
The  Herald  Examiner  is  establishing  a 
separate  sales  and  marketing  organiza¬ 
tion  and  is  seeking  a  manager  to  run  it. 
The  successful  candidate  should  have  a 
background  in  telemarketing  and  youth 
foot  crew  management,  strong  interper¬ 
sonal  and  leadership  skills  and  be  goal 
oriented.  Understanding  of  newspaper 
circulation  functions  desirable.  Excel¬ 
lent  salary  and  bonus  package.  Please 
send  resume  with  cover  letter  to  Bernee 
Strom,  Director  of  Circuiation,  Los 
Angeles  Herald  Examiner,  1111  S.  Hiii 
St.,  Los  Angeles,  CA  90015. 
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CIRCULATION  SALES 
AND  PROMOTION  MANAGER 
Self-motivated  individuai  with  strong 
written  and  oral  communication  skills 
sought  to  direct  circulation  sales  opera¬ 
tion  for  57,000  circulation  daily  news¬ 
paper  in  competitive  market.  (Washing¬ 
ton  Post  Co.  division).  The  candidate 
hired  wili  be  a  strong  promotions  idea 
person.  Successful  sales  management 
record  required.  Circulation  sales 
management  experience  preferred. 
College  degree  helpful.  Send  resume, 
cover  letter  and  salary  history  to  Human 
Resources  Department,  The  Herald,  PO 
Box  930,  Everett,  WA  98206.  EOE. 


HOME  DELIVERY  MANAGER  for  TMC 
shopper  with  200,000  circulation. 
Send  resume  to  R.  M.  Black,  Dollar 
Saver  Publications,  37365  Central¬ 
mont,  PL,  Fremont,  CA  94536. 


HOME  DELIVERY  MANAGER 
Progressive  50,000  plus  daily  in  Zone  2 
seeks  an  experienced  individual  to 
manage  its  home  delivery  department  in 
a  very  competitive  market,  (^ndidates 
must  be  creative  results  oriented  and 
pqssess  excellent  motivational  skills. 
Five  years  supervisory/managerial 
experience  reouired.  Also  required  is 
the  ability  to  develop  annd  implement 
district  manager  and  carrier  training 
programs.  Knowledge  of  entire  circula¬ 
tion  function  a  plus.  We  offer  competi¬ 
tive  wage  and  benefit  package.  Send 
resume  including  salary  requirements 
to  Box  1541,  Editor  &  Publisher. 


CIRCULATION/PROMOTION-We  are 
looking  for  a  person  with  daily  circula¬ 
tion  experience  with  emphasis  on  sales 
and  marketing  to  spearhead  our  current 
circulation  promotion  effort.  This 
person  will  be  expected  to  move  on  to  a 
newly-created  promotion  manager's  role 
subsequently,  assuming  responsibility 
for  coordinating  and  developing  all 
company  promotion  efforts.  Send 
resume  to  Grattan  Gray,  Monroe  Even¬ 
ing  News,  PO  Box  1176,  Monroe,  Ml 
48161. 


EDITORIAL 


COMPUTERESE  translated  into  English 
by  a  journalist/system  editor.  What  to 
buy.  Word  processing  and  communica¬ 
tions  programs.  Support.  Individuals, 
small  publications.  Beginners  welcome. 
Save  time,  money,  sweat,  tears,  NY 
Metro  area.  (212)  582-7126. 


COPY  DESK  CHIEF-The  Express,  a 
46,000-circulation,  7-day  PM,  needs 
an  experienced  copy  editor  who  knows 
how  to  write  good  headlines  and 
improve  bad  ones.  This  person  will 
manage  and  motivate  an  eight-member 
copy  desk,  working  the  slot,  critiquing, 
scheduling.  Some  layout  and  wire  edit¬ 
ing  duties  as  well.  Send  resume  and 
samples  to  Bruce  Frassinelli,  Box  391, 
Easton,  PA  18042. 


COPY  EDITOR 

Aggressive  Knight-Ridder  Sunbelt  daily 
lining  for  copy  editor  with  excellent 
word  skills,  solid  news  judgment,  a 
knack  for  sparkling  heads  and  a  creative 
design  eye.  Should  have  talent  for 
laying  out  a  snappy  page  1.  Join  a  team 
that  wants  to  put  out  the  best  mid-sized 
paper  in  the  Southeast.  Minimum  two 
years  daily  newspapering  experience 
required.  (lood  benerits,  fine  opportuni- 
W  for  professional  growth.  Write  Jack 
Swift,  Managing  Editor,  The  Columbus 
Ledger-Enquirer,  PO  Box  711,  Colum¬ 
bus,  GA  31994. 


COPY  EDITOR/ASSISTANT  CITY 
EDITOR  for  15,000  six-day  regional  AM 
paper  in  Zone  3.  Headline  writing, 
layout  skills  essential.  Help  direct  nine- 
person  news  staff,  send  resume  and 
salary  requirement  to  Northern  Virginia 
Daily,  Box  69,  Strasburg,  VA  22657. 
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CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1986 

LINE  AOS  POSITIONS  WANTED 

1  week  —  $5.25  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.70  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  Issue. 

3  weeks  —  $3.95  per  line,  per  Issue.  3  weeks  —  $2.50  per  line,  per  Issue. 

4  weeks  —  $3.15  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  Issue. 


Add  $5.50  per  Insertion  for  box  service.  Add  $3.50  per  Insertion  for  box  service. 
Count  as  an  additional  line  In  copy.  Count  as  an  additional  line  In  copy. 


Count  approximately  37  characters  and/or  spaces  per  iine. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 
For  Saturday’s  Issue. 


Payment  must  accompany  all  Positions  Wanted  ads. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch,  per  insertion. 


DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  avallabla  upon  raquaat. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publlshor 


11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 


EDITOR  &  PUBLISHER  for  December  6,  1986 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR  for  national  weekly  trade 
newspaper  covering  the  television 
industry.  Edit  copy  for  15  full-time 
reporters  and  over  a  dozen  part-timers 
and  stringers.  Part  of  Fairchild  Publica¬ 
tions  based  in  Denver.  Send  resume  to 
Editor,  Multichannel  News,  Suite  450, 
300  S.  Jackson,  Denver,  CO  8Q209. 

COPY  EDITOR  25,000  circulation 
Sunbelt  daily  located  in  city  of  50,000 
has  an  immMiate  opening  for  an  exper¬ 
ienced  copy  editor  who  can  also  design, 
bright,  modular  pages,  make  good  use 
of  full-color  process  and  spot  color  and 
write  crisp,  accurate  headlines  on  dead¬ 
line.  We  are  also  taking  applications  for 
future  copy  editing  positions.  Contact 
The  News  Editor,  The  Meridian  Star,  PO 
Box  1591,  Meridian,  MS  39301,  (601) 
693-1551. 


HELP  WANTED 


_ EDITORIAL _ 

FASHION  REPORTER 
An  excellent  opportunity  exists  for  a 
fashion  repprter  with  our  210,000  cir¬ 
culation  daily.  Duties  will  also  include 
writing  and  reporting  for  our  weekly 
style  section  and  our  semi¬ 
annual  special  fashion  magazine. 

The  ideal  candidate  should  have  related 
experience  and  excellent  writing  skills 
as  well  as  initiative,  creativity  and  the 
ability  to  understand  our  market  and  the 
interests  of  our  readers. 

We  offer  an  attractive  salary  and  benefit 
package  that  includes  dental  insurance 
and  tuition  reimbursement.  Please  send 
a  resume,  cover  letter  and  your  best 
clips  to  Donald  W.  Zimmerman,  Assis¬ 
tant  Director,  Personnel,  The  Provi¬ 
dence  Journal,  75  Fountain  St.,  Provi¬ 
dence,  Rl  02902.  An  Equal  Opportuni¬ 
ty  Employer. 


HELP  WANTED 


EDITORIAL 


MIAMI  BUREAU 

Major  newspaper  group  seeks  exper¬ 
ienced  reporter  for  1  person  bureau. 
Emphasis  on  enterprise,  breaking  news 
sidebars  and  fresh  second  day  follows 
from  South  Florida.  Must  speak  fluent 
Spanish.  Send  resume  to  Box  1591, 
Editor  &  Publisher. 


NEWS  EDITOR 

Great  opportunity  for  talented  journalist 
who  wants  to  learn  and  grow.  Will  do 
page  layout,  wire  editing,  headline  writ¬ 
ing,  coverage  of  county  government. 
Will  be  in  leadership  position  second 
in  command  with  people  oriented  com¬ 
munity  paper  that  wants  to  emphasize 
local  slant.  If  you  want  to  learn  the  news 
editorial  business  and  like  the  chal¬ 
lenge  of  producing  a  quality  paper, 
please  send  your  resume  to.  Patrick 
Madison,  Belvedere  Daily  Republican, 
401  Whitney  Blvd.,  Belvedere,  IL 
6100B. 


NEWS  EDITOR 

You  have  spent  your  time  on  the  beat 
and  the  desk  developing  a  philosophy 
of  community  journalism  that  embodies 
a  commitment  to  excellence  and 
service  to  readers.  Now  you  think  you’re 
ready  to  put  that  philosophy  to  work  as 
the  front  line  editor  of  an  award-winning 
afternoon  daily  with  a  talented  and 
eager  staff.  If  you  think  you  have  what  it 
takes  to  motivate,  captivate  and 
educate  that  staff  and  a  responsive 
readership,  send:  a  letter  outlining  your 
philosophy,  a  resume  detailing  your 
history,  no  more  than  3  page  clips 
depicting  your  talent,  and  three  refer¬ 
ences  capable  of  discussing  your  qual¬ 
ifications  to  Dave  Balcom,  Managing 
Editor,  The  Leader,  34  W.  Pulteney, 
Corning,  NY  14B30. _ 

SMALL  MIDWEST  DAILY  looking  for 
managing  editor  that  enjoys  the  chal¬ 
lenge  of  developing  and  sustaining  a 
strong  local  product.  Opportunity 
includes  writing,  editing,  layout  and 
working  with  management  to  develop 
circulation  as  well  as  an  award-winning 
editorial  product.  We  need  someone 
who  will  lead  and  teach — and  delegate 
to  others  so  they  will  grow.  We  are  a 
stepping  stone  newspaper  that  puts  out 
a  professional  product  and  a  quality 
educational  experience  to  those  learn¬ 
ing  the  business— so  we  want  the  best! 
Please  sent  resume  and  clips  to  Box 
1553,  Editor  &  Publisher. 


REPORTER 

Top-notch,  fast  growing  city  business 
paper  has  opening.  Business  reporting 
or  daily  new^per  experience  required. 
Las  Vegas  Business  Press,  3111  S. 
Valley  view,  E-110,  Las  Vegas,  NV 
B9102  (702)  B71-67B0. 


REPORTER  for  aggressive  NJ  AM  daily 
to  cover  exciting  city  minutes  from 
midtown  Manhattan.  At  least  1  year 
experience  required.  Must  be  able  to 
speak  Spanish.  Send  resume,  clips  to 
Gabriel  Escobar,  City  Editor,  The 
Dispatch,  409  39th  St.,  Union  City,  NJ 


REPORTER  with  exceptional  writing 
skills  needed  for  aggressive,  competi¬ 
tive,  award-winning  communi^  daily. 
The  emphasis  here  is  on  quality.  Call 
Richard  Osborne,  Associate  Editor,  The 
Journal,  Lorain,  OH.  (216)  245-6901. 

PRCXiRESSIVE  AM  in  the  Carolines  has 
openings  for  bureau  reporters  and  copy 
editors.  Bri^t  entry  level  prospects  will 
be  considered.  Starting  salary 
$16,900.  Box  1455,  Editor  & 
Publisher. 


NEWS  EDITOR.  18,000  Zone  5  daily 
seeks  aggressive  news  editor,  able  to 
motivate  good  young  staff.  Strong  copy 
editing  and  good  layout  a  must.  Send 
resume  and  clips  and  to  Box  1587, 
Editor  &  Publisher. 


COPY  EDITOR  for  metro  NY  AM  daily. 
Excellent  editing,  headline  and  layout 
skills  a  must.  One  year’s  experience 

K'  red.  Send  resume  to  Box  1586, 
&  Publisher. 


DAILY  NEWSPAPER  in  northern  Zone  5 
is  seeking  full-time  business  writer/ 
editor.  We  are  looking  for  an  amressive 
reporter  who  can  help  us  refine  and 
improve  our  coverage  of  the  local  busi¬ 
ness  community^.  Zone  5  candidates 
only,  please.  Box  1583,  Editor  & 
Publisher. 


DAILY  newspaper  business  reporter 
with  some  experience  and  genuine 
interest  in  business  and  industry.  Send 
resumes  and  references  to  Editor, 
Tribune,  Box  5468,  Great  Falls,  MT 
59403. 


DESIGN  DESK  EDITOR 
Knight-Ridder  PM  seeks  desk  editor  to 
do  feature  page  layouts  and  trouble¬ 
shoot  daily  page  pasteup,  including 
some  editing  and  headline  writing 
duties.  Two  years  experience  preferred 
but  will  consider  standout  grad.  Compe¬ 
titive  salary  and  excellent  benefits. 
Send  resume,  references  and  work 
samples  to  Robert  Jonason,  Design 
Editor,  The  News-Sentinel,  PO  box 
102,  Fort  Wayne,  IN  46801.  An  Equal 
Opportunity  Employer. 


DIVISION  SUPERVISORS 
Morning  daily,  200,000  plus  circula¬ 
tion  in  Ulifornia  is  seeking  profession¬ 
als  capable  of  supervising  14  districts 
circulation  managers  plus  support  staff 
Candidates  must  oe  creative  and  able  to 
motivate  entire  division  to  excel  in  all 
area  of  circulation.  Send  resume  to  Box 
1588,  Editor  &  Publisher.  EEO. 


EDITOR 

COMMON  CAUSE  MAGAZINE 
Award-wimning  political  journal, 
260,000  circulation,  seeks  exper¬ 
ience  editor-in-chief  with  commitment 
to  investigative  journalism.  Will  oversee 
staff  in  planning,  production  and  design 
for  4-color,  bi-monthly.  Salary  from 
$40,000  with  excellent  benefits.  Send 
resume,  clips  and  salary  requirements 
to:  Dept.  E,  Common  Cause,  2030  M 
St.,  N.W.,  Washington,  D.C.  20036 
An  Equal  Opportunity  Employer 


EDITOR/REPORTER:  Leadership, 
experience  in  both  for  Aspen,  Colo, 
daily.  Investigative,  layout,  assignment 
skills  are  pluses.  This  Job  is  both  fun 
and  trouble.  Dave,  (303)  925-2221, 
7-10  a.m.  MST  or  clips  to  Box  DD, 
Aspen,  (jo  81612. 


FEATURE  WRITER  we’re  looking  for  an 
experienced  full  time  reporter  for  our 
features  staff.  The  writer  should  be  a 
self-starter  who  can  produce  hard¬ 
hitting  stories  as  well  as  off-beat 
features.  Send  clips  and  resume  to  Joan 
Deutsch,  Features  Editor,  The 
Sacramento  Union,  301  Capitol  Mall 
Sacramento,  CA  95812. 


FEATURE  WRITER 

The  Fayetteville  Times  needs  an 
ambitious,  up-and-coming  feature 
writer  who  generates  own  ideas  and 
writes  snappy  copy  about  everything 
from  food  to  Freud.  The  pace  is  quick. 
The  focus  is  the  people  of  southeastern 
North  Carolina.  Send  resumes  and 
references  to  Mike  Arnholt,  The  Fayet¬ 
teville  Times,  PO  Box  849,  Fayetteville, 
NC  28302. 


FEATURE  WRITER 

Seeking  a  bright  creative  writer  to  fill  a 
features  department  vacancy  on  a  daily 
paper  with  a  circulation  of  200,000. 
Candidates  must  be  able  to  spot  social 
trends  and  present  them  in  an  intrigu¬ 
ing  way.  Flair  for  the  offbeat  is  a  plus. 
Solid  reporting  skills  are  a  must.  Applic¬ 
ant  should  have  at  least  3  years  experi¬ 
ence.  Send  resume,  writing  samples 
and  cover  letter  to  Karla  Garrett-Milton, 
Dayton  Daily  News  and  Journal  Herald, 
45  S.  Ludlow  St.,  Dayton,  OH  45402. 
We  are  an  equal  opportunity  employer. 


GROWING  South  Florida  daily  (20,000) 
seeks  experienced,  on  the  ball  night- 
wire  editor  and  reporter  assistant.  Only 
hard-working  professionals  need  apply. 
If  you  can  hustle  on  deadline,  keep 
errors  from  slipping  by  and  have  real 
talent  for  electronic  layout  and  use  of 
color,  send  resume,  clips  and  refer¬ 
ences  to  Box  1472,  Editor  &  Publisher. 


HAM  RADIO  EDITOR 
73  Amateur  Radio,  the  25  year-old  ham 
radio  monthly,  is  looking  for  an  exper¬ 
ienced  editor  who  also  has  a  back¬ 
ground  in  amateur  radio. 

If  you  have  an  enlightened  mind  filled 
with  creative  ideas,  and  are  able  to 
shape  the  editorial  focus  of  the  maga¬ 
zine,  you  must  also  be  totally  up-to-date 
on  ham  technology. 

If  you  write  clearly  and  concisely,  shar¬ 
ing  our  absolute  reverence  for  dead¬ 
lines,  you  must  also  understand  the 
marketplace  and  report  on  it  without 
editorial  bias. 

Send  resume  to  Stu  Norwood,  Associate 
Publisher,  73  Amateur  Radio,  WGE 
Center,  Route  202  N,  Peterborough, 
NH  03458. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


3000  GOVERNMENT  JOBS  List. 
$16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261. 

(Fee  required.) 


COPY  EDITOR 

50,000  circulation  daily  newspaper 
If  every  story  you  edit  is  better  when 
you’re  throu^:  if  you  write  bright,  on 
target  headlines  and  layout  attractive 
pages,  we  want  to  talk  to  you.  New 
England  area  applicants  only.  Send 
resume  and  samples  to  Neil  Roiter, 
Managing  Editor,  The  Standard  Times, 
555  Pleasant  St.,  New  Bedford,  MA 
02742.  No  calls,  please. 


EDITOR  &  PUBLISHER  for  December  6,  1986 


HELP  WANTED 


_ EDITORIAL _ 

ASSIGNMENT  EDITOR  and  librarian  to 
coordinate  photos  from  assignment  to 
final  cataloging  for  5  national  weeklies 
at  The  Times  Journal  Company.  Both 
organizational  and  people  skills  a  must; 
photography  knowledge  helpful.  Library 
science  or  related  knowledge  desired, 
not  essential  if  you’re  an  organized, 
personable  manager.  Excellent  com- 
Mny  paid  benefits.  Send  resume  to: 
The  Times  Journal  Company,  Human 
Resources  Dept.,  Attn:  Assignment 
Editor,  Springfield,  VA  22159.  EOE. 

ASSISTANT  CITY  EDITOR  sought  for 
aggressive  daily  in  dynamic  Los  Angeles 
market.  Must  possess  excellent  editing 
skills  and  be  able  to  generate  strong 
local  story  and  photo  ideas.  Outstand¬ 
ing  skills  on  deadline  required.  Send 
resumes  to  Skip  Rimer,  Assistant 
Managing  Editor,  Evening  Outlook,  PO 
Box  5W,  Santa  Monica,  CA  90404. 

ASSISTANT  SPORTS  EDITOR  wanted 
for  quality-oriented  Northwest  Florida 
daily.  This  is  not  a  writing  position. 
Candidate  must  be  strong  in  news  judg¬ 
ment,  layout,  graphics,  copy  editing 
and  headline  writing.  Organizational 
skills  a  must.  Send  resume,  work  sam¬ 
ples  and  cover  letter  to  Chris  Dortch, 
Sports  Editor,  Pensacola  News  Journal, 
PO  Box  12710,  Pensacola,  FL  32574. 

Assistant  City  Editor 
Business  Reporter 
Sports  Copy  Editor 

JOB  BANK  has  immediate  openings  on 
the  West  Coast  for  an  assistant  city 
editor  and  sports  copy  editor.  Also  list¬ 
ing  a  reporting  job  for  a  New  England 
magazine.  If  you  are  interested  in  these 
positions  please  send  a  resume  to  JOB 
BANK,  2615  River  Road,  Suite  7, 
Cinnaminson,  NJ  08077  or  call  Debra 
Bissinger  at  (609)  786-1910.  There 
are  no  referral  fees  for  the  above 
positions. 

BASEBALL  WRITER 
The  Tacoma  News  Tribune,  a 
McClatchy  newspaper,  seeks  a  pro  to 
travel  with  the  Seattle  Mariners  from 
spring  training  to  final  out.  Hard  hitting 
news  style,  plus  vwiting  touch  needed. 
Both  team,  paper  under  new  manage¬ 
ment  and  building  toward  playoffs. 
Send  resume,  samples  to  Blaine  John¬ 
son,  Sports  Editor,  The  News  Tribune, 
PO  Box  11000,  Tacoma,  WA  98411. 


BUSINESS  EDITOR 
Texas  magazine  publisher  seeks 
talented,  mature  business  editor  and 
writer  to  launch  and  maintain  trade  and 
new  product  sections.  Must  be  detail 
oriented,  and  able  to  communicate  well 
with  industry  leaders.  Send  resume, 
writing  clips,  earning  expectations  to 
Associate  Publisher,  Stevens  Publish¬ 
ing,  PO  Box  7573,  Waco,  TX  76714. 

BUSINESS  WRITER  with  surefooted 
ability  to  report  on  money  issues  for 
primarily  business  audience,  to  head 
newly  created  business  supplement  at 
growing  northern  New  England  mid¬ 
sized  daily.  Editing  experience  help¬ 
ful.  Box  1573,  Editor  &  Publisher 

COPY  EDITOR 

The  Jackson  Sun,  a  West  Tennessee 
afternon  daily  of  37,000,  has  an  open¬ 
ing  for  a  copy  editor.  Need  sharp  editor, 
strong  in  spelling,  grammar  ai^  page 
design,  who  can  handle  slot  duties.  1-2 
years  experience  preferred.  Send 
resume,  references  and  samples  of  work 
to  Lisa  Green,  News  Editor,  The  Jack- 
son  Sun,  PO  Box  1059,  Jackson,  TN 
38302. 


COPY  EDITORS,  reporters  and  photo¬ 
graphers  needed  for  a  large  Zone  5 
company.  Send  resume,  references  and 
4  work  samples  to  Project  Director, 
Suburban  Newspapers  of  Greater  St. 
Louis.  1714  Deer  Tracks  Trail,  St. 
Louis,  MO  63131.  No  phone  calls. 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


rblishing  1 

ASSISTANT  I 

EDITORS  I 

DESIGNERS  I 

COPYWRITER  I 

FIELD  I 

I  PUBUCATIONS  I 

^]oin  the  team  operating  the  largest^ 
%  hardcover  juvenile  book  club  opera-p 
*  tion  in  the  world.  Field  Publica-| 
tions  is  a  leading  publisher  andl 
'  marketer  of  supplemental  educa- 
i  tional  material  including  renowned 

!  classroom  periodicals  (such  as 
WEEKLY  READER)  and  a  large 
number  of  major  children’s  book 
I  clubs  and  continuities. 

Right  now,  we  need  to  fill  several  i 
positions: 

ASSISTANT  EDITORS 
WEEKLY  READER  AND 
OTHER  JUVENILE  PUBLICA- 

I  TIONS 

Responsibilities  include  research, 
selection,  writing  of  news  and 
learning  materials  for  our  elemen¬ 
tary  grade  weekly  publications  and 
book  clubs.  Assistant  Editor  will 
also  prepare  and  write  materials  for 
weekly  Teacher’s  Guide  when 
appropriate.  Looking  for  dynamic, 
creative  and  career  oriented  people 
with  experience  writing  for  child¬ 
ren.  Elementary  teaching  experi¬ 
ence  a  real  plus. 

I  DESIGNERS 

Seeking  2  highly  creative  Designers 
interested  in  handling  all  visual 
aspects  of  assigned  periodicals  from 
design  concept  to  printing.  Includes 
^managing  budgets,  working  with 
m  editors,  commissioning  art,  design- : 
m  ing  type  and  layout  and  following  j 
m  through  to  production.  | 

?  i 

COPYWRITER 

’  Perfect  opportunity  to  express  one  s 
,  creativity.  Looking  for  a  writer  with  j 
1-2  years  of  experience  generating 
'  creative  and  persuasive  direct  | 
response  copy-one  who  writes; 
^  concisely,  quickly  and  with  flair.  | 

We  have  an  attractive  and  friendly  j 
working  environment  in  the  college  \ 
community  of  Middletown,  CT^ 
(within  100  miles  of  Boston  and^ 
NYC).  We  offer  a  competitive  salary  \ 
program  commensurate  with  exper-  \ 
lence  and  an  outstanding  benefits  j 
,  package.  Send  resume  and  salary 
/  requirements  (Designers  please! 
^  send  3  copies  or  slides  of  work! 

(samples)  to  John  L.  Callaway  111,; 
Employment  Manager,  Field  Publi-  i 
cations,  245  Long  Hill  Road,: 
Middletown,  CT  06457.  Field  Publi- 1 
cations  Takes  Affirmative  Action; 
Toward  Equal  Opportunity. 


SOUTH  DAKOTA'S  oldest  daily  news¬ 
paper  is  looking  for  an  energetic,  crea¬ 
tive  managing  editor  to  lead  a  small  but 
award-winning  newsroom.  Send  inquir¬ 
ies  to  Noel  Hamiel,  Yankton  Daily  Press 
&  Dakotan,  PO  Box  56,  Yankton,  SD 
57078. 

i  THE  TIMES-PICAYUNE  of  New  Orleans 
f  is  seeking  a  copy  editor.  Candidates 
should  have  at  least  two  years  of  copy 
desk  experience.They  should  be  able  to 
I  demonstrate  a  strong  command  of  the 
I  English  language  andthe  ability  to  write 
I  bright,  accurate  headlines. 

\  All  copy  desk  positions  require  evening 
)  work.  Send  resume  to:  the  Personnel 
I  Manager,  ATTN;  Copy  Desk  Position, 

I  The  Times-Picayune,  3800  Howard 
Ave.,  New  Orleans,  LA  70410.  An 
Equal  Opportunity  Employer  M/F. 

TWO  JOBS  The  Island  Packet,  5  day  AM 
serving  one  of  America’s  finest  resort 
communities,  has  two  openings:  entry 
level  copy  editing  position  and  night 
sports  editor.  Latter  job  requires  sharp 
layout  skills,  abiliW  to  work  with  mini¬ 
mal  supervision.  Send  letter,  resume, 
work  samples  to  Editor,  Teriy  Plumb, 
PO  Box  5727,  Hilton  Head,  SC  29938. 
No  calls. 

WANTED:  COPY  EDITOR  for  Chicago 
community  weekly.  Experience  in  page 
layout  and  production  essential.  Pay 
commensurate  with  experience.  Seek¬ 
ing  sharp,  alert  person  looking  for 
editorial  advancement.  Box  1569, 
Editor  &  Publisher. 

WASHINGTON  BUREAU 
REPORTER  NEEDED 
European  edition  of  The  Stars  and 
Stripes,  U.S.  daily  newspaper  pub¬ 
lished  in  West  Germany,  seeks  a  repor¬ 
ter  for  its  two-person  Washington 
Bureau  to  research  and  write  articles 
about  defense  issues  and  congressional 
actions  affecting  the  military.  Candi- 
idates  must  have  at  least  three  years 
experience  on  a  U.S.  metropolitan  daily 
newspaper  and  state  legislative  or 
congressional  reporting  experience. 
$26,381  P/A  and  group  insurances. 
Applicants  must  send  a  completed 
application  (DA-form  3433)  and  a  full 
resume,  including  clippings.  Applica¬ 
tion  forms  can  be  obtained  by  calling 
the  European  Stars  and  Stripes, 

New  York  Operations  Office  (212) 
620-3333.  Applications  must  be  post¬ 
marked  on  or  before  December  12, 
i  1986  nnd  must  be  addresed  to  the  Civi- 
ilian  Personnel  Office,  c/o  European 
i  Stars  and  Stripes,  New  York  Operations, 
1252  7th  Ave.,  Room  401,  New  York, 
InY  10001. _ 

jWEEKEND  EDITOR-3  days  copy  desk. 
At  least  2  years  experience.  Advance- 

i  ment  potential.  Immediate  opening. 
Contact  Joe  Matasich,  Editor,  Ypsilanti 
I  Press,  Ypsilanti,  Ml  (313)  482-2000  or 
iwrite  same  20  E.  Michigan  Ave.,  Ypsi- 
Jlanti,  Ml  48198. _ 

iwEEKLY  OIL  NEWSLETTER  seeks 
M  reporter  with  around  3  years  experi- 
lence.  Houston  based.  Resume  to  Petro- 
lleum  Argus,  4801  Woodway,  Suite  240 
iw,  Houston,  TX  77056. 

WIRE/COPY  EDITOR  needed  for  small 
daily  newspaper.  Knowledge  wire 
service,  camera,  editing,  writing, 
design  necessary.  Good  opportunity  to 
work  with  a  growing  newspaper  group. 
Send  resume,  samples,  salary  require¬ 
ments  to  Jim  Merritt,  PO  Box  1999, 
Sulphur,  LA  70663. 

ZONE  8  COMMUNITY  DAILY  seeking 
managing  editor  with  sharp  people 
skills.  Must  be  excellent  communicator, 
good  writer,  experienced  layout  person 
whose  hard  work  and  vision  will  help 
make  a  good  newspaper  better.  Reply  to 
Box  1584,  Editor  &  Publisher. 


POLITICAL  REPORTER  wanted  to  cover 
Maine  capital  for  Sunday  paper.  Objec¬ 
tive,  analytical  mind,  ability  to  grasp 
complexity  and  subtlety,  clear,  interest¬ 
ing  writing  sWIe,  hard  worker.  Strong 
clips  and  willingness  to  learn  more 
important  than  previous  experience. 
Growing  43,000  paper  committed  to 
excellence  in  pospering  area.  Good 
quality  of  life  at  affordable  prices.  Pay 
about  $20,000.  Send  resume  and  clips 
(no  calls  please)  to:  Thomas  Kelsch, 
Lewiston  Daily  Sun,  104  Park  St., 
Lewiston,  ME  (54240. 

SMALL  STATE  BIG  OPPORTUNITY  our 
24,000  state  capital  daily  needs  a 
reporter.  We  prefer  the  person  to  have 
starred  at  a  small  daily  or  a  quality 
weekly  but  more  important  is  that  the 
right  candidate  be  imaginative,  self 
motivated,  tenacious  reporter  who 
seeks  news  stories  everywhere  and 
knows 

how  to  accomplish  them.  Send  cover 
letter,  resume  and  clips  to  Frank  A. 
Fantini,  Executive  Editor,  Delaware 
State  News,  PO  Box  737,  Dover,  DE 
19901. _ 

SPORTS  NEWS  EDITOR 
Experienced  AM  layout  person  needed 
by  100,000  plus  circulation  Midwest 
daily.  Will  be  responsible  for  appear¬ 
ance  of  large  sports  section  including 
big  Saturday  and  Sunday  editions. 
Particular  skills  in  organization,  layout, 
graphic  design,  working  with  color  and 
ability  to  handle  large  volume  of  incom¬ 
ing  news  necessary.  Top  salary  and 
benefits.  Please  send  samples  espe¬ 
cially  weekends.  Contact  Paul  King, 
Sports  Editor,  Journal  Star,  1  News 
Plaza,  Peoria,  IL  61643,  (309) 
686-3131. _ 

THE  DAILY  JOURNAL,  long  established 
English  language  daily  in  Caracas, 
Venezuela  is  seeking  candidates  for 
immediate  opening.  Also  accepting 
applications  for  future  openings  as  we 
begin  our  annual  recruiting  program. 
Copy  editors  strong  in  organization, 
working  with  reporters,  l^outand  head¬ 
line  writing  exMrience.  Ruent  in  Span¬ 
ish  a  must.  V15t  experience. 

Reporters  for  general  assignment  beat. 
Should  have  Knowledge  of  business, 
industry  and/or  petroleum.  Fluent 
Spanish  a  must. 

Sports  editor.  VDT  experience  helpful 
and  knowledge  of  Spanish. 

Reporters  for  lifestyle  section  (com¬ 
munities,  lifestyles,  art,  entertainment 
and  feature  writing).  Fluent  Spanish 
required. 

We  are  a  7-day  a  week  tabloid  with  our 
own  modern  plant.  Send  letter,  resume, 
clips,  passport  size  photos  to  Nigel 
Cumberbatch,  Managing  Editor,  C/0  Jet 
Cargo  International,  The  Daily  Journal, 
PO  Box  020010,  Miami,  FL  33102- 
0010.  Phone  562-1122  or  561-2817 
(Caracas,  Venezuela). 

THE  PRESS  DEMOCRAT,  an  80,000 
circulation  New  York  Times  Co.  AM  in 
northern  California,  is  seeking  a  staff 
photographer  proficient  in  all  aspects  of 
photojournalism,  including  studio 
illustrations  and  pro  sports.  Applicants 
must  have  at  least  3  years  daily  color 
newspaper  experience.  Salary  $594  to 
$711  a  week,  depending  on  experi¬ 
ence.  Send  resume  and  slide  portfolio 
to  Timothy  Baker,  Photo  Department, 
FO  Box  569,  Santa  Rosa,  CA  95402. 

THE  SAN  JOSE  MERCURY  NEWS  is 
looking  for  a  health  and  fitness  writer. 
The  successful  candidate  will  have  a 
minimum  5  years  reporting  experience 
on  a  metro  daily,  demonstrated  strength 
in  feature  writing,  plus  expertise  in 
health  and  fitness  subject  areas.  Send 
resume,  clips  to  Patricia  Fisher,  AME/ 
Personnel,  San  Jose  Mercury  News, 
750  Ridder  Park  Dr.,  San  Jose,  CA 
95190. 

EDITOR  & 


LIFESTYLE  EDITOR 
Florida  daily  seeks  lifestyle-activities 
editor  who  has  strong  organizational 
abilities  and  can  handle  any  workload. 
$22,000,  full  benefits.  Send  resume, 
clips,  to  Box  1568,  Editor  &  Publisher. 

MANAGING  EDITOR  wanted  for  a  six 
day  morning  community  newspaper. 
Strong  reporting  and  editing  skills. 
Number  2  person’s  chance  to  get  into 
management.  Local  news  minded. 
Resume,  clips  and  salary  history  to 
Publisher,  The  Morning  News,  Box  70, 
Blackfoot,  ID  83221.  This  is  your 
chance  to  grow. 


RELD  SERVICE  MANAGERS 

Graphic  Management  Associates 
Inc.,  the  inserter  company,  has 
immediate  requirements  for  field 
service  managers  responsible  for  the 
installation  and  training  of  GMA 
inserting  systems  to  the  newspaper 
industry  throughout  the  United 
States.  Please  forward  resume  to 
Graphic  Management  Associates 
Inc.,  11  Main  St.,  Southboro,  MA 
01772,  Attn:  Manager  Human 
Resources. 


_ PRESSROOM _ 

COMMERCIAL  PRESSPERSON  needed 
for  Zone  7  daily  with  growing  printing 
operations.  Experience  on  Goss  Urba¬ 
nite  essential.  Excellent  hunting,  fish¬ 
ing,  boating,  weather.  Nice  place  to 
work,  beautiful  family-type  community 
to  live  in.  Apply  in  confidence  to  Box 
1578,  Editor  &  Publisher. 

PRESSROOM  FOREMAN  needed  at  the 
Medford  (Ore.)  Mail  Tribune,  30,000 
circulation,  5  day  PM  and  Sunday  AM 
newspaper.  Must  have  5  years  experi¬ 
ence  in  all  asp^ts  of  press  and  plate¬ 
making  including  full  process  color 
experience.  Will  supervise  staff  of  7  on 
6  unit  Goss  press.  Excellent  benefits. 
Send  resume  and  salary  requirements 
by  January  8  to  Tudy  Schiveley,  Person¬ 
nel  Manager,  The  Mail  Tribune,  PO  Box 
1108,  Medford,  OR  97501. 

SUPERVISOR  system  format  and  press 
operators.  Experienced  web  press  oper¬ 
ators.  A  chance  to  learn  and  grow.  Good 
benefits.  Opportunity  for  advancement. 
Salary  based  on  experience.  Apply  in 
writing  to  Roger  Stec,  System  Produc¬ 
tion  Director,  The  Reporter,  307 
Derstine  Ave.,  Landsale,  PA  19446  or 
call  (215)  B55-8440  x  297.  EOE. 


_ PRODUCTION 

COLOR  SCANNER  OPERATOR 
Philadelphia  suburban  daily  requires 
experienced  scanner  operator  for  its 
new  Crosfield  screen  scanner.  Excellent 
pay  and  benefits.  Send  resume  to  Bill 
Hollis,  Production  Superintendent,  The 
Delaware  County  Daily  Times,  500 
Mildred  Ave.,  Primes,  PA  19018. 

PRESSROOM  FOREMAN 
Newspaper  needs  pressroom  foreman 
with  good  background  in  offset  printing 
and  pressroom  supenrision.  Newspaper 
has  eight  units  of  Goss  Headliner  Mark  I 
and  Mark  II  Dilitho  press.  56,000 
Daily;  77,000  Sunday.  Should  have 
mechanical  knowledge  as  well  as  qual¬ 
ity  printing  experience.  We  offer  an 
excellent  benefit  package.  Send  resume 
tO: 

Personnel  Department 
PO  Box  19430 
Green  Bay,  Wl  54307-9430 
Equal  Opportunity  Employer 
PUBLISHER  for  December  6,  1986 


HELP  WANTED 


PRODUCTION 


MAILROOM  MANAGER 
Seven  day  a  week  AM  operation  is  look¬ 
ing  for  a  mailroom  manager.  Applicants 
should  have  thorough  knowledge  of 
Muller  227,  be  able  to  do  set  up  and 
maintenance.  Located  in  central  Zone 
2,  this  job  will  pay  $23-26K  plus  full 
benefits.  Women  and  minority  applic¬ 
ants  are  welcome.  Please  send  resume 
with  salary  history  to  Box  1566,  Editor 
&  Publisher. 


SUPERVISOR  COMPOSING 
Nightside  composing  room  supervisor 
with  daily  AM  newspaper;  approximate¬ 
ly  60  miles  north  of  New  York  City. 
Applicants  must  have  prior  supervisory 
experience  and  newspaper  composing 
room  or  commercial  shop  experience. 
Competitive  salary  determined  by 
experience.  Full  group  benefit  package. 
Qualified  applicants  should  apply  to 
Personnel  Department,  The  Times- 
Herald  Record,  40  Mulberry  St., 
Middletown,  NY  10940.  EEO/M/F/V/H. 


PUBLIC  RELATIONS 

SEEKING  ENERGETIC  person  for  mark¬ 
eting  oriented  PR  staff  of  dynamic  phar¬ 
maceutical  company  in  Zone  2.  3-5 
years  experience  in  health  care  PR  or 
medical  reporting  required.  Box  1585, 
Editor  &  Publisher 


_ SALES _ 

AD  SALES  ABILITY  IMPORTANT 
Excellent  income  opportunity.  Run  and 
own  local  monthly  newspaper  for  Bingo 
players.  Part  of  national  franchise 
network.  Complete  training,  start-up 
materials,  monthly  camera  ready  pack¬ 
age  provided.  You  write  local  stories, 
take  photos,  sell  ads  and  distribute. 
$2,000  to  $4,000  capital  necessary, 
10%  royalty  monthly.  Openings  in  Ohio, 
Pennsylvania,  Connecticut,  North 
Carolina,  Iowa,  Oklahoma,  New 
Orleans,  Chicago,  Atlanta,  Memphis 
and  New  Hampshire.  Call  collect  (206) 
771-1454  or  (206)  771-2455. 


MEDIA 

SALES  PRESENTATION  ANALYST 

The  San  Francisco  Newspaper  Agency, 
agent  for  the  SF  Chronicle  and  SF 
Euminer  is  seeking  a  sales  presenta¬ 
tion  analyst  with  a  minimum  of  3  years 
experience  in  writing  sales  presenta¬ 
tions  and  preparing  printed  collateral 
materials  for  a  newspaper  or  other 
media. 

The  ideal  candidate  should  have  strong 
written  and  verbal  presentation  skills, 
with  solid  experience  in  analyzing  pro¬ 
prietary  and  syndicated  survey  research 
data  and  producing  technically  accur¬ 
ate  and  persuasive  sales  support  mater¬ 
ials. 

Familiarity  with  media  scheduling  soft¬ 
ware  and  its  application  in  preparing 
inter-media  sales  presentations,  as  well 
as  a  basic  knowledge  of  personal  com¬ 
puter  systems  and  software  would  be  a 
lus. 

or  consideration,  please  send  a  copy  of 
your  resume  and  three  samples  of  sales 
support  materials  or  presentations  to: 

San  Francisco  Newspaper  Agency 
Employee  Relations  Department 
925  Mission  St. 

San  Franciscco,  CA  94103 
Attn:  Ms.  Lawrence 


WANTED— News  senrice  sales  rep.  The 
N  Y  Times  Syndication  Sales  Corp. 
seeks  aggressive,  experienced  news¬ 
paper  salesperson  to  sell  new  and 
unique  wire  services  to  newspapers  and 
newspaper  groups  in  the  U.S.  and 
Canada.  We’re  looking  for  somesone 
with  wire  service  sales  experience  as 
well  as  editorial  savvy.  Heavy  travel. 
Send  cover  letter  and  resume  to  Sales 
Manager,  N  Y  T  Syndication  Sales 
Corp.,  130  Fifth  Ave.,  New  York,  NY 
lOdll. 


HELP  WANTED 


_ SALES _ 

VICE  PRESIDENT  SALES 
The  Tucson  Division  of  a  Fortune  500 
communications  company  has  an  im¬ 
mediate  opening  for  a  VP  sales.  The 
candidate  must  have  5  years  of  outside 
sales  management  experience  with 
strengths  in  planning,  budgeting,  re¬ 
cruiting,  training  and  motivating  the 
sales  force.  Please  send  resume  and 
salary  history  to  HHEM/Tucson,  Attn: 
President,  1861  W.  Grant  Road, 
TucsonjAZ85745^^^^^^^^^ 

POSITIONS 

WANTED 


ADUmUSTRATIVE 

BUSINESS  MANAGER/CONTROLLER- 
energetic  team  member  with  over  15 
years  experience,  strong  budgeting  and 
variance  analysis  background,  good 
management  and  people  skills.  Have 
experience  in  AM/PM  conversion,  labor, 
new  plant,  remodeling,  problem 
solving.  Seeks  Financial  Management 
position  with  daily  and/or  small  news¬ 
paper  group.  Will  relocate  all  Zones. 
Contact  Bill  Nicholson  (714) 
495-7195. 


FINANCIAL  OPERATIONS  DIRECTOR 
...15  years  financial  experience... Last 
5  years  at  200,000+  newspaper. 
Initiated  extensive  improvements  thru 
creative  system  changes  and  revised 
workflow  organization  and 
control. ..Expertise  in  Budgeting/ 
Planning. ..Responsible  for  Internal 
Auditing/Billing/Credit/Collections/ 
Personnel.  Have  coordinated  develop¬ 
ment  of  major  Advertising/Financial/ 
Cost  systems.  Call  Mike  Reibling  at 
(817)  249-2434.. 


NEED  A  publisher  to  propel  your  new 
acquisition  to  profitability???  Executive 
with  proven  bottom  line  results  on  daily 
and  weekly  publications — Experience  in 
tough  competitive  markets— Innovative 
marketing  and  promotionai  skills— 
Proven  leader  and  motivator — Public 
relations  and  community  involvement  a 
specialty— Can  do  it  all— Excellent 
references— Available  January  1, 

1987.  (818)  359-2449. 


PUBLISHER/GENERAL  MANAGER 
20  years  experience  in  advertising  and 
general  management.  Last  10  years  as 
president  or  GM  with  dailies  of  30,000 
-  115,000  circulation  in  competitive 
and  non-competitive  markets.  Have 
successfully  engineered  turnarounds. 
43  year  old  newspaper  executive  seeks 
#1  or  #2  position  with  daily. 

Prefer  pro^rties  with  problems  and/or 
competition  in  Zones  1,  2  or  5.  Will 
consider  others.  Please  contact  Barry 
Hopwood  (717)  347-M56  Days  or 
(717)  274-3149  evenings. _ 

PUBLISHER/EDITOR/GM  -  25  years 
experience  in  all  aspects  of  newspaper 
publishing/editing/advertising.  Com¬ 
munity  minded  family  man,  48,  seeks 
position  with  daily  or  weekly.  Zones  3,  4 
preferred.  Hamrick  (404)  889-3659. 

SEEKS  RELOCATION 
20  years  experience  in  newspaper,  tele¬ 
vision  as  vice  president,  general  mana¬ 
ger  of  daily  with  weekly  group,  shopper 
and  commercial  print  plant  plus  televi¬ 
sion  group.  Stock  interest  re-purchased 
reason  for  opportunity  to  move.  Proven 
record,  references.  Interested  in  news¬ 
paper  or  related  field  in  Zones  3  or  4. 
Box  1581,  Editor  &  Publisher. 


_ aRCULATION _ 

CIRCULATION  DIRECTOR:  Exper¬ 
ienced  with  both  weekly  and  daily  news¬ 
papers.  Available  Jan.  1st.  James  H. 
Watson,  5958  N.  3rd  St.,  Philadelphia, 


POSITIONS  WANTED 


_ CIRCULATION 

CIRCULATION  DISTRICT  MANAGER, 
15  years  Zone  9.  Business  degree. 
Seeks  challenging  position.  Consider  all 
locations.  Contact  Marvin  Clapp.  (206) 
695-5989. 


CIRCULATION  MANAGER,  13,000 
daily.  Employed,  experienced  man 
wants  to  relocate.  Box  1557,  Editor  & 
Publisher. 


_ EDITORIAL _ 

ATTENTION  FOREIGN  EDITORS. 
Experienced  reporter,  newsroom  mana¬ 
ger  seeks  spot  in  Far  East.  Speak 
Mandarin  Chinese.  Lived  Mainland  two 
years.  Masters  in  Chinese  History.  Box 
1549,  Editor  &  Publisher. 


AUTOMOTIVE  WRITER  wants  to  put 
native  Detroit  background  to  use  in 
Zones  8,9.  Experience:  columns, 
features  and  Mc(jraw-Hill  author.  Mike 
Spaniola  (313)  288-5119. 

AWARD  WINNING  reporter/editof  who 
learned  the  nuts  and  bolts  of  hard  news 
reporting  through  scraped  knees,  dirty 
clothes  and  hours  of  digging,  seeks 
similar  position  with  daily  in  any  Zone. 
Eager  for  challenge.  Experience  in  all 
beats,  layout,  photography  and  paste¬ 
up.  Journalism/English  degree.  Write 
Melissa  Monson,  PO  Box  1384,  Berth- 
oud,  CO  80513. 


BRIGHT  HARD-NEWS  reporter  (age  23) 
for  NY  metro-area  daily  seeks  full-time 
reporting  job.  Any  area.  Box  1582, 
Editor  &  Publisher. 


HOME  IS  WHERE  THE  STORY  IS 
And  that's  not  at  formerly  progressive 
corporation  which  has  increasingly 
adopted  fortress  metality.  If  you  want 
two  decades  plus  of  in-depth  story  tell¬ 
ing — for  dailies,  news  agency,  weeklies 
and  magazines.  I  need  to  get  back  in  a 
job  where  the  story  and  readers  are  what 
count.  Box  1575,  Editor  &  Publisher. 


CUB  REPORTER  looking  for  Zone  4  or  6 
middle  market  daily.  Florida  preferred. 
Extensive  business,  entertainment, 
features  experience.  Recent  college 
graduate  with  strong  computer  back¬ 
ground.  Aggressive,  professional  and 
willing  to  learn.  David  Sarney,  850 
Mangrove  Pt.  Rd.,  Sarasota,  FL  34242, 
(813°  349-2761. 


EDITORIAL  PAGE  editor-writer.  A  real 
rofessional  loaded  with  experience, 
rolific  award-winner.  Bright  pages. 
Box  1564,  Editor  &  Publisher. 


JOURNALIST,  M.A.,  fluent  Spanish,  to 
base  in  Mexico  City  and  reporVphoto- 
graph  on  Central  America.  Clips  and 
references.  Rob  Stamps  (619) 
466-2880. 


POSITIONS  WANTED 


_ EDITORIAL _ 

EX-NEWS  AMERICAN  sports  copy 
editor,  12  years  on  dailies,  seeks  edit¬ 
ing  job  on  metro  sports  section.  Any 
Zone.  Chuck  Rappaport,  2616  St.  Paul, 
Balitmore,  MO  21218.  (301) 
243-2671. 


MANAGEMENT  POSITION  sought  by 
experienced,  efficient,  award-winning 
editor-writer.  Box  1545,  Editor  & 
Publisher. 


NATIONAL  AWARD-WINNING  reporter 
with  20  years  Washington,  D.C. 
experience  seeks  more  independence. 
Would  like  to  head  investigative  team  or 
bureau  of  smaller  newspapers.  Broke 
CIA  mining  of  Nicaragua's  harbors  and 
many  other  exclusives.  Appears  regular¬ 
ly  on  TV  News  programs.  Reply  Box 
1548,  Editor  &  Publisher. 


SEASONED  NEWSMAN  working  on  a 
copy  desk  wants  to  add  spice  to  your 
pages  by  writing  a  three-times-a-week 
column.  If  your  paper  comes  in  only  one 
flavor— vanilla — I  can  produce  the  kind 
of  columns  that  will  leave  your  readers 
thinking  that  your  paper  does  have  a 
personality,  after  all.  I  will  be  writing 
about  the  individuals  who  make  up  your 
readership.  I'll  write  about  their  strug¬ 
gles,  their  failures,  their  successes.  I 
have  a  sample  column  ready  for  you  to 
evaluate,  and  more  clips  than  you  have 
time  to  read.  Box  1590,  Editor  & 
Publisher. 


SOUTH  EAST  ASIA  SPECIALIST 
accepting  freelance  or  stringer  assign¬ 
ments  for  upcoming  ASEAN  tour. 
Experienced  newspaper  and  magazine 
writer  with  journalism  MA.  Knowledge 
runs  the  gamut  from  military  to  culture. 
Box  1556,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR.  Seven  years  of 
pro  beat  experience  tor  major  AM.  Now 
sports/news  director  of  radio  station. 
Want  back  in  business,  but  no  more 
road  work.  Outside  perspective  makes 
for  quality  inside  idea  man.  Box  1589, 
Editor  &  Publisher. 


YOUNG  SPORTS  REPORTER  with 
experience  weeks  position  in  active 
sports  market  where  writing  and  handi¬ 
capping  skills  can  be  used  in  horse 
racing  coverage.  David  Wessel,  6827 
Copper  Falls  Ct.,  St.  Louis,  MO  63129 
(314)  846-8377. 


_ PRESSROOM _ 

VETERAN  WEB  OFFSET  PRESSMAN. 
Experienced  on  Goss-Metros,  Urbanite, 
Rotogravure  Presses,  25  years  in  news¬ 
paper,  magazine  (Parade).  5  years  DM 
Circulation,  excellent  resume  and  refer¬ 
ences.  Edw.  Nolte;  (618)  475-2804. 
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SHOP  TALK  AT  THIRTY 

Good  news  and  bad  news  about  minority  hiring  in  newsrooms 


By  DeWayne  Wickham 

The  bad  news  that  I  bring  is  that 
much  of  the  good  news  we  have  been 
getting  about  minority  employment  in 
newsrooms  across  the  country  is 
wrong  or,  at  best,  misleading. 

This  year  The  American  Society  of 
Newspaper  Editors  reported  in  its 
employment  survey  that  the  minority 
newsroom  workforce  has  grown 
nearly  one-half  of  1%  over  the  last 
year.  Up  from  5.76%  in  1985,  to 
6.30%  today  —  this  in  a  nation  where 
roughly  20%,  one  in  every  five  Ameri¬ 
cans,  is  a  minority-group  member. 

Unnoticed  in  this  report  by  some 
was  an  admission  by  the  ASNE 
minorities  committee  that  its  annual 
survey  was  a  bit  flawed,  resulting  in 
the  overall  number  of  minority 
employment  being  overstated. 

In  reality,  ASNE  officials  admit¬ 
ted,  the  current  number  of  minority 


(Wickham  is  a  columnist  for  Gan¬ 
nett  newspapers.  This  is  a  recent 
speech  he  gave  to  the  ASNE  minority 
jobs  fair  in  Kansas  City,  Mo.) 


newsroom  personnel  is  in  fact  closer 
to  6%,  substantially  less  than  the 
number  of  minorities  in  our  popula¬ 
tion. 

This  is  significant  because  there  are 
many  people  in  newspapers  who 
think  that  management  has  already 
done  too  much  to  employ  minorities, 
people  who  would  have  you  stop 
attending  job  fairs. 

The  ASNE  survey  also  reported 
that  the  number  of  minorities  in  news¬ 
paper  management  positions  has 
jumped  from  9%  last  year  to  12%  in 
1986  —  an  increase  that  was  termed 
“significant.”  On  its  face,  it  appears 
significant. 

But  the  bad  news  is:  this  good  news 
too  is  distorted. 

Upon  closer  examination  of  the 
ASNE  data,  one  finds  that  there  are 
about  10,400  newsroom  managers, 
only  4%  of  whom  are  minorities. 

The  difference? 

ASNE’s  figure  represents  the  per¬ 
centage  of  minority  newsroom  per¬ 
sonnel  who  are  managers,  not  the  per¬ 
centage  of  managers  who  are  minori¬ 


ties. 

Listen  closely  now. 

Twelve  percent  of  the  nation’s 
3,200  minority  newsroom  personnel 
are  news  executives.  So  stated,  one 
might  be  impressed.  But  more 
revealing  is  the  fact  that  minorities 
account  for  only  4%  of  the  nation’s 
10,420  news  executives. 

Well,  so  what,  you  say?  ASNE 
simply  chose  to  look  at  the  data  in  a 
more  positive  light.  What’s  the  com¬ 
plaint? 

Let  me  tell  you. 

America  is  experiencing  the  end  of 
its  second  Reconstruction  period.  For 
far,  far  too  many  people  in  this  coun¬ 
try  equal  opportunity  and  affirmative 
action  are  no  longer  a  part  of  the 
national  conscience. 

It  wasn’t  always  that  way. 

The  first  affirmative  action  pro¬ 
gram  in  America  advantaged  white 
folks  —  it  was  called  slavery  and  it 
lasted  250  years.  It  was  replaced  in 
the  1860s  by  a  legal  system  of  dis¬ 
crimination  that  lasted  another  100 
years. 

And  now,  after  about  a  decade  of 
affirmative  action  for  us,  people  talk 
about  reverse  discrimination  today  as 
though  it  were  actually  something 
real,  rather  than  a  figment  of  the 
imagination  of  those  who  simply  are 
unwilling  to  pay  the  price  for  the  more 
than  three  centuries  of  favored  treat¬ 
ment  that  has  advantaged  them. 

The  problem  of  denial  of  opportun¬ 
ity  to  minorities  is  not  simply  a  news¬ 
paper  problem,  but,  to  that  extent  that 
we  are  to  grapple  successfully  with 
this  problem  in  journalism,  we  must 
understand  it  fully. 

We  must  understand  that  the  incre¬ 
mental  growth  in  minority  newsroom 
employment  that  we  have  exper¬ 
ienced  over  the  past  few  years  is 
barely  enough  to  match  the  numbers 
of  minorities  who  are  leaving 
journalism  —  many  because  they  see 
no  opportunity  for  advancement 
within  our  craft. 

Remember,  only  4%  of  newspaper 
managers  are  minority  group  mem¬ 
bers.  There  are  even  fewer  minorities 
to  be  found  working  as  columnists 
and  editorial  writers  and  national  and 
foreign  reporters. 

We  must  accept  the  reality  that 
newspapers  in  this  country  have  thus 
far  done  a  poor  job  of  hiring  minori¬ 
ties,  have  failed  when  it  comes  to 
promoting  and  retaining  them  and,  as 
(Continued  on  page  58) 
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.  Disaster  Aid  Office 
Being  Set  Up  For 

Sheboygan  Claims 


The  Wemer  family 
of  Sheboygan,  Wisconsin, 
has  agreed  to  sell 

The  Sheboygan  Press 

(Daily  Circulation  30,000) 

To  Ingersoll  Publications  Company 

We  are  proud  to  have  served  as  the  broker  for 
the  Werner  family  interests  in  this  transaction. 

Lee  Dirks  &  Associates 
313-646-4230 
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“The  People  &.  The  Press”  Part  2 


Is  he  holdii^  the  press  hostc^e,  too? 


Terrorists  almost  always 
seek  publicity,  and  to  that 
end  they  try  to  use  the  press. 
Do  they  succeed? 

We  asked  Gallup  to  ask  a  national 
sample  of  Americans.  It  was  part  of  our 
ongoing  investigation  into  the  public’s 
attitudes  toward  the  press. 

All  told,  Gallup  asked  people  35 
questions  about  their  views  of  press 
coverage  of  terrorism.  Here’s  how 
they  responded. 

Ambivalence  about  terrorist 
coverage  generally: 

%  National  Sample  VCho  Think: 

Press  coverage  of  terrorists  serves  public  interest: 

6;% 

23%  —  harms  it 

Press  coverage  of  terrorists  is  ver>/mostly  satisfactory: 

37%  —  very/mostly  unsatisfactory 
Press  gives  terrorists  Uh)  much  coven^e: 

H7%  — l(K)  little 

40%  —  right  amount 

Very  likely  terrorists  acts  would  (Kcur  regardless: 

■■■■■■28% 

39%  —  fairly  likely 
^■■^B  24%  —  not  t(M)  likely 
TV  coverage  gtmd  or  excellent: 

—  print  coverage 

74% 

Press  coverage  increases  sympathy  for  terrorist  cause: 

I— —29% 

1 4%  —  reduces  it 

^^■^■■^^■BB  48%  —  has  no  effect 
Press  coverage  increases  chances  of  liiture  terrorist  acts: 

BBBH^HHB^H  60% 

B  7%  —  reduces  chatKes 

^^^^B  2 1  %  — has  no  effect 

Press  atverage  increases  hostages'  time  in  captivity: 

^^^■■■■Bi44% 

■■■  1 3%  —  reduces  it 
■^^■B^  27%  —  has  no  effect 
Press  coverage  makes  hostages  safer: 

^^^^^B3.3% 

^^BiB  23%  —  less  safe 
■i^^^^B  28%  —  has  no  effect 


Good  marks  for  coverage  of 
terrorist  incidents: 


Incident 

TVCA  Flight  847  Hijacking 
.Achille  Lauro  Hijacking 
Pan  Am  Flight  7.3  Hijacking 


%  Rating  Coeerage 
Excellent  Or  Good 
80 
80 
72 


Concern  that  terrorists 
manipulate  the  press. 

When  asked  why  the  press  some¬ 
times  doesn’t  cover  terrorist  incidents 
well,  52%  said  that  terrorists’  ability  to 
manipulate  the  press  was  a  major  faaor. 

What  we  think  these 
findings  mean: 

( 1 )  You  and  your  fellow  citizens  find 
terrorism  as  difficult  a  subject  to  deal 
with  as  we  in  the  press  do; 

( 2)  You  want  us  to  continue  to  provide 
lull  cover^e  of  terrorist  incidents,  but 
you’d  like  it  to  be  more  restrained, 
“quieter”; 

(3)  You  want  us  to  be  especially  careliil 
not  to  let  terrorists  use  us  to  help  them 
gain  their  objectives. 

What  do  you  think? 

Your  views  will  help  us  serve  our 
readers  and  viewers  better.  Send  them 
to  our  chairman,  Robert  Erburu,  Times 
Mirror,  Times  Mirror  Square,  Suite  100, 
Los  Angeles,  CA  90053- 


He’s  also  the  person  to  write  for 
our  annual  report  or  a  summary  of 
“The  People  &  The  Press,  Part  2.” 

Or  you  can  call  our  public  afiairs  people 
at  (213)  972-3946. 

Who  we  are 

We  own  the  properties  listed  below 
In  terms  of  sales,  we  rank  135th  among 
Fortune’s  ”500!’  In  terms  of  net  income, 
we’re  70th. 

Times  Mirror  Newspapers: 

Los  Angeles  Times;  Newsday;  The 
Denver  Post;  The  Hartford  Courant; 
The  Morning  Call  (Allentown,  PA); 

The  Stamford  Advwate  and  Greenwich 
Time  (&)nnecticut). 

Times  Mirror  Magazines: 

Popular  Science;  Outdoor  Life;  Golf 
Magazine;  Ski  Ms^azine;  The  Sporting 
News;  National  Journal. 

Times  Mirror  TV  Stations: 

KDFW,  Dallas;  KTBC,  Austin;  KTVl, 
St.  Louis;  WVTM,  Birmingham  (AL). 

Times  Mirror  Cable: 

Fifty  cable  TV  systems  serve  300 
communities  in  15  northeastern, 
western  and  southwestern  states. 

Times  Mirror  Publishing: 

Matthew  Bender  &  Company, 
law  b<M)ks;  The  C.V.  Mosby  Company, 
medical  and  college  publishers;  Year 
B<M)k  Medical  Publishers,  medical 
publications;  Harry  N.  Abrams,  art 
b(M)ks;  Mirror  Systems,  computer  soft¬ 
ware;  Learning  International,  training 
programs;  jeppesen  Sanderson,  flight 
information  and  training. 


.  .  Times  Mirror 

wA  We’re  interested  in  what  you  think. 
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FOR  EVANSVILLE  READERS 

Scripps  Howard  has  made  a  has  retained  its  dedication  to 

long-term  commitment  to  Evans-  local  news, 

ville,  Ind.,  with  the  purchase  of  The  The  Evansville  Press,  which 

Evansville  Courier.  And  there's  Scripps  Howard  sold,  remains 

no  small  amount  of  pride  in  editor  an  independent  newspaper  un- 

Tom  Tilley’s  reference  to  The  der  a  joint  operating  agreement. 

Sunday  Courier  as  ‘  bur  new  baby’  ’  Evansville  still  has  two  distinct 
The  new  Sunday  paper  features  editorial  voices, 
more  news  columns,  new  feature  New  additions  and  new  edi- 

sections,  expanded  business,  tions- we’re  proud  to  be  an  even 

sports,  foods  and  lifestyle  sections  bigger  part  of  Evansville. 

-and  a  new  look,  with  more  color.  SCRIPPS  HOWARD 

Meanwhile,  the  daily  Courier  NEWSPAPERS 


